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THE  CHICAGO  TRIBUNE  REACHES 
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A  FINE  TRIBUTE  TO  A  FINE  PRESS . . . 


Built  by  master  workmen  for  master  craftsmen, 
producing  many  of  America’s  best-looking 
newspapers,  all  featuring  ease  of  adjustment, 
economical  operation  and  quality  printing  at 
high  speeds. 

Every  modem  facility  for  black  and  white,  spot 


and  multi-color  printing  is  an  integral  part  of 
these  fine  SCOTT  units.  Portable  ink  fountain, 
push-button  ink  controls  and  many  exclusive 
devices  by  SCOTT  spell  profitable,  dependable 
production. 

Send  for  literature. 


WALTER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  PlonI;  Ploinfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 


C0VERII6E 

...  with  impact! 

In  Indiana 
its  Ths  jjnu 
8nd  Tho  HEWS 

One  of  America’s  most  important,  prosperous  markets  covers  aimost  half  of  Indiana's 
92  counties.  Greater  Indianapolis  is  the  hub  of  a  45-county  trading  area  which  has  over 
2.2  million  people  with  a  net  E.B.I.  of  $4.3  billion.  They  constitute  690,000  families  who  ac¬ 
count  for  $2.6  billion  in  retail  sales.  Every  day,  377,000  of  these  families  read  The  Star  or 
The  News— or  both.  They  are  Indiana's  largest  morning  and  evening  newspapers— 
your  surest,  most  economical  way  to  get  IN  in  Indiana! 


The  Indianapous  Star  •  the  Indianapolis  news 

Kelly  Smith  Company  •  National  Representative 


“They  can  give  me  all  the  time 
in  the  world,  but  they  can’t 
give  me  eternity.” 


A 

TIMELESS 

LEAD 

The  story  concerned  the  recapture  of 
an  escaped  convict,  Ernest  Collins.  The 
Providence  Journal  lead?  One  that  went 
straight  to  the  heart  of  the  human  interest 
side  of  the  news  —  Collins’  new-found  faith 
in  religion.  An  unusual  story.  A  provocative 
lead.  In  short,  another  example  of  The 
Providence  Journal-Bulletin  at  work  bring¬ 
ing  the  news  to  New  England  .  .  .  with 
character  , .  .  competence  . .  .  color! 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


EDITOR  &  PUBLISHER  CALENDAR 

MARCH 

11- 13 — Central  States  Circulation  Managers  Association.  Pick-Congress  ' 
Hotel,  Chicago. 

12- 23 — American  Press  Institute  seminar  for  Managing  Editors  and  News 
Editors.  Columbia  University. 

16- 17 — Virginia  Press  Association  Mechanical  Conference,  Hotel  Jefferson, 
Richmond. 

17- 18 — Wisconsin  AP  Sports  Writers  Association,  Holiday  Inn,  Madison. 

19-22 — Women's  page  workshop.  University  of  Missouri,  Columbia,  Mo. 

23 — Now  Jersey  Press  Association  circulation  conference.  Princeton  Inn, 

Princeton,  N.  J. 

23- 24 — U.S.  Basketball  Writers  Association,  Brown  Hotel,  Louisville,  Ky. 

24—  New  Mexico-Arizona  AP  members,  Phoenix,  Ariz. 

24- 25 — Kansas  AP  Wire  Editors,  Wareham  Hotel,  Manhattan,  Kansas. 

25- 26 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick 
St.  Hayes  Hot^,  Columbus. 

30-31 — Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 

APRIL 

1st — Oklahoma  Press  Association,  Nows  Clinic,  Sheraton-Oklahoma  Hotel, 
Oklahoma  City,  Okla. 

5 -  New  Jersey  Press  Association,  Public  Relations  Conference,  Princeton. 

6- 7 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  Nittany  Lion  Inn, 

University  Park. 

7- 8 — Missouri  AP  Wire  Editors,  Hollywood  Motel,  Moberly,  Mo. 

8- 10 — Ohio  Circulation  Managers  Association,  Onesto  Hotel,  Canton. 

I  8-11 — New  York  State  Circulation  Managers  Association.  Statler  Hilton 
Buffalo. 

9- 20 — API  Picture  Seminar,  Columbia  University,  New  York. 

12-13 — Mid-South  Advertising  Institute,  Peabody  Hotel,  Memphis. 

12-14— North  Dakota  Press  Association,  Dickinson. 

12- 14— Iowa  Press  Association,  Des  Moines. 

13- 14 — Nevada  State  Press  Association,  Dunes  Hotel,  Las  Vegas,  Nevada. 
13-14— Sigma  Delta  Chi  Region  3,  Biltmore  Hotel,  Atlanta,  Ga. 

15-17 — Interstate  Circulation  Managers  Association,  Lord  Baltimore  Hotel, 
Baltimore. 

15-17 — Northern  States  Circulation  Managers  Association,  Capp  Towers 
Motel,  St.  Paul,  Minn. 

15-18 — Pan  American  Press  Seminar,  International  House,  New  Orleans. 

18-20 — American  Society  of  Newspaper  Editors,  Hotel  Roosevelt,  New 
Orleans. 

20-23 — National  Cartoonists  Society,  Astor  Hotel,  New  York.  . 

22 —  American  Council  on  Education  for  Journalism,  Waldorf-Astoria  Hotel, 

I  New  York. 

23 —  Associated  Press  annual  meeting.  Waldorf-Astoria,  Now  York. 

23-26— American  Newspaper  Publishen  Association.  Waldorf-Astoria  Hotel, 

New  York. 

26-28 — Nebraska  Press  Association,  Fontenelle  Hotel,  Omaha. 

26-28 — American  Association  of  Advertising  Agencies.  Greenbrier,  Whit# 
Sulphur  Springs,  W.  Va. 

'  27-28 — Sigma  Delta  Chi  Region  5,  Morrison  Hotel,  Chicago, 

j  27-29 — Florida  Women's  Press  Club  Spring  conference.  Tides  and  Bath 
I  Club,  Redington  Beach,  Ra. 

j  27-29 — Sigma  Delta  Chi.  Region  8,  Pioneer  Hotel,  Lubbock,  Tex. 

29-30 — Iowa  Short  Course  on  Newspaper  Circulation,  University  of  Iowa, 
Iowa  City. 

29- May  5 — Journalism  Week,  University  of  Missouri  School  of  Journalism, 
Columbia,  Mo. 

30 —  Commonwealth  Press  Union,  Toronto. 

'  30-May  4 — National  Newspaperboy  Convention,  Disneyland,  Calif. 

i  MAY 

j  3-5— Pacific  Northwest  Newspaper  Advertising  Executives  Association,  Doric 
Motor  Hotel,  Tacoma,  Wash. 

I  3-5 — Southern  Short  Course  in  News  Photography.  Merchandise  Mart, 
Charlotte,  N.  C. 

I  5 — Sigma  Delta  Chi  Region  9,  La  Court  Hotel,  Grand  Junction,  Colo. 

I  5 — Sigma  Delta  Chi  Region  2,  Williamsburg,  Va. 

I  5-6 — Arkansas  AP  Association,  Hot  Springs. 

10-12 — Journalism  Institutes,  University  of  Wisconsin,  Madison. 

10- 13 — Copley  Newspapers  Seminar  for  Editorial  Executives,  La  Casa  del 
I  Zorro,  Borrego  Springs,  Calif. 

11- 13 — New  Jersey  Press  Association,  Advertising  Conference,  RItz-Carlton 
Hotel,  Atlantic  City, 
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Readership  study  of  The  Kansas  City  Star 
by  Daniel  Starc]i-and  staff  reveals 
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MEN  SAW 
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Advertisers,  both  local  and  national, 
know  that  Kansas  Citians 
read  their  Kansas  City  Star 
intensively — and  respond  accordingly. 

Give  YOUR  product  the  powerful 
sales  stimulus  of  a  Star  campaign 
in  the  market  Sales  Management 
rates  FIRST  IN  SALES  ACTIVITY 
among  million-person  markets. 


Morning  and  Evening — 

675,000  Copies  Daily 


N«w  York  Office,  21  E.  40»h-MU.  3-6161 
Chieogo  Office,  202  S.  Sfate-WE.  9-0532 
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13rauley  L.  Morison,  associate  editor,  Minneapolis  '<iar  and 
-■J  Tribune  eriitorial  pages,  “predict^”  the  candidacy  of 
George  Romney  in  one  of  his  “Breakfast  Ballads”  v*  r-cs  two 
years  ago.  The  verse  is  included  in  his  re<-ent  hook.  “Bicakfast 
Ballads.”  ...  A  Ihulf'eport  Sunday  Herald  columnist’s  dog  has 
this  on  his  collar:  “1  Am  Larry  Fields’  Dog.  Whose  Di'g  Are 
\ou?  .  .  .  Sad  confession  by  columnist  Walter  Kaner.  Lonf 
Island  Press,  under  heading  of  “Hair  T»»day,  Gone  Tomorrow”: 
“The  bald  facts  are  I’ve  gotten  a  little  bald.”  And  the  Kl  Cajot 
Valley  (Calif.)  A'eu's  headlined  a  .story:  “Face  Blearetl  Bv  The 
Beard  He  Has  Reared.”  Along  the  same  line,  the  Acre  liedfori 
(Mass.)  Standard-Times  headed  an  Al*  dispatch:  “.^Flllionaire 
Says  Heircut  Refreshing.”  It  was  over  story  of  a  s|)*H'ch  by 
William  Black,  chairman  of  Chen  k  Full  O’  .Nuts,  at  the  grounc* 
breaking  for  the  SS.tKKUKK)  William  Black  Medical  Ibsearcb 
Building,  largest  gift  Columbia  University  e\'er  received  from 
a  living  person.  He  said  wealthy  men  should  not  least-  heirs 
more  money  than  they  catr  reasonably  use.  The  .\(ishvilk 
(Term.)  Bonner  headed  it:  “I’ll  Keep  His  Advice  In  .Mind.” 


Compositors  Ode  to  Proofreader 

Prmrfreader,  friend.  I’m  glad  you  stand 
Beliind  this  human,  prone  to  err. 

No  matter  how  you  slash  the  proof, 

’Tis  rare,  if  ever,  I  demur. 

Correct  the  typos  and  my  gafTt-s 
Like  transpositions,  honored  Sir. 

Make  me  r  eset  a  too-loose  line 
Or  where  I  left  the  duplex  on. 

Insist  that  Webster  dimly  views 
My  spelling  of  Saskatchiwan. 

Tlirow  out  whole  galleys  ledded  wrong; 

I’m  still  your  loy^l  myrmidon. 

I  gladly  follow  your  ukases  I 

Without  a  pout,  groans  or  grimaces. 

I  have,  in  fact,  but  one  small  want: 

Please  don’t  mark  periods  “wrong  font”! 

—Edmund  C.  Arnold 

— Add  good  leads:  “Valentine’s  Day  laced  the  Rochester 
area  yesterday  with  a  sweetheart  of  a  snowstorm  punctuated  by 
thunder  and  lightning,”  by  rewrite-swingman  Jack  Tucker  in 
the  Rochester  (N.  Y.)  Democrat  and  Chronicle;  “The  Wisconsin 
Badgers  cut  the  Kansas  Sunflower  down  to  the  size  of  a  butter¬ 
cup  here  today,”  by  Oliver  E.  Kuechle  in  the  Milwaukee  Journal 
after  Wisconsin  had  beaten  Kansas  in  football,  13-0,  in  1926. 
...  In  connection  with  that  recent  planet  phenomenon,  which 
some  said  signalled  doom’s  day.  Earnest  Hoberecht,  UPI  vic^ 
president  for  Asia,  sent  this  message  to  Patrick  Killen,  UPI 
manager  for  India  in  New  Delhi:  “Okay  Benares  trip  to  cover 
end  of  world  but  downhold  expenses  in  case  astrologers  wrong." 

.  .  .  Paul  Jones,  columnist  and  editorial  writer,  Philadelphia 
Evening  Bulletin,  was  awarded  a  bronze  plaque  by  the  Lincob  I 
Civil  War  Society  of  Philadelphia  for  his  contributions  to 
Lincoln  lore.  .  .  .  Columnist’s  name  in  column  title:  “Voice 
of  the  Peebles,”  by  Dick  Peebles,  executive  sports,  Houston 
Chronicle.  And  the  Chronicle  ran  this  happy  headline:  “Juliet 
(Prowse,  That  Is)  Won’t  Wed  Romeo  (Sinatra).” 

And  Good  Riddance 

Newsmen  whose  contempt  for  verity 
Fills  the  readers  with  asperity 
Should  be  fired  with  celerity. 

—Tom  Pease 

— Chief  hobbies  of  Managing  Exlitor  Arnold  Fine,  Brooklyn 
Daily,  are  acting  as  chef  (he  won  second  prize  in  a  national 
men’s  cooking  competition)  and  constantly  working  with  and 
for  the  Second  Sight  Guide  Dog  Foundation  for  the  Blind. 
He  hopes  to  have  newspapers  read  onto  tap)es  for  the  blind 
to  hear. 
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decision  makers 
whose  “OK”  means  “Must!” 


published  at: 

NEW  YORK  •  WASHINGTON.  D.  C.  •  CHICOPEE  FALLS,  MASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  (('.alif.)  plant  now  under  way 


and  other  McCall  Corporation 

cations  consume  about  1000  tons  r 

of  paper  a  day,  making  efficient 

paper  handling  and  storage 

truly  vital.  ■  McCall’s  new 

paper-storage  warehouse, 

designed  and  engineered  by 

Lockwood  Greene,  features  unusually  high 

clearance  (3V  11“  to  low  point  of  steel) 

to  help  do  the  job  best.  ■  This  Dayton  facility 

is  the  latest  of  many  projects  entrusted 

to  Lockwood  Greene  by  McCall  Corporation. 


LOCKWOOD 

GREENE 

ENGINEERS, 


g  V/e  have  a  booklet  de¬ 
scribing  several  Lockwood 
Greene  assignments  in  plant 
design  and  engineering  for 
the  newspaper  and  printing 
Industries.  A  copy  is  yours 
for  the  asking. 


Boston  16,  Mass..  316  Stuart  St. 
New  York  17,  N.  Y.,  41  E.  42n<l  St. 
I  Spartanburg.  S.  C..  Montgomery  Bldg. 


HOW  THE  SYRACUSE  NEWSPAPERS 
Have  Made  SYRACUSE  a 

The  usual  yardsticks  for  measuring  the 
size  of  a  market  will  tell  you  only  a  frac¬ 
tion  of  the  truth  about  Syracuse. 

The  significant  difference  is  that  the 
Syracuse  Newspapers  are  carefully  and 
conscientiously  published  in  13  local  edi¬ 
tions,  each  with  local  news  reports  and 
precise  editing  to  capture  the  interest  of 
different  sections  of  Central  New  York 
State. 

Working  through  scores  of  reporters 
and  correspondents  throughout  a  market¬ 
ing  area  of  nearly  15,000  square  miles  (Vz 
the  total  land  area  of  New  York  State)  the 
Syracuse  Newspapers  have  created  a  serv¬ 
ice  that  is  practically  unique  in  America 
— and  is  certainly  extremely  popular  with 
the  people  of  Central  New  York,  as  the 
ABC  figures  show. 

Don’t  let  the  size  of  your  sales  oppor¬ 
tunity  in  Syracuse  be  limited  by  the  usual  ' 
fore-shortened  geographic  boundaries — the  ' 

Syracuse  Newspapers  deliver  a  far  wider 
area,  effectively  and  economically.  By 
their  careful  and  conscientious  editing  and 
energetic  distribution,  they  have  earned 
their  way  i«ito  nearly  a  quarter  million 
homes  every  day! 

HEN  YOU  THINK  ABOUT  THE  SYRACUSE  MARKET . . .  THINK  OF  ALL  OF  IT! 


MARKET 

kaf 


There’s  a  single,  efficient  way  to  sell  all  this 
truly  great  market.  The  Syracuse  newspapers 
deliver  100%  saturation  coverage  of  metro¬ 
politan  Syracuse  and  effective  circulation  in 
the  14  surrounding  counties.  No  other  com¬ 
bination  of  media  in  this  market  will  do  a 
comparable  job  at  a  comparable  cost. 

FULL  COLOR  AVAILABLE _ 

DAILY  AND  SUNDAY 


NEWSPAPERS 


THE  POST-STANDARD 

Morning  &  Sunday 

CIRCULATION:  Combined  Daily  230,692  —  Sunday  Herald-American  210,123  —  Sunday  Post -.Standard  102,588 


Think  of  Syracuse — iil  Test  City  U,  S.  A., 
metropolitan  center  of  this  important  area — 
plus  a  score  of  sizable,  prosperous  cities  like 
Auburn,  Cortland,  Ithaca,  Oneida  and  Oswego, 
Think  of  15  counties  embracing  one-third  of 
the  total  area  of  New  York  State — with  a  popu¬ 
lation  just  short  of  1,500,000  and  buying  power 
of  $2  billion  annually! 
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editorial 


Advertising  in  Doghouse 

A  DVKRTisiNT.  is  being  pushed  fmtlier  into  the  tloghonse  in  Washing- 
ton  legislative  einles.  It  is  wot>e  than  that,  aetnally,  Itecanse  tite 
right  to  advertise  is  being  more  and  more  threatened  bv  restriitive 
legislation.  I  here  is  a  threat  to  im|)ose  a  (omplete  advertising  blaek 
out  on  delense  (omrartors  and  there  seems  to  be  no  inclination  to 
approve  legislation  |x.‘rmitting  the  deduetibilitv  of  advertising  ])er- 
taining  to  legislative  matters. 

We  believe  manidat  turers  peilorming  under  defense  rontrarts 
should  be  allowed  to  keep  their  names  before  the  public  and  their 
customers  even  though  thev  mav  not  l)e  producing  consumer  gcxuls. 
The  principle  was  well  established  during  World  War  II  that  manu¬ 
facturers  involved  10(1%  in  producing  war  material  could  advertise 
to  maintain  their  names,  prestige  and  trade-marks.  The  government 
agreed  that  those  manufacturers  would  once  again  have  something 
to  sell  to  the  consumer  or  the  trade  and  thev  should  not  l)e  called 
upon,  therefore,  to  sacrifice  the  millions  of  dollars  spent  over  the 
vears  in  building  their  reputations.  The  advertising  cost  involved 
was  allowed  as  a  dediic  tible  item.  The  princ  iple  still  applies. 

We  believe,  also,  that  an  advertiser  should  be  able  to  |)etiiion  the 
public  and  or  the  le  gislature  through  advertising  about  legislative 
matters  that  involve  his  l)usiness  or  his  companv.  It  is  completelv 
unrealistic  .and  unfair  for  the  proponents  of  legislation  to  enjov  the 
forum  of  the  Mouse  and  ('.ongress  for  that  })urjK)se  while  those  citizens 
who  might  be  injured  bv  that  legislation  can  have  no  voice  in  public 
without  a  tax  penaltv  being  applied. 


Postal  Rate  Battle 

I  he  battle  over  the  1  loust;-approved  postal  rate  bill  has  been  started 
in  the  Senate  Post  Office  (Committee.  Cihainnan  Olin  I).  Johnson 
of  South  (laiolina  has  said  the  hearings  should  be  directed  toward 
resolving  three  prime  issues:  1.  The  extent  and  cost  of  “public  serv¬ 
ices”;  2.  rhe  development  of  a  pro|>er  methcxl  of  cost  allocation  to 
the  various  classes  of  mail;  3.  Rate  adjustments  that  are  equitable, 
sound  and  defensible. 

If  he  can  keep  the  hearings  on  the  track  and  accomplish  those  three 
things,  he  will  j>erfonii  a  herculean  task  and  a  distinct  public  service. 

Insofar  as  second  class  rates  are  concerned,  we  hojx;  he  and  the 
members  of  his  committee  will  keep  in  mind  that  postal  rates  paid 
by  magazines  and  newspapers  have  already  been  increased  89%,  in 
the  last  10  years  and  the  projxised  rates  will  increase  them  another 
50  to  100%,.  We  don’t  think  such  increases  are  either  ecpiitable,  sound 
or  defensible. 


Please  Be  Patient 

The  19()2  edition  of  the  Editor  &  Publisher  International  Year 
Book  has  started  to  go  into  the  mails  this  week.  It  is  the  -121111 
Edition  and  the  largest  in  the  E5tP  histors’ — 568  pages.  Mailing  15,000 
copies,  each  one  of  which  weighs  almost  three  }x>unds,  is  a  tedious 
and  time-consuming  job.  We  ask  all  Year  llcKik  buyers  to  bear  with 
us — be  patient — they  are  on  the  way  as  fast  as  our  bindery  and  the 
U.S.  mails  can  deliver  them. 

Yes!  We  do  ha\e  some  left — we  jjiinted  17,000 — for  those  who 
didn’t  get  in  their  advance  order. 


Seek,  ami  ye  shall  find.  .  .  ,—MaillieK, 

VII;  7. 

Editor  &  Publisher 

OTHE  FOURTH  ESTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged;  The  Journalist 
established  March  22.  1884;  Newspaperdom 
established  March,  1892:  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board.  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertising 
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letters 


Eni.C.VnON  NEWS 

Ke»‘f  Waldrep’s  criticism  of  the  report¬ 
ing  "f  ciiucational  news  by  the  nation’s 
press  (February  24)  presents  a  distorted 
pictuie. 

At  one  point.  Mr.  Waldrep  states,  “No 
Walter  i^ippmann  will  probe  into  educa¬ 
tion  .  .  Directly  lielow  Mr.  Waldrep’s 
article  ap|»eared  a  story  on  the  awarding 
of  prizes  for  1%1  coverage  of  education 
by  the  Education  Writers  Association. 
This  story  serves  as  a  partial  answer  to 
Mr.  Waldrep’s  criticism. 

Leonard  Buder  of  the  AVie  York  Times 
won  an  award  for  outstanding  crusading 
and  investigative  reporting  which  con- 
tribiite«l  materially  to  the  reconstitution 
of  the  New  York  City  Board  of  Educa¬ 
tion.  Ian  Menzies  and  Ian  Forman  of  the 
Boston  Globe  were  cited  for  articles  which 
led  to  a  review  of  education  in  Massachu¬ 
setts.  Charles  E],  Whaley  of  the  Louisville 
Courier- Journal  was  rewarded  for  com¬ 
prehensive  coverage  in  Kentucky  of  edu¬ 
cational  news. 

Tlie  list  of  citations  is  longer,  but  per¬ 
haps  the  significant  thing  is  that  hundreds 
of  other  newspapers  and  magazines  en¬ 
tered  the  contest  with  articles  and  edi¬ 
torials.  many  of  them  the  kind  of  probing 
piece  Mr.  Waldrep  claims  he  is  unable 
to  find. 

1  l)elieve  also  that  Mr.  Waldrep  has 
confused  the  bit  on  which  came  first,  the 
chicken  or  the  egg.  He  claims  the  colleges 
flood  the  newspapers  with  the  trivia — 
sports  statistics,  homecoming  queen  rites, 
fraternity  pledging,  etc. — l)ecause  they 
can’t  get  anything  else  in  the  press. 

1  contend  that  many  colleges  have 
neither  the  inclination  nor  imagination  to 
send  out  anything  else.  For  those  that  do. 
there  is  a  place,  a  prominent  place  here 
at  the  Record,  for  their  news. 

The  experiences  of  the  Record  are  cited 
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• 

Woo<l  Heads 
Plan  Office 

— Chamjmipn-U rhana  (Ill.)  Courier 

• 

Meeting  Set 
On  Highways 

— Dallas  (Tex.)  Morning  Sews 


Denver  Girl  Still  Critical 
Of  Shot  By  Youth  Fooling 
— Pueblo  (Colo.)  Chieftain 


Granahan  Seat  Cut 
By  Phila.  Democrats 
— Harrisburg  (Pa.)  Evening  Sews 


for  purposes  of  example  of  what  many 
newspapers  are  doing,  rather  that  as 
boasting.  We  run  a  daily  education  page 
in  all  seven  editions  Monday  through 
E'riday.  Some  of  the  stories  which  the 
paper  and  colleges  in  our  area  have  co- 
o|)eruted  in  concern:  research  programs 
of  unique  promise,  a  series  of  articles 
offering  students  and  parents  information 
on  college  admissions,  a  new  chemistry 
program  made  possible  by  better  higli- 
schtMd  preparation,  and  a  comparison  of 
specialized  and  non-si)ecialized  programs 
in  engineering. 

In  addition,  colleges  have  sent  in 
articles  dealing  with  research,  curriculum 
development,  dropout  problems,  and  in¬ 
teresting  and  enlightening  student  pro¬ 
grams.  .\t  a  recent  regional  meeting  of 
college  public  relations  officers,  1  pleaded 
for  stories  and  leads  of  substance  and 
proposeil  I  come  to  colleges  in  the  area 
to  develop  good  stories.  -And,  I  don’t  mean 
stories  on  cheerleaders,  telephone-lnKvth 
jamming,  and  some  of  the  other  stuff 
colleges  grind  out  to  fill  wastebaskets  in 
city  rooms. 

Newspapers.  I  believe,  enjoy  doing  and 
take  pride  in  probing  stories  of  education 
and  other  fields.  The  colleges  could  give 
us  more  time  to  do  it  if  they  would  junk 
their  mimeograph  machines. 

riiis  holds  true  for  education  at  lower 
levels.  The  Record  has  done  series  of 
articles  on  new  mathematics  and  reading 
advances,  the  high-school  dropout  prol)- 
lem.  schooling  for  migrant  workers’  chil¬ 
dren.  why  superintendents  are  fired  and 
are  under  pressure,  and  others  calling  for 
exploration  and  interpretation  by  re¬ 
porters. 

We  strongly  advise  schools  to  forget 
the  release  about  Mrs.  Jones  taking  her 
class  to  the  zoo  and,  instead,  tell  us  about 
the  students  building  a  microscope,  con¬ 
ducting  research  with  mice,  writing  their 
own  American  history  textbook. 

There  is,  of  course,  no  excuse  for  the 
lazy  and  inept  reporter.  But.  I  propose 
that  the  primary'  problem  with  education 
coverage  is  the  educators’  reliance  on  the 
easy,  trite  release,  and  their  reluctance 
to  interest  the  reporter  in  news  of  im¬ 
port. 

Charles  H.  Harriso.n 

Education  Editor, 

The  Record, 

Hackensack,  N.  J. 


THE  INFLUENTIAL 

Not  only  are  we  tremendously  pleased 
with  your  story  about  Matson  Navigation 
Company  (E&P,  Jan.  27),  but  we  are 
equally  impressed  with  the  influence  your 
publication  has  in  the  newspaper  field. 

Your  story  appeared  just  a  day  or  two 
before  an  informal  press  conference  we 
had  scheduled  in  Honolulu,  and  there  was 
more  conversation  on  the  part  of  our 
guests  about  your  article  than  there  was 
alK>ut  Matson.  However,  since  your  article 
dealt  so  well  with  Matson  and  its  sales 
concept,  we  were  delighted  to  have  our 
storv  presented  with  the  added  prestige  of 
E&P. 

Walter  Sternberg 
Vicepresident,  Passenger  Division, 

Matson  Navigation  Company, 

San  Francisco. 
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Sanders.  Greensboro  (N.C.)  Dally  News 

ai>ol(m;y  rec^uested 

We  at  the  Sentinel  were  interested  in 
your  piece  on  tv  hatchet  jobs  (Feb.  17). 

Sometime  I’d  appreciate  it  if  you  men¬ 
tion  that  David  Brinkley  still  owes  the 
gootl  i)eople  of  Cocoa  Beach,  E'lorida,  an 
apology  for  his  slanted  story  on  this  mis- 
sileland  city. 

As  Brinkley  saw  and  reported  Cocoa 
Beach  on  his  “Journal,”  it  is  populated 
mainly  by  l)eatniks  who  play  bongo  drums 
on  the  beach  in  an  intoxicated  condition 
.  .  .  half-nude  girl  strippers  in  night  clubs. 

We  realize  here  that  a  story  about  Cocoa 
Beach’s  P-TAs.  Boy  Scouts,  civic  clubs, 
wholesome  family  Ireach  activities  and  the 
like  would  l>e  pretty  dull. 

But  the  truth  is  there  is  more  goodness 
than  badness  in  Cocoa  Beach,  and  to  pre¬ 
sent  a  seamy  side  only  and  ignore  all  the 
rest  is  to  l)e  guilty  of  bad  reporting. 

NBC  did  some  refilming  and  was  sup¬ 
posed  to  carry  an  “apology,”  but  hasn’t. 
The  Brinkley  thing  was  carried  last  fall. 

Ormund  Powers 

Editorial  Page  Editor, 

Orlando  (Fla.)  Sentinel. 


E&P  Index 

Advertis!n9  News  .  16-22 

Books  in  Review .  32 

Circulation .  35 

Classified  Clinic  .  24 

Editorial  Workshop .  26 

Personal  Mention  .  40 

Photography  .  45 

Plant-Equipment  47 

Public  Relations  28 

Promotion .  30 

Ray  Erwin's  Column  4 

Shop  Talk .  76 

Syndicates  .  61 

Weekly  Editor  .  56 

7 


Boston 

vOlobe 


Trimiif’ 


■«=#  «» Ilw. 

SrdirfttMAICA  Mt 


lt’»  Love:  New  York  Cilu 
('UNFEm 


lCKSON  citizen  patriot 


REAWNG  EAGIJE_^^ 
95  Die  in  New  York  Jetliner  Crash 

y.Y.  Showers  Ploudils  on 


fittxjM  Jfm 

WHY  mb  JET  CRASH 
IN  IDEAL  WEATHER? 


i  (P9brn  &taiU)arIi-£xainuirr 


Pu^Je: 


Lubbock.  Avalanche- Journal 


The  Raleigh  Times 


f 

.•fl  !■ 

i 

1 1 

.r“  Wfe®?jiP6  News-f^e^ister  mm 

iS.  (im*?.  W  iUI  Over  (ilriiii 

95  Die  in  Jvt  Linvr  (.rash  til  hlloirihi 


\Arr  fArwff 


NAWMb 


ttoo'iiiiiiglan  {hisl  s 

iiLY.jEhia^ 

r  fCatt  ni  .'ietirrht^  fitr  tfrWiW 


f3K 


■Cv 


ornins  Oiftpat 

N.\  .  Jet 


,V^i 


Big  news  often  brings  out  the  best  in  wire  service 
journalism.  The  competitive  challenge  of  two  domi¬ 
nant  news  stories  breaking  simultaneously  in  the 
same  city  is  a  catalyst  that  welds  the  news  staff 
into  a  team  of  unbeatable  unity.  In  the  newspaper 
displays  shown  here,  the  professional  skill  of  UPl’s 
news  and  newspictures  team  speaks  for  itself. 
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Harte-Hanks  Group  Buys 
San  Antonio  Newspapers 


Contracts  for  Rest  of  Stock 
In  Express  Publishing  Company 


San  Antonio 

The  Harte-Hanks  frroup  of 
newspajiers  in  Texas  has  pur¬ 
chased  full  interest  in  the  Ex¬ 
press  Publishing  Company,  pub¬ 
lisher  of  the  San  Antonio  News 
and  Express,  The  transaction 
was  re{x)rted  to  invoh’e  about 
$6,2(11 1, 000. 

In  1060  the  Harte-Hanks 
group  purchased  37  percent  of 
the  stock  of  the  company. 

Completion  of  the  acquisition 
will  give  Harte-Hanks  o\\'ner- 
ship  of  Kens  Radio  and  Tele¬ 
vision  .stations,  subject  to  ap¬ 
proval  of  the  Federal  Communi¬ 
cations  Commission,  and  Air- 
news  Inc.,  an  aircraft  agency. 

The  latest  ABC  figures  gave 
the  Morning  Express  a  circula¬ 
tion  of  close  to  70,000,  with 
about  73,000  for  the  Evening 
News.  The  Sunday  edition  runs 
around  110,000. 

Ilearst  Compelitiun 

Hearst  Consolidated  Publica¬ 
tions  Inc.  publishes  the  San 
Antonio  Light  w'ith  an  evening 
circulation  of  112,000  and  Sun¬ 
day  of  close  to  130,000. 

Conway  C.  Craig,  publisher 
of  the  Harte-Hanks  Corpus 
Christi  Caller-Times,  has  been 
named  president  and  publisher 
at  San  Antonio. 

Houston  H.  Harte,  president 
of  the  San  Angelo  Standard 
Times,  another  Harte-Hanks 
newspaper,  will  become  promo¬ 
tion  director  of  the  San  Antonio 
firm. 

Frank  G.  Huntress  Jr.,  who 
was  president  and  publisher  of 
the  Express  and  News,  will  be¬ 
come  chairman  of  the  board  of 
directors.  Charles  O.  Kilpatrick 
will  remain  as  executive  editor. 

Harte-Hanks  has  contracted 
to  buy  the  stock  of  Mr.  Hun¬ 
tress,  Frank  G.  Huntress  III, 
Mrs.  Merton  M.  Minter,  and  the 
Brackenridge  estate. 

Sale  of  the  newspapers  thus 
ends  slightly  over  50  years  of 
control  of  the  Express  Publish¬ 
ing  Co.  by  the  Huntress  family. 

The  contract  signed  March  6 
calls  for  payment  of  about 


$2,900,000  to  the  Huntress  fam¬ 
ily  and  W.  A.  Druce  and  about 
$3,300,000  to  the  estate,  which 
is  a  charitable  trust  established 
by  the  late  George  W.  Bracken¬ 
ridge,  a  San  Antonio  banker. 

Meanwhile,  it  was  announced 
in  Corpus  Christi  that  Edward 
H.  Harte,  vicepresident  of  the 
Caller-Times,  w’ill  become  pub¬ 
lisher  of  those  newspapers.  Both 
Houston  and  Edward  Harte  are 
sons  of  Houston  H.  Harte  Sr.  of 
San  Angelo,  senior  partner  of 
Harte-Hanks  and  Co. 

Had  Minority  Interest 

Minority  stock  in  the  San 
Antonio  Company  was  pur¬ 
chased  in  November,  1960,  by 
Harte-Hanks  from  Mrs.  Carrie 
S.  Frost  and  Mrs.  Dorsey 
Browm  of  Kaufman,  Tex.,  Mrs. 


James  Grice  Dabney  of  Arling¬ 
ton,  Va.,  and  Mrs.  C.  J.  Wood 
of  Laguna  Beach,  Calif. 

Mr.  Harte  Sr.  and  Bruce 
Meador  of  Abilene,  Tex.,  gen¬ 
eral  manager  of  the  Harte- 
Hanks  group,  were  named  to 
the  lx)ard  of  directors  of  the 
Express  Publishing  Co.  in  Janu- 
ar>',  1961. 

Mr.  Huntress,  .50,  became 
president  of  the  San  Antonio 
publishing  firm  after  the  death 
of  his  father,  Frank  Granger 
Huntress  Sr.  in  1955.  The  elder 
Huntress  had  been  with  the 
company  since  1884  and  was 
president  and  publisher  since 
1910  until  his  death. 

In  Broadcasting  Field 

The  publishing  firm  got  into 
the  television  and  radio  field  in 
1954  with  purchase  of  .stations 
from  the  Storer  Broadcasting 
Co.  —  a  transaction  involving 
more  than  a  million  dollars. 

Other  Harte  -  Hanks  news¬ 


Booth  Michigan  Group 
Buys  Ypsilanti  Press 


Ypsilanti,  Mich. 

Sale  of  the  Ypsilanti  Daily 
Press  to  Booth  Newspapers  Inc. 
was  announced  March  7  by 
Frank  G.  Handy,  publisher  of 
the  Press,  and  John  A.  McDon¬ 
ald,  president  of  the  Booth 
group. 

First  issue  of  the  Press,  a 
six-day  evening  paper,  4,500 
circulation,  under  the  new  own¬ 
ership  will  be  Monday.  No  pur¬ 
chase  price  was  announced. 

“After  58  years  of  continuous 
service  to  the  Ypsilanti  area, 
the  Handy  family  is  leaving  the 
local  newspaper  field,”  said  Mr. 
Handy,  who,  with  his  sister, 
Mrs.  Adelaide  Handy  Kohlen¬ 
berg,  was  co-owner  of  the  Press. 

“We  are  selling  the  assets  of 
the  publication  with  w’hich  my 
father,  George  C.  Handy,  was 
associated  in  some  capacity  since 
its  founding  in  1904  until  his 
death  in  1958.” 

The  other  Booth  newspapers 


are  the  Ann  Arbor  News,  Bay 
City  Times,  Flint  Journal, 
Grand  Rapids  Press,  Jackson 
Citizen  Pa/triot,  Kalamazoo  Ga¬ 
zette,  Muskegon  Chronicle  and 
Saginaw  News. 

The  Press  has  been  picketed 
by  the  Typographical  Union 
since  Sept.  17,  1958  in  an  or¬ 
ganization  effort  but  publica¬ 
tion  has  not  been  interrupted. 

The  printers’  union,  which 
has  not  qualified  for  an  election 
as  bargaining  agent,  has  been 
barred  by  local  police  from 
distributing  handbills  outside 
stores  of  merchants  who  adver¬ 
tise  in  the  Press.  An  anti-litter 
ordinance  was  enforced  after 
the  National  Labor  Relations 
Board  held  that  the  informa¬ 
tional  picketing  was  not  an  un¬ 
fair  labor  practice.  Now  a  trial 
examiner  of  the  board  has  ruled 
that  primary  picketing  at  the 
plant  violates  the  Labor-Man¬ 
agement  Act. 


SPECIAL  WRITER— Kerry  Kollmar, 
8,  grandson  of  James  L.  Kilgallen 
and  son  of  Dorothy  Kilgallen,  wrote 
a  byline  piece  for  the  New  York 
Journal  American  on  Col.  Glenn's 
visit  to  the  United  Nations. 


papers,  in  addition  to  those  in 
Corpus  Christi  and  San  An¬ 
gelo,  include  the  Abilene  Re- 
portcr-Neivs,  Big  Spring  Her¬ 
ald,  Denison  Herald,  Greenville 
Herald  Banner,  Marshall  News- 
Messenger  and  Paris  News. 

Circulation  Figures 

In  the  aggregate  the  group 
now  has  more  than  715,000  cir¬ 
culation  —  201,000  morning, 
194,000  evening  and  320,000 
Sunday. 

Corpus  Christi  also  is  a  three- 
way  combination  with  the  Caller 
(59,000)  in  the  morning.  Times 
(34,000)  evening  and  Caller- 
Times  (70,000)  on  Sunday. 

The  San  Angelo  Standard- 
Times  publishes  morning  (36,- 
000),  evening  (10,000)  and 
Sunday  (37,000)  but  not  on 
Saturday. 

The  Abilene  Reporter-News 
is  another  morning  -  evening- 
Sunday  combination  with  36,000 
morning,  22,000  evening  and 
47,000  Sunday. 

The  Big  Spring  Herald  has 
10,000  evening  and  11,000  Sun¬ 
day. 

■The  Denison  Herald  has 
13,000  evening  and  the  same  on 
Sunday. 

In  Greenville,  the  Herald- 
Banner  is  a  moming-Sunday 
arrangement  with  9,000  daily 
circulation. 

Marshall  has  an  evening- 
Sunday  News  Messenger  of 
around  12,000  circulation,  with 
no  Saturday  edition. 

The  Paris  News  is  evening 
and  Sunday  with  approximately 
11,000. 

.411  of  the  Harte-Hanks  news¬ 
papers  have  modem  publishing 
plants. 
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HERE  THEY  COME!  Despite  the  fact  the  street  was  supposed  to  be 
clear  of  all  pedestrians  and  newsmen  during  the  parade,  everyone  got 
in  on  the  act.  Note  spectator  in  foreground  with  movie  camera  in  front 
of  police  barricade  and  students  walking  down  street. 


ASTRON.4UT  TRIUMPH— ASTROJET  TRAGEDY 


Joy-Grief  Stories 
Break  At  Same  Time 


By  Ray  Erwin 


The  sceduled  astronaut  cele¬ 
bration  and  the  unscheduled 
astrojet  disaster,  happening  al¬ 
most  simultaneously  in  New 
York  March  1,  faced  news  sen  - 
ices  and  newspapers  with  the 
dilemma  of  quickly  reorienting 
staffs  and  news  plans. 

Coverage  of  the  two  big 
stories  was  satisfactorily 
achieved  with  a  maximum  of 
speed  and  accuracy  and  a  mini¬ 
mum  of  confusion  by  the  quick 
rallying  of  full  staffs  and 
changes  in  scores  of  assign¬ 
ments  for  the  unusual  day’s 
work.  A  local  bus  strike  made 
a  third  big  story  for  the  day. 

The  Associate  Press,  United 
Press  International  and  other 
news  sendees  and  individual 
newspapers  attacked  the  two  big 
stories  with  experienced  effici¬ 
ency  and  soon  achieved  singular 
success  in  each  case. 

Emotional  Impact 

Each  story  had  tremendous 
emotional  impact  and  each  of¬ 
fered  many  physical  obstacles. 

The  crash  of  an  American 
Airlines  Astrojet  claimed  95 


lives  in  an  isolated  area  of 
freezing  Jamaica  Bay  near  In¬ 
ternational  Airport  about  10 
a.  m.  The  celebration  honoring 
Lt.  Col.  John  Glenn  for  his 
orbital  flight  began  shortly 
aftenvards  at  LaGuardia  Air¬ 
port  and  extended  through  miles- 
long  parades  to  receptions  at 
City  Hall  and  a  luncheon  at  the 
Waldorf-Astoria  Hotel,  I’equir- 
ing  reporters  and  photographers 
at  dozens  of  places. 

“Seldom  has  the  center  of 
news  gravity  swung  as  sharply 
as  it  did  that  day  in  New  York 
and  seldom  has  flexibility  been 
more  important,”  said  Earl  J. 
Johnson,  vicepresident  and  edi¬ 
tor  of  United  Press  Interna¬ 
tional.  “The  reception  for  the 
country’s  newest  hero  was  just 
beginning  when  word  came  that 
the  big  passenger  plane  had 
fallen  and  broken  up  a  few  miles 
away. 

“Within  five  minutes,  four 
special  desks  were  set  up  in  the 
newsroom  to  accommodate  these 
entirely  new  circumstances,”  he 
continued.  “All  four  were  man- 
{Continued  on  page  64) 


RACING  CAMERAMEN  run  to  keep  ahead  of  Glenn's  car.  At  left,  tht 
photo  truck;  in  middle,  photographers  who  paced  the  astronaut;  at  right, 
a  television  camera  atop  a  press  car. 


AWAITING  PARADE  on  balcony  outside  employment  bureau  fiv# 
photographers  look  down  on  Broadway  in  the  Wall  Street  area. 
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THE  ONE  PRO  in  this  mob  is  on  top  of  a  heap  of  amateurs.  His  press 
pass  is  hidden  behind  the  Speed  Graphic.  This  pro  fared  better  than 
many  of  his  buddies  who  worked  the  streets  where  they  got  pushed 
around  by  amateurs. 


LENS-LADY  operates  camera  as 

she  walks  with  marchers.  Note  Photos  by  Warner,  E4P 

press  pass  pinned  to  her  hat. 


PRESS  TRUCK  loaded  with  still 
and  motion  picture  cameramen 
preceded  Glenn's  car. 


Glenn  Visit  Proves 
Rough  for  Photos 


Hv  Boll  Warner 


The*  visit  of  Lt.  Col.  John  H. 
Glenn  and  his  fellow  astronauts 
to  New  York  City  last  week 
points  up  some  of  the  problems 
involved  in  photopraphic  cover¬ 
age  of  spectacular  news  events. 
The  ticker-tape  parade,  particu¬ 
larly.  was  the  biggest  since 
Lindbrrgh  crossed  the  Atlantic 
and  it  presented  immense  logis¬ 
tical  pi'oblems  in  arranging  for 
news  coverage. 

A  number  of  press  photogra- 


AN  AMATEUR  pushes  his  way 
out  into  street  and  tries  to  grab  a 
photograph  through  cop's  shoul¬ 
ders. 


phers  an<l  picture  executives  are 
unhajipy  over  the  treatment  they 
received  during  the  astronauts’ 
tw'o-day  visit.  One  of  the  most 
often  cited  charges  was  of  police 
interference. 

During  the  parade  and  the 
astronauts’  visit  to  the  United 
Nations,  local  jiolice  formed 
what  one  photographer  descrilied 
as  a  “flying  squad’’  on  either 
side  of  Col.  Glenn.  The  .squad 
consisted  of  “unusually  tall  and 
heavy  jiol  icemen’’  —  about  15 
men  on  each  side  —  who  joined 
hands  and  “.straight-armed”  any 
photographer  who  got  too  close. 
Several  jrhotographers  said  they 
were  certain  these  policemen 
were  jiarticularly  on  the  lookout 
for  jihotographers  and  that 
often  cameras  were  knocked 
aside.  Some  cameramen  said 
they  were  often  pushed  or 
shoved  around  an<l  one  —  John 
Duprey,  .Vetv  York  Daily  News 
—  said  that  during  the  parade 
he  was  knocked  to  the  gmund 
by  a  back-band  jiolice  punch 
that  caught  him  in  the  stomach. 
Joseph  Costa,  chief  photogra¬ 
pher  for  King  Features  Syndi¬ 
cate,  .said  a  similar  corps  of 
ixilice  which  guarded  Glenn  as 
he  entered  and  left  the  UN, 
made  photography  conditions 
extremely  difficult  and  almo.st 
(Contimii'd  on  }mge  66) 
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Effect  of  Arbitration 
Ruling  Is  Discounted 


ANPA  AM^  PRESSMEN  MEET  other  separate  and  distinct  Newsstand  Operator 

- -  methods  of  getting  its  way.  |  •  i^i  r  R»tit 

pp  m  p  A  l*fl  Surely,  no  one  would  suggest  L<13Die  lor  I\  i 

TT^^T  /\  ril  I  T1  ^  provision  for  final  and  Philadki.i’hia 

VrA  ±  •>«.  binding  arbitration  would  pre-  An  operator  of  a  newsstand 

•■“W  1  •  ■■■  •  X  J  elude  a  union  from  attempting  at  i:ith  and  Market  Streets  in 

rwl'll'I'nQr  IC  I  Pi  Ylf  to  ijersuade  an  employer  to  fore-  the  heart  of  downtown  must 

A-  ^  J_Xi^V/Vr  IXJJ.  1/V^vX  jjo  action  the  union  was  against,  pay  $375  a  month  rent  to  the 

' —  even  where  that  action  was  fully  property  owner  at  the  .  omer. 

The  Supreme  Court  ruled  this  It  is  further  agreed  by  both  within  the  employers’  rights  un-  the  Court  of  Common  Pleas 

week  that  a  teamster  union  had  parties  hereto  that  during  such  der  the  contract.  .  .  .  ruled  this  week.  The  ca.se  has 

forfeited  its  right  to  .strike  by  arbitration,  there  .shall  be  no  “-p^  j.j^g  right  to  betm  in  the  courts  for  five  years, 

agreeing  to  arbitrate  a  dispute  suspension  of  work.”  strike  is  inconsistent  with  the  A  city  ordinance  classifies 

with  the  employer.  Another  provision  was:  contractual  duty  to  arbitrate  newsstands  as  lieing  “in  the 

George  N.  Dale,  chairman  of  “Should  any  difference  arise  be-  sounds  like  a  dull  who  of  the  public  interest”  but  the  court 
the  Special  Standing  Committee  tween  the  employer  and  the  em-  argument  which  use<l  to  be  so  said  this  does  not  confer  on 

of  the  American  Newspaper  ploye,  same  shall  be  submitted  jK)pular  that  the  right  to  strike  them  the  legal  status  of  inail- 

Publishers  Association,  .said  he  to  arbitration.  .  .  .”  This  clause  was  inconsistent  with  the  con-  boxes,  trash  baskets  and  fire 

discounted  the  far-reaching  ef-  made  no  mention  of  a  no-strike  tractual  duty  to  work  —  an  alarms.  Since  IIMJO  the  city  has 

fects  of  the  decision  which  some  agreement.  argument  which  fre<iuently  went  had  a  licensing  system  for  news- 

news  stories  implied.  He  saw  , so  far  as  to  say  that  strikes  stands, 

no  deterring  effect  on  negotia-  **  are  inconsistent  with  both  the  • 

tions  for  renewal  of  the  long-  “The  grievance  over  which  the  common  law  and  the  Constitu-  XjOIUier  MeetiniS 


news  stories  implied.  He  saw 
no  deterring  effect  on  negotia¬ 
tions  for  renewal  of  the  long¬ 


standing  arbitration  agreement  union  struck  was,  as  it  con-  tion.” 


Longer  Meeting 


with  the  pressmen’s  union 


cedes,  one  which  it  had  express- 


Mr.  Dale  and  a  committee  of  ly  agreed  to  settle  by  submis- 
publishers  were  conferring  in  sion  to  final  and  binding  arbi- 
Washington  this  weekend  with  tration  proceedings.  The  strike 
Anthony  DeAndrade  and  other  which  it  called  was  a  violation 
officers  of  the  International  of  that  contractual  obligation,” 


•  The  meeting  of  the  dinn-tors 

Don  raniprnti  Dies  Springfield  Publishing 

uon  i^ameron  uies  Company  at  which  38  amend- 

Knoxville,  Tenn.  ments  to  the  Pension  Funds 
Don  H.  Cameron,  51,  owner  of  were  adopted  lasted  more  than 
a  Knoxville  motel  and  former  15  minutes,  Sidney  R.  Cook, 


Printing  and  Pressmen’s  Union,  said  the  majority  opinion  writ-  circulation  manager  of  the  treasurer,  has  advise<l  in  refer- 
The  arbitration  pact  in  the  ten  by  Justice  Potter  Stewart.  ^nx)xville  News-Sentinel,  died  of  ence  to  a  story  in  E&P,  March 


newspaper  industry,  in  effect  for  Xhe  majority  took  the  view  ^  heart  attack  March  3.  3,  page  64. 

more  than  50  years,  expires  at  that  the  lower  courts  and  the  t.a  rk4iiv 

the  end  of  this  year.  A  new  five-  National  Labor  Relations  Board  iU  U.VILl  M  UKKbK 

year  extension  is  under  consid-  have  held  that  strikes  to  settle 

eration.  disputes  covered  by  arbitration  I 

Union  Chief  Unconcerned  ure  outlawed  and  the  union  is  Oci  V  O  Ij 

subject  to  damages.  w 

Mr.  DeAndrade  concurred  in  “We  approve  that  doctrine,”  ^  m 


Newton  Says  Label 
Not  Press  Restraint 


Mr.  DeAndrade  concurred  in  “We  approve  that  doctrine,  TXT  m  "rx  TX  m  •  ■ 

Mr.  Dale’s  opinion  that  the  Su-  the  court  said.  “To  hold  other-  g-vl-  1-C 

preme  Court  decision  was  “not  wise  would  obviously  do  vio-  JL  N  Xr  X.  1.  ^ULlJi.1/ 

a  matter  for  concern.”  The  un-  lence  to  accepted  principles  of 

ion  president  said,  “We  have  traditional  contract  law.  Even  The  editor  of  the  Daily  Mr.  Newton,  managing  editor 
always  felt  that  where  there  is  more  in  point,  a  contrary  view  Worker  has  been  told  that  a  of  the  Tampa  Tribune,  said  in 
an  agreement  to  arbitrate  there  would  be  completely  at  odds  government  regulation  requir-  his  reply  that  federal  law  re¬ 
should  be  no  strikes  or  lock-  with  the  basic  policy  of  national  jng  his  newspaper  to  carry  a  quires  all  American  publications 
outs  during  the  period  covered  lalxir  legislation  to  promote  the  Communist  label  “exemplifies  to  periodically  print  the  names 
by  the  agreement.”  arbitral  process  as  a  substitute  perfectly  the  great  American  of  their  officers  and  stockholders 

Mr.  Dale,  who  noted  that  an  for  economic  warfare.”  principle  of  freedom  of  the  “and  this  certainly  has  impeded 

arbitration  agreement  with  the  .  ,  „  c  press.”  in  no  way  freedom  of  informa- 

Intemational  Mailers  Union,  2  SecUons  ^  ^  „ 

went  into  effect  March  1,  said  Dissenting,  Justice  Hugo  chairman  of  Sigma  Delta  Chi’s  “It  is,  in  fact,  typical  of  the 
the  pressmen’s  agreement  is  Black  said  his  colleagues  had  freedom  of  information  commit-  American  way  of  doing  busi- 
subject  to  voluntary  acceptance  misread  the  arbitration  sections  tee,  rejected  the  Daily  Worker  ness  on  top  of  the  table  and 
by  local  unions  and  contains  a  of  the  contract.  The  one  con-  editor’s  claim  that  the  regula-  not  under  it,”  he  said, 
clause  which  states  that  neither  taining  the  no-strike  provision,  tion  imperils  press  freedom.  Actually,  said  Mr.  Newton, 

party  will  go  to  court  on  an  in  his  view,  applied  strictly  to  James  E.  Jackson  of  New  the  case  of  the  government  and 
arbitrable  matter  unless  some  disputes  concerning  interpreta-  York,  who  edits  the  Worker  as  the  Worker  exemplifies  Ameri- 
element  of  fraud  is  challenged,  tion  of  the  contract.  The  parties,  well  as  the  Midweek  Worker,  can  freedom  of  the  press. 

In  other  newspaper  contracts  he  said,  deliberately  excluded  wrote  the  committee  that  a  sec-  “The  free  American  govem- 
it  is  commonly  stated  that  union  such  a  clause  with  regard  to  tion  of  the  McCarran  Act  would  ment  has  not  ordered  the 
laws  are  not  subject  to  arbitra-  the  essentially  factual  disputes  require  his  papers  to  carry  the  Worker  and  the  Midweek 
tion.  Some  specify  that  there  arising  out  of  the  application  lalwl,  “disseminated  by  the  Woricer  to  cease  publication, 
shall  be  no  arbitration  on  the  of  the  contract  in  particular  in-  Communist  Party  of  the  United  even  though  their  columns  are 
question  of  extending  an  agree-  stances.  States,  a  Communist  organiza-  crammed  constantly  with  propa- 

ment.  Numerous  exceptions  to  “The  mere  fact  that  the  dis-  tion.”  ganda  attacking  free  govem- 

arbitration  clauses  are  custom-  pute  which  brought  about  this  The  act,  he  said,  defines  a  ment,”  he  said.  “Instead,  the 
J^ry.  strike  was  subject  to  ‘final  and  Communist  organization  as  a  free  American  government  has 

The  Supreme  Court  had  be-  binding’  arbitration  under  this  participant  in  a  worldwide  simply  said,  by  law,  that  you 
fore  it  a  question  whether  the  contract  certainly  does  not  jus-  criminal  conspiracy  for  the  over-  can  go  ahead  and  disseminate 
teamsters’  local  had  violated  its  tify  the  conclusion  that  the  un-  throw  of  all  existing  capitalist  this  propaganda  but  you  must 
agreement  by  striking  to  force  ion  relinquished  its  right  to  governments  by  any  means  put  a  proper  label  on  it  for  the 
the  rehiring  of  an  employe  of  strike  in  support  of  its  position  deemed  necessary.  benefit  of  your  readers.” 

the  Lucas  Flour  Company  of  on  that  dispute,”  Justice  Black  “Thus,”  he  said,  “the  label-  The  Daily  Worker  said  sev- 
Seattle.  One  section  of  the  con-  said.  ing  requirements  would  compel  eral  of  its  editors  and  business 

tract  provided:  “Should  any  “The  issue  here  involves,  not  the  papers  to  agree  to  that  char-  executives  had  been  called  to 

difference  as  to  the  true  inter-  the  nature  of  the  arbitration  acterization  of  the  Communist  testify  before  a  special  grand 
pretation  of  this  agreement  proceeding,  but  the  question  of  Party,  which  is  simply  a  crude  jury  in  Washington  that  is  con- 
arise,  same  shall  be  submitted  whether  the  union,  by  agreeing  lie  worthy  of  the  Nazi  madman  sidering  cases  involving  Com- 
to  a  Board  of  Arbitration.  .  .  to  arbitrate,  has  given  up  all  Hitler.”  munist  registration. 
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Postal  Increase  Bill 
Gets  Senate  Scrutiny 


Washington 

The  opening  hfurinfrs  by  the 
Senate  Post  Office  and  Civil 
Sen'ice  Committee  March  <5  in¬ 
dicated  some  rouffh  weather 
ahead  for  the  House-approved 
postal  rate  bill. 

Chairman  Olin  D.  John.son 
(D-S.  C.)  said  the  hearinffs 
should  lie  dirwte<l  toward  re- 
.solvinn,  to  the  extent  ix)ssible, 
thm-  prune  issues:  1.  The  ex¬ 
tent  :ind  co.st  of  “public  ser\’- 
ices”:  2.  The  developmtmt  of  a 
pmix-r  method  of  “cost  alloca¬ 
tion”  to  the  various  classes  of 
mail;  ‘b  Rate  adjustments  that 
are  (‘(piitable,  sound,  and  de¬ 
fensible. 

“The  pending  bill,”  Senator 
Johnston  said,  “failtKl  to  attain 
a  single  one  of  these  objectives.” 

Asks  fur  Changes 

Chanjfes  were  also  called  for 
by  the  Postmaster  General  J. 
Edward  Day.  Although  express¬ 
ing  satisfaction  for  the  most 
part  with  the  House  bill,  Mr. 
Day  protested  the  extension  of 
the  free- in-county  privilege  to 
publications  printe<l  outside  the 
county  but  published  and  dis¬ 
tributed  within  it. 

He  said  one  of  the  original 
objectives  of  the  free-in-county 
subsidy  was  to  promote  printing 
facilities  in  rural  areas  whose 
mainstay  is  the  regular  print¬ 
ing  of  hometown  newspapers. 

“Under  this  amendment,”  he 
said,  “with  the  free-in-county 
privilege  to  outside-the-county 
printers,  large  companies  in 
metnipolitan  areas  could  readily 
take  over  hometown  newspaper 
printing  as  a  marginal  opera¬ 
tion.” 

Mr.  Day  also  suggested  that 
controlled-circulation  rates  be 
made  the  same  as  third  class 
book  and  catalogue  bulk  rates. 
He  suggested  that  14  cents  a 
pound  would  be  fairer  than  the 
proposed  18  cents.  He  also  sug¬ 
gested  scaling  down  of  the  pro¬ 
posed  21  cents  per  pound  for 
circulars  to  18  cents  per  pound. 

Mr.  Day  also  said  he  thought 
the  one  cent  increase  per  piece 
in  third  class  should  be  raised 
in  two  steps  as  it  is  in  second 
class  in  the  House  bill. 

Business  Increased 

In  response  to  the  question 
about  the  proposed  rate  increase 
threatening  to  put  publications 
“out  of  business,”  Mr.  Day  said 
the  same  charge  was  m^e  in 
1951  when  rate  increases  were 
proposed.  Nevertheless,  he  said, 
in  1961  eight  billion  pieces  of 
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second  class  mail  were  handled, 
compared  with  six  and  one  half 
billion  in  1951. 

Senator  A.  S.  (Mike)  Mon- 
roney,  (D-Okla.),  saiil  he  in¬ 
tended  to  look  clo.sely  at  the 
formula  which  retpiired  a  week¬ 
ly  newspaper  to  jiay  the  same 
one  cent  i)er  copy  increa.se  that 
a  “magazine  heavily  loaded  with 
adv'ertising”  would  In;  n-quired 
to  pay. 

Rate  ‘Hisltiric’ 

He  said  non-profit  publica¬ 
tions  and  even  free-in-county 
mail  should  l)e  raised  to  keep 
it  within  the  “50  percent  rate 
which  has  l)een  historic.” 

Senator  Joseph  S.  Clark  (D- 
Pa.),  said  “there  was  nothing 
sacred”  to  him  alwut  non-profit 
publications  or  free-in-county 
mail  and  he  thought  the  raise 
“ought  to  l>e  across  the  l)oard.” 

Hearings  are  expected  to  re- 
.sume  next  week.  Some  200  in¬ 
dividuals  and  organizations  re- 
Ijortedly  have  rtxjuested  to  be 
hearfl. 

Following  Mr.  Day’s  comment 
that  most  opponents  of  postal 
rate  increases  want  to  talk  about 
“modernizing”  the  .servdce  rather 
than  rising  costs.  Deputy  Post¬ 
master  General  H.  W.  Brawley 
accused  magazine  publishers  of 
.seeking  to  capitalize  on  low 
postal  rates  to  build  huge  cir¬ 
culations  so  they  can  raise  ad¬ 
vertising  rates. 

Subscription  Rules 

“The  Congress,”  he  said, 
“must  decide  whether  it  is  fair 
to  ask  continuing  taxpayer  sub¬ 
sidies  of  the  present  size  to  as¬ 
sist  publishers  in  extending  their 
circulation.”  He  referred  to  a 
recent  survey  that  showed  40 
major  periodicals  had  offered 
“promotional”  subscription  rates 
averaging  40  percent  below 
standard  per-copy  prices. 

“^Vhen  circulation  prices  are 
cut  and  circulation  overblown,” 
he  asked,  “just  what  function 
is  serv'ed  by  very  low  postage 
rates?  Do  they  fulfill  their  in¬ 
tended  function  of  promoting  the 
dissemination  of  information? 
Or  are  they  also  a  prop  to  aid 
the  building  of  a  broad  circula¬ 
tion  base  on  which  higher  adver¬ 
tising  rates  can  be  mounted?” 

John  K.  Herbert,  president  of 
the  Magazine  Publishers  Asso¬ 
ciation,  said  a  high  mortality 
rate  in  the  business  in  recent 
years  could  be  attributed  in  part 
to  postal  rates.  He  said  60  pub¬ 
lications  went  out  of  business 
in  the  last  three  years. 
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J.  M.  Stenbuck 


Stenbuck  Quits 
Hearst  Papers 
To  Be  Advisor 

J.  M.  Stenbuck  has  resigned 
as  general  circulation  director 
of  the  Hearst  Newspapers,  a 
Ijosition  he  has  held  for  .seven 
years,  to  enter  business  for  him¬ 
self  as  a  publishers’  consultant. 

He  said  his  .st^rvice  will  cover 
all  phases  of  the  publishing  busi¬ 
ness. 


3-Year  (iunlract 

Mr.  Stenbuck  has  l)een  re¬ 
tained  as  a  circulation  consult¬ 
ant  to  the  Hearst  Newspapers 
for  the  next  three  years,  and 
the  post  he  formerly  held  will 
not  l)e  filled,  according  to  G.  O. 
Markuson,  general  manager  of 
Hearst  Newspapers. 

Mr.  Stenbuck  started  his 
newspaper  career  as  night  office 
Ixjy  on  the  Milwaukee  Sentinel 
while  in  college,  and  Ijecame  its 
city  editor  at  the  age  of  19.  He 
served  on  the  Milwaukee  Jour¬ 
nal,  and  after  changing  to  cir¬ 
culation  work,  became  circula¬ 
tion  manager  of  the  Wisconsin 
News,  the  Detroit  Times  and 
the  Hearst  papers  in  Boston. 

• 

Willis  J.  Ballinger; 
Editorial  Writer 

Washington 

Willis  Jerome  Ballinger,  econ¬ 
omist,  lawyer  and  journalist, 
died  March  1  after  a  long  illness. 
He  was  60. 

At  the  age  of  57  he  was  gradu¬ 
ated  at  the  head  of  his  class 
from  the  Detroit  College  of  Law 
— 35  years  after  he  was  gradu¬ 
ated  Magna  Cum  Laude  from 
Yale  University. 

A  native  of  Washington,  he 
was  associated  during  his  career 
with  the  Baltimore  Sun,  the 
Washington  Post,  the  St.  Louis 
Post  Dispatch  and  the  New  York 
Herald  Tribune  as  an  editorial 
writer. 


SDX  Charter 
Presented  to 
London  Unit 

London 

The  first  chapter  of  Sigma 
Delta  Chi,  professional  journal¬ 
istic  society,  outside  of  the 
United  States  was  given  its 
charter  in  ceremonies  here 
March  10. 

“You  gentlemen  who  report 
history  in  the  making  are  mak¬ 
ing  jouiTialistic  history,”  said 
James  W.  Irwin,  Chicago  public 
relations  counsellor,  former 
newspaper  executive,  who  heads 
the  society’s  international  ex¬ 
pansion  committee. 

Mr.  Irwin  said  the  move  made 
here  by  Thomas  Curran  of 
United  Press  International,  Eddy 
Gilmore  of  the  .Associated  Press, 
William  Stoneman  of  the  Chi¬ 
cago  Daily  News  and  their  col¬ 
leagues  in  the  press  corps  may 
be  the  beginning  of  a  chain  of 
SDX  chapters  around  the  world. 

Mr.  Irwin  paid  his  respects  to 
the  foreign  correspondents  of 
today  who  are  students  of  politi¬ 
cal  science,  international  law 
and  economics.  In  his  day  as  a 
reporter  and  correspondent,  he 
said,  the  foreign  correspondents 
were  a  swashbuckling,  debonair 
blend  of  Douglas  Fairbanks  and 
Errol  Flynn  and  a  plague  on 
tnlitorial  acTOuntants. 

In  presenting  the  charter,  Mr. 
Irwin  stressed  that  SDX  is  a 
professional,  not  an  honorary, 
society  of  journalists. 

Buren  H.  McCormack,  edi¬ 
torial  director  of  the  Wall  Street 
Journal  and  national  president 
of  Sigma  Delta  Chi,  conducted 
the  installation  ceremony  and 
addressed  his  remarks  to  the 
changing  picture  of  newspaper 
journalism  in  the  United  States. 
He  spoke  of  the  growth  of  news¬ 
papers  in  the  smaller  communi¬ 
ties  and  the  need  for  a  national 
newspaper,  such  as  the  National 
Observer,  to  provide  careful  and 
lucid  reporting  of  events  around 
the  world. 

“We  as  reporters-writers 
ought  to  bear  in  mind,”  he  said, 
“that  readers  today  are  better 
educated  than  they  were  a  gen¬ 
eration  ago.  More  and  more  of 
them  are  thirsting  for  an  imder- 
standing  of  what  goes  on  around 
them.” 

• 

Editors’  Aide  Retires 

Knoxville,  Tenn. 

Miss  Gertrude  Penland,  secre¬ 
tary  to  five  editors  of  the  Knox¬ 
ville  News-Sentinel  over  the 
past  34  years,  has  retired.  She 
had  worked  as  a  reporter  for 
the  Knoxville  Journal. 
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Ad  Tax  Deduction 
Bill  Is  Deserted 


Washington 

Advertising  groups,  their 
interests  “coni prom ise<i”  out  of 
the  House  tax  bill,  are  hoping 
for  more  favorable  treatment  in 
the  Senate. 

The  Boggs  bill  (H.R.  640), 
which  advertisers  had  hoped 
would  be  made  a  part  of  the 
Administration’s  tax  revision 
bill,  has  been  all  but  scuttled  in 
the  measure  approved  by  the 
House  Ways  and  Means  Com¬ 
mittee. 

The  intent  of  the  Boggs  bill 
was  to  reverse  a  Supreme  Court 
decision  (the  Cammarano  case) 
and  permit  the  deductibility  of 
advertising  as  well  as  other 
expenditures  with  respect  to 
legislative  lobbying.  The  bill  was 
approved  by  the  Committee  in 
the  86th  Congress  but  never  was 
sent  to  the  floor.  It  was 
reportedly  blocked  by  Speaker 
Sam  Rayburn. 

Congressman  Hale  Boggs 
(D-La.)  reintroduced  the  bill  at 
the  opening  of  the  87th  Con¬ 
gress.  However,  the  Treasurj’, 
which  had  been  more  or  less 
neutral  under  the  Eisenhower 
Administration,  was  now  hostile 
to  the  bill  and  Mr.  Boggs,  as 
Majority  Whip,  was  in  the 
unique  position  of  not  being 
able  to  push  his  own  bill. 

Influential  proponents  of  the 
Boggs  bill,  anxious  to  have  at 
least  some  provision  on  lobbying 
written  into  the  new  tax  bill, 
retreated  from  their  stand  on 
the  advertising  deductibility 
clause. 

Limited  Deduction 

What  they  gained  was  a  pro¬ 
vision  which  would  amend  Sec¬ 
tion  162  of  the  Internal  Revenue 
Code  to  allow  deductions  for 
expenses  incurred  by  communi¬ 
cations  with  or  appearances 
before  legislative  bodies, 
including  dues  paid  to  any 
organization  thus  involved.  Also 
allowed  is  the  deductibility  of 
expenses  for  communications 
between  individuals  and  their 
organizations  with  respect  to 
legislation  of  direct  interest  to 
them. 

The  bill  states  that  the  pro¬ 
visions  are  not  to  be  construed 
to  mean  that  deductions  are 
allowable  for  “attempts  to 
influence  the  general  public  or 
special  interest  groups  with 
respect  to  legislative  matters, 
elections  or  referendums.” 

The  bill  will  go  to  the  floor 
under  a  rule  which  does  not  per¬ 
mit  it  to  be  debated.  However, 
an  alternate  bill  may  be  intro¬ 


duced  by  Rep.  John  W.  Byrnes 
(R-Wis.).  It  is  understood,  how¬ 
ever,  that  the  Byrnes  bill  would 
not  include  the  advertising 
deductibility  clause. 

At  this  time  the  only  hope  of 
eliminating  what  advertisers 
are  calling  “censorship  through 
taxation”  appears  to  rest  with 
the  Senate  Finance  Committee. 

‘CenHorship  by  Tuxuliuii' 

Donald  J.  Wilkins,  manager 
of  the  Washington  office  of  the 
.Advertising  Federation  of  .Amer¬ 
ica,  says  the  revise<l  provision 
on  detluctibility  of  advertising 
expenditures  still  deprives  the 
businessman  of  his  constitutional 
right  to  appeal  to  the  general 
public  on  legislative  matters  of 
direct  interest  without  incur¬ 
ring  a  tax  penalty. 

“His  views,”  Mr.  Wilkins 
declared,  “continue  to  l)e  subject 
to  censorship  through  taxation.” 

Mr.  Wilkins  said  he  expects 
the  Senate  Finance  Committee 
will  l)egin  public  hearings  on  the 
tax  bill  shortly  after  it  passes 
the  House.  AF.A  will  ask  to  be 
heard  by  the  Finance  Committee 
and  it  is  urging  advertising 
people  who  want  to  speak  out  in 
Ijehalf  of  their  business  or  indus¬ 
try  to  write  Chairman  Harry 
Flood  Byrd,  or  to  their  own 
Senators  and  to  the  Senate 
Finance  Committee. 

Defense  Ads 

Defense  contractor  advertising 
will  again  be  the  subject  of  legis¬ 
lative  restrictions  when  the  1963 
Defense  Appropriations  Bill  is 
reported  out  of  committee,  Mr. 
Wilkins  reported. 

He  said  this  could  go  as  far  as 
the  “complete  advertising  black¬ 
out”  voted  by  the  House  last 
year  and  “certainly  will  be  no 
more  favorable  than  the  com¬ 
promise  worked  out  by  the  Sen¬ 
ate  .Appropriations  Committee.” 

Mr.  Wilkins  promised  that 
AFA  and  other  advertising 
and  media  groups  will  again 
fight  to  leave  control  of  defense 
contractor  advertising  “where  it 
belongs — in  Armed  Forces  Pro¬ 
curement  Regulations.” 

• 

Takes  Slate  Job 

Montpelier,  Vt. 

Donald  A.  Lyons,  a  former 
state  editor  of  the  Montpelier 
Argus  who  has  been  working  as 
a  reporter  for  the  Barre  Times- 
Argus,  will  become  chief  of  pub¬ 
licity  for  the  Vermont  Develop¬ 
ment  Department  on  March  19. 


Ore.  Papers  Report 
All  Linage  Oflf  25% 

Ei'geni;,  Ore. 

The  advertising  sendee  de¬ 
partment  of  the  Oregon  News- 
liaper  Publishers  .Association  re- 
liorts  total  advertising  sold  and 
sen’iced  to  newsjjapers  in  the 
state  was  down  25.6%  at  the 
end  of  February,  comi)ared  with 
the  first  two  months  of  1961. 

An  advertising  campaign  in 
21  Oregon  dailies  and  100  week¬ 
lies  at  the  start  of  1961  was  car- 
rie<l  on  by  the  Oregon  Bankers 
.Association,  announcing  Satur¬ 
day  closing  of  all  member  banks. 
This  advertising  was  not  re- 
jieated  in  1962. 

.Atl  Salesmen  Win 
Prizes  for  Their  Copy 

Harrisbi'rg,  Pa. 

L.  R.  Chajiman  of  the  Lebnnun 
Dnilg  \eWH,  and  Jack  Galloway 
of  the  Carnegie  Signal  Item 
were  top  winners  in  the  1962 
“Best  Newspaper  .Ad  of  the 
Year”  Contest,  sponsored  by  the 
Pennsylvania  Newspaper  Pub¬ 
lishers’  .Association  and  the 
Interstate  Advertising  Managers 
.As.sociation. 

.Mr.  Chapman  won  first  place 
in  the  black-and-white  category 
for  his  ad  entitled,  “Spring  Is 
Bustin’  Out  .All  Over.”  Top 
honor  in  the  color  category  w’ent 
to  Mr.  Galloway  for  a  two-color 
ad  of  a  savings  and  loan  associa¬ 
tion’s  year-end  statement — 
“Watch  Your  Savings  Grow.” 

Second  and  thirtl-place  win¬ 
ners  for  black-and-white  ads 
were  James  Norris,  Williams¬ 
port  Sun-Gazette,  and  Paul 
Kojadinovich,  Butler  Eagle, 
Marie  Lathrop,  Allentown  Call- 
Chronicle,  placed  second  for  a 
color  ad  entitletl,  “.A  Touch  of 
Gold,”  the  new’spaper’s  first 
experiment  with  a  hard-to-use 
color.  Third  honor  went  to  D.  S. 
John,  Morristown  Times  Herald, 
for  his  use  of  color  in  checker- 
Ixiard  pattern  in  a  clearance  sale 
of  a  variety  of  merchandise. 

• 

Tushingliam  Joins 
Gannett  -Ad  Sales 

Robert  E.  Tushingham,  gen¬ 
eral  manager.  Greater  Philadel¬ 
phia  Publishing  Company,  has 
joined  the  New  York  sales  staff 
of  Gannett  Advertising  Sales, 
Inc. 

From  1936  to  1952  he  worked 
for  the  Camden  (N.  J.)  Courier- 
Post,  the  last  two  years  as 
classified  advertising  manager. 
After  a  two-year  stint  as  retail 
advertising  manager  of  the 
Charlotte  (N.  C.)  Observer,  Mr. 
Tushingham  w’as  advertising 
manager  of  the  Wichita  Falls 
(Texas)  Times -Record  News 
from  1954  to  1961. 


$400,000  Worth 
Of  Recipes  in 
News’  Cook  Book 

F(kkI  rcfipes  that  originally 
co.st  some  $400,000  to  develop 
and  photograph  apjiear  in  the 
new  “The  Sunday  News  Family 
Cook  B(K»k”  by  .Alice  Peti  rsen 
and  Ella  Elvin,  food  <><litors  of 
the  New  York  News.  The  book 
includes  337  color  photographs 
with  over  1500  rex-ipes,  all  tested 
in  the  News  kitchen. 

(Bowman  &  Littlefield,  Inc., 
New  York;  $5.95). 

The  new  liook  of  320  pages, 
measuring  9x12,  is  Imund  in 
scrubbable  vinyl  plastic  over 
heavy  boards.  It  is  designeil  to 
help  women  serve  meals  quickly 
ami  also  to  encourage  “real  home 
cooking.” 

Miss  Petersen,  from  Omaha, 
was  previously  associate  food 
editor  at  McCall’s,  home  econ¬ 
omist  for  the  Brooklyn  (N.Y.) 
Union  Gas  Company  and  nutri¬ 
tionist  for  the  New  York  City 
Department  of  Welfare. 

Miss  Elvin  was  formerly  with 
the  Michigan  State  University 
as  Home  Demonstration  .Agent 
in  the  Extension  Service  and 
also  wrote  a  women’s  column  and 
broadcast  a  weekly  radio  pro¬ 
gram.  She  was  associated  with 
the  Long  Island  (N.  Y.)  Light¬ 
ing  Company. 

• 

Dirk  Beeler  Honored 

Harrisburg,  Pa. 

Richard  E.  Beeler,  advertising 
manager,  Altoona  (Pa.)  Mirror, 
was  named  1962  recipient  of  the 
Interstate  .Advertising  Managers 
.Association’s  outstanding  mem- 
l>er  award.  Presentation  was 
made  by  Edward  M.  Hj’de, 
LAMA  president  and  advertising 
director  of  the  Sharon  (Pa.) 
Herald,  during  the  display 
advertising  conference  of  the 
lAM.A  and  the  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion  here. 

.Ai^t^'iate  Editor 

Montreal 

Jock  Carroll,  of  Weekend 
Magazine,  has  been  appointed 
associate  editor.  A  writer,  pho¬ 
tographer  and  former  war  cor¬ 
respondent,  he  is  also  editor  of 
Weekend  Magazine’s  Toronto 
Bureau. 

• 

Cited  for  Series 

Borough  President  Abe  Stark 
of  Brooklyn  has  presented  a 
citation  to  reporter  Robert  S. 
Bird  and  the  New  York  Herald 
Tribune  in  appreciation  of  a 
series  on  Brooklyn. 
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Curtain  Going  Up 
On  Movie  Bonus  Plan 

J{v  KoImtI  II.  Mrlnlyn* 

Til'-  curtain  is  Koinjj  up  With  each  franchise  aRiee- 
March  H'f  «>n  a  Movie  Bonus  ment,  Movie  Bonus  Corp.  sup- 
Plan  to  stimulate  traf-  i)li€*s  free  to  the  supennarket 

fic  aii'l  'ales  for  supemiarkets;  and  theater  a  promotion  kit  con- 
attendance  at  movie  theaters;  tainin);  newspaper  advertising 
and  advitisinK  linane  for  news-  mats  and  sugRestetl  layouts,  five 
|iaj)er.'  two-color  i)osters,  mailin^t 

Details  of  the  plan,  were  out-  pieces,  store  streamers,  theater 
Iine<l  this  week  by  Nick  .John  screen  trailers,  and  a  pi-ess  hook 
Matsoiikas  and  A.  W.  Schwal-  of  news  and  feature  stories  and 
l)erp:,  president  and  vicepresi-  promotional  ideas, 
dent,  respectively,  of  .Slt>vie  “It  co.sts  the  theater  nothing 
Bonus  Corp.,  New  Ytirk.  to  join  the  plan,”  .Mr.  Matsoukas 

Movie  Bonus  Plan  (MBP)  per-  the  only  cost  to  the 

mits  .supermarkets  to  offer  their  supermarket  is  the  purchase  of 
customei-s,  with  eveiy  $10  i)ur-  the  re<iuire<l  numl)er  of  .Movie 
chase,  a  .Movie  Bonus  Certificate  Bonus  Certificates,  which  may 
which  is  redeemable  at  oO'/r  of  '»‘lere<l  only  as  neede<l. 
the  box  ofiice  price  at  the  local  “Cost  is  calculate<I  on  a  si  id- 
theater.  iiiK  scale,”  he  continued.  “The 

MBP  will  lie  launche<l  throuRh  final  unit  cost  of  the  certificate 
Penn  Fruit  Com))any  and  Dan’s  is  detemiine<l  by  the  accumu- 
Supreme  Super  Markets  in  New  late<l  total  numlier  of  certificates 
York  City’s  five  borouKhs;  and  jiurchased  for  the  entire  perioil 
Trenton,  N.J.;  Baltimore  and  of  the  ajjreement.  Through  the 
Glen  Burnie,  .Md.  At  the  same  sliding  scale,  the  unit  cost  of 
time,  (irowei-s  Outlet  Inc.,  will  the  certificate  comes  down  to  as 
break  with  .MBP  in  the  Spring-  low  as  thi’ee-tenths  of  one  per- 
field-Molyoke  area.  cent  per  dollar  volume  of  busi- 

On  .March  29,  Colonial  Mar-  ness  create<I  for  the  supermar- 
I  kets,  a  dfi.'i-link  chain,  will  in-  ket  by  the  plan.” 
troduce  the  MBP  in  Cincinnati,  . 

Columbus,  Dayton,  .Middletown,  .Movie  Men 

and  Hamilton,  Ohio.  Instead  of  Hoth  Messrs.  Matsoukas  and 
customei’s  having  to  purchase  Schwallierg  have  backgrounds 
$10  worth  of  groceries.  Colonial  in  the  motion  jiicture  industry’, 
has  cut  the  amount  to  $5  and  is  yir.  Matsoukas  is  an  account 
permitting  customers  to  arrive  executive  at  Charles  Schlaifer 
at  the  amount  gradually — by  &  Cq.,  Inc.,  New  York  ad  agency 
saving  cash  register  tapes  until  specializing  in  theatrical  ac- 
they’  total  $5.  counts. 

Some  of  the  theater  com-  Some  years  ago  he  was  a  re- 
panies  which  have  joined  the  jiorter  on  the  Chicago  Daily 
plan  are:  RKO,  Randforce,  .IF,  ^cu’x.  He  says  he  got  the  idea 
Fabian,  Associate<l  Prudential,  for  Movie  Bonus  Plan  in  19.58 
and  some  independents.  when  he  was  heading-up  Grand- 

In  addition  to  the  supermar-  stand  Pro<luctions,  and  offered 
kets  in  the  initial  promotion,  a  cut-price  on  admission  tickets 
companies  negotiating  for  the  to  his  shows  through  a  tie-in 
plan  include  Key  Food  Stores,  with  IGA  Stores. 

Smilen  Food  Stores,  and  A&P  Later,  when  he  was  working 
Supermarkets  for  three  New  with  Magna  Theatre  Corp.,  he 
Jersey  towns.  tried  the  plan  with  Grand  Cen- 

Working  through  what  it  calls  tral  Markets,  Inc.,  Salt  Lake 
“Exchange  Areas,”  or  licensed  City,  Utah,  in  a  promotion  for 
distributors.  Movie  Bonus  Corp.  the  film  “South  Pacific.”  This 
Slants  participating  supermar-  deal  offerecl  admission  to  the 
kets  an  exclusive  franchise  picture  for  50c  to  persons  buy- 
agreement  with  “reasonable  ing  $10  worth  of  groceries  in 
area  jirotection”  for  a  period  of  any  one  of  Grand  Central’s  six 
time  ranging  from  six  months  supermarkets, 
to  one  year.  During  the  three  and  one  half 

Four  representatives  of  “Ex-  weeks  of  the  promotion  the 
change  Areas”  have  been  named:  chain  “sold”  19,507  tickets  and 
Herman  Berlandt,  New  York  advertised  it  in  its  double  and 
area:  Joseph  Gins,  Washington,  single-page  newspaper  ads. 

D.C.,  area;  Ellis  Gordon,  Boston  Mr.  Schwalberg  is  president 
^d  New  Haven  area;  and  of  Citation  Films  and  for  years 
Harry  Mac  Williams,  Cincinnati,  was  president  of  Paramount 
Ohio,  area.  Film  Distributing  Corp. 
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Nick  John  Matsoukas 

Other  officers  of  Movie  Bonus 
Corp.  are:  Louis  Welier  and 
Murray  Chikofsky,  movie  indus¬ 
try  attorneys;  and  Rudolph  P. 
Hagen,  comptroller  and  assist¬ 
ant  treasurer. 

Mr.  Matsoukas  lielieves  the 
plan  could  help  in  re-establishing 
the  movie-going  habit  through¬ 
out  the  country  and  at  the  .same 
time  shave  admission  prices. 

Extra  .\d  IJnage 

Based  on  tests  of  the  plan  in 
(10  markets  over  the  past  18 
months,  MBP  should  interest 
local  newspapers  in  terms  of 
potential  advertising  linage. 

In  April  of  19()1,  for  example. 
Acme  Markets  and  the  New 
Theater  in  Baltimore,  tried  the 
plan  in  connection  with  the 
screening  of  the  film,  “The 
-Alamo.”  Thirty-nine  Acme  mar¬ 
kets  participated. 

This  promotion  ran  21  days 
and  included  double  truck  ads 
by  Acme  Markets  in  the  Balti- 
ttiore  Evening  Sun  and  the 
Baltimore  News-Post,  plus  large- 
space  ads  in  the  newspapers  in 
Annapolis,  Glen  Burnie  and  Bel- 
air,  Md.  In  addition.  Acme  used 
television. 

Jack  Fruchtman,  president  of 
the  J  F  Theaters,  operator  <if 
the  New  Theater,  summed  up 
results  of  the  MBP  this  way: 
“This  heavy  ad  support  by  Acme 
was  very  important  to  the  en¬ 
gagement  (of  the  film)  as  a 
whole  since  the  advertising  al¬ 
lowance  from  the  film  company 
was  adequate  only  in  the  first 
week.  Inch  for  inch  the  news- 


London  Times 
Names  U.S.  Rep 

The  appointment  of  The 
Roliert  T.  Kenyon  Company, 
New  York,  as  U.S.  advertising 
repn’sentative  of  The  Times  of 
Ijondon  was  announced  this  week 
by  George  Pope,  general  man¬ 
ager  of  The  Times. 

It  marks  the  first  time  in  177 
yeare  that  the  jiaper  has  had  a 
representative  in  the  U.S. 

In  making  the  announcement, 
Mr.  Pope  said,  “The  Times 
recognizes  that  its  prestige  and 
reputation  alone  are  not  suffi¬ 
cient  to  attract  advertising  from 
the  increasing  numlier  of  com¬ 
panies  marketing  in  Britain.” 

Total  investment  of  U.S.  com- 
]ianies  in  Britain  last  year  was 
in  e.xcess  of  $8  billion.  A  sub¬ 
stantial  increase  in  this  figure 
is  expected  this  year. 

“In  Britain,”  Mr.  Pope  note<l, 
“newspapers  have  always  held  a 
dominant  position.  With  over 
.‘10,000,000  copies  circulating 
every  day,  and  with  90%  of  the 
adult  population  buying  at  least 
one  paper,  Britain  has  the 
world’s  highest  newspaper 
readership.” 

The  Times  is  planning  a 
“limite<l”  ad  campaign  in  “ap- 
jiropriate”  U.S.  me<lia. 

paper  space  jirovided  by  Acme 
throughout  the  weeks  nearly 
equalle<l  that  purchased  by  the 
film  company  throughout  the  en¬ 
tire  engagement.” 

He  said  that  Movie  Bonus 
Certificate  returns  at  the  theater 
accounted  for  more  than  25% 
of  the  gross  on  the  days  the 
offer  was  in  effect  “and  ma¬ 
terially  helped  our  weekend  bus¬ 
iness  by  the  strength  of  the  ad¬ 
vertising.  In  fact,  over  12%  of 
the  total  lioxoffice  during  the  run 
of  the  picture  is  directly  attrib¬ 
utable  to  the  Acme  certificates. 
What  had  been  expected  to  be  a 
four-week  picture  ended  up  as 
a  seven-week  holdover.” 

• 

Sales  Director 

Omaha 

Charles  E.  Treat  will  become 
sales  director  of  the  Omaha 
World-Herald  on  March  19.  He 
has  been  display  advertising 
manager  of  the  Phoenix  (Ariz.) 
Gazette  and  Arizona  Republic. 
In  the  new  post  he  will  be  in 
charge  of  advertising,  circula¬ 
tion  and  promotion  departments. 
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AD-lines 

Bv  R<)l>ert  B.  Mclntvre 


D(h-s  atlvertisiii};  as  a  career 
appeal  to  college  students?  What 
image  do  university  students  have 
of  the  ad  business?  Is  there  any 
program  to  he  developed  hy  the 
industry  which  would  attract 
more  young  people  to  advertis¬ 
ing?  Can  an  ad  program  change 
negative  attitudes  toward  the 
l)usiness? 

♦  *  * 

These  and  other  important 
(|uestions  about  advertising,  and 
the  public  image  of  the  business 
itself,  are  expected  to  he  an¬ 
swered  shortly  when  findings  of 
a  new  college-level  survey  just 
launched  are  published  hy  the 
T-A's  Michigan  Council  in  De¬ 
troit. 

Preliminar>-  findings  will  he 
presented  t(»  the  +-A  annual  meet¬ 
ing  at  White  .Sulphur  Springs. 
W.  Va.,  Ai)ril  26-28.  The  full 
study  will  !)e  complete<l  and 
evaluated  hy  D.  P.  Brother  &  Co. 
in  mid-June. 

The  project  is  a  pilot  jjrogram 
for  the  ad  industry  in  the  U.S. 
Four  schinds — Michigan  State  U.. 
U.  of  Michigan.  Alma  College 
and  Albion  College — will  partici¬ 
pate  in  the  study.  A  group  of  De¬ 
troit's  leading  agencies  are  con¬ 
tributing  time,  talent  and  finan¬ 
cial  supimrt. 

*  *  * 

Dividetl  into  two  phases,  the 
study  will  prol>e  students’  im¬ 
pressions  ol  advertising  before 
any  attempt  has  l)een  made  to 
affect  their  attitudes.  Then,  a 
spetdal  institutional  ad  campaign 
will  l)e  run  in  various  school 
newspapers.  The  campaign  will 
l)e  followed  by  more  intei^iewing 
to  learn  whether  attitudes  have 
changed,  and  in  what  way. 

The  excellent  idea  was  pro¬ 
posed  to  the  4-A  Michigan  Coun¬ 
cil  by  Tom  Adams,  president. 
Campbell- Ewald  Co.  Develop¬ 
ment  of  the  program  has  been 
carried  out  under  direction  of 
Robert  Riordan.  marketing-re¬ 
search  vicepresident  at  D.  P. 
Brother.  Selection  of  college 
papers  is  under  direction  of 
Watts  Wacker.  media  director 
of  D.  P.  Brother.  Direction  of 
entire  activity  is  under  C.  F. 
Adams,  executive  vicepresident, 
MacManus.  John  &  Adams.  Inc., 
and  chairman  of  the  Michigan 
Council.  Coordinating  activities 
is  John  L.  Thornhill,  Campbell- 
Ewald  vicepresident. 

-x-  «  » 

Assuming  you  can  find  a  Con¬ 
gressman  who  can  read,  why  not 
run  a  similar  Congressional-level 
study  in  W'ashington? 


BEST  BANK  ADS  HONORED — Truman  Gre«n  (right)  vicepresident  and 
advertising  director  of  the  Tampa  (FHa.)  Tribune  and  Times,  presents 
plaque  for  one  of  the  nation's  best  newspaper  ad  campaigns  to  Elwood 
Johnson  (center)  and  Warren  Terrell,  president  and  director  of  adver¬ 
tising  and  public  relations  respectively  of  the  Rrst  National  Bank  of 
Tampa.  Campaign  was  created  by  Louis  Benito  Advertising,  Tampa. 


Jann&  Kelley 
Names  4  To  T 
Sales  Force  1 


The  iiddition  of  four  men  to 
the  already  expanding  sales 
force  of  Jann  &  Kelley,  Inc.,  was 
announced  this  week  hy  \’inccnt 
.1.  Kelley,  president. 

Thomas  J.  Corey  and  lames 
.1.  Rainsford  have  JoimHl  ths 
New  York  sales  staff,  William  A. 
Bushway  has  Iseen  adde<l  to  the 
Detroit  staff,  and  Harold  Quinr 
has  joined  .I&K’s  Kansas  City 
sales  force. 

All-Media  Kx|M‘rieiu-e 

In  making  the  announcement 
Mr.  Kelley  emphasized  that  the 
expansion  of  his  new.spaper  rep- 


resentative  firm  jioints  up  the 

Demand  Exceeds  experienced  in  selling  all  major 

media,  because  of  the  “competi- 
1  tive  aspects  in  the  national 

new.spaper  advertising  field  to- 

X  M.  jusj.  knowing  the  newspa- 

irer  m  e  d  i  u  m  is  no  longer 

By  ('umpbell  Watnoii  enough,”  he  .said. 

Mr.  Corey,  for  example,  has 
San  Francisco  fomia  wines  have  benefited  from  heavy  experience  in  new& 
The  Wine  Advisory  Board  is  the  move.  jmpers,  magazines  ^  and  radio 

looking  at  newspaper  advertising  “The  decision  this  research  with  four  of  the  nation  s  top  ad- 
through  thousands  of  sets  of  indicates  is  to  give  serious  con-  agencies.  He 


By  ('umpbell  Watnon 


sparkling  glasses. 


sideration  to  continuing,  broad- 


The  look  obtained  rosiness  ening  or  repeating  the  super- 
from  the  results  of  a  $2.50  glass  advertising  promotion,” 
premium  offer  made  through  the  the  reiKirt  summary  stated. 


J&K  fresh  from  McCann-Erick- 
son  where  for  six  years  he  was 
a  media  account  supen’isor. 
Previously  he  had  been  assistant 


locally-produced  Sunday  news¬ 
paper  supplements  in  less-than- 


At  the  two-third' mark  of  the  supendsor  at  Ted 


advertising  campaign 


Bates  &  Company  and  befon 


a-handful  of  selected  major  figures  showed  orders  for  17,500 

national  markets.  six-glass  sets.  A  shortage  of  space  buyer  at  BBDO.  .Ir.  Corey 


A  total  response  of  25,000  set  premiums  necessitated  the  dis- 
orders  was  anticipated  as  the  patch  of  thousands  of  special  ‘‘epartment  of  Compton  Adver- 
new’spaper  campaign  entered  the  letters.  tising  where  he  handled  radio 


final  third  lap  of  its  course.  That 
would  total  $62,500. 


'  tising  where  he  handled  radio 

,  ,  „  time  buying  and  supendsed 

“We  are  e  m  b  a  r  a  s  s  e d,  research. 


reported  Dan  C.  Turrentine, 


Research  conducted  for  WAB  manager,  WAR.  “It  looks  like  it  Former  Hearst  Man 

by  its  agency.  Young  &  Rubicam,  might  take  40  to  80  days  to  catch  „  „  .  ,  ,  .  ir  v 

already  has  established  the  with  orders  on  hand,”  he  <’omes  to  J&K 

favorable  public  reactions  to  the  ^vrote  those  whose  orders  had  Hearst  Advertisins 

premium  and  the  merit  of  the  ,mt  yet  been  filled.  Service  where  he  worked  for 

campaign.  seven  years — three  of  them  in 

These  lend  to  the  prospects  2000  Weekly  outside  selling  and  the  balance 

for  continued  newspaper  empha-  ,j,.  -oiled  in  at  the  research, 

sis  in  future  WAB  advertising,  ^  ^  V"  ^ushway’s  media  expen- 

but  no  source  here  is  willing  to  ®  ®  includes  long  service  with 

make  any  specific  commitments  f  *  cf  tv,  MacManus,  John  &  Adams,  Inc., 

at  this  time.  The  letters  went  out  after  the  ^nd  Campbell-Ewald  Co.,  where 


Servdce  where  he  worked  for 
seven  years — three  of  them  in 
outside  selling  and  the  balance 
in  media  research. 

Mr.  Bushway’s  media  experi¬ 
ence  includes  long  service  with 


ime.  1  he  letters  went  out  alter  the  ^nd  Campbell-Ewald  Co.,  where 

original  supply,  which  had  bought  newspaper,  magazine. 
Multiple  Gains  caused  the  WAB  manager  con-  radio-tv*  space  for  such  accounts 

‘suits  sneak  imnressivelv  /^^t  i^rove  an  oversupply,  Pontiac,  Cadillac,  Chevrolet, 
ur  I O  ^"®*  Dow  Chemical  and  Minnesota 


The  results  speak  impressiv'ely  j^ad  long  been  gone 
for  the  WAB  plan  the  agency’s 
programming,  and  the  part  ,  ^ 


The  special  problem  posed  by  Mining. 


newspapers  p’erform  in  difficult  J®  Mr.  Quinn  is  a  former  sales- 

and  complex  moves,  it  would  the  fact  the  superglasses  offered  man  and  advertising  manager  of 
seem.  These  are  documented  in  were  hand-bio^.  There  are  few  the  Kansas  City  Drover'^  Teh- 
Y&R  research  in  eight  metro-  ^uppliere  of  this  t>*pe  of  glass-  member  of  a  four-paper 

ixilitan  areas  of  the  nation.  ware  ay.  group  of  Com  Belt  Farm  Dailies. 

Research  into  consumer  reac-  Mr.  Turrentine  vvas  able  to  Kelley  also  announced 

tion  to  the  advertising  promo-  drop  his  fears  of  being  crushed  that  effective  April  1,  J&K’s 
tion  showed  that  wine  drinkers  under  an  order  avalanche  when  Chicago  office  will  move  to  the 
like  the  “all-purpose  super-  he  located  a  third  supplier  of  the  new  United  of  America  Building, 
glasses”  offered  and  that  Cali-  (Continued  on  page  22)  1  East  Wacker  Drive. 


group  of  Com  Belt  Farm  Dailies. 
Mr.  Kelley  also  announced 


like  the  “all-purpose  super¬ 
glasses”  offered  and  that  Cali- 


I  on  page  22)  1  East  Wacker  Drive. 
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Al)  <  AMPAIGNS; 

-Dodge  880,  Trucks 
Getting  Major  Drive 


1  )ETROIT 

TJu-  Dodge  Division  of  Chrj’s- 
ler  (\)»  p.  launched  its  introduc- 
tor>'  advertising  on  the  new, 
medium-priced  luxury  Dodge 
Custom  880  with  a  coast-to- 
coast  newspa{)er  campaign  in 
1,260  dailies  and  weeklies. 

A.  C.  Thomson,  Dodge  adver- 
1  tising  manager,  said  1,500-,  1,- 
000-,  and  400-line  ads  will  be 
used. 

.At  the  .same  time,  it  was 
learned  that  the  highly  successs- 
ful  “truck-case-history”  adver¬ 
tising  used  by  Dodge  truck  will 
1)6  continued  in  a  multi-media 
campaign. 

D.  W.  Lott,  manager  of  truck 
advertising  and  sales  promotion, 
recalled  that  the  case-history 
technique  was  first  used  last 
fall  and  was  enthusiastically 
received  by  truck  owners  and 
Dodge  truck  dealers. 

A  total  of  205  dailies  and 
weeklies  in  173  major  Dodge 
truck  sales  markets  will  receive 
insertions  in  a  four- week  news¬ 
paper  campaign.  Four  different 
ads  are  .scheduled  in  900-,  800-, 
k  and  600-line  sizes  for  the  sports 
*  sections  on  Thursdays  and  Fri¬ 
days. 

The  Dodge  truck  campaign 
differs  from  traditional  truck 
testimonial  advertising.  No  pic¬ 
ture  of  the  truck  or  truck  owner 
appears  in  the  ad.  Only  illus¬ 
tration  of  a  Dodge  truck  is  in 
the  logotype. 

*  *  * 

FAtrrORY  .AD.S  INCREASED 

Sepulveda,  Calif. 

The  Thomas  Organ  Company 
has  launched  a  13-week  newspa¬ 
per  campaign  in  Los  Angeles 
and  San  Francisco  in  a  move 
that  represents  the  company’s 
increased  emphasis  on  factory 
ad  placement. 

Two  years  ago,  Thomas 
switched  away  from  extensive 
national  magazine  advertising 
in  favor  of  co-op  dealer  pro¬ 
grams  from  brand  name  ex¬ 
posure  at  the  local  level. 

The  factory-placed  ads  in  the 
Los  Angeles  Times  and  the  San 
Francisco  Chronicle  are  image- 
building  ads  with  adjacent 
dealer  listings. 

Howard  E.  Rieder,  Thomas  ad 
manager,  emphasized  that  the 
factory  campaigns  are  designed 
to  complement  the  co-op  pro¬ 
gram. 

*  *  * 

.  S&W  IN  PRINT 

San  F’rancisoo 

S&W  Fine  Foods,  Inc.,  is  us¬ 


ing  print  media  in  an  exten- 
tive  1962  Pacific  Coast  cam- 
)>aign  (via  Doyle  Dane  Bem- 
hach,  Inc.). 

Key  fruit,  vegetable,  juice  and 
specialty  items  of  canned  food 
products  are  featured  in  a  .series 
of  1,500-  and  1,000-line  black 
and  white  ads.  Leading  Cali¬ 
fornia,  Oregon,  Washington  and 
.Alaska  newspapers  and  the 
Phoenix  (Ariz.)  Republic-Ca- 
zette  are  on  the  list. 

Sunset,  Readers  Digest  and 
dood  Housekeeping  are  also 
•scheduled. 

*  ,  « 

LIBERTY’  READIE.S  MEDIA 

While  Liberty  Mutual  Insur¬ 
ance  Company’s  media  schedules 
(via  BBDO)  have  not  yet  been 
set,  funds  are  earmarked  for 
newspaper  advertising  in  1962 
“and  we  hope  for  a  print  pro¬ 
gram  as  good  as  last  year’s,” 
Robert  Mattox,  assistant  vice- 
president  and  advertising  man¬ 
ager  of  Liberty  Mutual  said,  this 
week. 

“Liberty’s  1961  newspaper 
campaigns  (E&P,  July  1,  ’61, 
page  22)  were  enormously  suc¬ 
cessful,”  he  said.  “As  for  our 
recent  entry  into  television,  we 
are  very  pleased  with  that 
medium’s  effect  to  date. 

“It  would  be  wrong,  however, 
to  suggest  that  our  interest  in 
television  is  accompanied  by  any 
corresponding  decline  of  interest 
in  print.  Liberty  has  a  long 
history  of  successful  newspaper 
and  magazine  advertising  and 
we  see  no  end  to  our  print  cam¬ 
paigns,”  Mr.  Mattox  said. 

*  *  * 

LUTHERAN  CHURCJI  AD.S 

An  extensive  new  newspaper 
advertising  program  has  been 
launched  by  the  United  Lutheran 
Church  in  America  in  coopera¬ 
tion  with  its  4,600  local  congre¬ 
gations  in  the  U.S.  and  Canada. 

Newspaper  mats  of  a  series 
of  12  one-column  advertisements 
on  “The  Lutheran  Faith”  have 
been  made  available  to  local 
congregations  by  the  church’s 
department  of  press,  radio  and 
television,  Dr.  Charles  C.  Hus- 
haw,  executive  director,  an¬ 
nounced. 

Congregations  are  urged  to 
run  the  series  of  ads  in  their 
community  daily  or  weekly 
newspapers,  possibly  in  cooper¬ 
ation  with  other  Lutheran  con¬ 
gregations. 

Since  1954,  more  than  50,000 
newspaper  advertising  mats 
have  been  distributed  to  ULCA 


PRE-TESTED  —  Old  Sunny  Brook 
Kentucky  whiskey  is  launching  one 
of  nsost  thoroughly  researched 
and  pre-tested  liquor  newspaper, 
poster,  magazine  campaigns  ever 
run.  Survey  found  campaign  has 
strong  appeal  to  present  Sunny 
Brook  customers,  plus  ability  to 
win  new  customer: . 


congregations.  The  advertise¬ 
ments  were  used  widely  in  news¬ 
papers  throughout  the  U.S.  and 
Canada. 

*  *  « 

CAMPAIGN  ROUNDUP 

•  A  series  of  six  institutional 
ads  placed  by  the  John  Han¬ 
cock  Mutual  Life  Insurance 
Company  are  appearing  in  the 
(■hicago  Tribune,  News,  Sun- 
Times  and  American,  (via 
McCann-Erickson,  Boston). 
They  are  John  Hancock’s  salute 
to  Chicago  entitled:  This  is 
Chicago — a  tribute  from  John 
Hancock  to  a  great  city. 

«  «  * 

•  Red  L  Products,  frozen 
seafood  processors,  launches  its 
Lenten  season  drive  this  week 
with  a  major  newspaper  cam¬ 
paign  throughout  the  Northeast 
and  part  of  the  Midwest  (via 
Smith/Greenland  Company, 
Inc.)  Covering  12  regional  mar¬ 
kets,  the  campaign  is  scheduled 
to  run  in  44  newspapers  from 
March  1  through  mid-April,  A 
.series  of  five  600-line  ads  are 
being  used. 

• 

Directs  Doclge  Ads 

Detroit 

Appointment  of  Arnold  C. 
Thomson  as  director  of  adver¬ 
tising  for  Dodge  passenger  cars 
was  announced  here  this  week 
by  Dodge  General  Manager  Vy- 
ron  J.  Nichols.  Mr.  Thomson 
joined  Dodge  as  co-op  ad  man¬ 
ager  in  1955,  and  in  1956  was 
appointed  ad  manager.  Prior  to 
joining  Dcdge,  he  was  an  as¬ 
sistant  me<iia  director  at  Ken¬ 
yon  &  Eckhardt,  Inc. 


‘Smiling’  Ad  Copy 
Aids  Texas  Group 

Dallas 

“Who  really  wants  Texas?” 
was  the  “smiling”  attention- 
getter  headline  u.sed  in  adver¬ 
tising  copy  for  the  Texas  Group, 
which,  according  to  Sloane  Mc- 
Caulley,  vicepresident  and  Dallas 
manager  of  the  Branham  Com¬ 
pany,  is  ])aying  off. 

Mr.  McCaulley  announced  this 
week  that  national  advertising 
in  the  five  newspapers  reached 
$2,250,000  in  1961,  first  full  year 
for  the  group.  The  five  papers 
are  the  Beaumont  Enterprise  & 
Journal,  Dallas  Times  Herald, 
Fort  Worth  Star  Telegram, 
Houston  Chronicle,  and  San.  An¬ 
tonio  Express  &  News. 

“January  this  year  went  ahead 
of  the  same  month  last  year  in 
national  linage,”  Mr.  McCaulley 
said,  “and  February  is  also  run¬ 
ning  ahead.” 

Rogers  &  Smith,  Dallas  ad 
agency  that  prepared  the  cam¬ 
paign,  use  photographic  art  of 
birds  and  animals  under  the 
headline.  A  non-boasting  sub¬ 
head  reads:  “The  Texas  Group 
Delivers  Most  Nearly  Every¬ 
thing!” 

“At  first  blush,  the  headline 
might  seem  too  shocking,  but 
each  fresh  art  treatment  puts 
another  smile  on  or  makes  a 
selling  point,”  Randall  E. 
Brooks,  executive  vicepresident 
of  the  agency,  said.  “It  makes 
us  look  like  the  good  sports  we 
are. 

‘‘Everybody  knows  about 
Texas  and  Texans,  and  few,  if 
any,  really  hold  anything  against 
our  brashness.  But  they  love  to 
kid  us.  Why?  Because  they  can 
count  on  our  being  good  natured. 

“That’s  why  this  treatment  is 
a  stopper  we  can  use.  We  are 
not  flip,  but  dead  serious  in 
every  bit  of  our  copy.  The 
stopper  illustration  puts  the 
smile  on,  and  fits  the  idea  to 
whatever  vertical  field  we  are 
reaching  for.  It’s  hard  sell  .  .  . 
with  a  grin  .  .  .  the  kind  of  sell¬ 
ing  that  can  motivate  a  customer 
to  be  on  our  side.” 

• 

Kase  Joins  NR&A 

Los  Angeles 

William  J.  Kase,  former 
national  advertising  staffer,  Los 
.Angeles  Mirror,  has  joined  the 
Nelson  Roberts  &  Associates’ 
staff  here. 

Joins  This  Week 

Henry  P.  Dain,  formerly  as¬ 
sociate  New  York  sales  manager 
of  Ladies  Home  Journal,  has 
joined  the  New  York  sales  staff 
of  This  Week  magazine. 
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RETAIL  SURVEY: 


Storvue  Out  To  Tie 
Retailers  To  Homes 


Apj)roximately  $500, 00(1  will  Ik* 
invested  in  classified  ads  annual¬ 
ly  as  part  of  Stoiwue  Network’s 
plan  to  move  across  the  country 
to  hel])  dej)artment  stores  carrj' 
sales  messages  direct  into  the 
homes  in  their  trading  areas. 

The  idea,  a  dres.s<Hl-uii  version 
of  the  “Party  Plan”  with  local 
department  store  sjjonsorship, 
was  started  last  August  by  the 
White  Shield  Coii).,  a  five-year 
old  publicly-owne<l  i)ackager  and 
distributor  of  some  200  main 
floor  items.  White  Shield  will 
pay  half  the  cost  of  the  classi- 
fie<l  advertising  which  will  run 
under  the  “Agents  Wanttnl” 
classification. 

Calvin  Fox,  president,  a 
former  public  relations  counsel, 
developed  the  program  as  a 
means  of  aiding  de|)ai'tment 
stores  to  meet  the  downtown 
problem.  He  had  as  a  pattem 
some  2700  direct-to-home  .selling 
companies  like  Fuller  Brush  and 
.\von.  Last  year,  Avon’s  “Part 
Plan”  netted  $108  million  whole¬ 
sale. 

‘Living  Catalog' 

Mr.  Fox  added  to  the  party 
idea  Airequipt  itrojectors, 
screens,  color  slides  and  <piips  by 
cometlian  Henny  Youngman  and 
and  dubbed  it  a  “living  cata¬ 
log.”  The  catalog  enal)led  a 
store’s  home-shopping  consult¬ 
ant  to  bring  an  hour  and  a  half 
of  “window  shopping”  and  sales 
appeal  to  a  gathering  of  friends 
in  her  home. 

Tested  by  Gertz,  Jamaica, 
N.Y.,  Lit  Brothers  in  Philadel¬ 
phia,  Battler’s  in  Buffalo,  N.Y., 
and  Brandeis  in  Omaha,  Neb., 
White  Shield  has  franchise  con¬ 
tracts  now  signed  with  14  de¬ 
partment  stores. 

An  immediate  newspaper  im¬ 
pact  of  the  program  is  the  fact 
that  franchised  stores  mu.st  turn 
to  classified  advertising  to  re¬ 
cruit  and  maintain  the  coiqjs  of 
housewives  who  work  part  time 
selling  the  merchandise  on  com¬ 
mission.  Mr.  Fox  estimates  that 
the  100  stores  he  seeks  will  re¬ 
quire  at  least  3,000  shopping 
consultants,  and  that  to  main¬ 
tain  that  number  would  jequire 
about  $500,000  a  year  invested 
in  classified  ads. 

Gilchrist’s  in  Boston  expects 
to  operate  the  plan  with  19  dis¬ 
trict  sales  managers  and  600 
home  consultants.  The  White 
Shield  items  to  be  sold  both 
over  the  counter  and  the  Storv’ue 
way  have  a  50%  mark-up.  When 


sold  in  the  homes,  the  consultant 
gets  25% ;  the  district  manager 
5%.  The  projector  and  screen 
wjuipment,  co.sting  $120,  is  paid 
for  on  the  installment  plan  by 
tbe  home  shojjping  consultant  at 
$10  a  month. 

*  ♦ 

.SKAR.S  COLOR  CIRCl  LAR 

Cmc.tco 

Sears,  Roebuck  and  Co.  this 
week  began  distribution  of  a 
record  high  number  of  sale  cir¬ 
culars  advertising  a  nationwide 
furniture  sales  event. 

During  Maix*h  approximately 
23,000,000  coi)ies  of  an  eight- 
page  foui’-color  and  rotogravure 
circular  advertising  the  firm’s 
annual  Spring  Funiiture  Sale 
will  be  distributed  by  mail,  by 
hand,  and  through  66  daily  news- 
papei’s  throughout  the  U.S.  It 
i-ei)resents  the  largest  number 
of  sale  ciirulars  of  any  kind 
ever  to  be  release<l  by  Sears  at 
one  time. 

Tinunl  to  coincide  with  a  10- 
day  funiiture  sale  to  be  held  in 
apjiroximately  400  stores,  the 
circular  for  the  firet  time  fea¬ 
tures  high-style  meifhandise. 

Almost  10,000,000  copies  are 
being  -distributed  through  the 
daily  newspapei-s,  with  the  re¬ 
mainder  mailed  to  Sears  custom¬ 
ers  and  distributed  by  hand. 

The  circulars  required  490 
tons  of  paper  and  60  tons  of 
ink.  Store  addresses  and  news¬ 
paper  mastheads  are  imprinted 
on  all  circulars  distributed 
through  newspapei"s. 

♦  ♦ 

DOWNTOWN  STUDY  OFFKRFJ) 

“The  Impact  of  Urban  Re¬ 
newal  On  Downtown  Areas,”  a 
four-part  Special  Study,  has  just 
been  published  by  the  Downtown 
Idea  Exchange  bulletin. 

The  report  by  Robert  P.  Gro- 
berg,  field  coordinator.  Urban 
Renewal  Administration,  is  writ¬ 
ten  especially  for  people  inter¬ 
ested  in  downtown  I'evitalization 
who  seek  a  comprehensive  pic¬ 
ture  in  easy-to-undei*stand  terms 
of  how  the  vast  Federal  Title  I 
Urban  Renewal  Program  is 
helping  local  communities  meet 
downtown’s  challenges  and 
needs. 

In  the  study,  Mr.  Groberg 
notes  that  “one  of  the  most  dif¬ 
ficult  jobs  is  to  formulate  goals 
for  downtown  renewal,  to  decide 
what  downtown  should  become. 
The  problem,”  he  says,  “is  to 
work  from  today  and  look  for¬ 
ward  for  at  least  20  years  to 


AWARD  WINNER  —  James  L. 
Wichert  (right),  director  of 
Chrysler  -  Imperial  advertising, 
Chrysler-Plymouth  division,  ad¬ 
mires  "Newsboy's  Trophy"  pre¬ 
sented  to  him  by  Warren  Gamble, 
speaker's  chairman  of  the  Ameri¬ 
can  Association  of  Newspaper  Rep¬ 
resentatives,  Los  Angeles  Chapter. 

goals  that  may  be  achieverl 
gradually.” 

The  report  which  appeared  in 
recent  issues  of  the  Downtown 
Idea  Exchange  bulletin  is  avail¬ 
able  from  125  East  23  Street, 
New  York  10,  New  York.  Tbe 
charge  is  $3.00  for  each  complete 
set. 

• 

Lit  Bros.  Names 
-Meyer  To  Spttt 

Richard  S.  Meyer,  sales  pro¬ 
motion  director  of  Snellenburgs, 
Philadelphia,  has  been  appointetl 
to  the  same  position  at 
Brothers,  .same  city. 

His  responsibilities  include  all 
newspaper  advertising  for  Lits 
which,  in  addition  to  being  one 
of  Philadelphia’s  largest  users 
of  newspaper  space,  also  does 
extensive  advertising  in  Trenton, 
Camden,  and  Atlantic  City,  N.J., 
where  the  store  operates  major 
branches. 

Prior  to  Snellenburgs,  Mr. 
Meyer  held  similar  positions  at 
The  Hecht  Co.  and  Lansburghs 
Department  Store  in  Washing¬ 
ton,  D.C. 


Burnett  To  Succeed 
Bristol  on  Council 

ClUC.XGO 

I/eo  Burnett,  board  chairman 
of  Leo  Burnett  Compain,  Inc., 
will  succeed  Lee  Bristol  as  chair¬ 
man  of  the  Advertising  Council, 

The  announcement  wa^  made 
here  by  William  R.  Baker  Jr., 
honoraiy  chainnan  of  Benton  & 
Bowles,  Inc.,  and  chainnan  of 
the  Council’s  Nominating  Com¬ 
mittee,  in  an  address  liefore  the 
Chicago  Advertising  (Mult. 

At  the  .same  time  Mr.  Baker 
rev«‘aled  how  the  Clticofio  T rih- 
une,  through  the  efforts  of 
Wally'  Kurz,  Tribune’s  director 
of  sales  and  265  other  dailies. 
supj)lie<l  a  select  list  of  news¬ 
paper  publishers  free  mats  and 
mats  of  a  1,550-line  ad  contain¬ 
ing  endorsements  of  the  Ad 
Council  by'  President  Kennedy 
and  four  of  his  predecessors.  Mr. 
Baker  noted  that  Lake  Shore 
Electrotype  Co.  absorbed  all 
handling,  jiacking  and  mailing 
charges  on  the  venture. 

Mr.  Baker  called  results  of 
the  campaign  “a  ten  strike.” 
He  said  that  410,750  lines  “of 
precious,  expensive  white  space 
in  some  of  the  best  newsprint 
around  the  country”  were  given 
freely  by  the  newspa|>ers. 


Kotlak  Offers  New 
Ad  Mat  Assortment 


A  varied  selection  of  news 
newspaper  ad  mats — keyed  to 
the  “1962  Fun-Savers  from 
Kodak”  spring-summer  promo¬ 
tion — are  now  available  to  news¬ 
papers  from  Eastman  Kodak 
Company,  Rochester,  N.  Y. 

The  mats  come  in  two  assort¬ 
ments,  each  with  10  separate 
mats,  and  are  offered  to  news¬ 
paper  ad  managers  to  help  them 
.sell  ads  to  photo  retailers. 

• 

B  &  M  Appointed 

Bogner  &  Martin,  New  York, 
has  been  named  national  adver¬ 
tising  representatives  for  the 
Morrin  County  Daily  Record, 
Morristown,  N.  J. 


Bill  Nicdiols  Rt'tires 
Ut  From  Stamps-Coiiliaim 

William  Irving  Nichols  re¬ 
tired  this  week  after  16  years 
with  Stamps  -  Conhaim  -  White- 
head,  and  32  years  with  Retail 
ReiK)rting  Bureau,  an  affiliated 
company',  of  which  he  was  sales 
manager. 

A  well-known  figure  in  news 
l>aper  and  department  store  cir¬ 
cles  where  he  created  numerous 
innovations  and  ideas  in  the  mat 
serv'ice  business  that  helped  pro¬ 
duce  ad  linage  for  newspapers, 
Mr.  Nichols  in  1923  was  with 
Knickerbocker  Illustrated  Ser\'- 
ice,  Inc.,  forerunner  of  Metro 
-Associated  Serv'ices,  Inc.  He  was 
a  founder  of  Metro  and  became 
its  first  chief  executiv'e  officer 
and  general  manager. 


NEA  Names  O’Neill 
For  New  Ad  Drive 

Cleveland 
A  new  and  expanded  advertis¬ 
ing  program  for  Newspaper  En¬ 
terprise  Association  will  lie  di¬ 
rected  by  Dennis  John  O’Neill, 
Inc.,  it  was  announced  this  week 
by  Herbert  W.  Walker,  NEA 
pre-ident. 

Mr.  O’Neill  recently  resigned 
as  vicepresident  of  D’Arcy  Ad¬ 
vertising  Co.  to  form  his  own 
firm  and  to  undertake  a  two- 
month  study  of  European  Com¬ 
mon  Market  countries  for  Gen¬ 
eral  Tire  &  Rubber  Co.,  Akron. 
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The  people  who  buy  most 
of  what  you  have  to  sell 

read  THE  PLAIN  DEALER 

YOUR  BEST  NEWSPAPER  ALL  DAY  IN  CLEVELAND.  OHIO 


Represented  by  Kelly-Smith  Co.,  New  Yorh,  Chicago,  Detroit,  Philadelphia.  Poston.  Syracuse,  Atlanta.  Los  Angeles,  San  Francisco,  Miami.  Member  of  Metro 
Sunday  Comtes  and  Magazine  Network.  Eastern  Travel  and  Resort  Representatives:  The  Corfield  Company,  527  Lexington  Avenue,  New  York  17,  New  York 


AH  AGE><:iES; 

D-F-S  To  Close 
Chicago  Office 


Chicago 

Dancer-  F  itzfferald  -  Sample, 
Inc.,  whose  billinps  of  $10;i,l(M),- 
000  ranks  it  10th  among-  U.S.  ad¬ 
vertising  agencies,  will  close  its 
Chicago  office  April  .‘10  after  39 
years.  Closing  of  this  office  W’ill 
scatter  to  the  winds  11  accounts 
with  combined  billings  of  $(>,- 
000,000. 

F.  Sewall  Gardner,  for  the 
past  12  years  head  of  the  Chi¬ 
cago  office  and  senior  vicepresi¬ 
dent  of  D-F-S,  New  York,  will 
join  Post  &  Morr  Inc.  as  board 
chairman.  Some  24  additional 
D-F-S  employes,  including  three 
vicepresidents,  will  move  to 
P&M  with  Mr.  Gardner. 

Founded  in  Chicago  in  1923 
as  Blackett- Sample -Hummert. 
the  name  was  changed  in  1943 
and  D-F-S  moved  its  head¬ 
quarters  to  New  York  in  1948. 

P&M,  fast-growing  Chicago 
agency,  has  upped  its  billings  in 
less  than  a  year  from  $11,000,- 
000  to  some  $15,000,000.  The 
agency,  until  10  months  ago 
the  Gordon  Best  Co.,  numbers 
among  its  accounts  Hearst  Inter¬ 


national’s  comic  weekly  division. 

♦  •  • 

I.  DIE  I>  CRASH 

Phipps  L.  Rasmussen,  execu¬ 
tive  vicepresident  and  assistant 
general  manager  in  charge  of 
the  western  region  of  Interjiub- 
lic  Inc.,  e.scaped  death  last  week 
in  the  American  Airlines  Boeing 
707  crash  in  Jamaica  Bay  that 
claimed  95  persons  —  four  of 
them  advertising  men. 

Mr.  Rasmus.sen’s  taxi  to  Idle- 
wild  Ainiort  was  delayed  en- 
route. 

Dead  were  Lawrence  G.  O’¬ 
Neill,  34,  vicepresident  and  ac¬ 
count  supervisor  on  Pabst 
Brewing  Co.  with  Kenyon  & 
Eckhardt,  Chicago;  David  W. 
Ross,  43,  group  product  manager 
with  Colgate-Palmolive  Co.; 
Maurice  C.  Reid,  47,  manager 
of  U.S.  Rubber  Co.’s  U.S.  Royal 
tire  centers;  and  Isaac  J.  Covino, 
33,  art  director  at  J.  Walter 
Thompson  Co. 

*  *  « 

J\IT  N.V.ME.S  BRl ADAGE 

Howard  D.  Brundage  has  been 
elected  vicepresident — finance 


and  treasurer  of  J.  Walter 
Thompson  Co.  succeeding 
Edward  G.  Wilson,  who  has  been 
elected  executive  vicepresident — 
international. 

Mr.  Brundage,  until  he  joine<i 
JWT,  was  a  partner  in  J.  H. 
Whitney  &  Co.  where  he  serv’ed 
on  temporary  assignments, 
among  them  as  president  of  the 
New  York  Herald  Tribune. 

m  *  * 

.\(;E.\CY  ROIADIP 

•  Anthony  Ro.sa,  formerly  a 
print  buyer  at  Ted  Bates  & 
Comjiany,  Inc.,  has  been  named 
a  group  supen’isor  in  the  media 
department  of  D’Arcy  Adver¬ 
tising  Co.,  New  York. 

«  *  * 

•  Sterling  Brewers  Inc.  has 
appointed  the  Chicago  office  of 
J.  Walter  Thompson  Co.  as  ad 
agency  for  Sterling  Beer, 
effective  June  1. 

>K  *  « 

•  Donald  Scandlin,  formerly 

media  supervisor  at  Erwin 

Wasey  Ruthrauff  &  Ryan  Inc., 

has  joine<l  Fuller  &  Smith  & 
Ross — New  York,  as  a  minlia 
buyer. 

PuntoH  Juinn  Katz 

Peter  Pantos,  formerly  with 
Midwest  Farm  Paper  Unit,  has 
joined  the  Chicago  sales  staff  of 
The  Katz  Agency,  Inc. 


isolation 


is  prescribed  for  smallpox  —  and  copy  testing.  Intrud¬ 
ing  media  can  jam  your  test,  upset  your  results. 
Avoid  this  hazard  and  get  other  benefits  with  the 
Des  Moines  Register  and  Tribune.  It’s  published  135 
miles  from  any  other  major  city.  Des  Moines  gives  you 
all  normal  media  facilities:  print,  broadcast,  mail, 
each  working  in  splendid  isolation.  Split  runs  in  the 
Register  and  Tribune  can  give  you  unique  mixtures: 
industrial  town  (Newton,  famous  home  of  Maytag 
appliances)  vs.  brain  town  (Ames, 
home  of  Iowa  State  University).  Big 
enough  medium  to  do  any  selling  job 
—  350,000  reader-families  week¬ 
days,  525,000  Sunday. 

Des  Moines 
Register  and  Tribune 

PIN  DOWN  ALL  THE  IOWA  FACTS.  CALL  NEWSPAPER  MARKETING  ASSOCIATES  - 
NEW  YORK,  CHICAGO.  PHIUOELPHIA,  DETROIT,  LOS  ANGELES,  SAN  FRANCISCO. 


Demand 

(Continued  frtnn  pnife  18) 


prwiuct.  The  two  original  .sui>- 
pliers  were  persuadwl  to  step 
up  production. 

The  results  e-xcetnled  all  expec¬ 
tations  l)ecause  of  the  $2..'>0  price 
for  a  premium  offer  of  interest 
to  wine-drinking  adults,  it  was 
explainwl. 

S»fi  S«*ll 

The  copy  sell  of  the  premium 
was  soft,  with  the  offcm  bviried 
in  type  in  the  first  three?  releases. 
Readership  of  the  entire  ad  was 
recjuired  if  the  premium  was  to 
l)e  noted,  Mr.  Turrentine  added. 

Full-page  black  and  white 
page  releases  were  develojjed  for 
the  campaign  by  A’&R  with 
George  Sperry  as  account 
super^’isor. 

Special  objectives  are  involved 
in  WAB  advertising,  as  the 
lioard  has  the  role  of  sparking 
brand  advertising  which  totals 
some  $12  million  yearly  and 
retailers’  copy  totalling  around 
$8  million  (E&P,  Dec.  9,  ’61, 
page  18). 

WAB  has  a  self-assigned  task 
of  providing  a  proving  ground 
for  advertising’s  capabilities. 
But  it  is  limited  to  copy  of  a 
general  nature  for  specific  types 
of  wine  without  reference  to 
brands. 

Keucli«»ns  (Fiveii 

Quotations  from  the  question¬ 
naires  turne<l  in  by  Y&R-trained 
researchers  show  the  effective¬ 
ness  of  the  premium  offering. 

“Good  glasses  make  good 
w'ines  taste  l>etter,”  “a  good  job 
of  public  rtdations,”  and  “we 
have  wine  every  day’’  were  some 
of  the  comments  notwl. 

“I’ve  searched  every-where  for 
this  glass’’  was  another  notation. 
To  a  few,  the  glasses  were  a 
little  large,  but  one  respondent 
.said  happily  he  liked  to  fill  a 
glass  to  the  top. 

Figures  summarizing  the 
reports  showed  52%  in  Cali¬ 
fornia  and  37%  elsewhere  felt 
more  favorable  towards  Cali¬ 
fornia  wine  because  of  the 
glasses.  Virtually  all  descril)ed 
the  glasses  as  a  good  buy. 

The  survey  summary-  showed 
96%  of  Californians  mostly  use 
California  wine.  The  “rest  of 
country’’  percentage  is  69. 

The  study  showed  71%  of  the 
superglass  users  are  using  them 
daily  to  once  w-eekly.  The  aver¬ 
age  was  tw-ice  weekly. 

Four  per  cent  of  the  Cali¬ 
fornians  and  seven  per  cent  of 
others  have  changed  to  Cali¬ 
fornia  wine  since  receiving  the 
glasses. 
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CLASSIFIED  CLIISIC 


Teachers  Wanted: 
67  Columns  of  Ads 


By  Daniel  L.  Lionel 

QaHHified  Advertising  IWreetor,  !New  York  P«»st 


The  Toronto  Globe  and  Mail  spent  an  average  of  5.88  years  include  Charles  Moel,  Cedar 
in  its  issue  of  Feb.  28  carrieti  157  with  her  newspai>er  Itefore  l)e-  Rupids,  president;  Jerry’  Mc- 
columns,  or  alwut  eight  pages,  coming  sujtervisor.  She  has  a  Laughlin,  Toledo  Blade,  first  fiUWHl 
of  Teachers  Wanteti  advertise-  .staff  averaging  22.48  full  time  vicepresident;  Leo  Zahn,  .Inw 
ments  in  its  classifie<l  section,  jreople  and  12.74  i)art  time  peo-  •Iroor  News,  .second  vicepresi- 
The  fi7  columns  is  a  record  for  pie.”  dent. 

a  single  issue  of  the  Glol)e  and  Outlining  the  goals  a  super-  ♦  ♦  *  A  bill 

Mail.  visor  .should  .strive  for,  he  .said,  AWAKD  TO  W.V>,\1VI.\KKK  forced  d 

Every  year  the  Ontario  Sch(K)l  “The  .supen’isor  should  possess  Classified’s  Distinguished  "Jibin' 

Trustees  Council  .sets  a  date  on  drive,  be  fair-minde<l,  depend-  gerviee  Aw-ird  for  will  co 
which  sch..,l  toards  can  Mart  able,  paascss  know-how.  She  ,h„  John  Wanamaitcr  ,lc|,aS-  i"'™ 
to  advertise  for  teachers.  must  l)e  enthusiastic,  thorough  organization  in  Phil-  wn  h  m 

*  *  *  ‘‘"‘1  planner  and  be  able  to  William  Carr,  classi-  t 

COMPOSITE  GAL  organize  her  time  and  others,  advertising  manager  of  the  Hawaii 

Cl,  I  it  a.  I  wrong  side  would  be  ^  Philadelphia  Bulletin,  will  pre- 

Speaking  liefore^  the  phone  .sympathetic,  and  lack  of  ability  j^e  bronze  plaque  on  1h*-  r 

room  supervisors  forum  at  the  to  proi>erly  organize  and  direct  aNCAM  as  the  kickoff 

Mississippi  Valley  Chcssified  the  work  of  the  employes  to  the  National  Want  Ad  Week, 

Clinic  in  Chicago,  Warren  l)e.st  of  their  ability.  March  11-17  fader  n 

Perry,  Minneapolht  (Minn.)  Mr.  Perry  said  .super\’isor.s  *  *  *  *  of  a  n 

Star  &  Tribune,  gave  a  com-  should  not  lie  “too  symipathetic.”  <'ui.'uuv  ue-iv  uv/  i.' ■  Decemb 

posite  picture  of  a  phone  room  The  MVCAM’s  Di.stingui.she<l  (TItKKY  KE1>  I  .\GLS  'pj^g 

supervisor  based  on  a  .survey  of  Merit  Award  Plaques  were  given  Alan  Free<lman  of  the  Union  retroaci 
45  newspapers.  to  the  following  for  their  efforts  City  (N.  .J.)  Hudson  Dispatch  source's 

Mr.  Perry  said:  on  behalf  of  the  .A.ssociation :  is  proud  of  his  :{2-page  Wash-  back  t< 

“She’s  darn  near  100%  fe-  Charles  Moel,  Cedar  Rapids  Ga-  ington’s  Birthday  Automotive  would  r 

male.  She’s  been  supervisor  for  zette;  Neva  John.son,  Detroit  Open  House  tabloid  .section  with  lisheel  (i 

an  average  of  9.84  years.  She  .Vcw.s;  Mary’  Ann  Ruppert,  a  cherry  red  front  page  and  a  or  mali 


WAYS  BETTER! 


SIZE— cased  the  Seiscor  measures 
36  X  50  X  15  Inches,  raises  to  six 
feet  for  voting. 


FLEXIBILITY— reduced  size  and 
weight  permit  use  anywhere. 


EASY  STORAGE— requires 
less  storage  space. 


WEIGHT— less  than  300  pounds. 


RELIABILITY— tested  under  actual 
voting  conditions. 


PORTABILITY— two  people  can 
handle.  Can  be  carried  in  a  station 
wagon. 


CAPACITY— up  to  480  candidate 
spaces. 


4.  SIMPLICITY— clean,  functional  de¬ 
sign.  Voting  process  immediately 
apparent  to  the  voter. 


NO  ATTENDANT— fewer  election 
personnel  required. 


COST— lower  initial  cost  PLUS  sav¬ 
ings  in  storage  and  transportation. 


VERTICAL  BALLOT-less  confusion, 
faster  voting. 


Seiscor  Voting  Machine 
without  curtains. 


WRITE  FOR  INFORMATION.  Fully 
illustrated  brochure  and  complete 
information  on  the  Seiscor  avail¬ 
able  upon  request. 


A  DIVISION  Of  SEISMOGRAPH  SERVICE  CORPORATION 


BOX  1590  •  TULSA.  OKLAHOMA 
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The  Freshest,  Frankest  Study  of 
Modern  Marriage  Ever  Written  .  . 


HI-INnOELITY 

BY 

ABIGAIL  VAN  BUREN 

A  24-part  serialization  of  Abby's  latest  book: 

'DEAR  ABBY  ON  MARRIAGE' 


HERE  ARE  SOME  INSTALLMENTS: 

Mind-Over-Mattress  Mother-in-Lore 

Slot-Machine  Divorce  The  Family  Frankenstein 

The  Natives  Are  Restless  A  Job  for  Job 
The  Lady  is  a  Slob  Trouble  in  Paradise 

dljronitU  J^eatures 

821  Market 

San  Francisco  3,  California 


ASNE  Board 
Nominations 
Are  Posted 

Thi*  slate  of  nominees  for 
l)laees  on  the  Iniard  ()f  <lir«*ctors 
of  the  American  S<K-iety  of 
Newspaper  Editors  has  been 
l)osted.  The  voting:  wdl  take 
place  at  the  annual  nu*etin>j, 
April  17-21  at  New  Orleans. 

Four  incuml)enUs  have  been 
renamed.  They  are:  Lee  Hills, 
Rniirht  Newsi)apers  vicepresi¬ 
dent  and  e.xwutive  wlitor  who 
is  next  in  line  in  the  succession 
to  the  presidency:  Louis  Seltzer, 
Clrvi'ldml  rrt'sit  tt-ml  .Vcic.s;  Ver¬ 
mont  Royster,  Wall  Street  Jonr- 
n(il;  and  .41fnHl  Friendly,  U’n.s/f- 
inffton  (I>.  C.)  Posit. 

Other  nominees  are:  John 
Dille  Jr.,  L7A'/(«rt  (Ind.)  Truth; 
Vincent  S.  Jones,  Oannett  News¬ 
papers,  Rochester  ;  Sylvan 
Meyer,  (iainrsvHU'  (Ga.)  Dnilu 
Tiuiest;  NewlK)ld  Noyes  Jr., 
WasshiuiftoH  (D.  C.)  Star;  A. 
M.  Piper,  Council  Bluffsi  (Iowa) 
S’oniiarcil ;  and  Nick  B.  Wil¬ 
liams,  Loss  Auifelcsi  Tliucsi. 

Five  places  on  the  lH)ard  are 
to  lie  filled. 

The  membership  will  l)e  asked 


to  vote  al.so  on  five  i)ro|K)sed 
amendments  to  the  con.stitution 
which  deal  with  the  nomination 
and  election  of  officers.  The  pur- 
lK).se,  according  to  Mr.  Roy.ster, 
who  dnifted  the  amendments,  is 
“to  let  a  little  more  democnicy 
raise  its  heail  in  .ASNE.” 

Chief  chaiifre  would  l)e  a  re- 
ipiirement  that  the  nominating 
committee  prejian*  a  ticket  con¬ 
tain  ini;  twice  as  many  names  as 
there  an*  vacancies  to  Ik*  fill€*d 
on  the  lx)ard.  .Additional  nomi¬ 
nations  could  be  made  from  the 
floor.  .At  i)re.sent  the  committw 
must  name  10  candidates,  even 
if  there  arc*  six  or  sev(*n  vacan¬ 
cies  —  short  terms  in  addition 
t()  the  five  reffular  terms. 

.Another  amendment  would  re- 
(piin*  that  all  ballots,  in  order 
to  be  countnl,  must  be  marked 
for  no  mon*  and  no  le.ss  than  the 
exact  numlK*r  of  vacancies  on 
the  l)oard  to  Ik*  filb*d  at  that 
eU'ction.  This,  in  etfi*ct,  would 
tliscourane  “bullet  voting”  for 
cert:iin  candidates. 

• 

Bureau  Maiiajjer 

Dalla.s 

James  T.  A'ounp,  who  formerly 
worked  on  Texas  dailies,  has 
lH*en  named  manaper  of  UPI’s 
bureau  at  LublxK*k,  Texas,  .suc- 
ceedinp  William  E.  Donnelly, 
who  is  now  a  field  representative 
for  west  Texas  and  New  Mexico. 


1  TULSA 
IS  BIG 
BUSINESS! 


(Tulsa's  trade  area  of  40  counties  in  Oklahoma,  Kansas, 
Missouri  and  Arkonsos.  SM  Survey  of  Buying  Power  '611 

Represented  Notionally  by  The  Branham  Company 


MORNING  •  SUNDAY 


EVENING 
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EDITORIAL  WORKSHOP  lUDiiwnii! 

I  By  Roy  H.  Copperud 

I  The  Sum  of  Some 

J  Some  for  somewhat  is  dialectal  and  not  the  be.st  u.sapc: 
g  “The  weather  warmed  up  some”;  “The  wounded 
g  Nicarapuan  leader  was  re|K)rt(*d  to  Ire  some  Iretter.' 
Somewhat. 

1  The  posses.sive  pronoun  that  follows  some  of  us  depend.-; 

3  on  whether  the  speaker  repards  hims<*lf  as  jrart  of  the 
3  proup  dt*sipnatt*d :  “Some  of  us  lost  our  heads”  is  correct 
5  if  the  .speaker  lost  his  head  and  is  w'illinp  to  admit  it. 

3  but  if  not,  he  would  properly  .say  “Some  of  us  lo.-t 
5  their  heads.” 

3  Althouph  somethin!/  and  somewhat  are  sometimes 
j  sanctiom*d  as  interchanpeable  in  such  expressions  as 
3  somewhat  of  a  coward,  it  is  noticeable  that  somethin!/ 
m  is  preferred  in  careful  writinp.  The  reason  may  Ire  that 
1  somewhat  as  a  noun  is  obsolete  and  rarely  .seen,  and 
1  .sounds  out  of  place. 

^  Some  time  is  an  adverbial  phrase  dt*notinp  an  interval 
a  or  jreriod:  “He  stayed  some  time  [not  sometime'\.’’ 

1  .Sometime  is  an  adverb  indicatinp  an  indefinite  occasion: 

1  “He  will  come  sometime,  I  am  sure.”  “He  was  .seen  in  the 
j  forum  and  sometime  [correct:  sotne  time]  later  was  se«‘n 
s  drivinp  off  into  the  nipht.”  Sometimes  means  orcasiotiall i/  - 

J  or  at  one  time  or  anotlur:  “Someti/nes  it  rains  in  the  g 

J  summer  in  the  desert,  but  verj’  seldom.”  § 

J  Some,  indicatinp  an  approximation,  should  Ire  used  only  1 
3  with  round  numbers,  as  I  have  noted  previously:  some  § 

S  500  soldiers  (not  some  1,95  soldiers,  which  appears  to  Ire  3 

g  an  exact  total).  We  may  add  to  this  that  some  always  § 

J  precedes  the  number:  ‘“rhe  report  fills  fiOO  some  papes.”  J 

I  Some  600  panes.  This  probably  reflects  confusion  with  g 

I  — odd,  which  does  follow:  600-odd  pages.  ■ 

=2  J 

i  Wayward  Words  | 


Ad  nauseam  (to  the  point  of  nausea)  is  often  misspelled 
ad  nauseam. 


*  * 


* 


lirag  is  acceptable  as  a  noun  (his  brag  and  bluster) 
but  it  has  a  dialectal  tw*anp  w'hen  used  in  reference  to  a 
specific  .statement  rather  than  in  a  peneral  sense,  as  in 
the  example  cited.  In  “We  resented  his  brap  that  he  was 
the  .son  of  a  peneral”  boast  is  preferable. 

*  *  * 


Chat  has  come  to  Ire  a  dearly  beloved  journalese 
counter  word.  It  is  especially  prevalent  in  the 
identifications  Ireneath  pictures,  w'here  people  no  lonper 
talk,  converse,  palaver,  possip,  speak,  consult,  utter, 
di.scuss,  .say,  tell,  or  declare — they  chat. 

*  «  « 


m 


.As  usual,  the  onward  bounds  of  science  are  leavinp 
.some  of  us  behind,  at  least  in  the  use  of  terminolop>’. 
This  time  it’s  the  work  aime<l  at  takinp  the  salt  out  of 
sea  water  to  provide  an  economical  source  of  fresh  water. 
Desalting  is  the  simple  word  for  this  process,  and  the 
one  everyone  w'ould  understand  instantly,  but  no,  usually 
it  must  Ire  referred  to  as  desalination.  This  was  not  pood 
enouph  for  UPI,  however,  w’hich  had  to  come  out  with 
its  own  invention,  desalinificatioji.  This  shows  oripinality 
but  no  repard  for  either  the  reader  or  the  existinp  terms, 
which  seem  sufficient.  Desalinification  was  just  a  wild 
jump  off  the  end  of  the  dock,  deep  into  the 
undesalinified  briny. 

V  *  * 

End  result  is  redundant  unless  there  is  reason  to 
differentiate  between  a  final  and  intermediate  results. 

*  *  V 

The  oh-oh  that  is  the  equivalent  of  oops  is  hyphenate<l, 
as  piven  here;  not  oh,  oh. 
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The 

New  York  Mirror  ^ 

enjoyed  the 

largest  daily  circulation  gain 
of  any  newspaper 
in  the 

United  States 


F4»brunry  lf0H2  iran  ih4»  iHth 
monih  of  dait§§  virruintion  gainn  for  Tho  ^tirror 


Publishers  Statements  to  ABC  9-30-61  vs.  9-30-60  —  Merged  newspaper  excepted 


PUBLIC  RELATIONS! 


PRB  Seeks  Accoimts 
By  Setting  Example 


By  R«>l)ert  B.  McIntyre 

The  ol(i  saw  alMut  l)arl)ers  and 
shoemakers  failin}?  to  set  a  good 
example  for  their  businesses  by 
needing  haircuts  and  shoes  them¬ 
selves,  or  public  relations  firms 
failing  to  use  PR  in  their  own 
behalf,  certainly  doesn’t  apply 
to  The  Public  Relations  Board, 
Inc.,  Chicago-based  public  rela¬ 
tions  and  sales  promotion  firm 
(E&P,  Dec.  23,  ’61,  page  30). 

PRB  has  broken  a  continuing 
campaign  of  .’)4-line  by  one  col¬ 
umn  ads  on  the  business  pages 
of  the  Cliica{/it  Daily  Ncwn  to 
present  its  PR  viewpoints  to 
busy  executives  whose  firms  may 
need  a  solid  PR  program 
themselves. 

Two  ads  in  the  series  (via 
Earl  Ludgin  &  Co.,  Chicago) 
ran  in  the  News  on  Feb.  14  and 
Feb.  28,  with  others  schetlulcHl 
for  insertion  on  March  14, 
April  11,  May  9  and  June  6.  By 
fall,  PRB  expects  to  have  the 
ads  running  in  the  Chicago 
Tribune,  Mew  York  Times,  and 
the  Wall  Street  Journal. 

Setting  Example 

The  ads  offer  a  good  example 
of  a  PR  firm  setting  the  example 
by  practicing  what  it  preaches — 
the  importance  of  practicing 
public  relations,  even  for  oneself. 

First  ad  in  the  News  was 
headlined,  “It  isn’t  important  if 
you  don’t  know  us,  but  it’s 
mighty  important  if  people  don’t 
know  you.’’  Copy  read:  “Ignor¬ 
ance  isn’t  bliss  in  marketing  or 
financial  circles.  It  means  loss 


PROVED 

in  terms  of  increased 

ADVERTISING  VOLUME 


THE  SELIING 
[  POWER  OF 
■HE  NEWEST 
CONCEPT  IN 
■■•DVERTISING 

1  /V  AT 

SERVICES 


ADVERTISING  DYNAMICS 

Monthly  METRO 

80  Madison  Avo.,  Now  York 


of  .sah*s  or  profits.  .Advertising 
can  do  a  great  deal.  Public  rela¬ 
tions,  properly  administered, 
makes  advertising  more  result¬ 
ful.  Our  comi>etence  is  indicate<l 
by  the  fact  that  over  the  years 
we  have  won  more  honors  for 
our  cami)aigns  than  any’  other 
firm  in  the  field.  One  reason  is 
our  continuing  investment  in 
studies  on  why  people  buy’  .  .  .’’ 

Copy'  went  on  to  offer  fret* 
copies  of  PRB’s  “Study’  on 
Feminine  .Attitudes.’’ 

PK  Plus  Murkeliiig 

The  second  ad  in  the  New’s 
asketl  the  question,  “What  should 
y’ou  look  for  in  a  public  rela¬ 
tions  firm?’’  Copy’  made  the  point 
that  “public  relations  (not  pub¬ 
licity  alone)  must  be  part  of  a 
marketing  plan  and  a  .selling 
concept.  It  must  not  shoot  off 
into  space  like  a  roman  candle, 
bright  in  spots  but  fleeting.  A 
public  relations  plan  has  work 
to  do.  That’s  why  in  our  hands 
PR  l>ecomes  a  vital  force  in  a 
company.  Ask  us  to  prove  it. 
Meanw’hile,  send  for  our  recent 
“Study’  on  Femininity’  .  .  .’’ 

“What  people  don’t  know 
alx)ut  you  can  hurt  you’’  is  the 
provocative  headline  on  the  third 
ad  in  the  series  scheduled  to 
run  in  the  Chicago  News  on 
March  14. 

Copy  will  point  out  that  “You 
can’t  buy  good  will,  but  y’ou  can 
create  it.  Public  relations  (an 
abused  phrase!)  can  further 
your  marketing  and  sales  plans. 
In  the  right  hands,  PR  becomes 
more,  much  more,  than  just  pub¬ 
licity  (and  more  than  clippings 
from  obscure  new’spapers).  PR 


may  lie  something  you  can  no 
longer  lie  without  .  .  .’’ 

Kxpluiiix  Thinking 

The  thinking  liehind  the  ad 
.series  was  explained  this  week 
by’  Lee  Schooler,  PRB’s  presi¬ 
dent  : 

"Business  competition  today’ 
is  keen€*r  than  ever  lieforo,  lioth 
here  and  abroad.  In  sharp  focus 
now  is  public  relations;  com¬ 
panies  want  to  know  more  alxiut 
it  in  down-to-earth  terms,  learn 
how  public  relations  can  make 
advertising  and  marketing 
efforts  more  profitable. 

"To  present  our  point  of  view’ 
— indicate  to  the  busy’  executive 
that  we  are  jiracticing  public 
relations  in  practical  w’ays — we 
decide<l  to  use  a  campaign  of 
clear  and  concise  ads  in  major 
new’spaper  me<lia.  Advertising,” 
Mr.  Schooler  continued,  “after 
all,  is  a  specialized  channel  of 
communications;  in  practicing 
public  relations,  for  ourselves  as 
well  as  our  clients,  every’  avenue 
of  communications  is  imiiortant.” 


Is  your 

patriotism 

showing? 


A  COKKECriDN 

In  announcing  that  Dale 
O’Brien,  formerly  president  of 
May’er  and  O’Brien,  Inc.,  has 
openwl  his  ow’n  public  relations 
firm  of  Dale  O’Brien  &  Com¬ 
pany’,  Chicago,  three  new  staff 
memliers  w’ere  incorrectly’  iden¬ 
tified  as  Ijeing  associated  w’ith 
Mr.  O’Brien.  (E&P,  Jan.  20). 
They’  are  associated  with  How¬ 
ard  Mayer,  who  heads  the  firm 
of  Mayer  and  O’Brien,  Inc.  New’ 
members  of  Mr.  Mayer’s  Chicago 
staff  are  Evelyn  Venables, 
formerly’  of  the  Chicago  Trib- 
utu';  Julian  Bentley,  former 
WBBM-CBS  new’s  commentator; 
and  Jack  Ringer,  formerly  with 
U.S.  Information  Service. 

♦  ♦ 

PR  ROLMDL'P 

•  Ketchum,  MacLeod  & 
Grove,  Inc.,  has  been  appointed 
to  handle  PR  for  the  Maine 
Sardine  Council. 

«  «  * 

•  The  State  of  West  Virginia, 
Department  of  Commerce,  has 
appointed  J.  M.  Mathes  Inc.  to 
handle  its  PR,  publicity,  and  to 
function  as  its  New  York  new’s 
bureau. 


m 


atu/  .j/MoctaJeA 

^uAlic  iXeJa/iotM 


Murphy  Retires 

Philadelphia 
Marv’in  Murphy,  executive 
head  of  the  public  relations 
department  of  N.  W.  Ayer  & 
Son,  Inc.,  has  retired  after  33 
years  with  the  firm.  A  former 
Washington  correspondent,  he 
joined  Ayer  in  1929.  He  plans  to 
spend  his  retirement  traveling 
and  w’riting. 


PER.SttNAL  NOTES 

Theodore  P.  McNui.tv  has 
i>een  named  by’  Mewsieetk  mag- 
:izine  to  the  jM).st  of  dirci  tur  of 
publicity.  Prior  to  joining  '.’i-w’s- 
w<*ek  in  1959,  he  was  w’lth  .Mc¬ 
Call's  magazine. 


Fred  Thompso.n  has  !« .-n  ap¬ 
pointed  assistant  managi  r,  pub¬ 
lic  relations  (lei)artment.  Ford 
Division,  Ford  Motor  Company. 
For  the  pa.st  four  years  he  has 
been  manager,  distributor-dealer 
relations,  for  Ford  Tractor  and 
Implement  Division. 

•  *  * 

Gordon  H.  Bjejike,  a  former 
Aberdeen  (S.  Dak.)  .Ann  riean- 
Xeu's  rejmrter  —  from  Union 
Pacific  Railroad  pr  to  director 
of  .sales  jiromotion  and  advertis¬ 
ing  of  Guarantee  Mutual  Life 
Company’  of  Omaha. 

*  «  * 

Robert  Graham  Wahn  has 

been  ap|K>inted  PR  manager  of 

Brow’ne-Vintners  Company,  wine 
and  spirit  im|K)rters.  He  was 
formerly  a  studio  representative 
W’ith  Warner  Bros.  Pictures, 
Inc. 

♦  ♦  ♦ 

Fuirence  Bloch  Faukas, 
formerly’  assistant  director  of 
apiiliances  and  home  care  at 
Good  Housekeeping  magazine, 
has  l)een  appointed  director  of 
jmblic  relations  for  Weiss  & 
Geller,  Inc. 

«  *  * 

Jack  Pepper,  for  the  past  nine 
years  manager  of  the  Las  Vegas 
New’s  Bureau,  Las  Vegas,  Nev., 
has  resigned  to  open  his  own 
])ublic  relations  and  promotion 
office  in  Las  Vegas. 

«  *  * 

Daryl  E.  Fleming,  previous¬ 
ly  W’ith  Carl  Byoir  &  Associates, 
Inc.,  has  joined  the  Kellogg 
Company  advertising  depart¬ 
ment  as  PR  director. 

*  ♦  ♦ 

Arthur  Poretz  has  lieen 
elected  a  vicepresident  of  Mogul 
Williams  &  Saylor,  Inc.  He  also 
heads  the  agency’s  PR  .sub¬ 
sidiary,  Publicity  Counselors, 
Inc. 

*  *  * 

Joseph  T.  Nolan,  a  former 
UPI  and  Mew  York  Times 

staffer  —  from  RCA  editorial 

.services  to  director  of  public 
relations  of  Chase  Manhattan 
Bank. 

*  *  * 

Entries  for  PR  .4war«lt« 

Entries  for  the  18th  annual 
“Silver  Anvil”  awards  competi¬ 
tion  sponsored  by  the  Public  Re¬ 
lations  Society  of  America  must 
be  sent  to  the  society’s  New 
York  headquarters,  375  Park 
Ave.,  no  later  than  April  2. 
Entry  forms  and  instructions 
are  now  available. 
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•Philadelphia 
•Detroit 


HOW  DO 
YOU  RATE 
THESE 
MARKETS 


In  terms  of  households  ...  in  food, 
drug,  beverage,  automotive,  furni¬ 
ture  and  household  appliance  sales, 
you’d  probably  rate  them  among  the 
nation’s  top  markets. 

Compare  these  two  important  cities 
with  Herald-Examiner  coverage.  The 


Evening  or  the  Sunday  Herald- 
Examiner  now  reaches  MORE — many 
more  households  than  there  are  in 
either  Philadelphia  or  Detroit. 

A  dramatic  circulation  increase — 
lower  milline  rates.  Your  HAS  man 
has  the  facts. 


LOS  ANGELES  EVENING  AND  SUNDAY 

HERALD-EXAMINER 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE.  INC. 


PROMOTION 


Commuter  Audience 
Sees  Orbit  Film 


“orfie 


WHY  SO  GOOD?  —  A  pape  TOMORROW  —  A  four-page 
promotion  ad  for  the  Appleton  section  on  urban  renewal,  “The 
(Wis.)  Post-Crescent,  written  New  London  of  Tomorrow  — 
by  editor  V.  I.  Minahan,  ex-  Challenge  of  Today”  was  pub- 
plains  why  a  “big-city”  news-  lished  in  the  Washington’s 
paper  is  published  in  the  me-  Birthday  edition  of  the  New 
dium-sized  community  of  Apple-  London  (Conn.)  Evening  Day. 
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Morning  •  Evening  •  Sunday 


I 


t<»if^r  A  ^h*biJ*h«r  at  F»b.  17 


Pardottr 

S.f.  ttirnm 
bui  yom 
sUfi-up 

m  M'  W  W 

IS  sbowmai 


States  in  advertising  gains  for  the  year  1961 


'  Morning  ' 
,<S  Sunday, 


MERCURY  GAIN  ( 


'  Morning ' 
,<£  Sunday, 


The  MERCURY  led  the  Chronicle  by  202,832  lines 


Stturve:  Mt’fha  /{nttrHs  for  cafvnfiar 


liHit  total  adn’rtisinn  hnaer,  I*ms  frual  ( twlmhan 


Compare  the  total  linage  figures,  too: 

MERCURY  ("IZ!y)  33.331,089  lines 
Chronicle  (^sZ!,)  29,188,201  lines 


SAN  JOSE... the  Growing-est 
Market  in  the  West 


Sourer:  Media  Itrvordn  for  I9*it 


I 


BOOKS  IIN  REVIEW 


British  Press  Gets 
A  Critical  Survey 


By  Freclerirk  Mordaunt  Hall 


“The  British  Press — A  Critical  Sur- 
vey,“  by  H.  A.  Taylor,  Arthur  Barker. 


Ltd.,  London. 


oth«*r,  this  Winp  a  proiilem  with-  In  the  Chapter  ot  t  he  llrit- 
out  precedent.  Of  the  then  edi-  ish  Press  entitled  “Counse’.ling 
tor  of  The  Times,  it  is  recorded:  a  Chartered  Lil)ertine”  which 
•When  other  journalists  sought  some  Regency  wit  took  from 
his  opinion,  he  gave  it,  but  they  Shakespeare  and  applied  i  to 
were  as  free  as  he  was  to  act  the  Pre.ss,  Mr.  Taylor  says.  “No 
independently.’  Nor  was  any  ac-  charter  of  the  lil)erty  of  the 
tion  ev'er  taken  by  the  Newspa-  Press  exists,”  and  he  goes  on 
|)er  Proprietors’  As.sociation.  So  to  (piote  what  Lord  Hirkett 
little  did  the  Press  act  in  con-  said  in  “It  is  ivmarkable 

cert  that  the  first  new.sj)aper  to  that,  in  Britain,  there  is  no  spe- 
break  the  silence  was  the  York-  cific  law  guaranteeing  the  free- 
sliire  Post  who.se  then  editor,  dom  or  imlependence  tif  the 
Mr.  Arthur  Mann,  confronted  Pre.ss.” 
by  the  Mdwhester  (juardian  at  ^vith  the  report  of  an  address  It  is  emphasized  that  the 
that  time  to  he  ejctremely  criti-  i,y  Righop  of  Bradford,  Dr.  Royal  Family  of  Britain  are 
cal  of  the  British  Press.  The  Rimit,  in  which  allusion  was  news.  But  at  one  time  much  of 
Commission’s  principal  criti-  ,„a,ie  to  the  King’s  need  for  the  Pre.ss  Council’s  attention 
cism  concerned  accuracy,  in  spiritual  guidance  in  his  Coro-  was  taken  up  with  the  “uiisatis- 


The  reiKirt  of  the  Royal  Com¬ 
mission  in  1949  was  dt'clared 


A  l)ook  of  only  171  pages 
containing  (piite  a  comprehen¬ 
sive  conception  of  Engli.sh  jour¬ 
nalism,  past  and  present,  was  which,  it  averred,  “all  the  popu-  nation,  aliowe<l  the  report  to  go  factory'  treatment  by  some  news- 
published  recently  in  London,  lar  jiapers  and  certain  of  the  into  the  paper  and,  simultane-  papers,  rejKirters  and  photog- 
It  is  by  H.  A.  Taylor  and  is  (piality  ones  fell  short  of  the  ously,  made  an  editorial  com-  raphers,  of  the  activities  of 
titled  “The  British  Press  —  A  standard  of  accuracy  achieved  ment  which  caused  the  whole  of  memliers  of  the  Royal  Family, 
Critical  Sur\’ey.”  It  deals  chiefly  by  the  best.”  It  was  also  set  the  Press  to  disclo.se  the  King’s  .  .  .  The  enterprising  rejK)rter 
with  the  Royal  Commission  on  forth  that  newspapers  should  situation.  All  this  was  in  ac-  and  photographer  will  often  be 


the  Pre.ss  api)ointe<l  in  1947  and  cater  “for  a  greater  variety  of 
its  report  two  years  later.  That  intellectual  levels,”  and  it  found 
Ixaly’s  chief  recommendation  fault  with  the  educational 
was  the  call  for  a  General  Press  standards  of  journalists.  How- 
Council  com{)osed  of  at  least  25  ever,  the  Commission  evidently 


cordance  with  tradition 

Star  Cliuiiilter 


.subjected  to  the  strongest  temp¬ 
tation  to  re.sort  to  ingenious 
and  i)erhap.s  re])rehensible  de- 


Mr.  Taylor  harks  back  to  the  vices  to  get  an  exclusive  story' 
co.st  in  life  and  .suffering  for  or  an  unauthorized  picture.” 


engaged  in  journalism. 

Warns  «if  t'ouncil 

In  a  foreword  written  by 
Sir  Linton  Andrews,  a  distin¬ 
guished  editor,  he  warns  that 
when  the  “Pre.ss  Council  sheers 
away  from  judging  and  record- 


birthday  in  1959. 

Conslcrnaliini 

One  can  appreciate  the  con- 
.sternation  created  in  Fleet 
Stret't  in  1922  by  the  intrwluc- 
tion  of  broadcasting,  for  the 


memlHjrs,  repre.senting  editors,  thought  well  of  the  quality  pa-  the  Fi-eedom  of  the  Press,  add-  In  this  connection  Princess 
proprietors  and  other  journal-  pens,  or  most  of  them,  for  it  that  “its  purchase  runs  Margaret  and  Group  Captain 

ists  “with  the  objects  to  safe-  declared  that  the  “Briti.sh  Press  through  our  history'  for  three  Peter  Townsend  are  mentioned 
guard  the  freedom  of  the  Press  i.s  inferior  to  none  in  the  world.”  centuries  against  a  background  as  victims,  also  the  necessity 
and  encourage  the  growth  of  The  author  refers  to  the  that  includes  the  Star  Chaml)er,  of  having  a  |K)lice  guaixl  posted 
the  sense  of  public  responsibil-  -American  Commission  on  the  the  office  of  Roger  L’Estrange  in  the  precincts  of  the  Prince 
ity  and  public  service  among  all  Freedom  of  the  Pre.ss  “as  an  (the  17th  Century'  licencer  of  of  Wales’  .school  on  his  ehwenth 

unofficial  Imdy  composed  en-  the  Press),  every' kind  of  Court 
tirely  of  pmfe.s.sors  from  the  (including  the  High  Court  of 
older  universities  of  the  United  Parliament),  and  pri.sons  of  all 
States,  who.se  reimrt  was  pub-  sorts,  from  the  Tower  of  Lon- 
lished  shortly  before  the  Brit-  don  to  the  local  IcK-k-up. 
ish  Commission  l>egan  its  in-  The  author  refers  to  the  lx)ok 
quiry.”  “The  New.spaper,”  by  G.  Bin- 

Mr.  Tay'lor  also  quotes  Presi-  ney  Diblee,  ami  the  latter’s  newspapers  had  lost  the  monop¬ 
ing  of  newspaper  strikes  and  dent  Woodrow  WiLson  as  having  claim  that  the  last  50  years  of  oly  of  news  dissemination, 
shirks  an  opinion  on  them,  it  “We  must  be  fair  to  those  Queen  Victoria’s  reign  consti-  “The  Press,”  observ'es  Mr. 

lessens  its  reputation  and  weak-  fo  whom  we  do  not  wish  to  be  tuted  the  “.Augustan  age  of  the  Tay'lor  “was  then  regarded  as 

ens  its  influence.”  Mr.  Taylor  Pre.ss.”  the  ninth  wonder  of  the  world, 

agrees  with  Sir  Linton  on  this  «•  . .  •  i-  In  the  mid-Victorial  period,  for  the  .swiftness  with  which  it 

.shortcoming  of  the  Council  and  <ont«r  in  n  ion  Taylor  points  out,  the  daily  collected,  sifted  and  dissemi- 

the  latter  adds  that  it  is  un-  When  Alfred  Harmsworth  pajiers  were  accounted  prosjier-  nated  the  news.  The  evening 
fortunate  that  Mr.  Taylor’s  launched  his  Daily  Mail  it  car-  ous  on  a  circulation  of  40,000  papers  had  dev'eloped  the  habit 
services  were  not  available  to  ried  the  first  installment  of  a  or  50,000.  The  Times  hov'ered  of  proclaiming  the  speed  with 
the  Council,  for  “his  grasp  of  fiction  story,  but,  the  author  lietween  a  daily  circulation  of  which  they  delivered  selected 
journalistic  problems  and  his  notes.  Lord  Northcliffe  was  no  (50,000  and  80,000,  and  a  record  news  to  the  waiting  world.” 
finely  tempered  judgment,  evi-  pioneer  in  this:  Daniel  Defoe  was  made  when  the  marriage  The  Press,  we  are  told,  per- 
denceil  in  this  liook,  would  have  serialized  his  “Robinson  Cru-  of  the  Prince  of  Wales  (later  mitted  the  B.B.C.  access  to  their 
been  a  source  of  .strength.”  .soe”  some  200  years  earlier  in  Edward  VII)  sent  the  sales  up  chief  sources  of  news  only  on 
In  this  ably  written  and  in-  his  paper,  Hcathrote’s  Intelli-  to  108,000.  “But,”  w'rites  the  conditions  which  they'  deter- 
formative  account  of  journal-  yen-ee.  author,  “contrast  these  figures  mined.  The  author  states  that 

ism  in  the  United  Kingdom,  Mr.  Taylor  heaps  praise  on  with  the  recent  sales  of  the  when  the  B.B.C.  acquire<l  status 
Mr.  Tay'lor  writes  that  “after  the  regional  papers,  including  Daily  Mirror,  which  exceed  4,-  of  a  public  utility  body,  con- 
the  bidding  of  Mr.  Cecil  King,  the  Yorkshire  Post.  In  connec-  650,000;  the  Daily  Express,  ducted  independently  but  an- 
of  the  Mirror  group  of  papers,  tion  with  the  abdication  of  Ed-  which  are  over  4,250,000;  the  swerable  ultimately'  to  Parlia- 
and  Mr.  Roy  Thomson,  owner  ward  VIII,  he  has  this  to  say:  Daily  Mail,  2,800,000,  and  of  a  ment,  through  the  Postmaster- 
of  76  newspapers  in  three  con-  “The  restraint  displayed  by  quality  paper,  the  Daily  Tele-  General,  its  comiietitive  advan- 

tinents,  for  control  of  Odhams  the  (British)  newspapers  for  yraph,  1,250,000.”  tages  increasecl. 

Press,  with  assets  valued  at  40,-  many  months  over  the  ev'ents  It  is  stated  that  after  the  re-  According  to  the  author  of 

000,000  pounds  sterling.  Prime  that  preceded  the  abdication  of  peal  of  the  newspaper  tax  in  this  Ixiok,  radio  did  not  affect 

Minister  Harold  Macmillan  an-  King  Edward  VIII,  began  as  a  1855,  the  next  great  ser\'ice  the  sale  of  newspapers.  He 
nounced  that  as  the  negotia-  tacit  forbearance  with  the  King  Parliament  rendered  to  the  avers  that  the  broadcast  word 
tions  “seemed  sy'mptomatic  of  whose  duty  forbade  him  to  en-  Press  was  the  introduction  of  is  as  “impermanent  as  breath.” 
general  unease  in  the  industry  ter  into  a  newspaper  contro-  compulsory'  education  in  1870.  As  for  television,  he  tells  of 
as  a  whole,  a  new  Royal  Com-  versy,  and  who  could  not,  there-  Thirty  years  later  the  more  en-  some  unkno^^'n  individual  say- 
mission  would  inquire  into  the  fore,  defend  himself  as  others  terprising  newspapers  were  to  ing  that  “television  is  the  most 
economic  and  financial  aspects  might  do.  As  an  obscure  and  l)e  seen  surging  forward  with  wonderful  innovation  since  the 
of  the  newspaper  and  magazine  vexatious  situation  became  pro-  Alfred  Harmsworth  proving  to  introduction  of  sliced  bread.” 
production  and  consider  wheth-  tracted,  editors  consulted  high-  his  fellow  proprietors  what  the  There  is,  of  course,  a  great 

er  these  factors  tend  to  dimin-  placed  friends,  and  one  editor  great,  new  reading  public  deal  more  compelling  material 

ish  diversity  of  control.  discussed  the  subject  with  an-  wanted.  in  this  Little  Giant  of  a  book. 
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...every  minute  you  save  in  the  mechanical  production  of  your  new.s- 
paper  adds  up  to  a  substantial  economy.  Wood  Flong’s  research  and 
development  provide  time  and  money  saving  products. 

Wood  Super  Flong’s  provide  a  time  saving  factor  never  before  pos¬ 
sible  in  the  stereotype  department.  Accurate  printing  plates  provide 
further  economies  and  improve  printing. 

Take  advantage  of  Wood  Super  Flong’s... the  first  successful  one- 
piece,  no-pack  mat . . .  recognized  throughout  the  world. 

AT  WOOD  FLONG  .  .  .  SERVICE  .  .  .  RESEARCH  .  .  .  DEVELOPMENT 

ONE-PIECE  SUPER  FLONG  no-pack  mat 

A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.;  PHONE:  MU  7-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


but  why 
is  the  black 
one  better? 


r.IRClll^\T10N 


Makeups,  Late  News 
‘Blue  Ribbon’  Factors 


Bv  Keniielli  R.  Bverlv 


newspapers — those  whose  circii- 


A  CORRECTION— The  Home 
News  of  New  Brunswick,  N,  J. 
had  a  circulation  pfain  of  57.6% 
from  27,212  in  1950  to  42,894 
in  1960.  Thus,  nine  of  the  “blue 
riblx>n”  circulation  dailies,  not 
oipht  as  reported,  pained  more 
than  50%  in  circulation  durinp 
the  decade.  Professor  Byerly 
also  wishes  to  acknowledpe  ma¬ 
terial  received  from  publishers 
who  felt  their  papers  should 
have  l)een  included  in  the  re- 
|)ort.  He  emphasized  that  the 


district  interests.”— .It/ons  (O.)  I"***!-  snuum 

(This  IS  part  (the  last)  in  have  lieen  included  in  the  re- 

the  series  based  on  Professor  ‘  Herald  bepan  winninp  ernph^ized  that  the 

Byerly's  report  on  characteris-  ^^^^^ds  in  national  competition 

tics  of  37  “blue  rib^n"  daily  f„r  tvpopraphic  excellence  since  |n  citiesofl0,000  to.50,000popu- 
newspapers— those  whow  circii-  1938  ...  has  now  won  more  such  lotion  'vhose  circulations  ex- 


lation  whose  circulations  ex- 


lation  excels  the  poplation  in  awards  in  the  Ayer  contest  than  I>opulation  of  their 


the  places  (under  .50,000)  where  ^j^^er  newspaper  in  the 

o,.p.su.nph  p,,.  'ftui'r'orz  s  — 

M^e^nt  moten  “t  ”  ?'  Trilmne.--Rulhnd  (Vt.)  Her-  optir, 

nomical  pavement  modern  engineer-  of  North  (.arolina.)  i ;  third 


(place  of  publication) 


1  rxT  ,1.  1  •  X  iW/itmc.*” — RutlaTid  (Vt.)  Her-  entire  back  pape  of  the  second  or 

nomical  pavement  modern  engineer-  of  North  C  arolina.)  third  section  to  the  regional 

ing  science  has  developed.  That  s  why  -  news  of  the  naturally  cohesive 

more  and  more  state  highway  engi-  Management  of  the  smaller-  Editions  and  Deadlines  series  of  towns  (we  have  70  of 

neers  are  giving  you  the  advantages  of  city  dailies  in  the  study  of  those  Several  executives  .stressed  them  in  Bergen  County), 
this  giant  step  forward  in  engineering  ^^hose  circulation  exceeds  the  the  part  they  believe  that  dead-  Bangor  (Me.)  News — “The 
know-how.  State  highway  engineers  jxipulation  of  the  home  city  sel-  lines  and  editions  have  played  News  publisl 
also  know  that  Asphalt  pavement  has  dom  mentioned  make-up  and  in  building  their  circulations:  with  a  mini 

been  time-tested,  time-proved  since  general  excellence  as  key  factors  Hickonj  (N.  C.)  Record—  devoted  to  th 
1876  and  has  become  the  dominant  in  their  success,  but  their  prorl-  “Another  policy  that  we  know  towns  and  th 
pavement  type  all  across  America.  ucts  show  that  most  of  them  has  paid  off  .  .  .  making  the  edition. 

„  .  .  .  .  .  .  have  high  standards  in  these  Record  definitely  an  afternoon  Anderson 


pavement  type  all  across  America. 


lines  and  editions  have  played  News  publishes  seven  editions, 
in  building  their  circulations:  with  a  minimum  of  one  page 

Hickorg  (N.  C.)  Record—  ^levoted  to  the  local  news  in  the 
“Another  policy  that  we  know  towns  and  the  county  served  by 
has  paid  off  .  .  .  making  the  edition.” 

RororH  an  aftpmoon  Anderffon  (S.  C.)  Independ- 


Now  added,  modern  engineering  de-  Some  things  that  were  newspaper  by  going  to  press  late  ent-Trihune  “We  go  to  press 


sign.  The  proven  qualities  of  Asphalt  ^p^tioned: 


enough  so  that  we  can  carry  all  ^^te  12:30  and  1  a.m.,  except 


pavement  have  now  been  combined  ..Editorial  techniques  such  as  the  news  available  up  to  or  a  Saturday  nights  .  .  .  this  means 
with  advanced  up-to-date  engineering  little  after  3  every  weekday.”  ‘'ll!  late  obituaries,  sports  and 


design  to  bring  you  DEEP-STRENGTH  over  of  stories  from  page  one  to  Santa  Rosa  (Calif.)  Rress 
(Asphalt-Base)  Construction.  It’s  this  inside  pages,  and  down-style  Democrat — “We  publish  three 
new  design  that  is  being  used  today  in  heads  are  us^  to  improve  the  area  editions  with  their  home¬ 
paving  modern,  heavy-duty  Interstate  readability  and,  we  hope,  town  news  on  the  front  page.” 
and  primary  superhighways  in  every  increase  the  readership.” — Red-  Hutchinson  (Kans.)  News — 


increase  the  readership.” — Red-  Hutchinson  (Kans.)  News — 

part  of  the  country.  ding  (Calif.)  Record-Searchlight  “There  is  no  doubt  in  my  mind 

Ri.  hr.»i,th,«noh  “Emphasize  local  news  on  that  our  circulation  exceeds 

.  *  I  i.  -ij  page  one.  with  some  carrv-over  Hutchinson’s  population  liecause 

Not  only  does  it  cost  ess  to  build  a  inside  pages.”— Hanover  we  operate  an  ‘all-day’  paper, 

modern,  DEEP-STRENGTH  (Asphalt-  y  We  consolidated  the  morning 

Base)  pavernent,  but  its  annual  cost  is  emphasized,  aftem^n  papers  as  a  24- 

lower,  including  maintenance.  hour  operation  at  the  start  of 


f Ifi  after  3  everv  weekdav  ”  all  the  late  obituaries,  sports  and 
Santa  Rosa  (Calif.)  Press  Pohee  stuff  such  as  wrecks.” 
^mocrat — “We  publish  three  Redding  (Calif.)  Record- 
ea  editions  with  their  home-  Searchlight  “Two  editions  .  .  . 
wn  news  on  the  front  page.”  12:30  and  2:30  p.m.  .  .  .  the 

parlv  run  serving  outlying 


Cimilalion  Methods 


)  inside  pages.”— Hanover  we  operate  an  ‘all-day’  paper.  Twenty-five  of  the  31  news- 
Pa.)  Sun  We  consolidated  the  morning  papers  cooperating  m  the  study 

“Local  news  is  emphasized  afternoon  papers  as  a  24-  Prave  high  prioritv  to  sound  and 

hour  operation  at  the  start  of  aggressive  circulation  distnbu- 


ivwvfy  iiiviuuiriK  iiKiinicnan^o.  4.1,-v  iiuur  wiKri  citiuii  aw  tiic  dwait  i/i.  ***xps«  ' ^ ^  - - 

_  -  ♦»,  -  i  <  fmnt  nnw  hut  thf»  incidA  nf  mir  *^he  war  with  a  resulting  Saving  tion  and  promotion. 

Safer, smoother-rioingis a  proven fea^  frant  page,  but  ^  liecause  all  advertising,  features  Only  on^the  Harrisonburg 

ture  of  DEEP-STRENGTH  (Asphalt-  paper  is  departmentalized  .  .  .  editorial  page  ran  (Va.)  News-Record — stressed 

Base)Construction.  Lane  markings  are  Papes  -  and  3  are_  area  news,  straight  through  in  each  edition,  the  importance  of  low  subscrip- 
easier  to  see  in  any  weather,  day  or  ^  sometime^  other  amount  of  news  tion  rates.  A  morning  newsnaper 

night.  De  icing  chemicals  do  not  harm  news.  — Oneonfo  matter  picked  up  from  one  edi-  that  depends  on  mail  delivery 

an  Asphalt  surface  .  .  .  snow  and  ice  " i  ■  i  ^he  other,  with  a  con-  most  of  its  rural  circulation, 

meltfastermakingwinterdrivingsafer.  Unless  the  element  sJdei^ble  reduction  in  comnosinp  it  reaches  "about  90  ner  cent  of 

Andyouridesafer,  quieter,  more  com-  we  assemble  news  of  a  j-oom  equipment  and  overhead,  the  mail  boxes  in  Rockingham 

fortably  the  year  around-no  thump-  “Morning  editions  are  printed  ^ounty  .  .  .  Area  has  good  mail 

thump-thump  provide  impact.  We  did  the  12:30  a.m.  <lelivery  on  the  whole  in  all 

society  news  until  exception  of  a  few  directions  and  the  paper  reaches 

Learn  how  your  state  gets  more  value  recentlv  .  .  .  now  print  a  society  np^’-rtand  sales  are  delivered  most  homes  in  the  county  by 
for  Its  road-building  dollars  when  it  Pf^e  daily.”-Hosc5Kri7  (Ore.)  Side  the  cRy  of  Hutchinson  noon.” 

uses  DEEP-STRENGTH  Asphalt  pave-  ^fws-Revww.  afternoon  edition.  Timeliness  in  Delivery 

ment.  Write  today  for  your  free  copy  of  .411  ‘Run  of  ihe  Paper'  printed  at  3  p.m.,  is  for  the  city 

THEBETTER  WAY  TO  BETTER  ROADS.  only.  Our  editorial  theory  in  the  The  importance  of  fast,  effici- 


•vcivs-xvcvrex...  The  afternoon  ^ition.  Timeliness  in  Delivery 

All  ‘Run  of  ihe  Paper'  printed  at  3  p.m.,  is  for  the  city 

only.  Our  editorial  theory  in  the  The  importance  of  fast,  effici- 
“We  do  not  segregate  the  news  morning  edition  .  .  .  the  typical  ent  delivery  service  was  stressed 
or  social  events  of  different  com-  subscriber  lives  100  miles  awav,  by  several.  Four  comments: 
munities  under  separate  regional  s-q  local  news  is  scaled  back  in  “Front  porch  delivery  by  5 
titles  ...  all  go  ‘run  of  the  keeping  with  his  interests.  Dis-  p.m.  in  every  incorporated  and 
paper.’  We  treat  our  locality  of  trict  news,  published  in  the  unincorporated  city  and  town  in 
individualists  as  though  it  is  one  maximum  amount  available  to  three  counties  .  .  .  delivery  by 
municipality.”  —  Monterey  m  the  morning  editions,  is  the  same  time  to  Prc,ss  Democrat 
(Calif.)  Peninsula  Herald  just  the  reverse  in  the  afternoon  tubes  next  to  mail  boxes  on  every 


IHE  ASPHALT  INSTITUTE 

College  Park,  Maryland 


(Calif.)  Peninsula  Herald  just  the  reverse  in  the  afternoon 

“Our  paper  is  sectionalized  citv  edition.” 

.  .  .  news  from  each  of  six  Hackensack  (N.  J.)  Record — 
communities  has  a  page  of  its  “We  try  to  be  the  local  as  well 
own,  with  the  front  page  being  as  area  paper  by  publishing  six 


itv  edition.”  countv  road  in  our  three 

Hackensack  (N.  J.)  Record —  counties.” — Santa  Rosa  (Calif.) 
We  try  to  be  the  local  as  well  Press  Democrat 


reserved  for  national,  state  and  regional  editions  .  .  .  devote  the 


“Carrier  distributed  conies  in 
(Continued  on  page  36) 
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(Continued  from  page  35) 


the  homes  of  subscribers  not 
later  than  6  p.m.” — Hickory 

(N.  C.)  Record 

“The  area  ser\'ed  is  large,  but 
use  of  many  truck  routes  assures 
delivery  in  nearly  every  town 
by  carrier  before  7:30  a.ni.” — 
Banqor  (Me.)  Newa 

“We  have  22  motor  routes  .  .  . 
only  two  operated  at  a  loss.  All 
papers,  except  about  600  mail 
copies,  are  delivered  on  the  day 
of  publication  even  though 
several  of  our  motor  routes 
travel  more  than  75  miles  in  one 
direction  .  .  .  two  e<litions  .  .  . 
12:30  and  2:30  p.m.” — Reddiny 
( Calif.)  Record-Benrehlifjhf 

Dependence  on  their  own  dis¬ 
tribution  systems  is  common¬ 
place  among  the  leaders. 

The  leading  dailies  know  the 
many  benefits  that  result  from 
having  good  carrier  boys,  and 
the  harm  slovenly  ones  can 
cause;  so  they  pay  great  atten¬ 
tion  to  them.  This  seems  particu¬ 
larly  true  in  Pennsylvania, 
where  seven  of  the  37  smaller- 
city  dailies  with  circulations 
that  exceed  the  to\vns  in  which 
they  are  published  are  located. 

The  Butler  (Pa.)  Enyle  works 
particularly  hard  with  its  500 
carriers  through  a  de])artment 
that  has  a  circulation  manager, 
three  district  supemd.sors,  a  mail 
room  clerk  and  an  office  clerk. 

-Another  comments: 

“Strong  carrier  boy  circula¬ 
tion  program  with  over  500  bovs 
doing  a  great  sales  job.  Of 
course  we  feel  we  bave  given 
tl,em  a  good  product.  We 
recently  increased  the  price  of 
our  Sunday  paper  from  10  to  15 
cents  .  .  .  because  of  the  efforts 
of  all  departments  we  were  able 
to  show  a  four-week  increase  of 
700  in  Sunday  circulation  despite 
the  price  increase.”  —  New 
Brunswick  (N.  J.)  Home  News 

.4dverlising 

Advertising  attracts  readers 
for  a  newspaper  as  well  as  help¬ 
ing  pay  its  bills.  This  was 
stressed  by  the  Wntervillc  (Me.) 
Sentinel  —  “Waterville  is  the 
shopping  center  for  Central 
Maine.  We  carry  a  great  amount 
of  advertising  .  .  .  many  people 
subscribe  to  our  paper  to  know 
best  where  to  shop.” 

Some  other  thoughts  of  execu¬ 
tives  on  things  that  have  helped 
build  circulation  for  them: 

Stinhury  (Pa.)  Item — “Strict¬ 
ly  independent  in  politics.” 

Monterey  (Calif.)  Peninsula 
Herald — "Masthead  and  policy, 
since  founded  in  1922,  have  been 
peninsula-wide  .  .  .  spirit  of 
jealousy  and  sometimes  animos¬ 
ity  have  been  overcome  chiefly 
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by  the  nature  of  the  paper  we 
produce.” 

Hickory  (N.  C.)  Record — “We 
have  always  plowed  much  of 
our  earnings  back  into  the  paper 
to  provide  facilities  to  get  the 
type  set  and  run  off  on  a  press 
that  is  fast  enough  to  print  more 
than  20,000  copies  of  our  news¬ 
paper  in  two  editions  and  get 
them  out  of  our  office  in  less  than 
one  and  a  half  hours.” 

Kreaks  Dohii  ProvineiuliMii 

Pottsville  (Pa.)  Republican — 
“In  early  years  our  paper  was 
staunch  Rei)ublican  .  .  .  the  only 
items  the  Democrats  received 
usually  were  in  the  form  of  paid 
advertising.  In  the  mid-1940’s 
our  pajier  bwame  independent 
IJolitically  and  gave  both  parties 
(Hjiial  space  to  state  their  views. 
N(>  executive  of  our  newspaper 
holds  a  ‘political  plum’.” 

Rosehury  (Ore.)  News-Review 
— “We  had  an  interesting  experi¬ 
ence  in  breaking  dowm  local 
provincialism  .  .  .  there  was 
once  much  jealousy  and  mistrust 
among  our  county’s  communities, 
each  of  the  other  and  all  of  Rose- 
burg.  The  word  ‘Roseburg’  was 
droppwl  from  our  paper’s  title. 
News  items  from  surrounding 
ar<*as  had  been  given  a  place  or 
dateline  .  .  .  policy  was  changed 
to  report  them  the  same  as  ones 
from  Roseburg.  No  placeline 
used  .  .  .  instead  the  headline 
writer  tritnl  to  get  the  name  of 
the  community  into  the  headline. 
The  reaction  was  most  inter- 
e.sting.  Giving  news  from  any¬ 
where  in  the  county  the  same 
treatment — front  page  and  all 
— as  that  from  Roseburg  ser\'ed 
to  breakdown  the  feeling  of 
suspicion  and  helpe<l  to  solidify 
the  area.” 

«  *  * 

S  VI.E.S  &  SERVICE  MESSAGE 

An  ICMA  newspaperlwy  bul¬ 
letin  program  with  a  new  ap¬ 
proach  to  improving  training 
has  been  completed. 

While  the  theme  centers  on 
Ihe  lifetime  benefits  toys  get 
from  their  newspaper  routes, 
each  bulletin  points  out  how  the 
toys  can  improve  themselves, 
their  sales  and  their  eaminprs 
through  planned  activity  under 
the  leadership  of  their  newspa¬ 
pers.  The  first  two  in  the  series 
of  24  bulletins  will  to  distrib¬ 
uted  to  subscribers  in  mid-April, 
for  use  in  May. 

The  program  is  the  10th  in 
the  .series  of  training  bulletins 
produced  by  the  ICMA  News- 
papertoy  Training  Committee. 
The  new  approach  was  sparked 
by  Larry  Gram,  a  circulation 
man  who  felt  there  was  a  need 
for  a  device  to  help  him  cover 
“all  bases”  when  he  talked  with 
his  toys  during  meetings  held 
by  his  paper. 

Crisp,  modem  artwork  and 


colorful  printing  get  the  well 
written  training  messages  and 
the  long  range  advantages  of 
newspai>er  business  activities 
and  guidance  across  to  the 
junior  merchants.  The  24  Bul¬ 
letins  emphasize  key  “good  busi¬ 
ness”  points  regularly. 

The  Bulletins  will  be  folde<l 
in  the  contemporary’  “Slim  .lim” 
style  —  long  and  narrow,  suit¬ 
able  for  No.  10  env’elopes.  The 
cost  is  $1.43  per  hundred  copies. 
.4s  in  the  past,  the  smallest  ac¬ 
ceptable  order  is  for  25  cojiies  of 
each  bulletin  in  the  series  of  24. 

Subscriptions  or  re<|uests  for 
information  should  be  forwarded 
to  Parker  .4dvertising  Co.,  333 
W.  First  Street,  Dayton  2.  Ohio, 
or  to  .John  S.  Shank,  Dayton 
Newspapers  Inc.,  Dayton,  Ohio. 

Pmcluction,  .«ales  and  distribu¬ 
tion  of  the  training  bulletins 
will  be  under  the  direction  of 
Bill  .4nder.son,  vice))resident  of 
the  Parker  .4dvertising  Co.  who 
is  a  fomier  newsi)apemian. 


♦  ♦  ♦ 


PERSONAL  NOTES 

Ch.vrles  E.  Hanes,  formerly 
circulation  manager,  Centralia 
(Wash.)  Chronicle — to  circula¬ 
tion  manager,  Walla  Walla 
(Wash.)  Ihiion-Bullctin. 


Newspaper  Tax  Bill 
Offered  in  Mieliijian 


Lan.sing,  Mich. 

State  Senator  Basil  W.  Brown 
has  introduced  a  bill  which 
would  levy  a  one  cent  a  copy 
tax  on  almost  every  newspaper 
sold  in  Michigan.  Elmer  E. 
White,  secretary-manager  of  the 
Michigan  Press  Association, 
estimated  that  the  tax,  if 
pas.sed,  would  net  more  than  $9 
million  a  year. 

Each  publisher  would  be  m- 
quired  to  file  a  statement  of  the 
number  of  papers  sold  the  pre¬ 
vious  month  by  the  15th  of  each 
month  and  remit  his  tax  bill  to 
the  State  Revenue  Department. 


Berkeley  Gazette 
Coverage  Expanded 


Berkeley,  Calif. 

The  Berkeley  Daily  Gazette 
has  extended  distribution  of  its 
midweek  edition  and  its  affiliated 
Berkeley  News  to  a  70,026  total, 
it  is  announced.  The  expanded 
issues,  containing  news,  replaced 
the  Berkeley  Gazette  Shopping 
News. 


5e  More  Per  Week 


ANPA  Board 
Urges  Dues 


Increases 


A  four-year  gradual  scale  of 
dues  increases  applicable  to  all! 
rnemtors  of  the  .American  News-S 
paper  Publishers  Asso.iation 
recommended  by  the  Bo;iid  ofj 
Dii-ectors,  will  be  con.sidered  atfl 
the  annual  convention  in  New? 
York  .April  23-26. 

Directors  declared  additionali- 
revenue  must  be  ohtain(>d  for  a*  I 
number  of  needs,  the  gieatestljj 
of  which  is  for  expansion  of  thefl 
.ANP.A’s  Re.search  Center  atlf 
Ea.ston,  Pa.  ' 

The  recommendation  of  thet  j 
Board  of  Directors  was  that  dues 
be  increased  effective  July 
1,  1962,  and  that  there  be  a 
second  10%  increase  on  the  pres¬ 
ent  base  effective  July  1,  1964. 

Dues  revenues  for  the  last 
four  calendar  years  disclose  a 
persistent  decline  in  the  rate  of 
obtaining  added  funds  and  sub¬ 
stantial  increases  only  for  re¬ 
.search  purposes  but  the  amount 
for  research  still  remains  in¬ 
sufficient,  the  Board  reported. 

Total  dues  income  was  re- 
))orted  as  $1,200,734  for  1958. 
$1,247,937  for  1959,  $1,282,201 
for  1960,  $1,309,967  for  1961. 
.Aj)propriations  to  the  ANP.A  Re¬ 
.search  Institute  for  those  v'cars 
were  $316,583  in  1958,  $394,924 
in  1959,  $443,000  in  1960,  $458,- 
416  in  1961. 


852  Members 


“The  present  852  members  of 
.ANPA  constitute  an  all-time 
high  and  represents  91%  of  the 
total  daily  newspaper  circula¬ 
tion,”  it  was  reported  in  the 
.ANP.A  Bulletin.  “Getting  more 
members  from  the  small  daily 
field  will  enhance  the  truly  rep¬ 
resentative  character  of  .ANP.A 
but  it  should  be  noted  that  add¬ 
ing  as  many  as  150  more  of  these 
newspapers  to  the  membership 
would  not  increase  our  total 
dues  revenue  by  more  than  ap¬ 
proximately  $60,000  per  year  or 
less  than  5%  of  the  total.  While 
we  have  embarked  on  an  intensi¬ 
fied  effort  to  enlist  new  mem- 
tors,  it  is  evident  that  for  the 
financing  of  our  future  we  must 
depend  on  the  present  mem¬ 
bers.” 


Des  Moines 
The  Des  Moines  Register  has 
increased  its  price  from  35c  to 
40c  a  week  for  carrier-delivered 
editions  outside  the  Des  Moines 
area. 


The  Board  concluded  that  the 
present  dues  structure  (based  on 
open  national  advertising  rates 
and  net  paid  circulations)  has 
not  in  recent  years  kept  pace 
w’ith  the  steady  rise  in  ordinarj' 
costs  of  doing  business  and  this 
leaves  nothing  for  any  growth  ^ 
in  service  or  activity  by  the 
ANPA. 
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THIS  MESSAGE  SPONSORED  BY  THESE 
LEADING  NEW  ENGLAND  NEWSPAPERS: 

MAINE 

Bangor  Daily  News  (m),  Portland  Press-Herald  (m), 
Portland  Express  (e),  Portland  Telegram  (s) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (e) 

VERMONT 

Barre-Montpelier  Times-Argus  (e), 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

MASSACHUSETTS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (e),  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 

Lawrence  Eagle-Tribune  (m&e),  Lynn  Item  (e), 

North  Adams  Transcript  (e),  Pittsfield  Berkshire  Eagle  (e), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (e), 
Worcester  Telegram  (m&s),  Worcester  Gazette  (e) 

RHODE  ISLAND 
Pawtucket  Times  (e). 

Providence  Bulletin  (e),  Providence  Journal  (m&s), 
Woonsocket  Call  (e) 

CONNECTICUT 

Ansonia  Sentinel  (e),  Bridgeport  Post  (s), 

Bridgeport  Post-Telegram  (m&e),  Bristol  Press  (e), 
Hartford  Courant  (m),  Hartford  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e), 
Middletown  Press  (e).  New  Britain  Herald  (e). 

New  Haven  Journal-Courier  (m). 

New  Haven  Re^ster  (e&s),  Norwich  Bulletin  (m&s) 
Torrington  Register,  (e), 

Waterbury  Republican  &  American  (m&e), 

Waterbury  Republican  (m&s) 


New  England  families  earn  more 
. . .  have  more  to  spend ! 

There’s  nothing  conservative  about  the  way 
New  Englanders  earn  and  spend.  The  New  England 
area  ranks  second  in  per-fainily  total  retail  sales,  and 
leads  the  nation  in  per-household  food  sales! 

And  income  is  up  over  42%  since  ten  years  ago. 

Newspapers  give  you  saturation 
coverage  of  New  England! 

No  other  media  is  as  local  as  newspapers, 

and  no  other  media  gives  the  100%  household 

coverage  afforded  by  newspapers. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 


:  iP  ? 

i  M>  * 

/VEWS^^ 
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1  nere  s  more 
to  New  England 
than  covered 


bridges 


£2 


-  .r- 


Covered  Bridge  Near  Green  River,  Vt. — New  England  Council  Photo 


V 


Two  Major  Picture  Stories  at  Once  - 


J  w  I  « I  jfl  .*  •  ; ' *  >  ‘  i  ^  d  ••  *''  1*^  V  ‘  •:  r ;  ^ 

AP  Wirephotos  such  as  this  told  the  story  of  New  York's  tumultuous  welcome  to  Astronaut  John  Glenn 


It  was  an  unparalleled  news  picture  situation  when  a  jet  airliner  crashed  near  Idlew  ild  Air¬ 
port  March  1,  just  as  New  York’s  huge  welcome  parade  for  Astronaut  John  Glenn  was  set  to  get 
under  way.  AP  WIREPHOTO  met  the  challenge.  AP  delivered  first  plane  crash  picture  copy 
MORE  THAN  30  MINUTES  AHEAD!  And  Wirephoto  was  20  MINUTES  AHEAD  with  first 
picture  copy  on  the  Glenn  parade.  Throughout  the  day,  AP’s  speed  and  resources  put  AP  WIRE¬ 
PHOTO  subscribers  in  front  with  top  picture  copy  on  both  these  big  stories. 


FAIRCHILD 


news 


L.A.  Times  Sets 
Executive  Lineup 


At  till-  iMul  of  1%1  tlu-re  were 
327,l.i()  subscribers  to  all  of  the 
FaircliiM  Publications.  This  coiii- 
pares  with  211,8(K>  at  the  etui  of 
!•;.%  aiul  272.628  at  the  close  of 
1960.  Over  two  iiiillioii  <lollars  was 
taken  in  from  subscribers. 


The  Spring  1962  issue  of  Faircliibl’s 
"Men’s  &  Hoys’  W  ear”  Directory  has 
just  been  issued,  riiere  are  221 
pafies  in  it  with  a  total  listing  ot 
6.967  names,  addresses  and  phone 
numbers  of  apparel  manufacturers. 


I’atricia  (ibapman  lias  been  named 
editor  of  the  dinnerware,  "lass,  lamp 
and  wall  accessories  sections  of 
HOME  FI  KMSHINGS  D  AILY.  She 
succeeds  Kalph  Leviton  who  is  join¬ 
ing  Allieil  Gliemical  Company  to 
handle  their  textile  and  fiber  pub¬ 
licity.  -Miss  Chapman  joined  the 
newspaper  in  1960  after  several 
years’  experience  in  business  journal¬ 
ism  here  and  in  Europe. 


W.  D.  (Hill)  Hart,  news  corre¬ 
spondent  ill  Northern  New  Jersey 
for  all  of  the  Fairchild  Publications 
has  retired  after  -14  years  with  the 
Company.  He  previously  had  been 
retail  editor  of  W  OMEN’S  W  E.All 
DAILY  and  promotion  director  of 
the  newspaper’s  store  eiiuipment  di¬ 
vision.  He  will  act  as  consultant  to 
advertising  and  public  relations 
people  and  will  direct  the  Ridge¬ 
wood,  N.  j.  (diamber  of  Commerce. 


Three  from  the  staff  of  .Sl.’PER- 
M.ARKET  NEWS  are  just  heading 
for  Chicago  to  cover  the  National 
American  Wholesale  Grocers  Con¬ 
vention  at  the  Palmer  House.  They 
are  Bill  Pyle,  editor;  Steve  Wein¬ 
stein,  news  eilitor  and  John  Kovac, 
operations  editor. 


Los  Angeles 

New  re.sponsibilities  for  Los 
Atigeles  Times  executives  have 
been  announced  by  Otis  Chand¬ 
ler,  Times  imblisher  and  vice- 
liresident  of  the  Times- Alirror 
Company. 

Three  executives  now  assume 
jirimary  responsibility  for  the 
day-to-day  progress  of  the 
Times.  Robert  D.  Nelson,  vice- 
president,  .sales,  is  vicepresident 
and  general  manager,  a  new 
post  with  resitonsibilities  over 
circulation,  advertising  and  syn¬ 
dicate  sales,  itroduction,  platit 
and  facilities,  accounting  and 
market  research  facilities. 


Nick  B.  Williams,  etlitor,  is  in 
direct  charge  of  etlitorial  con¬ 
tent  and  makeuj). 

Richard  S.  Robinson,  assistant 
to  Air.  Chandler,  has  as  addi¬ 
tional  duties  the  sujjen’ision  of 
promotion,  public  relations  and 
personnel  activities. 

Robert  W.  Breckner  has  been 
elected  president  of  the  Times- 
AliiTor  Broadcasting  Company 
and  chief  executive  of  K'TTV. 
He  succeeds  Richard  A.  Aloore, 
who  resigned  to  head  his  own 
Pay-tv  company. 


Paul  Hayes,  picture  etlitor, 
Dcs  Moines  (Iowa)  Register — 
to  news  staff,  M ilivaukce  (Wis.) 
Jon  rual. 


Daily  editions  of  the  weekly  ELEIC- 
TRONIC  NEWS  will  again  be 
published  during  the  International 
Convention  of  the  Institute  of  Radio 
Engineers  in  New  York,  March 
26-29.  In  addition  to  the  regular 
issue  of  March  26th,  15,000  copies 
will  be  distributed  each  day  at  the 
Waldorf -.Astoria  Hotel  and  the 
Coliseum,  over  and  above  the  regu¬ 
lar  subscriber  mailings. 


Chari,es  E.  Treat,  display 
advertising  manager  Phoenix 
(Ariz.)  Newspapers  Inc.  —  to 
sales  director,  Omaha  (Neb.) 
World  Herald.  He  will  direct 
retail,  national  and  classified 
j  advertising  sales  as  well  as  cir- 
I  culation  and  advertising  pro¬ 
motion  departments. 


How.ard  N.  Greenlee  Jr.,  for¬ 
merly  manager  of  the  advertis- 
j  ing  engraving  department  of  the 
hulianapolis  Star  and  News, 
has  been  named  director  of  PR 
for  accounts  of  M.  Glenn  Miller 
Advertising,  Chicago. 


In  a  realignment  of  editorial  duties, 
Morton  Stark,  editor  of  DRUG 
NEWS  WEEKLY  has  named  Joel 
Tau  editor  of  the  Sundries  section. 
Mr.  Tau  had  been  general  news  re¬ 
porter.  Patricia  McColl,  who  covered 
both  sections,  will  concentrate  on 
the  cosmetics  and  toiletries  sections. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  N»w  York,  N.  Y. 


personal 


Charles  E.  Webb,  former 
staff  correspondent  and  execu- 
'  tive  of  United  Press  Interna¬ 
tional  —  to  executive  editor  of 
the  Daily  Neivs  Texan,  offset 
daily  with  editions  in  Arling¬ 
ton,  Grand  Prairie,  Indng  and 
Hurst-Euless. 


fablttkar,  of 


Dotty  Nowt  Record.  Wotnon's  Woor  Dotty, 
Homo  Himishtngt  Doily,  Footwoor  Nows, 
Supormarkot  Nows,  Drug  Nows  Wookly, 
Mon's  Woor  Eloctronic  Nows,  Books, 
Motalworlting  Nows,  Diroctorios. 


and  Reed 

V)  itii  Vi  lieutoii  Journal 


Wheaton,  ill. 

A])p()intment  of  Ernest  G. 
Holfsten  as  general  manager  and 
I'Rlis  Emmons  (Rill)  Reed  as 
erlitor  of  the  Daily  Journal,  Dear 
l)ublication,  has  been  announceri 
l»y  J.  .A.  Dear,  publi.sher. 

Mr.  Hoff.sten  was  manager  of 
the  New  Jer.sey  office  of  .Moloney, 
Regati  and  Schmitt,  newspaper 
represt'iitatives.  Mr.  Reed  was 
executive  viceju'esident  of  the 
Public  Relations  Organization  of 
Chicago  iK'fore  it  was  acc|uired 
rec'ently  by  Herlrert  M.  Kraus  & 
(’ompany.  Both  men  have  had 
wide  newspa|)er  experience. 


LADY  MECHANIC— Alice  Nadine 
Miller  looks  after  25  teleprinter 
machines  in  the  AP  offices  in  Sac¬ 
ramento.  She  was  formerly  a  gun- 
toting  telegrapher  tor  the  Union 
Pacific  Railroad  at  desolate  sta¬ 
tions  in  the  desert. 


In  Fiiiuiiriul  PR 


David  R.  Billington  —  to 
business  m  a  n  a  g  e  r  ,  Helena 
(Alont.)  Independent  Reeord. 


Hudson  Phillips,  a  former 
business  news  writer  of  the 
•As.sociated  Press  and  jmblic 
relations  director  of  Comsoli- 
dated  Vultee  .Aircraft  Corpora¬ 
tion,  has  l)een  named  director  of 
financial  PR  for  the  New  York 
office  of  Bozell  &  Jacobs. 


Gordon  Anderson,  formerly 
UPI  staffer  in  Dallas,  Tex.,  and 
more  recently  editor  for  Refrig¬ 
eration  and  Air  Conditioning 
Business  —  to  manager  of  the 
Cleveland  office  of  Gerber  Ad¬ 
vertising  Agency,  Portland,  Ore. 


Elmer  Curran,  formerly  with 
Newport  Netvs  (Va.)  Times- 
Herald  and  .Veto  York  Herald 
Tribune  —  to  writing  staff, 
Perth  .Unboy  (N.  J.)  Evening 


Netvs. 


Jean  Tucker,  formerly  a  re¬ 
porter,  IForcesfcr  (Mass.)  Tele¬ 
gram-Gazette  Newspajjers  —  to 
city  staff,  Hartford  (Conn.) 
Con  rant. 


Rudolf  P.  Kilianski,  state 
desk,  H’orcesfer  (Mass.)  Eve¬ 
ning  Gazette — to  a  research  posi¬ 
tion  with  the  System  Developing 
Corp.,  Santa  Alonica,  California. 


James  Dean  —  to  the  edi¬ 
torial  .staff,  Satita  Ana  (Calif.) 
Register  from  the  city  desk, 
Houstoti  (Tex.)  Chronicle.  TOM 
E.mch  —  to  editor  of  Chronicle’s 
rc.ras  Magazine  succeeding 
John  Furneaux,  now  in  busi¬ 
ness-realty  department.  Van 
Hetherly  —  to  editorship.  Zest 
Magazine,  succeeding  Mr.  Emch. 


Thomas  0.  P.  Lally — pro¬ 
moted  to  Bergen  County  editor 
of  the  Union  City  (N.  J.)  Hud¬ 
son  Dispatch  to  replace  William 
J.  White,  now  assistant  to  State 
Senator  Pierce  H.  Deamer  Jr. 


David  N.  Sciiutz,  editor.  Red¬ 
wood  City  (Calif.)  Tribune — 
new  president.  Redwood  City 
Chamber  of  Commerce. 


HOVV.VRD  Williams,  chief  edi¬ 
torial  writer,  Los  Angeles 
(Calif.)  Mirror  when  it  merged 
with  the  Times  Jan.  5  —  to  Los 
Angeles  County  Medical  Asso¬ 
ciation  as  director  of  program 
<levelopment. 


Warren  BuRKiyrr  —  to  Hous¬ 
ton  (Tex.)  Chronicle  as  science 
writer,  covering  the  NASA  Re¬ 
search  Laboratory  near  Hous¬ 
ton.  A  former  newspaperman 
presently  teaching  science  writ¬ 
ing  at  the  Graduate  School  of 
Journalism,  Columbia  Univer¬ 
sity,  he  will  join  the  Chronicle 
in  June. 


William  AI.  Ware,  assistant 
Sunday  and  feature  editor, 
Cleveland  (Ohio)  Plain  Dealer — 
a  plaque  from  the  Ohio  State 
Board  of  Education  in  Columbus 
for  his  work  as  chairman  of  the 
State  House  Conference  on 
Education. 


Henry  P.  Dain — from  Ladies' 
Home  Journal  sales  staff  to  the 
News  York  sales  staff  of  This 
Week  magazine. 


Constance  Reed  —  from  the 
Jackson  (Mich.)  Citizen  Patriot 
to  Hammond  (Ind.)  Times  as 
woman’s  page  editor. 


Philip  C.  Cohan,  one-time 
wire  editor  for  the  Washington 
Bureau  of  Associated  Press  and 
a  reporter  for  the  Alexandria 
(Va.)  Gazette  and  Arlington 
(Va.)  Daily  Sun,  has  formed 
a  New  York  firm  to  handle  cor¬ 
porate,  political  and  radio-tv  ac¬ 
counts. 
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THRICE  FIRST — David  ZIman  of 
Associated  Press  holds  three  first 
prizes  won  in  the  New  Orleans 
Press  Club  competition:  for  best 
news  story,  best  interview,  and 

best  feature. 

1>ICK  D.\y  —  from  assistant 
rt'tail  manaper  to  retail  man- 
apor,  Miami  (Fla.)  \nvs.  Bob 
George  —  from  actinp  retail 
manaper  to  assistant  retail  man- 
ape  r. 

♦  ♦  * 

Mary  Falconer,  tnlitorial  co¬ 
ordinator,  Journal  of  Commerce 
Publications  —  to  chairman  of 
the  British  Columbia  chapter. 
Business  Papers  Editors’  Asso¬ 
ciation. 

♦  *  * 

Jean  P.acl  Robill.vrd,  Petit 
Jountal,  Montreal  —  re-elected 
president  of  the  Conseil  syndical 
(lu  Syndicat  des  Joumalistes  de 
Montreal  for  a  fourth  consecu¬ 
tive  year. 

*  «  ♦ 

Mort  Stern,  editorial  pape 
editor  of  the  Denver  (Colo.) 
Post  —  recipient  of  the  Port¬ 
land  Cement  Association  award 
for  hiphway  safety  editorials. 

*  *  * 

Robert  G.  Howard  —  to  man¬ 
aper,  peneral  advertisinp,  Rock¬ 
ford  (Ill.)  Morning  Star  and 
Register-Republic.  He  has  been 
assistant  national  advertisinp 
manaper. 

«  *  * 

George  Runge,  reporter,  Dal¬ 

las  (Tex.)  Times  Herald  —  to 
public  relations  department,  Col¬ 
lins  Radio  Co.,  Dallas.  Bill 

Sloan,  copyreader,  Lubbock 
(Tex.)  Avalanche-Joumal  —  to 
Times  Herald  copydesk.  Bob 
PoRTFR,  amusement  editor,  Den¬ 
ton  (Tex.)  Record-Chronicle  — 
to  Times  Herald  amusements 
staff.  Bob  Nash  —  to  Times 
Herald  business  news  desk. 


Van  NuiikmI 

General  Manajier 

SlIREVEl*(>RT,  La. 

Hayden  Van  Hoose,  more  than 
.•f.")  years  in  the  newspaper  Vmsi- 
tiess,  has  l)een  named  peneral 
manaper  of  Newspaper  Produc¬ 
tion  Co.,  apent  for  the  Shreve¬ 
port  Times  and  Shreveport 
Jon  null. 

Mr.  Van  Hoose  has  l)een 
advertisinp  director  of  NPC 
since  its  formation  in  1953.  His 
ap))ointment  was  announced  by 
William  H.  Bronson,  president 
of  NPC  and  also  iniblisher  of 
the  Times. 

Tom  Huddleston,  national 
advertisinp  manaper  of  NPC  for 
the  i)ast  eipht  years,  will  l)ecomc 
advertisinp  director;  Brady  D. 
Porter,  retail  advertisinp  man¬ 
aper,  and  Orrin  Hilyard, 
national  advertisinp  manaper. 

• 

To  Santo  Domiiijjo 

Ike  Flores,  who  for  the  i)ast 
year  has  been  workinp  on  the 
New  York  Foreipn  News  Desk 
of  the  .Associated  Press,  has 
lK“en  assipnefl  to  Santo  Do- 
minpo,  capital  of  the  Dominican 
Republic. 

• 

Kent  Biffle,  n‘]x)rter.  Fort 
Worth  (Tex.)  Press  —  to  Dal¬ 
las  (Tex.)  Morning  News  —  re¬ 
porter.  Jimmy  D.  Thornton, 
News  reporter  —  to  copydesk, 
Houston  (Tex.)  Chronicle. 


Doris  Kelin,  North  Holly¬ 
wood  (Calif.)  Valley  Times  To¬ 
day  —  to  Associated  Press  Staff, 
Los  Anpeles.  Pick  Barnes,  AP 
Los  .Anpeles  staffer  —  trans¬ 
ferred  to  San  Francisco  bureau. 
*  *  « 

Charles  C.  Vance,  formerly 
vicepresident  of  Mayer  and 
O’Brien,  Inc.,  Chicapo-based 
public  relations  firm,  has  lieen 
appointed  director  of  Buchen 
Public  Relations,  Inc.,  Chicapo. 
Mr.  Vance  was  previously  a 
reporter  and  deskman  for  the 
Springfield  Illinois  State  Regis¬ 
ter. 

*  *  * 

Joseph  L.  Gilmore,  city  .staff, 
Toledo  (Ohio)  Blade,  and  Ben 
Pope,  formerly  of  the  Richmond 
(Va.)  Times-Dispatch  and  pub¬ 
lic  relations  department,  Owens- 
Illinois  Glass  in  Toledo  —  to 
PR  department,  Goodyear  Tire 
&  Rubber  Company,  Akron. 

*  *  « 

Mary  Vebploegen — from  act¬ 
inp  women’s  editor  to  women’s 
editor,  Honolulu  (Haw.)  Star- 
Bulletin. 


Gay  1  ill  Promoted 
By  UPI  In  Washington 

Appointment  of  Georpe  Gay- 
lin  as  Washinpton  Newspictures 
manaper  for  United  Press  Inter¬ 
national  is  announced  by  Frank 
Tremaine,  peneral  newspictures 
manaper.  Mr.  Gaylin  has  been  a 
))hotoprapher  and  picture  execu¬ 
tive  in  the  capital  for  24  years. 

Carl  Kramer  has  l>een  trans¬ 
ferred  from  New  York  to  Wash¬ 
inpton  as  newspaiH*r  editor 
there  to  assist  Mr.  Gaylin.  Suc- 
ewdinp  Mr.  Kramer  in  New 
York  as  day  Tele])hoto  editor  is 
Roy  Berke,  who  has  been  nipht 
pictures  news  editor. 

• 

Dooley  ut  Tufts 

Boston 

William  Germain  Dooley, 
former  associate  editor  of  the 
Boston  Transcript,  has  been 
named  director  of  public  rela¬ 
tions  for  Tufts  University.  He 
succeeds  Mrs.  Ceceilia  B.  Van 
.Auken,  retired. 

• 

Bill  Weeks,  formerly  with 
the  Palm  Beach  (Fla.)  Post- 
Times  and  AP  in  Denver — from 
publications  editor.  Asphalt  In¬ 
stitute,  to  director  of  informa¬ 
tion  services.  Porcelain  Enamel 
Institute,  Washinpton. 

*  *  * 

Robert  D.  Barne.s,  Great 
Falls  (Mont.)  Leader,  a  news- 
liaperman  for  28  years  —  re- 
sipned  to  enter  private  business. 

•  *  * 

Robert  McMorris,  O  m  aha 
(Neb.)  World-Herald  reporter 

—  a  Good  Neiphbor  award  of 
the  National  Conference  of 
Christians  and  Jews  for  a  .series 
telling  of  the  nationality  groups 
that  make  up  Omaha. 

*  4>  « 

Nancy  St.  Clair,  Waynes¬ 
boro  News-Virginian  — 

to  state  desk  reporter,  Char¬ 
lottesville  (Va.)  Daily  Progress. 
Ruth  Laine  —  to  city  hall 
l)eat.  Progress.  Gladys  Reckley 

—  to  university  beat.  Progress. 


Edward  J.  Ci  rr-VN  —  retired 
after  35  years  on  New  Haven 
(Conn.)  Evening  Register  news 
staff.  Sei^’Oil  as  rewrite  man, 
state  editor,  and  in  later  years 
as  copy  wlitor. 

♦  ♦  ♦ 

Frank  R.  Harris,  publLsher 
of  the  weekly  V'ernon  (B.  C.) 
News  —  elected  jiresident  of  the 
Cla.ss  .A  News])aj)ers  organiza¬ 
tion,  succeeding  R.  G.  Bi'CKING- 
IIAM,  publisher  of  the  Kincar¬ 
dine  (Ont.)  News. 

*  *  * 

Donna  Saybks,  makeup  edi¬ 
tor,  Vale  (Ore.)  Malheur  Enter¬ 
prise  —  resigned  and  recently 
liecame  the  mother  of  her  fifth 
child.  Succee«k*<l  by  Sharon 
■Aldked. 

*  *  * 

Richard  J.  Pendergast — to 
assistant  director  of  Public  Rela¬ 
tions  for  Pan-American  Life 
Insurance  Company  of  New 
Orleans.  Prior  to  joining  Pan- 
American  in  1959,  he  was  a 

newsman  with  the  New  Orleans 

bureau.  Associated  Press,  and  a 
reporter  for  the  Fairmont 
(W.  Va.)  IVcst  Virginian. 


Religion  Writer  (aIcmI 

St.  Paul,  Minn. 

.A  Lutheran  newsman  was 
honored  by  a  Catholic  group 
here  for  contributions  in  jour¬ 
nalism  “to  the  principles  of 
truth,  justice  and  charity.”  Will- 
mar  Thorkelson,  Minneapolis 
Star  religion  writer  since  1944, 
received  the  Frank  Murray 
memorial  award  of  the  St. 
Francis  de  Sales  guild,  a  group 
of  Twin  Cities  Catholic  jour¬ 
nalists. 


Mis^^ile  Speeialij«t 

Melbourne,  Fla. 

John  W.  Wasik,  Marine  Corps 
and  Air  Force  veteran,  has 
joined  the  staff  of  the  Melbourne 
Daily  Times  to  write  on  missile 
topics.  He  will  be  stationed  at 
the  Air  Force  Missile  Test 
Center, 
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Travel  Writing  Prize 
Goes  to  Kermit  Holt 

Chicago 

A  series  of  travel  articles  on 
Scandinavia  won  the  Frank  J. 
Cipriani  memorial  award  for 
Kermit  Holt,  travel  editor  of  the 
Chicago  Tribune.  The  series  was 
judped  the  best  of  all  categories 
in  the  Annual  Mark  Twain 
Travel  Writers  awards  which 
are  sponsored  by  Pan-American 
World  Airways. 

Other  winners:  Lucia  Lewis, 
Chicago  Daily  News,  travel  sec¬ 
tion;  Wade  Franklin,  Chicago 
Sun-Times,  air  trav'el  story; 
Paul  McMahon,  Milwaukee  Jour¬ 
nal,  domestic  travel  story. 

• 

David  Faumek,  Morth  Holly¬ 
wood  (Calif.)  Valley  Timen 
Today — to  Associated  Press 
bureau,  Los  .4ngeles. 

*  *  « 

Martha  Scull — promotwl  to 
editor  of  society  and  women’s 
pages,  Wheaton  (Ill.)  Daily 
Journal,  succeeding  Louise 
P.ATCH,  resigned.  Joyce  Beri’K- 
MANN — to  the  Journal  staff  for 
Glen  Ellyn  coverage. 

*  *  * 

Frank  Glogowski,  editor-in- 
chief,  Toronto  Polish  semi¬ 
weekly  Zwiazkoweic — president 
of  the  Canadian  Ethnic  Press. 

*  *  « 

H.  Don  Carlos,  at  one  time 
an  account  executive  on  the 
retail  ad  staff  of  the  Dc.<?  Moines 
(Iowa)  Register  and  Tribune, 
has  joined  Bozell  &  Jacobs,  Inc., 
Omaha,  Neb.,  advertising  and 
PR  agency,  as  an  account 
executive. 

*  *  * 

Abner  Burkholder  —  to 
reporter,  Albuquerque  (N.  M.) 
Tribune. 

•  ♦  ♦ 

William  McGuffin,  Toronto 
(Ont.)  Daily  Star — president  of 
the  Ontario  Legislature  Press 
Gallery  at  Toronto. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
In  Australia. 

To  keep  in  touch  with  markstinq, 
advsrtising,  publishing  and  graphic 
arts  in  Australia  read 
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.\lbum  anti  Lewis  < 

Collect  Minn.  Prizes 

St.  Paul,  Minn. 

Minnesota  Press  Women 
handed  out  a  series  of  awards 
during  their  annual  meeting. 
Miriam  .Alburn,  Minneapolis 
Star  and  Tribune,  and  Dorothy 
Lewis,  St.  Paul  Dispateh  and 
Pioneer  Press,  each  collected 
two  top  awards.  The  Minne¬ 
apolis  writer  won  first  in  (hU- 
torials  and  series  and  Mrs.  Lewis 
for  news  and  interview.s. 

Other  daily  division  winimrs: 
Margaret  Ulvang,  Diiluth  Her¬ 
ald  and  News  Tribune,  depart¬ 
ment  conducted  by  a  woman; 
May  Murray,  Winona  Daily 
News,  columns;  Maggi  Vaughan, 
feature,  and  Love  Cruickshank, 
.Albert  Lea  Tribune,  special 
(“dition. 

The  weekly  division  winners: 
Maggie  Lee,  Northfield  News; 
Frances  Berns,  Bloomington 
Sun-Suburbanite ;  Lu  Jart’is,  St. 
Paul  Suburban  Newspapers; 
Betty  Wilson,  .Ajioka  County 
{"nion;  Mary  Jane  Gustafson, 
Brooklyn  Center  Press. 

• 

Dale  L.  Brubaker  —  to  ad¬ 
vertising  director,  .\  s  hlan  d 
(Ohio)  Times-Gazette.  Frank 
R.  Beer  —  to  national  adver¬ 
tising  manager  and  promotion 
director.  Mr.  Brubaker  succeeds 
Scott  Penrod,  resigned. 

«  Kc  * 

Raymond  Brewster,  execu¬ 
tive  editor,  Huntington  ( W.  Va.) 
Herald-Disjyatch,  .Advertiser  and 
Herald  -  .Advertiser  —  honored 
by  a  group  of  friends  at  a  testi¬ 
monial  dinner  recently  for  his 
years  of  service  to  education  and 
contributions  to  the  community. 

*  *  # 

Bob  Sterns,  Bill  McAda,  and 
Bob  Albano  —  to  reporters, 
Santa  Fe  (N.  M.)  New  Mexican. 
Peter  Mygatt,  nevv’s  editor  — 
returned  to  Los  .Alamos  Scien¬ 
tific  Laboratory  as  information 
.assistant.  Jim  J.vckson  —  to 
!  militarj'  service.  Will  Jarrett 
1 1  —  resigned. 


Cooking  Utensils  Tom  Brislio,  75, 

For  ^Chef*  Keavy 

Los  .Angeles  Scranton  Editor 

New.spaper  executives  who 

identified  themselves  as  “his  Scranton,  Pa. 

grateful  friends  and  members  in  Thomas  J.  Brislin,  75,  retired 
the  southern  California  area’’  associate  editor  of  the  Scranton 
honored  Hubbard  Keavy  on  the  Times,  died  here  March  1. 

20th  anniv'ersar>’  of  his  ajipoint-  Mr.  Brislin  had  completed 
ment  as  chief  of  the  .Associated  more  than  36  years  of  service 
Press  bureau  here  recently.  with  the  Times  when  he  retired 
A  gourmet  luncheon  and  pre-  in  1055  as  associate  editor.  Start- 
sentation  of  a  pair  of  gold  cuff  iuR  bis  career  on  the  Wilkes- 
links  and  two  electric  frying  Barre  News,  he  later  worked  for 
pans  (Keav'y  is  an  amateur  the  Wilkes-Barre  Indepi  ndent 
chef)  featured  the  surprise  and  Wilkes-Barre  Titnes  Lender, 
party  in  the  California  Club,  was  sports  editor  of  the  Scran- 
The  luncheon  was  organized  by  ton  Republican,  then  telegraph 
James  K.  Guthrie,  executive  {“ditor  and  assistant  managing 
v’icepresident  of  the  Sun  Com-  cxlitor  of  the  Times. 


Tliieiii  ill  Ganlfii 


for  presses 
engineered 
to  produce 
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pany,  San  Bernardino.  .Among  the  survivors  are  two 

^  sons,  J.  Harold  Brislin,  a  Pulit- 

,  zer-prize  winning  Scranton 

riliuill  ill  Garden  Tribune-Scrantonian  reporter, 

Chicago  Tom,  formerly  of  Inter- 

George  Thiem,  who  won  a  national  News  Serv'ice  and  now 
Pulitzer  jirize  for  inve.stigative  ndministratiye  assistant  to  John 
reporting,  is  .showing  another  Rniley,  national  Democratic 
facet  of  his  talents,  vvTiting  a  chairman. 

Friday  column  on  gardening  for  • 

the  Chicago  Daily  Neivs.  He  Edward  M.  Carney,  83,  pub- 

owns  a  310-acre  farm.  lie  relations  man  and  fathc-r  of 


K  Chicago  Daily  .\eivs.  He  Edward  M.  Carney,  83,  pub- 
ms  a  310-acre  farm.  lie  relations  man  and  fathcT  of 

Comi'dian  Art  Carney;  Feb.  27. 
^  He  once  was  a  promotion 

tybltUOPy  supervisor  for  the  Hearst 

Newspapers,  and  editor  the 

-  papers’  executive  publication, 

Louise  E.  W.atrous,  90,  a  Exchanges. 


reporter  for  Chicago  newspapers 
liefore  the  turn  of  the  centurj’. 


Willis  J.  Ballinger,  60, 


later  an  editor  of  McCall’s  and  former  economics  professor  and 
Woman’s  Home  Companion;  newspaper  editorial  writer; 
Feb.  23.  March  1.  He  once  worked  for  the 

•  *  ♦  St.  Louis  (Mo.)  Post-Dispatch, 

Ronald  P.  Melcher,  55,  Baltimore  (Md.)  Sun,  New 
assistant  sports  editor.  Hart-  Haven  (Conn.)  Union  and 
ford'  (Conn.)  Courant  since  United  Press.  Mr.  Ballinger  also 


1939;  Feb.  28. 

*  ♦  ♦ 

Owen  .A.  Ballance,  49, 
former  Raleigh  (N.  C.)  Times 


taught  at  several  New  England 
colleges  and  univ’ersities. 

*  «  « 

Albert  C.  Hurst,  78,  former 


and  Raleigh  News  and  Observer  new.spaperman  with  the  Buffalo 
photographer,  and  at  the  time  (N.  Y.)  Evening  News,  Atlanta 
of  his  death  chief  photographer  (Ga.)  Constitution  and  Chicago 
for  WR.AL-tv,  Raleigh;  Feb.  25.  (Ill.)  Herald  and  Examiner,  venA 
*  ♦  ♦  author  of  the  syndicated  column 

Victor  H.  Schoffelmayer,  84,  “OcptIs  of  Dan’’;  Feb.  27. 
for  30  years  agriculture-science  ♦  ♦  ♦ 

editor,  Dallas  (Tex.)  Morning  Ray.mond  R.  Johnson,  49, 
News  until  his  retirement  in  hotel,  motel  and  travel  adver- 
1948;  Feb.  28.  Using  representative  for  the 

»  ♦  ♦  Minneapolis  (Minn.)  Star  and 

.Albert  H.  “Tom’’  Long-  Tribune  for  the  past  16  years; 


BOTHAM,  71,  Statler  Hotel  pub-  13. 

lie  relations  man  and  once  a 
reporter  with  the  Rochester  Harri 


Harry  H.  Hill,  85,  for  nearly 


(N.  Y.)  Herald  and  Roche.ster  25  years  chief  copy  editor  and 
/ijrprc.s.s,  and  co-publisher  of  the  editor  of  the  Portland 

Rochester  Evening  Post;  Feh.2S.  (Ore.)  Journal  until  his  retire- 
^  *  ment  in  1946;  Feb.  23. 

.Alfred  L.  Meyer,  57,  new’s  ♦  *  ♦ 

editor,  Northampton  (Mass.)  Carl  M.  Marston,  make-up 
Daily  Hampshire  Gazette;  Feb.  editor  and  assistant  foreign  news 
26.  He  was  a  former  managing  editor,  Chicago  (Ill.)  Daily 
evlitor  of  the  Shanghai  (China)  News  until  his  retirement  in 
Evening  Post  and  Mercury  and  1936;  Feb.  25.  He  also  worked 
also  worked  in  Peking,  Tientsin,  for  the  Chicago  Record-Herald 
Manila  and  Germany.  and  Chicago  Herald. 
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More  newspapers  use  Scan -A- Graver*  than  all 
other  electronic  engravers  combined 


There  are  so  many  reasons  ichy  that  we  can’t  cram  them 
all  into  one  ad,  but  here  are  a  few: 

Only  Fairchild  provides  nation-wide  local  service  in 
50  states  and  Canada. 

Only  Fairchild  provides  its  customers  regularly  with 
up-to-the-minute  ideas  and  examples  of  circulation- 
increasing  photo-journalism  and  revenue-producing 
photo-advertising  in  action.* 

Fairchild  offers  a  complete  line  of  electronic  engrav¬ 


FAIRCHILD  GRAPHIC  EQUIPMENT 

DIViSION  OF 

FAIUCHILD  CAMEItA  AND  INSTHUMeNT  CORF. 
District  Offices 

Eostchester,  N.  Y.  •  Los  Angeles  •  Atlonto  •  ChicoQO 
Overseos  Amsterdam,  The  Netherlands 


ers  that  economically  meet  the  requirements  of  daily 
or  weekly  newspapers. 

No  other  engraving  system  offers  .so  much  service, 
versatility,  speed,  economy  and  convenience  for  so 
little  money. 

Only  Scan-A-Gr.aver  has  stood  the  test  of  15  years  of 
actual  service  in  the  newspaper  field. 

Investigate  Scan-A-Graver  —  you  can  lease  it  or  buy 
it.  Mail  the  coupon  today. 


Foirchild  Grophic  Equipcnant,  FGE  94 

Fairchild  Driv*,  Ploinviaw,  L.  !•«  N.  Y. 

*Pleos«  s«nd  me:  Q  '‘Impressions*’— Photo  Journolism  in  action. 
Q  “Photo  Advertising’'— how  photos  in  advertising  increose  revenue. 
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THE 
BOOKS 
WE  WRITE 

TO  THROW  AT  OURSELVES 

Not  a  word  in  any  of  these  11  books  tells  us  how  to  make  film 
...  all  1 1  tell  us  how  to  test  the  film  we’re  making. 

We  have  5  fat  volumes  which  tell  us  how  and  when  to  take 
film  samples  for  testing. 

Another  book  has  31  pages  of  test  procedures  for  Kodak 
roll  film  support  alone.  Some  58  pages  more  for  tests  of  emul¬ 
sion  sensitivity.  And  63  pages  of  tests  on  finished  roll  film. 

161  pages  in  all.  And  these  before  we  make  the  final  crit¬ 
ical  photographic  tests  on  a  roll  film  such  as  Kodak  Pro¬ 
fessional  Plus-X  Pan. 

That’s  the  roll  film.  Sheet  films,  Kodak  Royal  Pan  and 
RS  Pan  Films,  for  example,  have  their  own  book.  Every 
Kodak  film  gets  books  like  these  thrown  at  it  daily. 

This  explains  why  Kodak  film  has  repeatability,  an 
ingredient  we  manufacture  in  film,  and  which  some 
people  refer  to  as  Kodak  uniformity.  Our  tests  are  to 
make  sure  it’s  there.  It’s  the  priceless  ingredient  you 
buy,  and  need,  and  get  from  Kodak  for  sure. 


EASTMAN  KODAK  COMPANY 

Rochester  4,  N.Y. 


ph(»t(m;raphy 

Judge  Opens 
Murder  Trial 
To  Cameras 

Madison,  Wis. 
Ne\vs|)a|)er  and  television  pho- 
toftraphers  are  free  to  take  pic¬ 
tures  during  a  major  murder 
trial  here. 

Circuit  Judse  Bruce  Beilfuss 
opene«l  the  doors  in  his  own 
court  here  for  the  trial  of  three 
Chicairo  men,  charged  with  kill¬ 
ing  a  deputy  sheriff  last  summer. 

Canon  of  the  American  Bar 
Association’s  Cinle  of  .ludicial 
Ethics,  which  has  heen  rigidly 
enforced  in  Wisconsin,  is  ad¬ 
visory  only,  .Judge  Beilfuss  .said. 

“It  is  my  l)elief  that  the  time 
has  arrived  that  the  e<iuipment 
useil  l>y  i>hotographers  and  the 
attitude  and  discipline  of  the 
press,  radio  and  tv  crews,  aiT 
such  that  the  AB.4  would  <lo 
well  to  consider  revision  of  this 
canon,”  he  declarerl. 

Judge  Beilfuss  i)ermits  both 
still  and  motion  jiictures  to  lie 
taken  hy  accredited  photogra¬ 
phers  in  his  courtroom  “if  they 
first  secure  j)ennission  of  de¬ 
fendants  and  jurors — not  other¬ 
wise.”  Witnes.ses  who  have  l)een 
subpenaed  also  may  refu.se  to 
have  their  pictures  taken.  One 
of  the  three  defendants  exer¬ 
cised  his  right  to  a  i)icture  ban. 
.4  schoolteacher  who  testified  in 
the  case  also  availe<l  herself  on 
the  ban. 

At  one  i)oint,  the  judge  cau¬ 
tioned  the  cameramen  to  use 
their  new  freeclom  in  the  court¬ 
room  with  care: 

“It’s  simply  liecause  of  the 
equipment  you  have.  There  were 
two  or  three  cameras  going  at 
one  time,  and  it  got  too  noisy. 
'This  i)roved  to  be  a  distraction 
and  an  objectionable  feature.” 

The  i)hotographers  are  i)er- 
mitte<l  to  shoot  film  during  the 
proceedings,  but  must  make 
everj’  effort  to  do  so  as  quietly 
as  possible.  No  flashbulbs  are 
permitted,  so  shots  must  be 
taken,  of  course,  with  available 
light.  Spectators  may  not  bring 
cameras  into  the  court  or  take 
pictures. 

The  judge  said  he  had  i>ermit- 
ted  courtroom  photography  on  a 
limite<l,  experimental  basis  some 
three  or  four  years  ago  when  a 
teen-age  girl  was  the  defendant 
in  a  case  coming  before  him.  No 
harm  resulted  from  this  try-out, 
he  said. 

Judge  Beilfuss  said  he  plans 
to  write  a  paper  on  the  subject 
for  the  Board  of  Circuit  Judges, 
and  is  considering  further  action 
to  facilitate  the  idea. 


Day  f«»r  C'olor! 

CiiARij':sTON,  W.  Va. 
The  day  that  Col.  John  (llenn 
went  into  orbit  was  the  day  the 
Clidrlenton  (idzcttc  also  ma<le 
history'  by  publishing  its  first 
full-color  newsphoto.  Tlie  .41’- 
distributed  color  shot  of  the 
spacecraft  taking  off  from  CajM" 
Canaveral  was  spread  over  six 
columns  on  Page  One. 

Cable  Car  Photo 
Wins  Prize,  But 
Fotog’s  Unknown 

Ijong  Island  University  will 
present  its  14th  annual  (Jeorge 
Polk  Memorial  Awards — bronze 
pla(|ues — for  significant  achieve¬ 
ments  in  journalism  during 
Ififil  on  March  21). 

A  spwial  award  will  go  to 
Jules  Feiffer,  the  cartoonist,  for 
his  “insights  into  the  frustra¬ 
tions  of  modem  man.” 

.4wards  for  foreign  re|K)rting 
and  national  re|)orting  go  to 
two  magazines:  the  Pro(/n‘SKirc 
for  a  spc*cial  issue  on  iwlitical 
ferment  in  Latin  America,  and 
Srietitifir  Atnvrirnn  for  coverage 
of  .scientific  developments. 

For  the  first  time  in  the  his¬ 
tory'  of  the  awards,  one  of  the 
recipients  is  anonymous.  The  un¬ 
known  winner,  namerl  in  the 
category’  of  news  photography, 
was  cited  for  a  photo  taken  from 
a  cable  car  over  the  French- 
Italian  Alpine  liorder  just  after 
a  jet  plane  broke  the  cable,  send¬ 
ing  six  tourists  in  other  cars  to 
their  deaths.  The  photograph, 
showing  three  cars  dangling 
from  the  broken  cable,  was  dis¬ 
tributed  by  the  Associated 
Press,  which  promised  the  jiho- 
tographer  that  his  identity 
would  not  be  revealed. 

Named  in  the  category  of  local 
reporting  was  Lawrence  Stem 
of  the  Wnnhirif/ton  Post  for  a 
series  of  articles  exposing  dis¬ 
honest  operations  in  Maryland 
by  so-called  .savings  and  loan 
companies  abette<l  by  a  number 
of  legislators. 

In  the  category  of  community 
service  the  award  went  to  Arn¬ 
old  Brophy  and  Joseph  S.  Gel- 
mis  of  Xeirnday,  Long  Island 
daily,  for  a  .study  advancing  the 
idea  of  changing  the  142  district 
school  organizations  of  Nassau 
and  Suffolk  Counties  into  re¬ 
gional  systems  to  achieve 
greater  efficiency  and  economy. 

In  the  category  of  radio  and 
television  reporting  Robert 
Young  and  Charles  Dorkins  of 
NBC  News  were  cited  for  their 
resourceful  and  hazardous  work 
in  filming  Angola  nationalist 
fighters. 


Chicago’s  American  Image 
Undergoes  Gradual  Change 


(fillCAW) 

Cliirnyo'H  Atnfrirnn  has  l)een 
changing  in  (slitorial  style  and 
content,  with  greater  emphasis 
on  the  lilH*ral  side  of  many 
issues. 

The  changes  have  iM-en  so 
gradual  that  readers,  although 
aware  of  the  total  eff(“ct,  can’t 
piniKnnt  mo.st  of  the  s))ecific  re¬ 
visions.  But  there  is  no  doubt 
the  .4merican  toilay  is  a  differ¬ 
ent  newspaper  than  it  was  a.s  a 
Hearst-owne<l  jiajH^r. 

“The  new  American  U'gan  to 
evolve  in  IPofi,”  said  Stuart  List, 
publisher.  “In  that  year  the 
Tribune  (’ompany  purcha.sed  the 
.4merican.  The  changes  liegan 
shortly  thereafter  and  have  lH*en 
going  on  ever  since,  with  greater 
acceleration  in  the  pa.st  year.” 

The  .4merican  has  integraterl 
its  priMluction  with  that  of  the 
Cliirdyo  T rihinif,  using  the  lat¬ 
ter’s  facilities.  The  six-day  eve¬ 
ning  and  Sunday  American  are 
produced  along  with  the  seven- 
day  morning  Tribune. 

In  Past  18  Moiilh«> 

The  American  has  its  own 
building  in  Tribune  S<iuare  in 
the  stmcture  which  formerly 
housed  WGN,  Inc.  It  maintains 
its  own  editorial,  advertising 
and  business  facilities  there. 

“Our  big  changes,  editorially, 
have  come  in  the  pa.st  18 
months,”  Mr.  List  said. 

Luke  Carroll,  formerly  assist¬ 
ant  txlitor  of  the  Xew  York  Her¬ 
ald  Tribune,  was  brought  in  by 
Mr.  List  as  managing  editor  to 
help  redesign  the  American.  He 
liegan  expanding  news  coverage 
and  revising  the  feature  i>ages. 

Mr.  Carroll  was  joined  a  year 
ago  by  two  “recmits”  from  the 
Chicago  Tribune.  Lloyd  Wendt, 
Sunday  editor  of  the  Tribune, 
liecame  (xlitor  of  the  American, 
and  Richard  Hainey,  assistant 
neighborhood  news  editor,  lie- 
came  executive  editor. 

“The  changes  have  not  been 
dramatic  nor  obvious,”  .said  Mr. 
Wendt.  “We  wanted  to  create  a 
new  image  to  attract  new  read¬ 
ers  without  antagonizing  read¬ 
ers  already  satisfied.  We  put 
our  emphasis  on  news  coverage 
in  depth,  strong  exploitation  of 
the  local  news,  up-to-date  fea¬ 
tures  definitely  related  to  the 
self-interest  of  our  readers,  and 
a  full  spectrum  of  opinion 
through  our  columnists. 

“We  bought  new  columnists, 
dropped  some,  and  developed  our 
own  writers.  We  expanded  our 
use  of  the  New  York  Times  wire 
service,  and  added  service  from 
the  New  York  News,  We  de¬ 


veloped  and  printed  .scores  of 
s|)ecial  background  stories,  to 
give  meaning  to  the  news  to  our 
readers.” 

Bunge  of  Opinion 

The  list  of  opinion  columnists 
was  ex|)anded  with  the  addition 
of  Senator  Barry  Goldwater, 
Henry  J.  Taylor,  Murray  Ke-m|>- 
ton  of  the  New  York  Post,  and 
Ir\'mg  Dilliard,  former  chief 
1‘ditorial  writer  for  the  St.  Louis 
(Mo.)  l‘ost-l  tispateh. 

Several  staff  changes  have  oc¬ 
curred  in  recent  months.  Ernest 
Tucker  lH“came  city  editor; 
Ralph  Hallenstein,  night  editor; 
Max  .McCrohon,  women’s  section 
editor;  Bill  Schaub,  state  edi¬ 
tor;  Marc  Michaelson,  travel 
editor;  and  Bill  Irvin,  television 
eilitor  and  columnist. 

The  American  had  earlier  ac¬ 
quired  Jack  Mabley,  former 
Cliirapo  Daily  News  columnist 
with  a  reputation  for  exploring 
1  o  c  a  1  controversial  subjects. 
Vaughn  Shoemaker,  two-time 
Pulitzer  Prize  winner,  is  the 
American’s  chief  iditorial  car¬ 
toonist. 

The  format  of  the  American’s 
iditorial  and  women’s  pages  was 
changed  and  the  television  sec¬ 
tion  and  Sunday  Leisure  maga¬ 
zine  were  revised.  A  new  world 
events  page  was  created.  The 
Sunday  paper  continues  to  carry 
the  Anierirnn  Weekly,  the  only 
non-Hearst  paper  on  the  suih 
plement’s  list. 

In  circulation,  the  American 
trails  the  Chicayo  Daily  News, 
based  on  ABC  publisher’s  state¬ 
ments  for  the  iieriod  ending 
Sept.  .‘10,  1961.  In  the  evening 
field,  the  Daily  News  ranks 
fourth  in  the  U.  S.  with  a  total 
circulation  of  ."»15,079.  The 
.4merican  is  the  sixth  largest 
U.  S.  evening  paper  with  442,- 
161.  Its  Sunday  circulation  is 
•')47,.")38,  jiutting  it  behind  the 
Tribune  and  Chicago  Sun-Tiines. 

The  American  and  Tribune 
have  heen  selling  general  and 
classified  advertising  at  combi¬ 
nation  rates  and  recently  ex¬ 
tended  their  combination  rate 
structure  to  general  display 
rotogravure  advertising  which 
appears  in  the  Sunday  Tribune 
magazine  and  the  American’s 
Leisure  magazine. 


50  Years  a  Daily 

Brattleboro,  Vt. 

The  Brattleboro  Reformer,  of 
which  Howard  Rice  is  publisher, 
is  observing  its  50th  year  as  a 
daily  newspaper. 
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Daily  Kansan 
Recalls  Fiery 
‘Class  Work’ 

Lawrence,  Kans. 

The  University  Daily  Kansan 
was  50  years  old  Jan.  16.  It 
celebrated  its  pfolden  anniversary 
with  a  IG-pag-e  edition  which  in¬ 
cluded  the  recollections  of 
former  journalism  students  and 
Kansan  newspapermen. 

The  Kansan  is  the  laboratory 
adjunct  of  the  William  Allen 
White  School  of  Journalism. 
News  and  advertising  majors 
are  required  to  work  on  the 
wholly-owned  student  newspa¬ 
per  as  part  of  their  class  work. 

Fights  with  Guvemitr 

Louis  LaCoss,  retired  editorial 
editor  of  the  St.  Louis  Globe- 
Democrat,  recalled  his  student 
editorial  writinpdays.  He  was 
the  first  managing  editor  of  the 
daily. 

LaCoss  tangled  with  a  Kansas 
governor  who  had  “vetoed  $70,- 
000  out  of  an  already  skimpy 
KU  appropriation.”  He  wrote  an 
editorial  attacking  the  governor, 
and  the  governor  retaliated  by 
ordering  the  Kansas  Board  of 
Regents  to  investigate  the 
Kansan. 

The  board  was  then  headed 
by  William  Allen  White,  and  a 
lengthy  correspondence  followed. 
All  the  letters  were  carried  in 
the  Kansan. 

“Years  later,”  Mr.  LaCoss 
wrote  in  the  50th  anniversary 
edition,  “I  discovered  that  Mr. 
White  was  merely  having  a 
chuckling  good  time  with  this 
Kansas  youth  who  had  the  au¬ 
dacity  to  cross  swords  with  one 
of  the  outstanding  newspaper¬ 
men  in  the  country.” 

The  Kansan  staff  has  con¬ 
tinued  to  cross  swords  with 
officials  it  believes  are  not  acting 
in  the  public  interest.  Two  years 
ago,  Kansan  editors  again  did 
battle  with  a  governor  who  had 
sliced  large  sums  from  the  uni¬ 
versity  budget. 

‘Troiibh-  Spol' 

As  part  of  their  laboratory 
work,  journalism  students  inter¬ 
viewed  the  governor  who 
charged  the  university  was  a 
“trouble  spot”  and  needed  a 
“clean  up.” 

The  article  had  “state-wide 
repercussions,”  an  anniversary 
article  states,  and  some  “believe 
the  school  issue  played  a  major 
role  in  the  governor’s  defeat” 
when  he  sought  re-election  last 
year. 


Earl  J.  Johnson,  class  of  1921 
and  now  editor  and  vicepresident 
of  the  United  Press  Interna¬ 
tional,  praised  the  Kansan  as 
an  “independent  newspaper.” 
“Too  many  campus  newspapers 
are  no  more  than  puff  sheets  for 
colleges  or  univ’ersities,”  he 
wrote. 

Other  well-known  newspaper 
figures  who  worked  on  the 
Kansan  are  Ben  Hibbs,  retired 
editor  of  the  Saturday  Eveniny 
Post;  Doris  Fleeson,  Washing- 
ing  columnist;  the  late  Raymond 
Clapper;  Chet  Shaw,  former  edi¬ 
tor  of  Newsweek  magazine; 
James  Bell,  Time  bureau  chief 
in  Hong  Kong;  Joy  Miller,  AP 
women’s  editor,  and  Murray 
Davis  of  the  New  York  World- 
Teleyram  and  Sun. 

The  Kansan  was  founded  as 
a  weekly  in  1889  and  was  a  bi¬ 
weekly  and  triweekly  before  ven¬ 
turing  forth  as  a  daily. 

Melvin  Mencher,  assistant 
professor  of  journalism  at  KU, 
is  the  faculty  news  adviser  to 
the  Daily  Kansan. 

• 

!VeH  sr«>om  Forms 
( 14-0)  ill  Booklet 

Austin,  Tex. 

.Associate  Professor  01  in  E. 
Hinkle  of  the  School  of  Journal¬ 
ism  at  the  University  of  Texas 
has  put  together  in  a  booklet 
140  .-samples  of  printed  fonns 
u.sed  by  newsjjaper  editorial  de¬ 
partments. 

They  include  wage  and  over¬ 
time  reports,  bo.x  score  rejmrting 
sheets,  debutante  and  bride 
information  questionnaires,  ex- 
l)ense  account  blanks,  edition 
orders,  biographical  data  re¬ 
quests,  i)hoto  orders,  etc. 

Some  editors  told  Prof.  Hinkle 
they  didn’t  realize  how  much 
bookkeeping  is  done  in  the  news¬ 
room  until  they  collected  the 
fornis  for  him.  The  booklet  sells 
for  $1.50  a  copy  from  Univereity 
of  Texas  Press,  Box  799.3,  Uni¬ 
versity  Station,  .Austin. 

• 

Students  Win  $100 
For  Projects  on  .4ds 

Harrisbi’rg,  Pa. 

Lois  Bellmeyer,  journalism 
major  at  the  Pennsylvania  State 
University’s  School  of  Journal¬ 
ism,  and  Frederick  E.  McMane, 
journalism  major  at  Rutgers 
University,  won  first  place 
awards  in  the  annual  advertising 
sales  campaign  contest  jointly 
sponsored  by  the  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion  and  the  Interstate  Adver¬ 
tising  Managers  Association. 

Both  students  received  $100 
for  their  projects.  Miss  Bell- 
meyer’s  program  was  done  for 
the  Hatboro  (Pa.)  Public  Spirit, 
and  Mr.  McMane’s  for  New 
Hi-unswick  (N.  J.)  Home  News. 


Ohio  Editors 
Prefer  Grads 
Of  J-Schools 

.Athens,  Ohio 

Most  Ohio  new’spaper  editors 
prefer  to  hire  college  graduate's 
with  a  journalism  degree  or 
major,  rather  than  non-joumal- 
ism  graduate's. 

In  a  survey  rex-entlj'  completenl 
by  the  Ohio  University  School 
of  Journalism,  it  was  found  that 
52  newspaper  editors  said  they 
prefe*rre'<l  journalism  graduates 
as  e'ompared  with  only  6  w’ho 
favorexi  college  graduates  w'ith- 
out  a  journalism  major  or 
de'grcH'. 

Six  editors  indicated  they  pre¬ 
ferred  a  high  schcHil  graduate. 
Their  reason  mainly  was  that, 
as  editors  of  small  weeklies,  they 
couldn’t  afford  to  hire  the  higher- 
priced  college  graduate.  Eleven 
I'ditors  did  not  list  a  preference. 

Job  Opporliinilie!* 

A  total  of  104  Ohio  news¬ 
papers  responded  to  the  ques¬ 
tionnaire  on  job  opportunities. 
Of  these,  56  were  dailies  and  48 
were  weeklies. 

Eighty  job  opportunities  were 
reported  by  the  104  editors.  They 
said  they  needed:  .35  in  report¬ 
ing,  7  in  editing,  8  in  general 
etlitorial  w'ork,  11  in  advertising, 
5  in  society,  8  in  sports,  1  as 
editor,  1  in  news  photography, 
and  4  miscellaneous. 

The  salaries  listed  for  the 
openings  ranged  from  $45  to 
$120  per  week,  with  an  average 
of  about  $85.  Some  respondents 
did  not  list  the  .salaries,  inas¬ 
much  as  experience,  military’ 
status,  and  other  factors  w’ere  to 
l)e  considered.  Others  said  the 
salary’  range  w’as  “open.” 

In  explaining  why  they  pre¬ 
ferred  journalism  graduates 
rather  than  non-journalism 
graduates,  the  editors  had  varied 
comments. 

One  editor  of  a  metropolitan 
newspaper  .said:  “The  J-grad  has 
a  framework  of  technique  on 
which  to  learn.  The  only  draw¬ 
back  is  that  he  usually  thinks 
he’s  a  fini.shed  product.” 

Another  editor  of  a  medium¬ 
sized  daily’  said  he  preferred  the 
J-School  graduate  because  “Such 
a  person  usually  has  a  better 
preparation  and  background.  As 
a  result,  he  needs  less  training.” 

Another  pro-journalism  com¬ 
ment  was:  “Better  prepared, 
have  a  better  idea  of  the  work 
involved  and  by  reason  of  their 
training  more  inclined  to  remain 
longer  in  newspaper  profession.” 


BY  ACCLAMATION— Hal  Brown, 
left,  first  student  to  receive  the 
unanimous  vote  of  judges  In  the 
news-writing  competition  of  the 
Hearst  Foundation,  is  pictured 
with  Dr.  William  E.  Hall,  director 
of  the  School  of  Journalism  at  the 
University  of  Nebraska.  Hal  won 
the  January  award  for  a  story  on 
missile  installations  and  their  ef¬ 
fect  on  Nebraska  isolationism. 
Last  November  he  won  with  a 
sports  entry. 


Said  one  of  the  minority’  who 
preferred  non-joumalism  gradu¬ 
ates:  “Experience  shows  a  broad 
background  of  literary  composi¬ 
tion  with  plenty  of  history, 
economics,  .social  sciences  has 
given  us  Itest  results  without 
journalism  degree  illusions  and 
disinterest  in  small  city  daily 
operations  and  town  life.” 

•  I 

Personnel  Reemiter 
Visiting  20  Colleges 

Rochester,  N.  Y. 

More  than  20  colleges  and 
universities  are  being  visited 
by  exec'utives  of  Gannett  news- 
papt^rs  this  y’ear  in  an  employe 
ixicruitment  campaign. 

“Turnover  in  employ’ment  is 
no  greater  than  in  some  previous 
y’ears,”  said  John  E,  Heselden, 
director  of  employ’e  relations, 
“but  the  need  for  the  very’  best 
of  the  college  crop  is  greater 
than  liefore.” 

• 

Report  on  Joiimulism 

Houston 

The  Houston  Chronicle  has 
l)roducetl  a  16-page  newspaper 
section  titled,  “How  A  News¬ 
paper  Is  Produced,”  for  use  in 
schools,  colleges  and  libraries 
in  the  study  of  journalism. 
Alx)ut  30,000  copies  are  l>eing 
distributed. 

Gilifle  lo  Careers 

Iowa  City,  Iowa 

.A  special  issue  of  the  Iowa 
Publisher  for  January’  contains 
a  collection  of  articles  on  career 
opportunities  in  journalism. 
Copies  may  l>e  obtained  from  the  . 
School  of  Journalism,  State 
University  of  low’a. 
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Equipment 


prfss  permits  addition  of  per- 
fectinp  units  as  business  in- 

Fairchild  continucKl  an  indus- 
I  O'  t>ractice  of  training  cus- 
tonier  iK^rsonnel  on  the  Color 
KinK  |)ress  when  it  was  installed 
in  the  customer’s  plant,  but  ex- 

Sperience  has  prove<l  that  this 
meth(Ml  is  not  to  the  customer’s 
advantajje. 

The  K’reatest  problem  involve<l 
in  training  ])ersonnel  in  the  new 
offset  |)rocess  is  relievinp  kev 
Iiersonnel  from  the  existing  re- 
sponsibiliti€*s  so  that  they  can 
devote  full  attention  to  the  new 
l)rocess.  This  can  l)e  done  in  the 
customer’s  plant  since  the  per¬ 
sonnel  invariably  must  maintain 
a  production  schedule  while 
learning  to  operate  the  Color 
King  press. 

This  was  one  of  the  major 
ant.  a  technician  reasons  l)ehind  Fairchild’s  de- 
>matically  controls  cision  to  establish  a  training 
9  machines.  program.  Pre-installation  train- 

ing  in  the  operation  of  the  Color 
King  press  and  allied  (‘quipment 
))ermits  instruction  of  key  |)er- 
sonnel  under  circumstances 
which  are  conducive  to  learn- 
interruptions 
attendant  to  the  maintenance 
of  a  rigid  prorluction  schedule, 
the  ]>ersonnel  will  lie  trained 
faster,  more  efficiently  and  more 
completely  thus  enabling  the 
publisher  to  .start  realizing  a  re- 
turn  on  his  investment  in  the 
Color  King  at  a  much  earlier 
date  than  would  normally  occur. 

The  Training  Center  is  de- 
partmentalizeel  as  to  various 
»  product  categories  and  repro- 

^  I  duction  processes.  Instruction  on 

^  i  Color  King  web  offset  press  will 

also  encompass  courses  on  dark- 
room  organization  and  opera- 
tion,  process  cameras,  offset 
plate  processing  (>quipment  and 
stripping  tables.  Incorporated 
>r  electronic  color  in  the  Training  Center  is  a 
ho  IS  in  charge  of  course  in  Teletypesetter  main- 
ctronic  computer,  tenance  and  operation.  A  corn- 

rent  c'o^**^**'”"*  plete  line  of  Dycril  plate-mak- 
ren  copy.  equipment  has  been  installed 

iffset  press,  the  and  is  in  operation  at  the  Cen- 
had  14  years  ter.  Other  printing  operations 
ith  equipment  to  lie  studied  include  color  sepa- 
ro<luction.  ration,  color  analysis  and  elec- 

eb  offset  press  tronic  engraving. 


Many  hours  of  deliberation  Wm' 

prcciiUtl  a  recent  decision  by  the 
management  of  Fairchild  Cam- 
era  and  Instrument  Corporation 

to  piom*er  in  the  establishment  '  BPf  1 

of  a  graphic  arts  Tt*chnical  Cen-  1  / 
ter  Flainview',  New'  York  —  I.J  IAl 

one  the  completely 

equipped  sponsored 

the  graphic 

The  the 

the 

how  (>stablishe<i  indu.str>'  .schools 

such  as  the  Rochester  Institute 

of  T(*chnolog>'  would  react 

such  a  company  sponsorcnl  {iro- 

gnim,  the  effect  on  .sales  in  rela-  ^ 

investment,  and  1^  TECHNICAL  CENTER  at 

whether  there  is  an  ethical  re-  describes  the  operation  of  the  1 

sponsibility  to  provide  complete  multiple  installations  of  ta 

instruction  in  the  service  and 
operation 

for 

these  potential 

the  question:  “Will  the  Train- 
ing  Center  beneiit  our  custom- 
ers  and  contribute  to  the  ad- 
vancement  of  the  graphic  arts  IKp^ 
industry?’’  An  affirmative  an-  k^T 
on  scores  has  allow'ed 
realization  a  marketing  con- 
long  held  by  Judson  Hyatt, 
manager  of  Fairchild’s 
Graphic  Equipment  Division, 
that  good  ser\'ice  creates  satis- 
tied  customers  and  supports  fu- 
ture  sales.  This  concept  em- 
bodied  in  the  Fairchild  Graphic 

Technical  Center  which  has  be-  , 

gun  intensified  training  pro-  J 

gram.  All  training  expenses 
lie  liome  by  Fairchild. 

Fairchild  Camera  and  Instru-  COLOR  PROGRAMMING  on  a 

ment  Corporation  first  entered  separation  machine  is  viewed  b> 

the  graphic  arts  field  in  1948,  this  development.  The  unit,  wh, cl 

I  •  X  j  •  xi.  rt  A  can  produce  corrected,  three  or 

by  introducing  the  Scan-A-  negative  or  positive-froi 

Graver  (an  electronic  engraving 

machine) .  After  pioneering  elec-  In  1959,  the  Graphic  Equip- 
tronically  produced  halftone  ment  Division  acquiretl  the  Tele¬ 
printing  plates,  Fairchild  intro-  typesetter,  a  machine  which 
duced  the  Scan-A-Sizer  which  automated  linecasting  machines 
performed  the  .same  functions  by  using  perforated  tape, 
as  Scan-A-Graver,  but  provided  Experienced  in  electronic 
for  enlarging  and  reducing  half-  scanning  techniques  led  to  the 
tones.  development  in  1959  of  Scan-A- 

In  cooperation  with  Du  Pont,  Color,  a  device  which  provides 
the  Division  designed  and  built  »  fast  economical  means  of  elec- 
the  first  automatic  exposure  and  tronically  producing  color-cor- 
washout  e<iuipment  for  process-  rected  separations  for  use  in 
ing  “Dycril’’ photopolymer  print-  letterpress,  offset  and  gravure. 

ing  plates.  Many  installations  Offset  Techniques 

tor  a  variety  of  applications 

have  lieen  made  since  the  first  When  Fairchild’s  Graphic 
in  1956.  Equipment  Division  acquired  the 
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32  Offset  Weeklies 
Printed  with  Small 
Blanket  Damage 

Do  web  offset  presses  chew  up 
more  blankets  than  sheet  fe<l 
presses,  or  not  ? 

Offset  Printing  Co.,  Lowell, 
Mass.,  accordiiiK  to  its  head 
pressman,  Jerry  Carijrnan,  jjcts 
an  average  r),()0(),()()0  impressions 
from  its  blankets;  and  .some¬ 
times  uj)  to  ♦i,0()0,0()().  Smashes 
are  excee<linKly  lare. 

Printiii}?  .‘{2  weekly  newspa¬ 
pers  in  a  48-hour,  twice-around- 
the-clock  stretch  on  Wednesdays 
and  thur.sdays,  the  press  crews 
can  hardly  afford  any  interrup¬ 
tions  on  their  three-unit  (loss 
Suburban.  The  unit  is  capable  of 
producinj?  17,(H)()  cut  and  folded 
newspapers  i)er  hour,  with  up  to 
24  |)ages  in  tabloid  size  and  12 
pa^es  standard  size.  The  mini¬ 
mum  number  of  coi)ies  printe<l 
on  the  press  is  5,000  (smaller 
circulation  papers  are  printed 
on  sheet  fed  presses). 

Practically  all  publishers  suj)- 
l)ly  their  type  and  other  copy 
ready  for  the  camera.  (Offset 
Printing  Co.  has  its  own  art 
and  copy  i)reparation  dei)art- 


DISCOVER  THE 
DOLLAR 
DIFFERENCE! 


NEWSPAPER 

ROLLERS 

That*  loft  synihatic  rollan  turn 
out  tha  claan,  claor  typa  raodart 
lika.  Halftonat  sparkla.  Ads  took 
battar,  sail  battar.  Spoca  is  aosiar 
to  sail  I  Evan  wont  ods  improva, 
coma  claor,  claon,  buyar-invitingl 
You  giva  your  community  tha  naws- 
popar  of  which  it  is  proud.  AND 
you  sava  monay  with  0X1  Run  ot 
top  spaads,  sava  on  ragrinding 
costs  and  moot  your  tight  s^adulas 
right  on  tha  dot  through  axtro 
long,  dapandabla  Ufa  I  Equip  now 
with  OX.  It  poysl 

Pal  progress  in 
yoor  pressroom 
gellDEAIiS! 

Grinding  facUHias 
at  all  four  plants 


IDEAL  ROLLER  &  MANUFACTURING  CO 
**  lONC  ISLAND  CITY  1  N  YcCMICACOi  III 
HUNTINGTON  PAKK  CAL 
CHAMBLEE  GA  •  MAfilfiORO  *^ASi 


ment  for  customers  who  need 
it.)  All  nefiatives  and  plates  are 
made  in  the  shoj). 

Type  R  jilates  are  u.setl  for 
short  nins  u|)  to  10,000.  Wipe-on 
plates  ai’e  used  for  imns  up  to 
80,000  co|)ies.  suOicient  <iuan- 
tity  is  pre-coated  for  each  ei^ht- 
hour  shift  so  that  no  time  is 
lost  for  |)lates  to  be  ready.  It 
retiuires  about  10  minutes  to 
make  a  ])re-coated  wipe-on  i)late 
ready  for  the  pre.ss.  For  lonuer 
runs  up  to  100,000  imitressions 
(primarily  for  tabloid  mailinit 
pieces  printed  durini?  the  other 
days  of  the  week),  type  S  pre- 
.sensitized  aluminum  plates  are 
u.sed. 


I’iickiiiK  f«»r  .S<nu‘e/.«- 


Tha-fTh  er 


QdcP 


acer 


web  offset  press 


JOHN  GRIFFITHS  CO.,  INC. 
420  Lexington  Ave. 
New  York  17,  N.  Y. 


A  smashed  blanket  is  noi-mally 
not  patched  up  but  discarded. 


8.50  an  H«nir  Press  Time 


Plates  are  packwl  to  .014-inch 
and  the  blankets  to  .081-inch 
(the  (h)ss  pre.ss  cylinders  have 
no  bearers).  This  ^ives  a  scpieeze 
of  .004  from  (ilate  to  blanket 
and  .005  from  blanket  to 
blanket. 

“We  rely  entirely  on  our 
blanket  su|)plier,  Vulcan  Division 
of  Reeves  Riothers,  Inc.,  to  fjive 
us  the  exact  Rauge  of  each 
blanket  and  to  sujiply  blankets 
of  comiiletely  uniform  gauge,” 
says  Mr.  Carignan.  “This  saves 
us  the  time,  since  we  don’t  have 
to  mike  blankets  liefore  |)utting 
them  on  the  press.  .And  we 
rarely  mike  the  ])lates  and 
blankets  when  mounted  on  the 
pre.ss.  .As  long  as  we  are  ac¬ 
curate  in  jiacking  blankets  and 
plates,  we  know  that  we  have 
exactly  the  right  squeeze.” 

The  blankets  are  mounted  in 
a  slight  cuiwe  on  the  blanket 
bar.  Punch  holes  in  the  middle 
of  a  .‘lO-inch  blanket  are  about 
I  '  lfi-inch  closer  to  the  edge  than 
those  at  the  sides. 

“This  results  in  an  even  jiull 
on  the  press,”  .says  Mr.  Carig¬ 
nan. 

Blankets  remain  on  the  cylin¬ 
der  until  they  have  completed 
their  serx’ice  life.  There  is  no 
resting  of  blankets  except  when 
the  press  is  not  running.  For 
the  rare  cases  when  a  smash  oc¬ 
curs,  spare  blankets  are  ke))t 
ready  mountetl  on  blanket  bars. 


“With  pre.ss  time  costing  us 
about  850  an  hour,”  says  Mr. 
Carignan,  “time  is  our  greatest 
cost.  Downtime  must  be  kejit  to 
a  minimum.  It  does  not  pay  to 
sjiend  time  on  patching  blankets 
and  on  similar  jobs  that  do  not 
contribute  directly  to  keeping 
the  presses  i-unning.” 

Blankets  are  always  washed 
shortly  before  each  new  job.  The 
reason  is  that  during  make- 
leady  ))lates  pick  up  ink  from 
the  rollers  and  transfer  it  to 
the  blanket.  Clazefree  Concen¬ 
trate  solvent  is  use<l.  There  is 
no  need  to  wipe  the  blanket  dry, 
since  the  .solvent  is  absorl)ed  by 
the  first  few  feet  of  jiajier  pass¬ 
ing  over  the  blanket. 

When  the  jiress  is  sto()iied  for 
weekend,  blankets  are  also 
treated  with  a  blanket  rejuven- 
ator. 

Fast-drying  inks  are  not  a 
problem.  Most  of  the  ink  used 
is  off.set  black  which  dries  jiri- 
marily  by  ab.sor))tion  from  the 
paper.  There  is  no  <lrying  oven 
on  the  iiress.  The  jiH  is  kei)t 
at  8.8.  Paper  used  is  primarily 
newsjirint  and  45  lb.  offset  stock. 


1 3  Printing  Career 
Scholarships  Listed 


Cl.EVEL.AND 

.A  booklet  outlining  the  Schol¬ 
arship  and  .Aid-to-Education 
Programs  of  Harris-Intertyi)e 
Corporation  details  financial  as¬ 
sistance  for  students  seeking 
careers  in  the  printing  and  pub¬ 
lishing  industry. 

Harris-Intertyt)e  and  i)resent 
and  former  executives  and  di¬ 
rectors  now  sponsor  13  scholar¬ 
ships  yearly  in  the  graphic  arts 
ami  engineering  fields.  Seven 
were  established  through  the 
National  Graphic  Arts  Scholar- 
.ship  Trust  Fund,  which  is  ad¬ 
ministered  by  the  Education 
Council  of  the  Graphic  Arts  In¬ 
dustry,  Inc. 

Copies  of  the  booklet  are 
available  without  charge  from 
the  Personnel  Department, 
Harris  -  Intertyi>e  Corporation, 
55  Public  Square,  Cleveland  13, 
Ohio. 


Matrix  Contrast  Branch 


IN  NEW  YORK— William  C.  Baum- 
garolner  moved  recenily  from  the 
Washington  (D.  C.)  Post  to  the 
New  York  Herald  Tribune  as  pro¬ 
duction  manager.  He  got  his  start 
in  newspaper  production  work  on 
the  Huntington.  W.  Va.  news¬ 
papers. 


Vanguard  in  ‘Lab’ 
For  College  Paper 


C.VRBOND.M.E,  Ill. 

Establishing  an  offset  repro¬ 
duction  laboratory  for  itrinting 
their  .sch(H)l  newspaper.  South¬ 
ern  Illinois  University  recently 
installed  a  Vanguard  web  off¬ 
.set  m“wspa|)er  jtress.  Officially 
called  the  Enmilinn,  the  tabloid- 
size  pvdilication  is  run  twice 
weekly  and  has  a  circulation  of 
7,500.  Plans  are  to  jtroduce  the 
Egyittian  four  days  a  week,  be¬ 
ginning  April  10.  Previously 
jtrinttnl  by  letterpress  on  a  con¬ 
tract  basis  with  a  local  printer, 
the  .school  now  has  complete  off¬ 
.set  reproduction  facilities  of  its 
own. 


3  Weeklies  Outgrow 
Their  Plant  Again 


Matrix  Contrast  Corporation 
has  opened  a  branch  plant  at 
190  Herrick  Road,  Mineola,  L.I. 

The  New  York  City  head¬ 
quarters  at  154  West  14th  Street 
maintains  its  usual  full  service 
for  newspaper  plants,  publishers 
and  commercial  printers.  Mer- 
genthaler  Linotype  Co.  and  the 
Intertype  Corp.  are  now  sales 
agents  for  Matrix  Contrast 
Serc’ice  all  over  the  country. 


Foreman  Retires 


Wi 

Fo 


Homewood,  -Ala. 

The  Shaden  VnlUy  Sun,  the 
Enutvrn  Sun  and  the  IPc-sfcm 
Sun,  jiublished  in  the  Sun  Papers 
plant  in  Homewood,  have  .started 
a  $100,000  expansion  jirogram. 
Arthur  P.  Cook,  jiublisher,  said 
this  is  the  second  time  in  six 
years  the  w’eekly  Sun  Papers 
have  outgrown  their  building. 

The  building  will  be  enlarged 
to  make  room  for  a  rotary  color 
press  to  increase  the  printing 
capacity  to  20,000  per  hour.  Two 
tape-operated  linecasting  ma¬ 
chines  will  be  put  into  operation 
with  auxiliary  eciuipment. 


Medford,  Ore. 

James  C.  Murray,  composing 
room  foreman  of  the  Medford 
Mail  Tribune,  completed  45 
years  of  service  in  the  printing, 
trade  in  January  and  retired. 
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Webmalie  Press 
For  32-Pg.  Tabloid 

A  wol)-fc*<l  offset  press,  the 
Royal  Zenith  Wehmatio,  was 
demon >trate<l  to  jirinters  in  the 
Xew  York  area  recently. 

Tin  WY'hmatic  in  operation 
was  a  four-unit  press,  which  ran 
at  a  toj)  pro<luction  speed  of 
60,0(10  II’H,  printinK  three  colors 
on  out'  side  of  the  web,  one  on 
the  oilier,  and  deliverinp  folded 
siRnatures. 

Tlie  [iress  is  available  in 
modulars  from  tw'o  to  eipht  or 
more  units,  or  can  he  enlarged 
up  to  eiftht  or  more  units  at  any 
time. 

It  handles  a  maximum  .sheet 
size  of  X  24*2". 

Jerry  Reinitz,  president  of 
Royal  Zenith,  announced  that  a 
special  hudsret-priced  Wehmatic, 
especially  desiRned  for  short 
run  newspapers  and  shotipinR 
Ruides,  would  consist  of  a  two- 
unit  press  combined  with  a  roll 
collator  and  folder.  It  will  he 
suited  to  producinR  up  to  32- 
paRc,  t a hlo id-size  newspaper 
siRiiatures. 

• 

Mat  Register  Chase 
Trims  Mat  in  Molding 

.American  Steel  Chase  Com¬ 
pany,  LonR  Island  City,  is  of- 
ferinR  the  .AMSCO  Mat  ReRi- 
stcr  and  .Mat  TrimminR  Chase. 
It  trims  the  mat  when  it  is 
lieiiiR  molded. 

TrimmiiiR  a  mat  to  fit  the 
castiiiR  box  so  that  the  paRe  will 
rcRister  on  the  plate  dejiends 
on  the  ability  of  the  individual 
to  manually  line  up  the  marks 
molded  into  the  mat. 

The  AMSCO  Chase  cuts  the 
mat  at  the  rinR  side,  in  the 
moldinR  operation,  to  an  exact 
distance  from  and  parallel  with 
the  type.  The  head  which  has 
been  placed  aRainst  the  pins  is 
at  riRht  anRles  to  this  cut.  With 
the  assurance  that  the  head  and 


SKIDMORE  & 
MASON,  INC. 


ENGINEERS  •  MACHINISTS 
TRUCKMEN  •RIGGERS 

Ziiimaiei  <fweH 

55  Fourth  Street 
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side  are  correct,  the  foot,  when 
cut  in  the  final  trim,  will  pro¬ 
duce  a  mat  that  will  position  in 
reRister  and  the  head  and  foot 
will  always  l)e  at  ripht  anRles 
to  the  rinR  side. 

IlavinR  all  chases  fitted  with 
the  head  pins  and  knife  slot  does 
not  necessitate  the  use  of  the 
knife,  but  does  prepare  each 
and  every  chase  for  use  when 
jierfect  mat  reRister  is  neces- 
•saiy.  When  the  knife  is  not 
used,  the  type  side  of  the  knife 
slot  becomes  the  trim  line. 

• 

Sovde  to  Imperial 

Imperial  Type  Metal  Com- 
jiany,  manufacturers  of  type 
metals  and  photoenRravinR  sup¬ 
plies,  announces  the  appointment 
of  A.  H.  (Archie)  Sovde  as  sales 
I'epresentative  in  Minnesota  and 


the  Dakotas.  For  over  30  years 
he  was  owner  of  Richarson- 
Sovde  Company,  a  supply  com¬ 
pany  recently  .sold  to  SterlinR 
Hoff,  president  of  Twin  City 
Lino. 

• 

Falcon  by  Dwiggins 

MerRenthaler  Linotype  Com¬ 
pany  has  announced  the  issuance 
of  Falcon,  a  type  face  by  the 
late  W.  A.  DwiRRins.  Falcon 
was  the  twelfth  type  face  de- 
siRned  by  Mr.  DwiRRins  durinR 
his  27-year  association  with 
•MerRenthaler.  Falcon  .«eeme<l  to 
the  desiRner  “to  hit  the  middle 
Rround  t>etween  mechanical  ex¬ 
actitude  and  the  flow  and  variety 
of  a  written  hand — suRRestinR 
some  of  that  flow  and  variety 
but  controllinR  it,  so  the  letter 
can  l)e  repeatetl.” 


Car  Agency  Building 
To  House  Newspaper 

P.\R.so.NS,  Kans. 

The  Pnrsonn  Sun  has  pur¬ 
chased  a  buildinR  formerly  oc¬ 
cupied  by  an  automotive  aRency 
and  it  will  W  remcnleleil  for  the 
newspaper’s  use. 

The  buildinR,  a  Idock  from  the 
Sun’s  present  Iwation  and  at 
the  edpe  of  the  Parsons  business 
district,  contains  11,700  .siiuare 
f(“et  of  floor  space.  Clyde  M. 
Reed,  publisher,  .said  work  will 
start  soon  on  remodelinR  of  the 
buildinR.  A  tentative  date  of 
June  1  has  l)een  set  for  transfer 
of  the  newspaper’s  operations. 

The  buildinR  purchase<l  by  the 
Sun  was  erected  in  1048.  The 
newspaper  has  occupied  its  pres¬ 
ent  plant  for  40  years. 


TINGUE  GRIP-CORK 
BLANK^GUE  G 
RIP-COiy».ANKET 
TINGU^’-CORK 


Tingue  Grip-Cork  Blanket  for 
high  production  newspaper  i 
plants  because  it  is  especi¬ 
ally  strong  and  will  not  tear... has  uni- 


1 


age  to  the  top  blanket  in  the 
event  of  a  wrap.  Eliminates 
creeping  and  walking.  For  the 
most  complete  line  of  press  blankets 


form  thickness  throughout... and  the  and  drawsheets  ever  assembled,  send 
necessary  resiliency  to  prevent  dam-  for  the  Tingue,  Brown  catalogue. 


TINGUE,  BROWN 

and  Company 


1765  Corter  Avenue  •  New  York  57.  New  York 
1227  Wobosh  Avenue  •  Chicogo  5.  Illinois 
723  E.  Woshington  Blvd.  •  Los  Angeles  21,  Colilornio 
507  Bishop  Street  N.W.  •  Atlonto  13,  Georgia 

SALES  AGENTS  THROUGHOUT  THE  WORLD 

In  Conodo: 

Ross  Whitehead  &  Co.,  Inc.,  Montreal,  P.Q. 
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$300,000  Addition 
Foiiows  1 955  Project 


Lanston  to  Offer 
Lease  Contracts 


Charlottesville,  Va. 

The  Charlottesville  Daihj 
Progress  has  awardwl  a  $181,- 
600  contract  for  the  constniction 
of  an  addition  to  its  plant. 

The  addition,  the  first  pha.se 
in  the  newspaper’s  second  ex¬ 
pansion  propram  in  seven  years, 
will  provide  .siiace  for  a  64-pape 
press,  newsprint  storage,  mailing 
room  and  additional  c()mi)osing 
room  facilities. 

The  two-story  and  basement 
addition  will  contain  ;10,000 
square  feet,  giving  the  Progress 
a  total  of  more  than  50,000 
stjuai’e  feet. 

The  contract  did  not  include 
an  elevator,  newsprint  drop,  in¬ 
cinerator,  wiring,  air  condition¬ 
ing  and  sprinkler  systems, 
which  are  exi)ecte<l  to  bring  the 
total  cost  to  about  $800,000. 

Construction  is  to  begin  March 
1  and  is  exi)ecte<l  to  be  com¬ 
pleted  late  this  year.  The  Prog¬ 
ress  plant  was  remodeled  and 
considerably  enlarge<l  in  1955- 
56. 


Lanston  Industries  Inc.,  which 
makes  Monotype  hot  metal  and 
l)hotocomposing  machines  and 
other  lines  of  printing  equip¬ 
ment,  has  set  up  a  leasing  divi¬ 
sion  in  conjunction  with  .fames 
Talcott  Inc.,  industrial  finance 
company'. 

Carl  C.  Sorensen,  Lanston 
president,  said  contracts  will 
provide  for  periodic  ser\-icing 
of  cKiuipment.  The  user  will 
never  take  title  to  the  equip¬ 
ment,  nor  will  he  have  the  op¬ 
tion  to  buy’  it.  Rental  may  be 
written  off  as  a  business  ex¬ 
pense  for  tax  purpo.ses. 

.\t  the  termination  of  the 
lease,  usually  of  five-year  dura¬ 
tion,  Mr.  Soren.sen  said,  the  user 
may’  renew’  it  for  a  nominal  fee 
nr  turn  in  the  (equipment  for  a 
later  model  or  a  new  lease. 


MOSTLY  AUTOMATIC— Charles  G.  Cullis,  stereo  foreman  for  the 

Wilmington  (Del.)  Evening  Journal,  explains  the  Wood  Tension  Plate  For  Canadian  Dailies 

Heavy  Duty  Pony  Autoplate  to  Charles  L.  Reese  Jr.,  right,  president  of 

the  News-Journal  Co.,  and  Frederick  Walter,  general  manager.  New  Brunsw’ick  Publishing 

Company,  Limited,  of  Saint 
John,  New’  Brunsw’ick,  has  or- 
dere<l  five  Hoe  color  convertible 
units,  tw’o  color  cylinders,  one 
double  former  double  delivery 
folder,  one  pair  upper  formers, 
and  five  double  position  roll 
.stands  with  electrically  oper- 
Lewiston,  Me.  ated  hoist. 

Lew’iston  Daily  Sun  Inc.,  pub-  The  company,  w’hich  publishes 
lishers  of  tw’o  daily  papers  in  the  Telegraph-Journal  in  the 
this  central  Maine  tw’in  city  of  morning  and  the  Evening 
Lew’iston-Auburn,  w’ill  build  a  Times-Globe,  operates  Hoe 
10,00()-square  foot  addition  to  (“quipment  and  the  new  order 
its  publishing  house  this  spring,  is  a  part  of  an  expansion  pro- 
Russell  H.  Costello,  president  gram, 
and  publisher,  said  the  addition  ^ 

W’ill  house  a  Goss  press  that  w’ill 

replace  a  Duplex  Tubular.  Boston  Globe  Orders 

•  More  Hoe  Equipment 

Dailv  on  Offset 

^  nounced  the  sale  of  additional 

The  Elizabethton  (Tenn.)  color  convertible  units  to  the 
.S'fur  began  printing  by  the  offset  Boston  Globe.  The  order  corn- 
method  on  March  1.  )>rises  five  color  convertible 

-  —  new’spaper  press  units,  and  five 

reels,  tensions  and  automatic 
splicing  mechanisms,  w’ith  aux¬ 
iliary  c-quipment. 

The  new’  equipment  w’ill  be 
used  to  balance  out  present 
pressroom  facilities,  w’hich  now 
consist  of  37  Hoe  color  con¬ 
vertible  units  and  seven  Hoe 
folders.  The  order  is  for  deliv¬ 
ery’  in  August. 


Ready  to  Start 
Topeka  Building 


The  $50,000  machine  tui’ns  out 
three  plates  every  two  minutes, 
saving  about  20  seconds  a  plate. 


Ludlow 
Tempo 
Bla€k  Italh 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OF  PKESSMEa'l— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USEa)  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EULSILY  MAIN¬ 
TAINED 


^  Here  is  a  powerful  new  addition 
to  the  growing  Tempo  typeface 
family  that  will  supplement  the 
popular  Tempo  Black  series. 

e  Ludlow  Tempo  Black  Italic  is  well 
adapted  to  department  store  ad¬ 
vertising.  Fonts  are  available  in 
sizes  from  14  point  to  72  point. 


Installation  on  late 
model  Goss  Headliner 


Murphy  in  Chicago 

Ideal  Roller  &  Manufacturing 
Company  has  assigned  W.  Earl 
Murphy,  a  20-year  service 
veteran,  as  Chicago  sales  man¬ 
ager.  He  is  a  specialist  in  news¬ 
paper  and  offset  rollers. 


I  Installation  on  Du 
plex 


Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14 


I.,«t  us  tell  you  about  the  many  other  features! 


SOOO  CALVERT  RD. 
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ENGINEERING  GUIDE  .  .  .  20-page,  two  color 
edition  gives  valuable  engineering  data  and 
specifications  on  remelt  and  stereo  furnace  design. 
Write  for  copy. 


ROME,  N.Y. 


When  remelting  inefficiency  is  eliminated  .  .  .  when  dross  loss  is  at 

a  minimum  .  .  .  when  hand  loading  and  other  time  consuming 
operations  no  longer  are  required  .  .  .  THAT'S  WHEN  YOU  START 
MAKING  MONEY  ON  YOUR  REMELTING!  With  a  NOLAN  system, 

over-all  remelting  costs  are  cut  50%  or  more  on  the  average.  That's 
new  savings  — new  profits  — for  your  business,  year  after  year! 


GENTLEMEN,  WE'RE  GOING  TO  MAKE 
MONEY  ON  OUR  REMELTING  THIS  YEAR 


. . .  THANKS  TO 


NOLAN 


INSTANT  SERVICE  COUNTER,  with  comfortable  chairs,  is  a  feature  of 
the  new  advertising  offices  of  the  Savannah  (Ga.)  News-Press  on  Bay 
Street. 


Dow  Jones  Plans 
Research  Center 
At  New  Jersey  Site 

Dow  Jones  &  Company  Inc., 
l)lans  an  expanded  proffram  of 
research  and  dtwelopment  in  the 
fcraphic  arts  and  communica¬ 
tions  fields  with  the  centraliza¬ 
tion  of  experimental  activities 
in  a  new  facility  to  he  built  in 
South  Brunswick  Township,  New 
Jersey. 

Dow  Jones  publishes  the  Wall 
Street  Journal,  the  Xntional 
Ohi^errer,  Fiarron’,'!  lini^inent;  anti 
Finaneial  Weeklif,  and  operates 
the  Dow  Jones  News  Service. 

With  seven  publishinjr  plants 
and  an  eighth,  at  Riverside,  ( .'ali- 
fornia,  nearinp  completion,  the 
company’s  en>rineerin>r  ilepart- 
ment  is  locatwl  in  the  Dow  Jones 
Buildinfj  ia  New  York  and  its 
laboratory  and  (Hiuipment  manu- 
facturinjj  operations  are  carried 
on  in  renterl  space  in  New  York. 

The  site  for  the  new  lal)ora- 
tory-plant  is  100  acres  on  U.S. 
Route  1  l)etween  New  Brunswick 
and  Trenton.  Near  neighbors 
are  laboratories  of  F'..\I.C.  Corp., 
the  RC.A.  Research  Center, 
American  Cyanamid,  and 
Princeton  University’s  James 
Forrestal  Lalx)ratories. 

Dow  Jones  engineers,  under 
the  direction  of  J.  J.  .•X.ckell, 
general  manager  of  the  Division 
of  Research  and  Planning,  flevel- 
ope<l  and  built  the  electro¬ 
typesetter  system  of  automatic 
typesettinj;.  This  is  the  system 
which  makes  it  possible  to  pro¬ 
duce,  in  widely  separated  plants, 
etlitions  of  the  Wall  Street  Jour¬ 
nal  which  are  identical  in  news 
content. 

Dow  Jones  also  manufac¬ 
tures,  under  its  own  jjatents, 
the  telegraph  printer  (ticker) 
used  by  the  Dow  Jones  News 
Service,  automatic  mailing  ma¬ 
chines,  high-spee<i  circulation 
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servicing  eciuipment  and  other 
specialized  machinery.  During 
the  past  year  experimental  work 
has  l)een  underway  in  the  field 
of  high-si)(*ed,  high-fidelity 
facsimile. 

• 

Sales  Manager 

Tingue,  Brown  &  Co.,  manu¬ 
facturers  of  printing  press 
blankets  and  drawsheets,  an¬ 
nounces  that  Richard  K.  Bird 
has  been  named  sales  manager 
of  the  Printing  Division.  He  has 
been  associated  with  the  com¬ 
pany  for  12  years  and  replaces 
Jack  Foster,  who  will  start  a 
business  outside  of  the  news¬ 
paper  field. 

New  Comp  *Super’ 

Cleveland 

New  superintendent  of  the 
composing  natm  of  the  Plain 
Dealer  is  Francis  D.  Olsen,  who 
came  from  the  same  position  at 
the  San  June  (Calif.)  Merenri/- 
Xeu’x.  He  began  as  a  copy  l)oy 
on  the  Boston  l*ost. 


^Ucking’  Removed 
For  Speedy  Paste 

Extensive  testing  by  the  Goss 
Company,  a  div’ision  of  Miehle- 
Goss-Dexter  Inc.,  has  produce<l 
a  pressure  sensitive  Paster  Tab 
that  eliminates  wetting  or  “lick¬ 
ing.” 

The  new  design  with  is  pre- 
pare<l  adhesive,  Goss  reports,  in¬ 
sures  a  more  positive  l)ond  and 
a  perfect  break  away  when  the 
pa.ste  is  made. 

A  removable  wax  paper  cov¬ 
ering  prottfcts  the  adhesive  until 
it  is  use<l  and  eliminates  curling 
causefl  by  excessive  humidity. 
This  shield  also  prevents  these 
tabs  from  sticking  to  each  other. 
• 

Press  Goes  to  Mexico 

Sa.n  Fra.ncisco 

The  12-unit  Goss  press  which 
printed  the  San  Francisco  Xcws 
— now  the  San  F'rancisco  Xews- 
Call  Bulletin — has  been  .sold  to 
FJl  I'niccrsal,  morning  daily  in 
Mexico  City.  The  press  has  a 
long  cutoff  of  23-}>/  Ifi  inches. 


Counter-Totalizer 
Is  Transistorized, 

Has  Alarm  System 

MiLW  v;  kEE 

Cutler-Hammer’s  newly  .icvel- 
op»Hl  newspajfer  counter-tolalizer 
affords  the  indu.stry  a  It  vice 
which  indicates  a  running  rount 
of  the  exact  numlfer  of  papers 
delivercfl  to  the  mailroom.  .\n 
installation  has  l>een  made  in 
the  Baltimore  (Md.)  Snn  plant. 

Designed  to  ojierate  with  and 
take  its  input  from  the  transis- 
torizefl  counter  panel  of  a  Cutler- 
Hammer  newspaper  stacker,  the 
system  counts  the  individual 
papers  pa.ssing  through  each 
stacker  and  totalizes  the  count 
for  all  the  stackers  in  the 
mailroom  thus  making  possible 
accurate  production  on  press 
runs. 

Completely  transistorized,  the 
totalizer  is  wpiipptHl  with  a  pre¬ 
alarm  and  final  alarm  sy.stem 
which  allows  more  time  for 
maktvready.  A  jiredetermined 
number  of  pajfers  is  selwlfd  at 
the  start  of  a  press  run — usually 
l,(IOfi  papers  less  than  the  final 
count.  When  this  figure  is 
reached,  the  prf*-alarm  sounds. 

At  this  point  all  the  jiresses 
excejit  one  can  shut  down.  While 
the  run  is  l)eing  comj)letf“d  on  * 
this  lone  operating  press,  work 
can  iKfgin  at  once  preparing  the 
other  jfresses  for  the  next  edi¬ 
tion,  running  a  supplement,  etc. 

The  final  alarm  will  sound 
when  the  run  has  l)een  comjdeted 
and  the  mailroom  has  the 
reipiirwl  number  of  jiapers. 

• 

Davenport  Papers 
Order  Color  Press 

Daveni’ort,  Iowa 

The  Davenport  Democrat  and 
Daily  Times  have  ordere<l  a  Hoe 
Color-Matic  i)ress  of  six  units 
for  installation  late  in  19(52. 

First  step  in  the  new  installa-  ) 
tion  will  be  the  construction  of 
a  press  room  addition,  according 
to  Philip  D.  Adler  and  Henry  B. 
Hook,  publishers  respecitvely  of 
the  Daily  Times  and  Morning 
Democrat. 

• 

Tobler  Teaching 

Huntsville,  Tex. 

Charles  “Ham”  Tobler,  a  spe¬ 
cialist  in  cold  type  techniques, 
has  joined  the  faculty  of  the 
Southwest  School  of  Printing  of 
Sam  Houston  State  Teachers 
College  as  associate  professor. 
He  will  supervise  the  photocom¬ 
position  laboratory. 


Pereira  &  Associates 

DESIGNERS  OF  NEWSPAPER  PLANTS 
316  N.  Michigan  Avenue,  Chicago  1,  Illinois 
CENTRAL  6-1333 

•  ARCHITECTURE 

•  ENGINEERING 

•  PLANNING 
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Tingley  Sees  Profit 
In  Reducing  Waste 

Rorrexk)  Springs,  Calif. 

It  IS  much  easier  to  curb  waste 
and  return  a  profit  to  the  pub- 
listicr  than  it  is  to  increase 
revenue  the  same  amount,  Copley 
Ne\vspai)ers  production  men 
were  tol<l  Jan.  lit. 

The  keynote  speaker  at  a  four- 
day  seminar  was  Charles  H. 
Tirurley,  manaffing  director  of 
the  American  Newspaper  Pub¬ 
lishers  Association  Research  In¬ 
stitute. 

•As  an  example,  Mr.  Tingley 
said  a  newspaper  which  uses 
tons  of  newsprint  a  year 
and  wastes  3  percent  of  it  ex¬ 
periences  a  loss  of  $.')(I,(M)(). 

“Did  you  ever  .stop  to  think 
that  $.'■>0,000  is  a  10  percent 
profit  on  $.'■>00,000  of  advertising 
and  circulation  revenue?”  he 
aske<i.  “I’d  much  rather  have 
the  problem  of  saving  $.">0,000 
than  the  problem  of  increasing 
revenue  by  $.'>00,000.” 


BY  AND  FOR  TEXANS  —  The 
opening  of  the  new  home  of  the 
Valley  Evening  Monitor  at  Mc¬ 
Allen,  Texas,  marked  the  comple¬ 
tion  of  three  newspaper  plants  de¬ 
signed  by  Ralph  M.  Juillard,  gen¬ 
eral  manager  of  Freedom  News¬ 
papers,  owners  of  the  Monitor, 
the  Brownsville  Herald  and  the 
Valley  Morning  Star  at  Harlingen. 
The  brick  and  concrete,  one-story 
Monitor  building  is  in  the  middle 
of  downtown  McAllen  and  con¬ 
tains  16,980  square  feet  of  floor 
space.  Two  16-page  tubular 
presses,  in  tandem,  publish  a  32- 
page  paper  in  two  sections.  Each 
press  has  a  reversible  unit  for 
color  flexibility.  Ink  is  piped  to 
press  fountains  from  a  1,500-gal¬ 
lon  tank  on  the  loading  dock. 
Newsprint  is  unloaded  from  freight 
cars  on  a  siding  which  runs  along¬ 
side  the  storage  room. 


PRODUCTIQlUdANAGERS 


200th  Offset  Press 
To  Weeklies  Group 


Cnic.xGo 

In  recognition  of  the  imrchase 
of  the  2(Mlth  (loss  Suburban  web 
offset  ])ress  unit,  by  the  Doings 
Newspapei’s  of  Hinsdale,  Ill.,  the 
(loss  com])any  gave  the  j)ub- 
lisher  a  platiue  to  be  mounted 
on  the  unit  and  an  artist’s  draw¬ 
ing  of  the  press.  Scheduled  for 
installation  early  this  stiring, 
the  Suburban  will  replace  the 
fiatbed  press  which  has  printed 
several  weekly  newspapers  pub- 
lishetl  by  the  Doings. 

Conversion  to  offset  is  jiart 
of  a  nuMlernization  program  un¬ 
dertaken  by  the  co-publishers, 
W.  Peter  Teschner  and  Wayne 
Woltman. 


Offices,  Photo  Lab 
On  ‘New’  4th  Floor 


INFORMAL  AND  INFORMATIONAL— James  S.  Copley,  left,  and 
Charles  H.  Tingley  discuss  a  point  during  Copley  Newspapers  Seminar 
for  Production  Managers  at  Borrego  Springs,  Calif.  Mr.  Copley  heads 
the  16  Copley  Newspapers  of  Illinois  and  California.  Mr.  Tingley  is 
managing  director  of  the  American  Newspaper  Publishers  Research 
Institute,  Inc. 


Asbi'Ry  Park,  N.  J. 

Work  was  completed  r»*cently 
on  a  7,.">0()-.s(|uare  foot  addition 
to  the  ujiper  two  floors  of  the 
five-story  .-l.sbwr;/  Park  Press 
building  on  Press  Plaza. 

The  first  of  the  additions  was 
on  the  fourth  floor  where  new 
offices  wer«‘  ert'ated  for  the  clas¬ 
sified  a<lvertising  department. 
.Also  added  were  executive  offices, 
(|uarters  for  the  newly  created 
promotion  department,  new 
laboratories  for  the  photographic 
department,  and  enlargJ^l  (juar- 
t€‘rs  for  the  photoengraving 
dejiartment. 

On  the  fifth  floor,  the  area 
for  the  offices  of  WJLK,  radio 
station  of  the  Asbury  Park 
Press,  were  doublet!  and  one 
rwording  studio  was  addetl. 


Computer  Unit 
On  Market  Soon 

The  Computer-Linofilm  Con- 
verter,  a  unit  designtni  to  trans- 
pose  computer  output  infomia- 
tion  into  punched  tape  form, 
will  lie  made  available  commer- 
cially  in  mid-1962  by  Mergen- 
thaler  Linotype  Company. 

The  Converter  will  act  as  a 
link  l>etween  large  computers 
and  the  typesetting  unit  of  Mer- 
genthaler’s  Linofilm  system  for 
photocomposition.  This  will  make 
it  feasible  to  render  computer 
output  information  into  printed 
pages  with  the  quality  of  fine 
textbooks  or  journals.  MACHI 

Prior  to  the  linking  of  these  machinis 

compatible  units,  such  computer 
data  was  wrritten  on  an  electric  J?*!*"' 

typewriter,  and  was,  in  effect,  Machmi' 

a  manuscript  which  then  had  to  fr*a"in'mq 

be  set  in  type  conventionally  to  machine 

become  printed  matter. 
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TRANSISTORIZED  MAT  DETECTOR— EvereH  Shaffstall  (at  right)  is 
one  machinery  company  president  who  likes  to  get  out  in  a  composing 
room  with  the  men  who  operate  and  maintain  his  devices.  In  this  photo 
he  Is  seen  explaining  the  principles  of  the  new  Shaffstall  Transistorized 
Mat  Detector  to  Theodore  F.  Gardiner,  chief  of  the  Indianapolis  Star 
and  News.  This  was  the  first  installation  Transistorized  Mat  Detectors  on 
tape-operated  linecasting  machines.  Mr.  Shaffstall  himself  supervised 
the  changeover  from  the  Shaffstall  Electronic  Mat  Detectors  which  had 
given  trouble-free  service  for  three  years. 


LINE  CASTING  CONTROL  JUSTOWRITER.  announced  by  Friden,  Inc., 
combines  in  one  unit  all  the  elements  for  preparing,  correcting,  and 
duplicating  punched  tape  to  control  linecasting  machines.  Line  length 
and  spaceband  settings  are  made  without  the  aid  of  tools  and  may  be 
reset  quickly  when  measure  or  type  size  is  changed.  In  addition  to  the 
simplicity,  speed,  and  accuracy  offered  by  the  Justowriter  LCC-S,  its 
ability  to  produce  visible  proof  copy  from  a  standard  electric  type¬ 
writer  keyboard  minimizes  the  length  of  operator  training  time. 


1 2  Color  Pictures 
In  One  Day’s  Paper 

Washington 
The  W^ishinfiton  printed 
12  color  photographs  in  its  edi¬ 
tions  of  Tuesday.  Feb.  27.  In¬ 
cluded  were  four  spot  news  color 
photos,  two  on  the  front  page. 
The  occasion  was  a  double  one 
— the  parade  and  ceremonies 
honoring  Astronaut  .John  (Ilenn 
and  the  release  of  color  photos 
on  the  Paris  .spring  fasions.  All 
of  the  color  cuts  were  processed 
from  four-color  transparencies 
on  a  Vario  Klischograph  elec¬ 
tronic  engraving  machine. 


which  had  been  used  previously. 

The  idea  for  the  new  cutting 
bar  was  conceived  following  a 
visit  to  the  Standard-Times 
press  room  by  Orum  Kerst,  an 
official  of  the  company’s  inside 
.sales  division. 

Mr.  Kerst  discussed  the  possi¬ 
bilities  of  the  ElastaCast  pro<i- 
uct  with  Arthur  Robinson, 

Standard-Times  press  room  fore¬ 
man,  who  suggested  to  Mr.  Kerst 
that  the  product  could  be  used 
to  advantage  on  newspaper 
printing  presses. 

Mr.  Robinson  said  that  the 
Standard-Times  has  used  the 
new  cutting  bar  “for  as  many 
as  .‘18  days  without  replacing  it." 

He  said,  “The  conventional 
rublier  bar  used  previously  had 
a  normal  life  of  about  two  days, 
but  this  new  product  is  so  good 
that  ‘you  can  just  put  it  on  and 
forget  it.’  ’’ 

Mr.  Robinson  noted  also  that 
the  Standard-Times  has  been 
using  for  six  months  a  cutting 
knife  which  jabs  into  the  cutting 
bar,  and  which  is  a  product  of 
Acushnet  Process  Company  used 
in  conjunction  with  the  Elasta¬ 
Cast  cutting  bar. 

Ink  Conditioner  Coior  Separators 

An  offset  ink  conditioner  is  Color  separators,  easily 
announced  by  Colitho  Division  adapted  to  any  type  of  press  for 
of  Columbia  Riblwn  &  Carlron  low-cost  split-color  runs  without 
Manufacturing  Co.  Primarily  an  the  expense  of  cutting  rollers, 
additive,  it  modifies  any  offset  were  among  printing  products 
duplicator  ink  so  that  varied  featured  by  Dayco  International 
grades  and  finishes  of  paper  at  the  1962  DRUPA  Interna- 
stock  can  be  accommodated.  tional  Exhibition  at  Dusseldorf. 
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Production  Chief 
From  Comp  Room 

Omaha 

Erne.st  Caplinger,  composing 
room  superintendent  since  1960, 
has  l)een  named  production  man¬ 
ager  of  the  Omaha  World-Her¬ 
ald. 

George  Wullschleger,  nipdit 
foreman,  will  succeed  Mr.  Cap¬ 
linger  as  superintendent  and 
Glen  Skelton,  night  side  printer, 
will  liecome  the  night  foreman. 

Jack  Wagoner,  mechanical  su¬ 
perintendent,  will  take  on  the 
added  duties  of  manager  of  the 
World-Herald  Building. 


colormatic*  ink  pump  and  rail  system . 

. gives  you  a  metered  supply  of  fresh  ink  from 

a  fully  enclosed  inking  system.  The  ink  is  de¬ 
livered  free  of  lint  and  paper  dust  to  the  ink 
motion.  Ink  feeds  from  the  Colormatic  Ink  con¬ 
tainers,  or  the  main  black  ink  storage  tank, 
through  flexible  tubing  that  connects  each  col¬ 
umn  orifice  of  the  rail  with  the  individual  pump 
plungers  of  the  metering  pump.  You  have  posi¬ 
tive  control  of  column  inking  at  all  times— and 
at  all  speeds. 


'TrademarK 


Court  Hits 
Police  Call 
Intercepts 

San  Francisco 

Authorization  from  the  sender 
is  nec-ossar>'  for  the  public  dis¬ 
tribution  of  intercepted  i)olice 
radio  calls,  according  to  a  Fed¬ 
eral  court  rulinfr  here. 

An  exception  is  provided  l)y 
those  short  wave  messages  sent 
by  police  and  other  safety  de¬ 
partments  which  are  for  general 
use,  but  the  “general  use”  term 
was  not  defined. 

The  memo  and  order  Issued 
by  .ludge  Oliver  .1.  Carter  re- 
jecti><l  the  move  of  Kenneth  G. 
Fuller  for  dismissal  of  seven 
charges  of  violating  the  Federal 
Communications  Act.  His  trial 
was  set  for  June  5. 

Mr.  Fuller  claimed  the  action 
violated  his  rights  under  the 
First  Amendment. 

liusis  of  Action 

The  courts  brought  in  an  in¬ 
formation  filed  by  the  U.  S.  At¬ 
torney  General’s  office  were 
based  on  a  news  service  Mr. 
F\iller  supi>lie<l  to  San  Francisco 
Bay  area  radio  stations  by  re¬ 
porting  intercepted  .short  wave 
radio  messages. 

In  his  reply  covering  a  previ¬ 
ously  untested  area  of  the  Fed¬ 
eral  Communications  Act  of 
19S4,  Judge  Carter  said  free¬ 
dom  of  the  press  is  not  an  un¬ 
limited  right. 

The  main  purpose  of  the 
“wiretapping  section”  of  the  act 
is  to  protect  the  means  of  com¬ 
munication  .so  messages  will  l)e 
guarded  from  interception  by 
unauthorized  jiersons,  he  ob- 
servecl. 

Section  fiOo’s  intent  and  pur- 
po.se  is  so  clear  and  apparent 
that  any  change  of  the  law 
rests  with  Congress  and  not 
with  the  courts,  the  memo 
.states!. 

Sc«»pe  Tedd 

While  its  provisions  exclude 
broadcasts  for  the  general  pub¬ 
lic  or  relating  to  .ships  in  dis¬ 
tress,  “if  it  can  prohibit  wire 
tapping  it  can  jmohibit  the  in¬ 
terception  and  divulgence  of 
protected  radio  messages,”  it 
was  noted. 

“It  is  not  unreasonable  to  con¬ 
clude  that  Congress  intended  to 
protect  messages  of  public  safe¬ 
ty  radio  mes.sages  from  inter¬ 
ception  and  di\'ulgement  of  any 
person  —  including  press  —  un¬ 
til  the  public  .safety  agency  us¬ 
ing  the  means  of  communication 
authorizes  the  release  of  the 


message,”  Judge  Carter  stated. 

The  judge  found  no  evidence 
hatl  l»een  offered  to  determine 
Mr.  Fuller’s  claim  that  jKilice 
calls  came  under  the  heading 
of  information  “transmitted  for 
the  use  of  the  general  public” 
and  hence  excluded  from  ap¬ 
plication  by  the  section. 

Of  the  (lefen.se  claim  that 
l)rosecution  was  barred  by  sec¬ 
tion  .‘126  of  the  act,  the  judge 
.state<l  the  FCC  is  not  the  charg¬ 
ing  party  “and  the  defendant’s 
|X)ssible  criminal  liability  stems 
from  the  statute,  and  not  from 
any  act  or  regulation  of  the  com¬ 
mission.” 

In  his  request  for  dismissal, 
Mr.  Fuller  .said  the  action  was 
the  first  in  27  years  based  on 
the  divulging  of  new.sworthy 


|X)rtions  of  |>olice  short  wave 
l)roadcasts. 

The  government’s  reply  .stated 
that  the  divulging  of  publica¬ 
tion  is  the  essential  element  of 
the  crime  charged  “if  .such  pub¬ 
lication  is  without  the  consent 
(»f  the  sender.”  The  mere  listen¬ 
ing  to  a  police  call  band  is  not 
a  violation,  it  w-as  stated. 

• 

Press  Officer  Nameil 

Richard  L.  Barovick,  at  one 
time  an  international  trade  and 
finance  writer  on  the  Journal  of 
Commrrre,  has  l)een  apjwinted 
|)re.ss  officer  in  the  U.  S.  for 
the  British  Automobile  Manu¬ 
facturers  As.sociation.  More  re¬ 
cently  he  has  l)een  in  public  re¬ 
lations. 


Iiisiiraiiee  Twist 

Honou'iai 
Feature  writer  Tsuneko 
“Scoops”  Ca.sey  claimed  and  got 
workmen’s  compensation  for  dis¬ 
locating  her  knee  while  trj’ing 
to  learn  the  twist.  The  accident 
happened  while  she  was  taking 
dance  lessons  for  a  story  that 
appeared  in  the  Honolulu  Adver- 
tixcr’i^  Sunday  magazine,  .Aloha. 


Reporter’s  Bequest 

Nkwport,  R.  I. 
The  late  Howard  C.  Langley, 
Newport  Daily  News  reporter, 
left  one-third  of  his  $80,000 
(‘State  to  the  Children’s  Cancer 
Research  Foundation  of  Boston. 


Everyday,  TOM  LOWRY  is 
somewhere  in  this 
ar  ea ...  demons  tra  ting 
I  the  advantaires  of 


r  U 


BURGESS  NO-PAC  MATS 


Tom  Lowry  (left)  with  Lee  Stough  of  the  Toledo  Blade. 


Twenty  five  years  of  solid  stereo- 
tyfiing  exjierience  walk  in  the  door 
with  Burgess  salesman  Tom  Lowry. 
He  talks  your  language  .  .  .  knows 
your  problems  .  .  .  and  he  sells  the 
best  line  of  mats  in  the  world!  Get 
Tom  to  show  you  the  results  you’ll 
get  with  Burgess  No-Pac  Mats — 
clear,  clean  halftones  .  .  .  smooth, 
solid  blacks  and  super  sharp  type. 


And  ask  him  about  Burgess  Plus- 
Service,  too.  Write  today  for  quick 
action  on  your  order  or  problem ! 


BURGESS 

CELLULOSE  COMPANY 
FREEPORT,  ILLINOIS 


Manufacturers  and  Distributors  of  Burgess  Newspaper,  Commercial  and  Supreme  Tone-Tex  Mats 
Canadian  Representative:  R.  M.  Louson  &  Co.,  Ltd.,  2575  Kennedy  Road,  Agincourt,  Ontario 
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The  Weekly  Editor 


A  NEW 

By  Rick  Fricilnian 

AlK)ut  seven  months  apo  Roily 
(.'barest  came  in  E&P’s  offices 
looking  for  information.  He  had 
decided  to  pive  up  his  job  as 
e<litor  of  McGraw-Hill’s  Elec- 
tnmicH  Mnfinzhu’  and  run  a 
weekly  newspaper  he  Iwu^ht  in 
Ea.st  Hartford,  Conn. 

Roily  related  how  he  had 
worked  on  a  weekly  at  Salem, 
Mass.,  when  he  was  15.  “I  wrote 
the  entire  sports  page  for  $5  and 
pot  paid  under  dim  liphts,”  he 
said,  half-jokinp. 

A  praduate  of  Boston  Univer¬ 
sity,  he  had  spent  seven  years 
with  the  Li/mi  (Mass.)  Daily 
Item,  one  year  with  the  Boston 
Globi’,  and  two  years  with  the 
Boston  Traveler.  .At  the  Travelt*r 
he  wrote  a  television  column, 
covere<l  the  Brinks  robbery  trial 
and  won  an  AP  writinp  award 
in  l!)55. 

Then  came  five  years  with 
.McGraw-Hill.  Now  37,  marrie<l 
and  the  father  of  three  children. 
Roily  was  ready  to  take  a 
pamble  on  publishinp  a  weekly 
in  a  town  of  44,000.  He  said  that 


LIFE 


if  in  six  months  he  was  still  in 
ojjeration  at  East  Hartford,  he’d 
fill  us  in  on  how  it  turned  out. 

On  Sept.  1,  1001,  he  took  over 
the  East  Hartford  Gazette. 

A  few  days  apo  Roily  Charest 
made  pood  on  his  promise.  The 
italized  que.stions  are  ours;  the 
answers,  in  his  own  words,  are 
Roily’s: 

Bip  Fish 

What  did  yon  find  were  the 
a<lvanta</es  of  editiny  a  small 
town  weekly  as  ayainst  workiny 
for  a  daily  or  editiny  a  trade 
mayazine? 

•  You  are  a  bip  fish  in  a  little 
puddle  with  a  real  oi)iK)rtunity 
to  contribute  to  the  town.  There’s 
a  challenpe  in  callinp  your  own 
shots,  writinp  as  you  wish,  with 
no  one  to  edit  you.  .4nd  there’s  a 
tremendous  ft^elinp  of  satisfac¬ 
tion  at  seeinp  the  finishinl  prod¬ 
uct — thouph  none  is  ever  perfect 
— and  in  pickinp  out  a  crusade 
and  watchinp  it  pallop. 

What  about  the  disadvantayes? 


Thinking  of  Going  Offset? 

DONT  DITCH  YOUR  LETTERPRESS 
BEFORE  TALKING  WITH  DIRATS . . . 

Do  what  so  many  others  are  doing! 

They  install  the  Dirats  Letterpress  Plate-Making 
Package  and  not  only  SAVE  the  expense  of  switch¬ 
ing  but  now  are  taking  money-making  jobs  away 
from  their  offset  competitors — Yes,  even  on  tricky 
4-color  process! 

Dirats  Users  are  all  Enthusiastic  .  .  .  One  who  had 
switched  to  offset  actually  came  back  to  letterpress 
with  the  remarkable  Dirats  Letterpress  Plate-Making 
Package!  Only  Dirats  could  give  him  .  .  . 

ECONOMY  •  QUALITY  •  VERSATILITY 

You  name  the  plate  and  the  Dirats  Automatic  Flow 
Type  Etchers  can  make  it.  They  make  flats  from  1 
column  inch  to  42  inches  in  diagonal,  combinations, 
wrap-arounds,  stereo,  rotary,  etc. 

.AT  LAST  .  .  .  Letterpress  has  a  new  lease  on  life 
with  the  Dirats  Letterpress  Plate-Making  Package! 

See  actual  tearsheels  and  judge  for  yourself.  Get  the 
Economy,  Quality  and  Versatility  you  need.  Write 
Dirats  Photo  Plate  Company,  Westfield,  Mass. 


•  It’s  much  harder,  lonper 
work  than  you  imapine.  The 
thousands  of  little  details  kill 
you.  You  can’t  tell  the  local 
resident  his  bubble  pum  doesn’t 
matter;  that’s  all  he’s  pot  to 
chew  on. 

The  propress  is  slow,  the  day 
is  never  lonp  enouph.  You  have 
to  po  from  top  advertiser  to  top 
clubwoman  to  leadinp  politician 
to  chaml)er  president  to  dish¬ 
washer  at  the  diner. 

What  kind  of  a  paper  did  yon 
inherit? 

•  It  was  a  mixture  of  local, 
out-of-town,  and  national  news 
— includinp  Drew  Pearson  and 
Herblock.  A  theatre  pape 
appeared  in  both  the  ll’c.sd  Hart¬ 
ford  \ews  and  East  Hartford 
Gazette.  The  same  company 
owntnl  l)oth. 

West  Hartford  is  a  wealthy, 
residential  town.  East  Hartford 
is  an  industrial,  shirt-slcHive 
town.  The  same  classifitnl  ads 
ap))eared  in  tx)th  papers.  This 
irritated  East  Hartford  resi¬ 
dents  who  don’t  like  West  Hart¬ 
ford.  They  wouldn’t  cross  the 
riv’er  to  buy  a  used  refriperator. 

East  Hartford  has  always 
l)een  the  “poor  brother’’  in  com¬ 
parison  to  the  surroundinp  com¬ 
munities,  but  a  $9(i-million  rede¬ 
velopment  shoppinp  center  is 
poinp  up  and  there  are  other 
sipns  of  expansion. 

It  may  be  on  the  brim  of  a 
tremendous  l)oom. 

As  for  the  paper,  I  think  it 
was  neplected  editorially.  It  was 
the  cousin  of  a  printing  business. 

No  Backstop 

.And  now? 

•  Well,  I’m  the  Tfi-year-old 
Gazette’s  sixth  owner  and  the 
first  editor/owner.  All  the  others 
were  businessmen.  I’m  the  first 
to  tackle  the  paper  without  job- 
printinp  as  a  backstop.  This 
creates  financial  problems. 

On  the  other  hand,  the  chal¬ 
lenpe  is  clear.  Either  this  paper 
will  do  it  on  its  owm  or  it  won’t. 

We  rely  strictly  on  local  new’s. 
Ten  housewives  write  district 
columns.  The  publisher’s  column 
— mine — is  on  Pape  One.  And 
there’s  a  hard-hittinp  editorial 
policy. 

For  example,  500  families 
were  charged  $18  per  foot  for 
sewers.  We  ran  an  open  letter 
on  Page  One  to  the  MDC 
[Metropolitan  District  Commis¬ 
sion]  asking  why.  The  answer 
from  the  MDC  that  they  were 
investigating  it  made  a  Page 
One  lead  storj'. 

When  we  noticed  that  Main 
Street  was  starting  to  decay  in 
some  quarters,  we  ran  a  Page 
One  lead:  “Our  Main  Street — 
Here  Tomorrow?”  Half  of  this 
spread  came  from  merchants 
telling  why  they  were  closing 
do^^m.  The  other  half  was  on  a 
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A  weekly  editor  it  many  things 
and  for  Roily  Charest,  at  left,  it's 
ad  salesman  as  he  makes  the 
rounds  of  the  East  Hartford  busi¬ 
ness  district.  Greeting  him  is 
Walter  L.  Brown,  long-time  resi¬ 
dent. 

Chamlrer  of  Commerce  meeting 
held  to  save  Main  Street. 

This  .story  caused  (|uite  a  stir. 
.And  we  did  a  follow-up  of  signed 
articles  by  Main  Street  Mer¬ 
chants  telling  why  the  .street 
will  prosper. 

We  use  strictly  local  editorials 
with  the  clobber-praise  tech- 
niriue.  When  a  town  agency  is 
right,  we  praise  it.  When  it’s 
wrong,  we  clobber  it — jiolitely 
and  with  facts. 

We  don’t  try  to  beat  the  two 
dailies  at  the  speed  game.  [Hart¬ 
ford  Courant  and  Hartford 
Times].  That’s  their  forte.  We 
stick  to  ours — names  of  little 
|)eople,  depth  reporting,  local 
features,  different  angles  on  run¬ 
ning  news  stories  so  they  will 
stand  up. 

We  print  no  dirt,  ra|)es,  di¬ 
vorces,  arrests.  Why  should  we? 
We’re  not  interested  in  capital¬ 
izing  on  our  neiphlx)r’s  troubles. 
In  a  small  town,  the  man  you 
write  about  is  the  fellow  you  had 
coffee  with  at  Rotary.  You  can 
disagree  with  him  on  religion, 
taxes  and  shapely  ankles,  but 
don’t  try  to  peddle  his  mis¬ 
fortune.  His  neighbor  not  only 
won’t  buy  it,  he’ll  hate  you  for 
offering  it. 

New  Type  Faces 

What  other  chanyes  did  you 
institiite? 

•  Some  typographical  ones. 
We  discarded  the  old,  washed- 
out  type  faces  and  turned  to 
stronger  Bodoni  and  Century 
fonts. 

What  about  personnel? 
Before  I  got  here,  there  was 
the  publisher,  managing  editor, 
woman  assistant,  a  part-time 
photographer  and  one  corre¬ 
spondent.  Now  there’s  a  pub- 
(Continued  on  jxiye  58) 
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If,  as  a  youngster,  you  spent  any  time  crop  mechanically.  He  can — as  this  farmer 
down  on  the  farm  during  the  com  harvest,  is  doing — cure  the  crop  to  just  the  right 

you  will  remember  it  was  never  a  picnic.  moisture  content  for  selling,  feeding,  or 

You  may  remember  that  frequently  the  sealing,  as  he  sees  fit.  He  eliminates  the 

weather  turned  cold  and  wet,  preventing  weather  risk,  harvests  on  schedule,  saves 

the  standing  corn  from  drying  enough  for  more  com,  and  realizes  full  profit  for  the 
safe  storing  or  profitable  feeding.  Picking  work  he’s  done  all  year, 
was  put  off,  the  crop  stood  in  the  field  at  John  Deere  makes  a  complete  line  of 
the  mercy  of  the  weather,  and  costly  yield  Grain  and  Crop  Dryers  for  the  mechanical 
losses  mounted.  curing  of  shelled  and  ear  com,  hay,  pea- 

It  doesn’t  have  to  be  that  way  any  more.  nuts,  and  many  other  crops. 

Nowadays,  the  farmer  can  speed  through  This  “mechanical  simshine’’  is  another 
the  harvest  as  soon  as  the  crop  has  ma-  of  the  many  reasons  John  Deere  is  the 

timed,  when  the  weather  is  right.  With  a  leading  seller  of  farm  equipment  for  the 

John  Deere  Grain  Dryer,  he  can  dry  his  North  American  market. 

DEERE  &  COMPANY,  Moline,  Illinois 


125  YEARS 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


New  Life 

(Continued  from  pane  ;><)) 


Usher — me;  tlie  editor — me;  a 
woman  assistant ;  a  classifiwl 
jral;  two  part-time  ad  sellers; 
and  alxmt  13  contributors. 

You’ve  ffot  to  treat  your  help 
well  Ixx-ause  you  can’t  afford  to 
pay  well — at  hiast  not  at  the 
l)efrinninK'.  The  secret  is  to  give 
them  clear-cut  duties,  praise 
them  and  leave  them  alone. 

What  about  your  approaeh  to 
adrertisiuy? 

•  From  the  l)eginning  I  sold 
it  from  the  advertiser’s  view¬ 
point. 

Writing  a  good  ad  is  a  lot  like 
writing  a  good  feature  story. 
You  try  to  say  what  you  have  to 
in  an  intere.sting  way.  You  don’t 
try  to  pe<ldle  civic  pride,  charity 
or  that  the  atlvertiser  has  to 
support  your  local  paper.  The 
truth  is  he  doesn’t. 

You  sell  quality  and  try  to  be 
a  firm  businessman.  And  you  tell 
him:  “I’m  doing  my  job  to  give 
you  a  good  paper  that  will  sell 
products  for  you.  Here  are  my 
rates.’’  I  call  this  my  lay-it-on- 
the-line  technique — polite  but 
firm. 

I’m  surprised  to  find  that  I 
enjoy  selling  ads  more  than  I’d 
ever  dreamed  I  would.  Each  sale 
is  new  and  a  “you-him”  game. 
.\nd  it’s  especially  nice  when 
after  say  the  10th  call,  you  win. 

Once,  after  I’d  made  an  impas¬ 
sioned  advertising  presentation, 
a  businessman  said:  “I’m 
impressed  with  your  enthusi¬ 
asm.’’ 

My  smiling  reply  was:  “Don’t 
let  that  impress  you.  I’m  enthu¬ 
siastic  because  all  that’s  involved 
is  my  survival.” 

My  Page  One  column  [with 
picture]  helps  in  selling  ads. 
Many  persons  know  me  when  I 
walk  in  and  this  breaks  the  ice. 
The  column  gives  me  a  chance 
to  run  free  plugs  when  I  wish 
and  provides  a  two-part  sales 
pitch  when  I’m  out  selling:  “Got 
any  ads?”  and  “Got  any  tid-bits 
for  my  column?”  > 

One  danger,  of  course,  is  the 
$1.08  advertiser  who  wants  to 
take  $15  worth  of  time. 

I  also  list  an  index  to  adver¬ 
tisers  on  Page  One.  This  gives 
them  “extra  mention”  and  gives 
me  another  selling  point. 

•Subs  Drive 

What  about  circulation? 

•  Our  most  successful  stunt 
is  the  annual  high  school  sub¬ 
scription  drive.  Senior  class 
members  sell  subs  to  raise  money 
for  class  expenses. 

Subs  cost  $4.  Each  senior  gets 
$2  for  each  new  one  and  $1  for 
each  renewal.  This  creates  excel¬ 


lent  community  goodwill.  The 
drive  runs  for  three  weeks  each 
October. 

The  last  one  brought  in  more 
than  1,(M)()  new  sub.scribers. 

Our  circulation  is  1,500— 
mainly  maile<l  to  homes  .so  it 
gets  there  on  Thursday  morning. 

What  were  some  of  the  prob¬ 
lems  you  encountered? 

•  My  main  problem  was  and 
still  is  undoing  the  sluggishness 
of  the  past  and  trj’ing  to  .sell  a 
new  product. 

I  have  to  keep  reminding 
myself  that  far  from  rooting 
for  me,  some  people  don’t  care  if 
the  “chubby  guy  from  New 
York”  falls  fiat  on  his  face.  I 
don’t  mind  nwessarily,  except 
that  it’s  my  face. 

One  of  the  ways  I’ve  tackle<l 
this  problem  of  acce))tance  was 
to  name  four  businessmen  to 
the  paper’s  lx)ard  of  directors. 
The  reasons  were  to  get  their 
advice,  give  them  some  stake  in 
the  town  paper’s  growth  and  get 
faster  town-wide  acceptance. 

I  figure  our  likely  gro\\’th  in 
two  or  three  years  to  Ix^  an 
18-20  page  weekly  [He’s  now 
running  8-12  pages],  and  ix)s- 
sibly  twice-vv'eekly  publication. 

Another  problem  is  adjusting 
to  the  small  town  weekly’s  pace 
— which  means  working  longer 
hours  on  less  important  things 
and  finding  the  time  to  spend 
with  my  family. 

(iumniunily-minded 

What  have  the  satisfaetions 
been? 

•  I’ve  diveil  right  into  the 
middle  of  the  community.  And 
the  people  here  have  been 
wonderful  to  me.  I’ve  been  made 
a  Chamber  director.  I’m  on  the 
“Y”  committee.  I  speak  before 
organizations. 

I  have  two  motives.  One  is  to 
make  a  decent  living.  The  sec¬ 
ond  is  to  make  a  contribution  to 
the  towTi  through  my  newspaper. 
I’m  still  old-fashioned  enough  to 
love  a  weekly  newspaper  and 
feel  it  is  extremely  important 
to  any  towm.  I  would  love,  as 
my  tiny  contribution  to  mankind, 
to  leav'e  this  town  a  vibrant, 
fearless,  fair  newspaper. 

• 

Buys  Michigan  Paper 

Manton,  Mich. 
Sales  of  the  weekly  Manton 
Tribune-Record  to  Robert  E. 
Roskamp,  has  been  announced 
by  Mrs.  Barbara  Herrider,  pub¬ 
lisher.  Mr.  Roskamp  is  head  of 
an  Allendale  printing  firm  and 
publisher  of  another  weekly  in 
Coopersville. 

The  Tribune-Record  had  been 
owned  by  Mrs.  Herrider  and  her 
late  husband,  Gerald,  for  42 
years.  Mrs.  Herrider  had  been 
editor  since  her  husband’s  death. 


Legal  Advertising 
Rilling  for  Weeklies 

Montgomery,  .\la. 
Judge  Walter  B.  Jonc^s  has 
ruhnl  that  a  nt'w’spaper,  although 
almo.st  entirely  printed  in 
another  county,  was  published 
and  printed  in  part  in  its  home 
county  and  is  therefore  entitled 
to  publish  legal  adverti.sing 
under  piovisions  of  state  law. 

The  ruling  was  made  in  con- 
nwtion  with  a  suit  brought  by 
Hamner  Cobbs,  publisher  of  the 
Greensboro  (Ala.)  Watchman, 
wdio  had  re<iueste<l  the  judge  to 
find  that  Gov’.  John  Patterson 
was  wrong  in  giving  state  legal 
advertising  to  the  Moundrillc 
\ews. 

The  Moundville  New’s  is  pul>- 
lished  in  Hale  County,  but, 
€*xcept  for  the  masthead,  is 
printed  in  adjoining  Greene 
County. 

• 

Group  from  Folded 
Daily  Starts  Weekly 

jACKSttN,  Miss. 
R.  E.  (Bob)  Baehler  and 
Charles  R.  G.  Schimpf  head  up 
operations  of  the  new’  Jackson 
Times,  schedulevl  to  l)egin  weekly 
publication  March  15.  George 
Whittington  wrill  be  managing 
editor  and  Mrs.  Lucille  Wy’nn 
will  be  Women’s  editor. 

All  are  former  members  of 
the  State  Times,  w’hich  ceased 
publication  recently.  Mr.  Whit¬ 
tington  w’as  not  on  the  paper  at 
the  time.  He  has  Ixx’n  managing 
editor  of  the  Columbus  (Miss.) 
Commercial  Dispatch  for  the 
past  year  and  a  half. 

• 

Weekly  Sales 

East  Aurora,  N.  Y. 
Joe  Murphy  has  purchased  an 
interest  the  Orbit,  a  weekly 
publishe<l  here.  Other  ow’ners 
are  James  Faulkner,  business 
manager,  and  Mr.  and  Mrs.  Ed- 
vv’ard  J.  Byrne,  publishers. 

Mr.  Murphy,  a  former  mem¬ 
ber  of  the  Jamestown  Post-Jour¬ 
nal,  l)ecomes  the  weekly’s  editor. 

*  *  « 

Bloomfieij),  Mo. 
Fred  Koenig  has  purchased 
the  weekly  Bloomfield  Vindica¬ 
tor  from  Roy  and  Mildred  Wil¬ 
cox. 

Mr.  Koenig  was  editor  of  the 
Branson  Beacon. 

The  sale  was  negotiated  by 
Marion  R.  Krehbiel  of  Bailey- 
Krehbiel. 

• 

Mass  Meilia  Books 

Urbana,  Ill. 
A  compilation  of  reference 
books  in  the  mass  media,  by 
Eleanor  Blum,  librarian,  is  being 
published  by  the  University  of 
Illinois  Press  ($1.50  a  copy). 


THURSDATA 

'  mm  . 

SAME  SPACE  OF  TIME  _ 
The  W  illiamstowyi  (Mass.) 
News  noted  in  its  is.sue  of  Feb. 

23  that  the  88 V2  minutes  it  took 
John  Glenn  to  make  one  of  his 
three  orbits  around  the  'arth 
was  approximately  the  time  it 
takes  to  deliv’er  the  Williams- 
town  New’S  copy  to  the  iirint- 
ing  plant  in  Catskill,  N.  Y. 

»  ♦  * 

OWN  PLANT— The  TIudford 
(Ont.)  Enterjyrise,  a  82.3-paid 
circulation  weekly  founded  in 
1960,  is  now’  being  produced  in 
its  ow’n  offset  printing  i)lant. 
For  the  first  18  months  of  its 
existence,  the  jtrinting  was 
farmed  out  to  a  i)lant  47  miles 
away. 

*  *  • 

THE  MERCHANTS  —  The 
Penn  Hills  (Pa.)  Propress  is 
running  a  series  headed  “Let’s 
Get  Acquainted  with  Your  Wil- 
kinsburg  Merchants.”  Featured 
are  brief  biographies  and 
sketches  of  businessmen,  with 
-short  histories  of  their  firms. 

«  *  « 

NEW  STAR  — The  Starhiick 
Star  has  l>egun  publication  in 
southeastern  Washington.  The 
paper,  a  four-page  publication, 
is  edited  by  Hazel  Robinson, 
Starbuck  postmistress,  and  is 
printed  in  Benton  City.  Its  cov¬ 
erage  includes  the  Little  Goose 
Dam  site. 

♦  ♦  * 

EXCLUSIVE  —  Fred  E.  Gut¬ 
man,  USIA  motion  picture  cam¬ 
eraman  for  Mrs.  John  F.  Ken¬ 
nedy’s  India-Pakistan  trip,  will 
report  on  the  tour  to  Toum  & 
Village,  New  York  City  wreekly. 
He  w’ill  send  back  a  daily  diary, 
w’ith  pictures. 

*  ♦  * 

ROTARIAN— Eldon  Lum,  who 
has  an  interest  w’ith  his  brother, 
Donald,  in  the  Wahpeton  (N. 
Dak.)  Farmer-Globe  and  the 
Wheaton  (Minn.)  Gazette,  is 
a  nominee  for  Gov'emor  of  Ro¬ 
tary  International,  588th  Dis¬ 
trict.  The  election  takes  place 
in  June. 

♦  *  * 

YOUNGER  SET  —  Four  Uni¬ 
versity  of  Oklahoma  journalism 
students  have  l)een  employed  by 
Bob  Lee  Kidd  Jr.  as  editors  and 
advertising  managers  for  two 
Oklahoma  City  suburban  news¬ 
papers.  Robbie  Tiffany  and  Liz 
Morgan  are  editors  of  the  North 
Star  and  the  Del  City  News. 
They  are  senior  students  at  OU. 
Jeff  McLemore  and  John  Adams, 
junior  advertising  majors,  are 
working  with  the  girls  as  ad¬ 
vertising  managers.  The  general 
manager  of  both  papers.  Gene 
Shaw,  is  also  a  young  man. 
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Chrysler  Corporation 

Where  engineering  puts  something  extra  into  every  car 

PLYMOUTH  •  VALIANT  •  DODGE  •  DART  •  LANCER  •  CHRYSLER  •  IMPERIAL 


Five  exciting 
ys  t 


Dodge  Polara  500 


the  sun 


The  live  new  '62  convertibles  from 
Chrysler  Corjxwation.  “Live”  means 
live  weight.  Every  ounce  is  dedicate<l 
to  strength  and  performance  alone. 
You’ll  get  as  much  as  10%  better  ac¬ 
celeration  and  use  less  gas.  A  new 
low-friction  steering  gear  is  the  closest 
thing  yet  to  power  steering  without 
the  extra  cost.  And  an  improved 
Torsion-Aire  suspension  system  gives 
a  road-hugging  ride  that  makes  bumps 
and  unwieldy  curves  a  thing  of  the 
|)ast.  Even  maintenance  is  easier. 
You’ll  drive  32,000  miles  between 
major  lube  jobs,  4,000  miles  between 
oil  changes.  Like  a  common-sense  car 
with  a  kick  to  it?  Sample  one  of  these. 


Imperial  Crown 


(I 


Wire  News 
Paucity 
Aids  Rivals 

Some  ne\vsi)aj»er  cMiitors  feel 
that  a  paucity  of  national  and 
foreip^n  news  in  a  daily  news- 
pai)ei’  tends  to  create  a  market 
for  rival  mt'dia,  especially  week¬ 
ly  news  majjazines. 

Karl  .1.  .Itihnson,  vicepr«*sident 
and  editor  of  Unit«‘<l  Press  In¬ 
ternational,  wave  this  report  of 
a  sun’ey: 

“This  is  about  a  private  study 
of  the  national  and  foreign  news 
content  of  2!>  daily  newspapers. 
Detailed  results  of  the  study 
were  otf  the  recoi'd,  for  the  in¬ 
formation  only  of  tho.se  editors 
who  submitted  their  tinal  e<li- 
tions.  Circulations  of  the  news- 
papei's  involved  range<l  from  (iO,- 
00(1  to  more  than  half  a  million. 

“It  showed  that  every  news¬ 
paper  in  the  Kioup  displaye<l 
prominently  and  tieated  com))re- 
hensively  the  obviously  bip  news 
stories  of  the  day  and  ni^ht — 
presidential  messages,  act-of- 
(Jod  disasters,  major  victories  of 
science  and  freakish  weather. 
Those  were  stories  that  no  tele¬ 
graph  editoi-  was  likely  to  ifrnore 
and  none  did. 

“Below  that  level  the  .study 
traced  the  disposition  of  other 
national  and  foreign  news.  All 
stories  use<l  for  the  test  were 
available  in  ample  time  for  tinal 
editions,  all  were  fresh  for 
morninfT  or  afternoon  |)apers, 
and  all  were  of  demon.strable  ini- 
poilance  or  Reneral  interest. 

>\'ide  Variuliitii 

“Charts  showing  how  these 
stories  were  use<l  in  14  morning 
and  1.")  afternoon  newspapers 
tuimed  up  a  random  pattern  of 
use  and  omission.  A  wider  vari¬ 
ation  in  applied  news  judgment 
among  29  telegraph  editors 
would  be  hard  to  imagine. 

“One  editor’s  choice  for  page 
one  was  another’s  candidate  for 
oblivion.  One’s  choice  for  top- 
head  display  was  another’s  can¬ 
didate  for  one  paragiaph  in  a 
column  of  undated  shorts. 

“In  the  morning  i»aper  group 
only  one  newspaper  pul)lished  all 
10  stories  cho.sen  for  the  a.m. 
suiwey,  and  only  one  story  ap¬ 
peared  in  all  14  of  the  moming 
papers. 

“In  the  afteiTioon  grouj)  no  one 
newspaper  u.sed  all  12  stories 
chosen  for  the  p.m.  sun’ey,  and 
no  one  story  appeaietl  in  all  lii 
of  the  aftei’noon  papers. 

“This  diversity  of  use  and  non¬ 
use  was  the  most  striking  aspect 
of  the  suney.  What  can  it  be  at¬ 
tributed  to?  Not  to  the  test  dis¬ 


patches  being  of  only  regional 
interest.  All  were  of  the  .sort 
that  nationally  circulated  maga¬ 
zines  would  use.  Not  to  varia¬ 
tions  in  the  size  of  news  holes. 
In  some  cases  newspapers  with 
live  new's  holes  of  only  .‘Hi  to 
40  columns  iiswl  more  of  the 
stories  than  papers  with  (lO  or 
70  columns  available. 

“Individual  taste  and  news 
judgment  no  doubt  accounts  for 
some  of  the  disparity  of  play; 
also  emphasis  on  local  news 
which  pre-emi>te<l  space  that 
otherwise  might  have  been  u.sed 
for  national  and  foreign.  But  no 
editor  whose  paper  was  repre¬ 
sented  in  this  gi’oup  wanted  to 
surrender  national  and  foreign 
covei’age  to  other  media.  In  fact 
several  of  the  managing  and 
executive  editors  who.se  papers 
were  examiiusl  were  surprised 
by  the  omissions.  Some  said  they 
thought  a  paucity  of  national 
ami  foreign  news  in  a  daily 
tended  to  create  a  market  for 
rival  media,  especially  the  week¬ 
ly  news  magazines. 

“I  have  been  told  that  the 
news  magazines  enjoy  their 
greatest  success  in  areas  where 
the  local  newspaper  ignores  or 
))lays  down  news  from  outside 
its  immediate  area.  This  could 
l>e  a  good  argument  for  the  tele- 
grai)h  etlitor  who  feels  that  his 
de|)artment  is  not  getting  its 
share  of  the  live  news  hole.’’ 

• 

M«*(]arty  .Ass«M*iates 
Representinjs  Congo 

Milhurn  McCarty,  president, 
Milburn  McCarty  Associates, 
New  York  public  relations  firm, 
disclo.sed  this  week  that  he  has 
been  representing  the  Congolese 
Government  since  last  Decem¬ 
ber. 

He  said  in  a  written  state¬ 
ment  that  his  firm  notified  the 
Department  of  Justice  of  this 
on  Dec.  12,  adding  that  the 
company  had  registered  with 
the  department  as  an  agent  of 
a  foreign  government. 

Mr.  McCarty’s  statement  came 
in  answer  to  charges  by  the 
American  Committee  for  Aid  To 
Katanga  Freedom  Fighters  that 
his  concern  was  representing 
the  Government  of  Premier 
Cyrille  Adoula  without  having 
registered  as  an  agent. 

The  committee  also  questioned 
whether  the  agency  had  paid 
for  a  full-page  ad  that  appeared 
in  the  \ew  York  Times  on  Jan. 
25.  The  ad  on  the  jwlicy  of  the 
United  Nations  in  the  Congo 
was  signed  by  Mrs.  Franklin  1). 
Roosevelt,  Walter  Reuther,  Dr. 
Reinhold  Niebuhr  and  others. 

Mr.  McCarty  said  that  his 
agency  had  not  placed  the  ad 
hut  had  distributed  copies. 


Mexican  Tax 
Limits  U.S. 
Publications 

By  Mnrv’iii  Alinky,  Ph.l). 

Arizona  Stale  Ihiiversily 

N(k:alks,  Mexico 

Mexico’s  new  imjKirt  tax  on 
foreign  iniblications  is  pricing 
Unittnl  States  newspapc'rs  and 
magazines  right  out  of  the 
hands  of  middle  and  lower  in¬ 
come  readers. 

In  etfe<t  since  January  1,  the 
10  percent  tax  applies  to  all 
f  o  r  e  i  g  n  |iuhlicatio!is  a  1  i  k  e, 
whether  printed  in  the  United 
States,  Cuba,  Russia,  or  any 
place  outside  Mexico.  Eight  out 
of  eveiy  10  foreign  publications 
.sold  in  Mexico  ar<‘  from  the 
Unitfxl  States. 

The  imjwrt  duty  applicxs  to  all 
foreign  ))  e  r  i  o  d  i  c  a  1  s  printe<l 
abroad  and  sold  at  newsstands, 
but  not  to  sub.scriptions  by  mail. 
Even  so,  this  advalorem  burden 
cuts  down  on  purchases  by 
browsers,  by  tho.se  wanting  a 
Unittxl  States  newspaper  or 
magazine  occasionally  but  not 
regularly,  or  those  lower-income 
Mexicans  who  can  afford  the 
l)rice  of  one  issue  at  a  time  but 
not  the  lump  sum  of  a  subscrip¬ 
tion. 

Two  prominent  Spanish-lan- 
guage  versions  of  well-known 
.American  magazines  have  sold 
especially  well  up  until  now: 
Life  Kn  Kspaiiol  105,000  c*opies 
weekly,  and  Seleceiones  del 
Reader’s  lUpest  350,000  co]ties 
monthly. 

Prices  IncreaM-tl 

.Among  English-language  cir¬ 
culation  leaders — such  as  News¬ 
week,  Tune,  Life — newsstand 
prices  have  not  yet  l)een  raised. 
Rut  newspapers  have  had  to 
raise  theirs.  The  air  edition  of 
the  New  York  Times  costs  four 
l>esos  (32  cents  U.  S.)  daily 
and  21  jjesos  ($1.68)  Sundays, 
in  a  land  where  minimum  wages 
in  cities  often  run  as  low  as  20 
pesos.  Air  editions  of  the  Chi- 
raffo  Tribune  now  cost  three 
pesos  (24  cents  U.  S.). 

In  terms  of  the  cold  war,  this 
fiscal  move  hinders  govern¬ 
mental  publications  of  the  Com¬ 
munist  nations  more  than  those 
from  the  United  States  Infor¬ 
mation  Serv’ice.  Spanish-lan- 
guage  Soviet  propaganda  maga¬ 
zines  and  newspajjers  are  most¬ 
ly  (minted  in  Moscow  and 
Havana,  whereas  United  States 
governmental  periodicals  are 
l)rinted  right  in  Mexico,  exempt¬ 
ing  them  from  the  foreign-pub¬ 
lication  tax.  But  how  long  w’ill 


Khrushchev  and  Ca.stro  vait 
l)efore  shifting  similar  )ii  i'  ting 
chore's  inside  Mexico  Yn\  to 
beat  the  ad  valorem  tax? 

Momentary  U.  S.  adv;ti.!uge 
notwithstanding,  the  new  t:  x  in 
long  range  terms  deters  tl  .  free 
flow  of  news  and  cultural,  i  ch- 
nical,  and  scientific  inforn.  ition 
from  United  State's,  lintish, 
Fre'iich,  Italian,  and  otln  r  for¬ 
eign  i)ublications  .solel  at  t  .  ws- 
.stands. 

Stre'e'l  .Sjile-s  (>e>  I'p 

For  .seve'ral  ye'ars  now  Bra¬ 
zil's  lu'ws  magazine,  <)  Cm  it  iro, 
has  steadily  picke'el  ui'  -tri'et 
.sale's  (the  domestic  Portugiiese- 
language  magazine  l)eing  1  lans- 
late'el  into  S|)anish  for  .sab  s  all 
over  Latin  .America).  Similarly, 
Chile’s  magazine  Zip  Zoo  has 
gainenl  kiosk  mome*ntum. 

•Along  the  Unite'd  Siatos- 
Me'xican  Ix^rder,  during  1901,  I 
che'cked  on  the  battle  of  the 
Roliemias  as  an  assignment  for 
the  Christ ioH  Science  Monitor. 
The  j)ro-Castro  Hohemia  from 
Havana,  vies  with  the  anti- 
Castro  Ilobemin  Libre  from 
Caracas,  (uiblishe'd  by  (hose 
who  useMl  to  run  the  magazine 
in  Havana  and  now  do  so  in 
e'xile.  In  Nogales,  Sonora,  across 
the  l»order  from  its  twin  city 
of  NogaU'S,  Arizona,  the  anti- 
Castro  version  far  outsold  the 
l)ro-Castro  rival.  The  same  was 
true  in  Nuevo  Lare<lo,  across 
the  l)order  from  Laredo,  Texas, 
and  in  several  other  Itorder 
towns.  But  for  awhile,  the  i)ro- 
Castro  floliemia  was  .selling  well 
in  Ciudad  Juarez,  across  from 
El  Paso,  Texas. 
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I’ressiirod  (povernmenl 

Mexican  magazine  and  news¬ 
paper  i>ublish€*rs  reportedly 
pressured  the  government  into 
adoj)ting  the  new  tax,  tacking 
it  onto  a  general  fiscal  reform 
program  iK'gun  to  qualify  Mex¬ 
ico  for  aid  from  the  Alliance 
for  Progress.  Ironically  enough, 
the  foreign-publication  tax  slaps 
at  that  very  alliance  by  dis¬ 
couraging  readership  of  United 
States  newspapers  and  maga¬ 
zines. 


Merjser  in  Ri<» 

Tribuna  da  Imprensa,  after¬ 
noon  new’spaper  in  Rio  de 
Janeiro  published  by  Carlos 
Lacertia,  governor  of  Guana- 
bara  State,  has  announced  a 
corporate  merger  with  Jomal  do 
Brazil,  moming  new'spaper  pub¬ 
lished  by  M.  F.  Nascimento 
Brito,  according  to  a  dispatch  to 
the  New  York  Times  Feb.  24. 
Both  papers  will  continue  to 
publish  under  the  merger  w’hich 
was  said  to  be  caused  by 
economic  reasons. 


“I 
sonal 
impo: 
are  t 
she  s 
conta 
in  st 
work 
colun 
both 
omv- 
Th 
appn 
piece 
be  ] 
clusi 
•Alve 
the  i 
of  P 

TI 

Tc 
oppo 
aged 
Ente 
vide 
Froi 
of  01 
It’ 
colui 
your 
son. 


EDITOR  8C  PUBLISHER  for  March  10,  1962 


ED 


60 


SYNDICATES 


‘A  World  of  Style’ 
Column  Is  Launched 
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Natalie  Gittelson,  an  editor 
and  writer  for  Hanger’s  Bazaar, 
has  been  signed  by  General  Fea¬ 
tures  Gori)oration  to  write  an 
illustrated  weekend  fashion  col¬ 
umn  under  title  of  “A  World  of 
Style.” 

Mrs.  Gittelson  has  been  a 
fashion  writer  and  editor  for  im¬ 
portant  fashion  magazines  for 
many  years.  For  the  last  three 
years,  .‘ihe  has  been  an  editor  of 
Harper’s  Bazaar.  In  this  capac¬ 
ity  she  has  access  to  all  the 
latest  and  liest  sources  of  fash¬ 
ion  news  in  advance.  Her  otvn 
creative  work  is  highly  regarded 
by  leading  fashion  designers 
throughout  the  world. 

Kxlensive  Experience 

The  new  columnist  is  the  wife 
of  a  busy  New  York  attorney 
and  the  mother  of  three  children. 
She  previously  sen-ed  as  an 
editor  on  the  staffs  of  Vogue, 
Glamour,  Charm  and  Seventeen 
Magazine.  In  each  of  these  serx’- 
ices,  she  devoted  her  career  to 
constant  innovation  and  origina¬ 
tion  of  fashion  ideas. 

In  World  of  Style,”  Mrs. 
Gittelson  proposes  to  write  an 
unusual  column  with  emphasis 
on  timely  ideas,  names  and  new’s 
in  the  fashion  world  and  serv¬ 
ice  “how-to”  tips  for  readers. 

IVrsonal  Answers 

“I  shall  answer  all  mail  per¬ 
sonally  liecause  I  know  how’  very 
important  cjuestions  on  fashion 
are  to  the  women  of  America,” 
she  said.  “I  sincerely  believe  my 
contacts  with  leading  designers 
in  style  centers  of  the  fashion 
world  will  help  me  make  the 
column  of  special  interest  to 
both  fashion-conscious  and  econ¬ 
omy-conscious  readers.” 

The  weekend  column  will  be 
appro.ximately  350  words.  One 
piece  of  creative  matted  art  will 
be  produced  each  week  e.x- 
clusively  for  the  feature  by 
.\lvera  Kubal,  who  formerly  was 
the  fashion  artist  for  the  “City 
of  Paris.” 

«  «  * 

TEEN  COLUMN  I>OUBI.ES 

To  give  editors  a  double 
opportunity  to  stimulate  teen- 
aged  reader  interest.  Newspaper 
Enterprise  Association  will  pro¬ 
vide  two  releases  of  “Take  It 
From  Kathy”  each  week  instead 
of  one. 

It’s  a  question-and- answer 
column  written  especially  for 
young  people  by  Kathy  Peter¬ 
son. 


Tucker  Resumes 
His  ‘Whirligig^ 

A  fter  Illness 

Ray  Tucker  has  resumed 
writing  the  “National  Whirli¬ 
gig”  and  the  “International 
Whirligig”  column  for  the 
McClure  Newspaper  Syndicate, 
after  several  months’  hospitali¬ 
zation  and  convalescence. 

He  had  a  tumor  removed  from 
one  lobe  of  a  lung  and  has  lieen 
pronounced  fit  and  ready  for 
full-time  work. 

“An  experience  such  as  mine 
has  a  moral  and  spiritual  effect,” 
Mr.  Tucker  wrote  Elmer  Roess- 
ner,  syndicate  editor  an<l  long- 


Ray  Tucker 


time  friend.  “It  makes  a  man 
more  humble,  more  tolerant  and 
more  understanding. 

47  Years’  Experience 

“It  is  impossible  to  say  how 
happy  I  am  at  being  able  to 
resume  the  writing  of  my  col¬ 
umn.  Absence  from  the  type- 
\vriter  so  long  for  the  first  time 
in  47  years  of  newspaper  work 
was  a  real  hardship. 

“And  yet,  I  think  that  this 
sort  of  sabbatical,  which  was 
spent  in  many  hours  of  study, 
reading  and  contemplation,  has 
made  me  a  better  and  more 
balanced  commentator  on 
national  and  world  affairs.  I 
experienced  what  might  be 
termed  an  ‘examination  of 
journalistic  conscience’.” 

His  first  column  after  his 
return  to  his  Washington  desk 
dealt  with  the  political  potential 
of  George  Romney. 
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Tommy  Armour^ s 


“Play  Better  Golf” 


The  "Silver  Scot”  has  unique  stature — 
champion  player,  foremost  ^olf  teacher,  ami 
hest-selling  writer. 

Without  equal  in  his  ability  to  play,  teach,  ami 
write  golf.  Tommy  Armour  has  huilt  a  vast 
following  for  his  three  times  a  week  (T-NYN 
newspaper  articles. 

He  shows  readers  how  to  hit  the  hall — and  hit 
it  well!  And  his  columns  are  not  ff  collection  of 
scattered  tips,  hut  a  planned  sequence  which  will 
make  anyone  a  better  player. 

His  new  series,  for  the  new  season,  starts  the 
week  of  April  2nd.  Wire,  phone,  or  write  for  proofs 
and  juices — today! 

0Jhii*ut§o  Tribune  -  York  \eirH 

Mnf  .Vetra  HulMImv,  .Wir  York 
mnrm  Trlbumo  Totrrr,  VkUnott 
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LAUGHTER! 
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Morris  Reveals  Real 
Romance  of  Words 


not  constitute  tne  man,  perplex  the  man  in  the  street, 

not  even  Mr.  ^  or d  ^lan.  In  -pj^g  Space  Akp,  for  example, 
private  life,  \\  i  111  am  Morris  hurletl  many  complex  new 
heads  a  larpe  family  six  ^^'ords  into  orbit,  adding  to  the 
youngsters  at  the  Morris  j^ope  of  etvmolofO’ — historical 
manse  in  Old  Greenwich,  Conn,  linguistic  change. 

He  collects  jazz  records  and  ^  recent  Morris  column  was 
plays  them  on  his  home-built  beaded  “Let’s  Finalize  Bureau- 
hi-fi  equipment.  He  is  an  ardent  prat’s  Jargon!”  and  it  asserted: 
sportsman  and  ohof-  His  culin-  “President  Kennedy’s  recent 
ary  recipes  are  limited  but  his  ^gg  ‘finalize’  has  prompted 
word  definitions  are  almost  j;onie  casual  comments  to  the 
unlimited.  effect  that  this  unnecessary  coin- 

Morris  Mail  must  now  be  deemed  a 

part  of  our  language.  Such  sug- 

Morris  mail  is  a  revealing  gestions  lietray  a  basic  igno- 
indication  of  the  intense  interest  ranee  of  our  language.” 
newspaper  readers  have  in 

words,  their  origin,  their  mean-  Anii-Governmcnlese 

ing,  their  pronunciation.  Execu-  x^e  d  i c  t  i o n a r  i  an-columnist 
tives  and  invalids,  housewives  campaigns  constantly  against 
and  lawyers,  teen-agers  and  ‘•governmentese,”  “bureaucrat- 
diplomats,  publishers  and  and  “New  Frontierese." 

laborers,  teachers  and  students  (Xauseating  example:  A  mayor 
write  him  of  their  fascination  referred  to  a  brewer\’  as  a  “beer- 
with  “Words,  Wit  and  Wisdom.”  prcxlucing  facilitv.”) 

The  current  craze  for  word  Morris  was  asketl  how 

games  of  various  types  doubtless  niany  words  are  in  his  three 

stimulates  reader  interest  in  the  vo<"ihiihirip<5  _  recoen ition 

subject  of  words.  Indeed,  some  sLkinr  (Th^^^ 


by  Mik 

Now  appearing  in 

202 

daily  and  Sunday  papers 
in  the  U.S.,  Canada  and 
Lafin  America. 


FEATURE  SYNDICATE 

220  EAST  42i«.STREET,  NEW  YORK  i;!  N.Y. 
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DO  YOU  BUY  A 
FEATURE  SERVICE 
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.or  a  mixed  bag? 


A  “mixed  bag"  is  what  you  get  when 
you  pick  up  a  feature  here,  a  feature 
there.  The  opposite  of  “mixed  bag” 
is  SCIENTIFIC  SELECTION -the  use 


0 


of  features  with  a  plan  behind  them,  a 
plan  conceived  by  the  editors  of  the 
Newspaper  Enterprise  Association  to 
meet  your  readers’  needs  and  interests. 


NTERPRISE 

Association 


HELPS  BUILD  GREAT  LOCAL  NEWSPAPERS 


NEW  YORK; 


CLEVELAND: 


461  EIGHTH  AVENUE 


1200  WEST  THIRD  STREET 


Joy  and  Grief 

(Continued  from  page  12) 


ned  by  six  top  writers.  Two 
were  for  coordinating  the  nin- 
ning  stories,  one  on  the  crash 
and  the  other  on  the  para(ie. 
All  calls  from  the  outside  were 
routed  to  these  two  desks.  The 
other  two  special  desks  pro¬ 
duced  the  main  leads,  one  desk 
for  crash  leads,  the  other  for  the 
parade.” 

The  six  writers  were  H.  D. 
Quigg,  William  Sexton,  Claire 
Cox,  Stanley  Hall,  Walter  Lo¬ 
gan  and  John  Griffin. 

Blueprint  C.liuiiged 

Within  the  .same  five  minutes, 
it  was  explained,  the  instruc¬ 
tions  of  practically  every  re¬ 
porter  and  cameraman  originally 
assippied  to  the  astronaut  story' 
were  changed  radically  or  at 
least  modifierl.  The  detailed  blue¬ 
print  for  the  day’s  work  became 
only  a  recoi-d  of  what  might 
have  been. 

By  the  time  UPT  Managing 
Editor  Francis  T.  Leary,  Pic¬ 
ture  Editor  Harold  Blumenfeld 
and  Bureau  Manager  Gene  Hag¬ 
gerty  finished  amending  it,  the 
blueprint  had  no  resemblance  to 
what  had  been  drawn  up  over 
the  previous  48  hours. 

UPI  reporters  and  camera¬ 
men  waiting  at  LaGuanlia  Air¬ 
port  to  accompany  the  astronaut 
and  his  party  into  Manhattan 
raced  across  the  Borough  of 
Queens  to  the  other  side  of 
Long  Island  to  International 
Airport  (Idlewild).  Others  sta¬ 
tioned  along  the  hero’s  route  re¬ 
placed  the  original  crew  at  La- 
Guardia.  At  Idlewild,  the  UPI 
permanent  darkroom  and  leaseil 
line  facilities  were  at  the  staff’s 
disposal.  Other  reporters  were 
sent  from  the  UPI  headquarters 
office  to  the  temporary  morgue 
on  Long  Island  and  to  the  .Amer¬ 
ican  Airlines  offices  in  Manhat¬ 
tan. 

The  UPI  e<litor  rei)ortetl  that 
men  and  women  from  features, 
financial,  cables,  sports,  promo¬ 
tion  and  even  from  the  offices  of 
general  executives  poured  into 
the  newsroom  to  volunteer  their 
ser\’ices  and  soon  all  were  at 
work  on  one  or  the  other  of  the 
two  big  stories. 

The  UPI’s  universal  news 
desk  was  manned  by  H.  L.  Ste¬ 
venson,  Lucien  Carr  and  Joe  W. 
Morgan,  the  foreign  news  editor. 
Their  job  was  to  evaluate  every 
piece  of  copy  and  see  that  it 
moved  on  the  wires  according  to 
the  rapidly  shifting  priorities 
of  an  unpredictable  day. 

Behind  the  seeming  disorder 
of  people  moving  from  desk  to 
desk,  the  clatter  of  Teletypes 
and  the  constant  ringing  of  tele¬ 


phones  was  a  pattern  of  effici¬ 
ency  born  of  experience. 

Bob  Sterling,  prize-winning 
aviation  writer  for  the  UPI,  was 
brought  from  Washington  to 
\ew  York  in  time  to  accompany 
government  investigators  to  the 
crash  site.  His  stories  dealt  with 
the  probable  cause  of  the  crash. 

Special  Staff 

The  Associated  Press  shifted 
a  few  reporters  and  photogra- 
l>hers  from  the  Glenn  story,  but 
basically  its  vast  coverage  of 
the  crash  was  handled  by  a 
(luickly  assembled  special  staff 
of  men  who  were  having  their 
lay  off  or  who  were  not  normally' 
schetluled  to  come  in  until  the 
night  shift. 

At  the  .AP,  it  had  been  plan- 
ne<l  that  Francis  Stilley  would 
write  the  Glenn  lead  story  in  the 
office.  When  the  crash  came,  he 
was  assigned  with  Jim  Devlin 
to  write  the  crash  story.  Saul 
Pett  wrote  the  Glenn  lead  story. 

The  AP’s  Art  Everett  was 
home  in  l)ed,  as  he  was  not 
scheduled  to  go  to  work  until 
afternoon.  He  was  called  and  he 
sped  to  the  crash  .scene,  stayeil 
a  while  and  then  went  to  the 
office  to  write  the  night  crash 
lead. 

Associated  Press  men  of  all 
departments  pitched  in  to  help 
handle  the  day’s  unusual  sched¬ 
ule  of  stories.  For  example.  Will 
Grimsley,  sports  writer,  went  to 
the  .American  .Airlines  offices  to 
obtain  the  plane’s  passenger  list. 
Bob  Holton  of  the  New  York 
bureau  was  home  in  bed  with  a 
sprained  back.  He  could  not 
leave  borne,  but  he  telephoned 
the  Fire  Department  and  other 
news  sources  and  called  in  the 
information  to  the  -AP  office. 

The  AP  editors  telephoned 
John  Carroll,  who  was  at  La- 
Guardia  Airport  to  meet  Glenn, 
to  go  to  Idlewild  to  join  the  AP’s 
regular  correspondent  there, 
Tom  del  Vecchio. 

Pliotu  Team 

.An  additional  photo  team  to 
cover  the  crash  was  i)ut  into  the 
field  by  the  .AP  in  a  matter  of 
minutes.  Murray  Becker,  chief 
photographer,  was  in  the  air 
in  less  than  25  minutes  after  the 
first  bulletin  and  flew  over  the 
crash  scene.  Photographer  Ma¬ 
thew  Zimmerman  was  driving 
to  the  office  from  his  home,  when 
he  heard  about  the  crash  over 
,  his  car  radio.  He  telephoned  the 
office  and  was  sent  to  Idlewild. 
Photographer  Bob  Kradin  left 
home  by  auto  for  the  scene  at 
I  the  first  news. 

’  The  Associated  Press  had  a 
crew  of  darkroom  workers,  pic- 

•  ture  editors  and  messengers  at 
I  the  New  York  Post  in  lower 
>  Manhattan  for  quick  transmis- 

•  sion  of  Glenn  parade  pictures. 


•Another  five-man  crew  of 
technicians  was  set  up  at  Idle- 
wild  by  the  AP  for  the  trans¬ 
mission  of  crash  pictures.  The 
men  were  Tom  di  Lustro,  editor; 
Joe  Kelher,  .All)ert  Bivona,  Joe 
Greico,  darkroom  men;  Albert 
Prokipchak,  .AP  Wirephoto  oper¬ 
ator.  Free-lance  and  stringer 
negatives  were  transmitted 
along  wth  those  of  AP  camera¬ 
men.  The  first  spot  crash  picture 
was  transmitte<l  at  12:10  p.  m. 
and  before  3  p.  m.,  the  Wire- 
photo  network  had  carrietl  nine 
crash  and  seven  Glenn  pictures. 

Staff  Alerted 

When  Assistant  City  Editor 
Marshall  Newton  of  the  Neiv 
York  Times  received  the  flash 
first  from  the  .AP  that  a  plane 
was  down  at  Inteniational,  he 
immediately  telephoned  Peter 
Kihss,  who  lives  in  Queens,  to 
rush  to  the  scene.  Not  many  re¬ 
porters  were  available  in  the 
office  as  many  had  been  assigned 
to  the  Glenn  reception,  so  he 
ordere<l  a  stringer  from  the 
Rockaways  to  go  to  the  .scene 
and  also  sent  two  staff  men 
from  Nassau  County  in  their 
cars.  They  were  Roy  Silver  and 
Ronald  Maiorana. 

Mr.  Marshall  assigne<l  Ne<l 
Hudson,  an  aviation  reporter,  to 
cover  the  airline  office  and  do  a 
story  on  previous  crashes.  (This 
was  the  most  disastrous  single 
plane  crash  in  the  country’s  his¬ 
tory).  A  Times  man  at  Police 
Headquarters  was  alerted  to  re¬ 
port  the  shift  of  police  caused 
by  the  crash.  Later,  police  ar¬ 
rangements  at  the  crash  and  at 
the  celebration  were  combined 
in  a  story  by  Bernard  Stengren. 

Two  Times  radio  cars  were 
sent  to  the  scene.  Four  Times 
men  were  assigned  to  casualty 
lists  and  biographies.  .A  man 
was  sent  to  the  morgue  to  cover 
the  identification  of  Iwdies.  The 
story  was  so  grisly  that  the 
Times  gave  it  scant  coverage. 

Siflebar  Sidelights 

The  Times  had  assigned  John 
E.  Phillips  to  write  the  Glenn 
lead.  Nan  Robertson  to  do  the 
color  story,  Foster  Hailey  to 
cover  the  luncheon,  .Anna  Peter¬ 
son  the  women  and  Richard 
Johnston  took  over  Glenn  for 
the  afternoon  and  evening.  Beat 
men  checked  the  Sanitation  and 
Police  Departments.  Jack  Gould 
wrote  a  story  about  how  radio 
and  television  handled  the  two 
stories.  All  who  worked  on  the 
stories  contributed  sidelights. 

The  map  department  of  the 
Times  made  a  base  map  of  the 
disaster  area  and  later  affixed 
the  X-marks-the-spot  when 
Peter  Kihss  arrived  at  the  office 
to  properly  place  it. 

In  keeping  with  Times  cus¬ 
tom  in  big  stories,  a  reporter 


Paper  Hud  Faith 
In  Glenn’s  Return 

MORGANTltN’,  C. 

The  Morganton  News-Hi  raid 
went  to  press  about  2  p.m.  Feb. 
20  with  a  banner  headline  read¬ 
ing;  “Glenn  Out,  Be  Back  .At 
2:30.”  The  subhead  read:  ‘  Fin¬ 
ishes  2nd  Orbit  .At  12:54.”  The 
banner,  expressing  supreme  con¬ 
fidence  in  tbe  outcome  of  Glenn’s 
orbits,  was  written  by  Managing 
Editor  J.  W,  Long. 

The  headline  attracted  wide 
attention.  A  Presbyterian  mini¬ 
ster  in  South  Carolina  wrote  the 
newspai)er  he  was  using  the 
headline  in  a  sermon  as  a  state¬ 
ment  of  American  faith  needed 
at  this  time. 

was  assignetl  to  each  man  han¬ 
dling  a  lead  story  to  take  his 
overflow  telephone  calls,  sort 
copy  and  aid  in  integrating  the 
several  stories  and  prevent  du¬ 
plication. 

Mr.  Marshall  calletl  City  Ed¬ 
itor  Frank  S.  .Adams,  who  was 
attending  a  Meyer  Berger 
.Award  ceremony,  right  after  the 
crash  and  he  hurried  to  the  of¬ 
fice. 

.Actually,  there  were  three 
lead  stories  that  day.  The  third 
was  the  bus  strike,  covered  for 
the  Times  by  Stan  Levy.  On  an 
oi-dinary  day,  Mr.  Marshall  ex¬ 
plained,  the  bus  strike  would 
have  l)een  the  lead  storj'.  .As  it 
was,  it  was  played  down  the 
middle  of  page  one.  The  crash 
was  on  the  right  hand  of  the 
j»age  and  the  Glenn  celebration 
on  tbe  left.  .A  reporter  was  as¬ 
signed  to  obtain  the  number  of 
school  absentees  from  the  Board 
of  Education  and  he  developed 
a  story  about  girls  storming  a 
boys’  high  school. 

'The  'Times  had  16  other  gen¬ 
eral  assignments  in  addition  to 
the  three  top  stories  that  day. 
The  editors  wera  well  pleased 
with  the  smoothness  with  which 
the  work  was  carried  out. 

The  New  York  World-Tele¬ 
gram  &  Sun  had  planned  two 
extra  pages  for  the  first  edition 
and  four  extra  ones  for  the 
second  for  the  Glenn  celebration 
alone. 

Popular  Montage 

The  front  page  bore  a  striking 
eight-column  picture  of  Col. 
John  H.  Glenn  and  his  wife, 
daughter  and  son  outlined 
against  the  New  Y'ork  skyline. 
The  picture  of  the  Glenns  in  the 
foreground  was  taken  by  a 
United  Press  International  pho¬ 
tographer  on  Feb.  4  in  front  of 
the  Little  Falls  Presbyterian 
Church  in  Arlington,  Va.  It  was 
trimmed  to  eliminate  the  back¬ 
ground  and  then  superimposed 
on  a  photograph  of  the  New 
York  skyline  taken  by  A1  Raven- 
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na,  W  irl(l-TeU*pram  photogra¬ 
pher. 

Th  (ilenns  loved  the  jiicture 
and  t  'id  Mayor  Robert  F.  Wap- 
ner  tl.ey’d  like  copies  of  it.  The 
mayo  pas.sed  the  request  on  to 
the  iM  u  spaper  and  just  l)efore 
the  <!I<  nns  left  New  York,  Mrs. 
.\nni.  tllenn  was  presented  with 
a  roiiirh  copy  of  the  montape. 
With  :i  a  short  time,  the  mon¬ 
tage,  mounted  on  a  white,  .semi- 
glos.s  llainbridpe  mount  hoard 
and  flamed  with  wormwood,  will 
be  itre-ented  to  the  Glenn  family. 
.\lso  presenteil  at  the  time  will 
he  a  mounte<l  and  frame<l  plossy 
re|)r<«luction  of  the  first  jiape 
of  the  World-Telepram  edition 
that  liad  caupht  the  eyes  of  the 
astronaut  hero  and  his  wife. 

City  Editor  Norton  Mockridpe 
of  the  World-Telepram  said  he 
receivo<l  the  crash  tip  from  his 
reporter  at  Police  Headquarters. 
By  the  time  the  edition  was 
lockeil  up  at  11:05  a.  m.,  the 
)iaper  carried  six  iiarapraiihs  on 
the  crash  under  hip  headlines: 
“.let  With  05  Crashes — Fear  .All 
Dead  in  .Jamaica  Bay.”  The 
large  Glenn  picture  had  l»een 
sawe<i  off  to  give  room  for  the 
crash  stor>'  at  the  top. 

25  .Vssipned 

Mr.  Mockridpe  had  25  re¬ 
porters  committed  to  the  Glenn 
arrival,  jiarade,  reception  and 
luncheon.  Some  quickly  were  re¬ 
assigned  to  the  crash.  In  addi¬ 
tion,  seven  or  eight  men  were 
sent  from  the  office  to  .Jamaica 
Ray.  Some  ])hotopraphers  also 
were  switched  from  the  celebra¬ 
tion  to  the  crash.  Ten  rawrite- 
men  in  the  office  took  by  tele¬ 
phone  and  wrote  the  two  stories 
with  their  sidebars.  Writing  re¬ 
porters  who  normally  would 
have  l)een  working  on  features 
and  series  wei-e  pressed  into 
sendee  on  the  big  stories. 

The  entire  staff  at  the  W-T&S 
remained  from  early  morning 
until  5:20  p.  m.  at  their  desks 
without  going  out  to  lunch.  The 
paper  has  seven  editions  a  day, 
hut  in  addition  there  was  con¬ 
stant  replating  throughout 
hectic  March  1.  as  new  pictures 
and  details  arrived  in  the  office. 
A  ))icture  of  Glenn  at  I^aGuardia 
was  i>ubllshed  at  1,  one  of  the 
motorcade  on  lower  Broadway 
was  published  at  2,  a  picture  of 
the  crash  at  2:05.  .All  columns 
were  removed  from  the  split 
page,  which  was  turned  into 
another  extra  photo  page  for  the 
last  (Hlitions. 

Careful  Preparation 

For  two  days  l^efore  “Glenn 
Day,”  City  Editor  Edward  A. 
Mahar  of  the  Xew  York  Jour- 
nnl- American  had  worked  with 
other  editors  on  assignments  for 
covering  the  celebration.  Fifteen 


reporters  and  14  photographers 
were  assigned  to  the  storj’  with 
columnist  Dorothy  Kilgallen 
sen’ing  as  a  s|)ecial  writer  to  do 
an  overall  story. 

M  iss  Kilgallen  took  her  eight- 
year-old  son  Kerrj’  Kollmar,  to 
the  United  Nations  reception 
March  2  for  Glenn  and  Kerry 
wrote  his  own  storj'  for  the  .I-.A 
about  the  Glenn  speech  at  the 
UN.  Kerry'  is  the  grandson  of 
.Journal-American  veteran  re¬ 
porter  .James  Ij.  Kilgallen. 

At  the  March  1  i)arade,  Jour- 
nal-.American  copj'boys  w'ere  as¬ 
signed  to  various  posts  to  take 
photographic  plates  to  the  office. 

Mr.  Mahar  and  his  assistants 
were  able  to  reach  eight  men  on 
their  i)arade  posts  and  .send 
them  quickly  to  the  crash  scene 
or  other  places  for  phases  of 
that  storj'.  He  caught  a  Journal- 
.American  man  in  a  radio  car  at 
J.<aGuardia  and  he  was  able  to 
raach  the  crash  scene  in  15 
minutes.  The  paper’s  reporter  in 
Queens  was  sent  there.  Six  pho¬ 
tographers  were  sent  to  the 
crash  scene.  One  reporter  went 
to  Jdlewild  Airport  to  interx’iew 
friends  and  relatives  who  were 
still  there  after  having  said  fare¬ 
well  to  the  persons  departing  on 
the  ill-fated  plane.  One  went  to 
the  American  Airlines  office  to 
get  the  passenger  list. 

.As  soon  as  the  lower  Broad¬ 
way'  parade  and  City  Hall  re¬ 
ception  were  over,  three  or  four 


to  handle  the  Glenn  story.  The 
crash  storj'  actually  was  a  clean 
one  to  cover.  There  were  no 
hospitals  to  cover  and  rescue 
efforts  were  in  a  limited  area. 
There  was,  of  course,  lots  of 
work  to  do  in  the  office  such  as 
preparing  obituaries  of  j)romi- 
nent  persons.” 

Mr.  Weiss  said  the  Herald 
Tribune  had  a  minimum  of  dis¬ 
placement  of  its  staff  from 
previous  assignment  on  the 
Glenn  storj'.  Two  reporters  who 
were  to  do  speculative  side 
stories  on  the  celebration  were 
transferred  to  the  crash,  as  were 
some  photographers. 

The  bus  strike  developed  more 
side  material  than  had  i)een  ex¬ 
pected,  but  the  Herald  Tribune 
managed  to  make  a  news  hole 
for  it.  Some  district  men  in 
Manhattan  were  diverted  to  the 
crash  and  the  paper  dei)ended 
on  the  AF  for  a  few  hours 
during  the  day  for  routine  local 
news  on  their  beats. 

With  its  “usual  unusual”  news 
jiresentation,  the  Herald  Tribune 
March  2  headlined:  “In  Triumph 
and  Tragedy,  the  Course  of  Man 
Is  Progress.  TRIUMPH  —  The 
New  York  Way.  TRAGEDY  — 
End  of  Flight  1.”  Unusual  six- 
column  photos  illustrated  both 
the  triumph  and  the  tragedy. 

Triple  Headline 

The  morning  tabloid  Sew 


York  Ihiily  Sew»  filled  its  front 
page  with  a  Glenn  jiicture  and 
a  three-part  headline  covering 
the  day’s  three  big  stories:  “IN 
ONE  D.AY:  !)5  Die  in  .Jet;  Bus¬ 
men  Strike;  Millions  Share 
(Jlenn  Triumph.” 

The  Sew  York  Mirror,  also  a 
moniing  tabloid,  for  the  first 
time  in  years,  u.se<l  the  rare  de¬ 
vice  of  having  two  “front” 
l)ages.  The  first  one  was  headed 
“  ‘WONDERFUL!’  ”  with  a  full- 
page  picture  of  the  confetti 
snowstorm  engulfing  the  Glenn 
motorcade.  The  second  “front,” 
actually  page  five,  was  headed 
“no  Seconds  To  Death  For  95” 
with  a  big  picture  of  the  wrecked 
plane.  The  Iwttom  of  the  page 
carried  a  banner  line:  “Bus 
Strike  On.”  Its  center  two- page 
spread  of  Glenn  pictures  was 
headed:  “The  Day  New  York 
Went  Into  Orbit.” 

“The  minute  the  crash  oc¬ 
curred,  it  dwarf cxl  the  Glenn 
storj’  for  us,”  said  Alvin  Davis, 
managing  editor.  Sew  York 
Post,  afternoon  tabloid.  “We 
had  assigned  18  reporters  to 
cover  Glenn  and  reassigned  all 
but  five  to  the  crash.  Two  Post 
reporters  who  were  awaiting 
Glenn’s  arrival  at  I..aGuardia, 
heard  of  the  crash  over  their 
car  radio  and  sped  to  Idlewild.” 

Post  City  Editor  John  Bott 
sent  City  Hall  reporter  Jack  D. 

(Continued  on  paye  (56) 


more  .Journal-American  men 
were  reassigned  to  the  crash. 
Night  reporters  and  rewritemen 
were  called  to  duty  early'.  Some 
raportors  worked  on  into  the 
night  at  the  crash  scene.  Men 
and  women  anchored  on  specific 
])hases  of  the  Glenn  reception, 
such  as  the  luncheon,  the  Mayor 
of  Perth,  Australia,  the  color 
.storj',  were  not  disturJ>e<l. 

Jn  addition  to  two  big  ban¬ 
ner  headlines  about  the  crash, 
the  Journal-American  had  an 
eight-column  headline  printed  in 
red  to  welcome  Col.  Glenn. 

.As  i)art  of  its  promotion  pro¬ 
gram,  the  Journal-American  dis¬ 
tributed  thousands  of  copies  of 
a  full-page  picture  of  Col.  Glenn 
to  the  street  crowds.  Jt  was 
headed:  “Welcome,  Glenn — New 
A'ork  Is  Proud  of  You!”  The 
newspaper’s  logotype  was  used 
at  the  bottom  of  the  sheet. 

While  the  afternoon  papers 
had  to  make  instant  changes, 
the  morning  papers,  of  course, 
had  more  time  to  evaluate  the 
three  big  stories  of  the  day  and 
to  work  out  their  coverage. 

Only  Slightly  Upset 

“It  was  surprising  how  little 
we  were  upset  by  the  unexpected 
crash,”  reported  Murray  Weis-s, 
executive  editor  (metropolitan). 
Sew  York  Herald  Tribune.  “We 
were  well  prepared  in  advance 
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Joy  and  Grief 

{Continued  from  page  65) 


Fox  in  his  car  to  Idlewild  and 
he  telephoned  the  Post  its  first 
pood  description  of  the  crash 
scene.  The  Post  had  four  pho- 
topraphers  assipned  to  the  pa¬ 
rade,  but  moved  two  to  the 
crash.  It  u.sed  a  number  of  AP 
parade  pictures,  easily  accom¬ 
plished  as  the  AP  had  a  picture 
transmission  crew  workinp  in 
the  Post’s  lab. 

Heard  Explosion 

One  of  the  first  new.smen  to 
reach  the  scene  of  the  plane 
crash  was  .4mold  Fine,  manap- 
inp  (Mlitor  of  the  Brookign  Daily, 
moiTiinp  tabloid.  Mr.  Fine  lives 
near  the  International  .\lrport 
and  was  drivinp  on  Belt  Park¬ 
way  when  he  heard  the  explo¬ 
sion.  He  sped  to  the  marsh  sur- 
roundinp  .lamaica  Bay  and  rode 
with  the  first  arrivinp  fire  trucks 
to  a  point  on  the  shore  of  the  icy 
bay. 

“Bodies  were  coated  with 
kerosene  fuel  and  ice,”  .said  Mr. 
Fine.  “We  had  six  reporters- 
photopraphers  assipned  to  the 
Col.  Glenn  parade.  I  calle<l  the 
Brooklyn  Daily  office  and  as 
soon  as  our  staffers  bepan  call- 
inp  in,  they  were  transferred  to 
the  disaster  story. 

“We  checke<l  with  the  Fire 


ciiTuit  television.  Admittance 
was  by  official  Workinp  Press 
Caixls  or  by  White  House  Press 
Cards.  The  seven  major  New 
York  newspapers,  the  AP,  UPI 
and  Reuters  each  had  one  repre¬ 
sentative  in  the  Grand  Ballroom. 

Special  Tclcplmiies 

Under  the  direction  of  James 
G.  McCaffrey,  senior  communi¬ 
cations  consultant  of  the  New 
York  Telephone  Company,  20 
pastel-colored  Princess  tele¬ 
phones  were  set  up  in  the  press 
area  l)eside  the  City  Hall 
speakers’  .stand  and  30  in  the 
Louis  XVI  Suite. 

In  addition  to  the  15  rei)orters 
who  repularly  cover  City  Hall, 
the  Department  of  Commerce 
and  Public  Events  issue<l  47 
special  passes  to  newspaper  re- 
jxnders  and  photoprai)hers.  The 
department  issued  85  special 
passes  to  j’adio  and  television 
men  and  these  did  not  include 
technicians. 

To  help  with  press  coverage, 
the  dei)artment  provitled  texts 
of  the  mayor’s  .scroll  and  procla¬ 
mation,  itineraries  and  time¬ 
tables,  lists  of  astronauts  pres¬ 
ent,  lists  of  notables  present,  in- 
cludinjt  Vice  President  Lyndon 
B.  Johnson,  and  much  other 
mimeoj^raphed  information. 


Glenn  Photos 


iwrters  and  even  just  plain  spec¬ 
tators. 

Slap-Huppy  Mob 

The  fact  is,  at  least  from  the 
vantage  iK»int  at  which  we  .saw 
the  jiaraile,  the  spwtators 
fonned  what  was  undoubte<lly 
one  of  the  bippest  ami  slap-hap- 
|)iest  mobs  of  j>eo])le  in  the  city’s 
histoiy.  Police  were  never  fully 
successful  in  keepiiifj  the  crowds 
l>ehind  the  barricades  and  at 
.several  ijoints  alonp  the  way 
mas.s€*s  of  jjeople  broke  through. 

.4nd  far  from  trying  to  keep 
photographers  behind  the  barri¬ 
cades,  the  hundreds  of  jml ice¬ 
men  we  saw  never  even  ques- 
tioiusl  <Hiuipment-laden  ama¬ 
teurs  who  also  .stood  liefore  the 
barricades  without  press  passes. 
When  the  i)arade  pas.sed  there 
were  more  amateurs  firing  movie 
and  still  cameras  in  the  street 
than  there  were  profe.ssionals. 

Several  time.s,  attempting  to 
get  pictures  of  the  parade,  we 
were  squeeze<l  up  against  the 
barricades.  Whenever  this  hap¬ 
pened,  dozens  of  hands  reached 
out  from  l)ehind  the  barricade 
and  tried  to  push  us  out  of  the 
line  of  sight  of  the  home  movie 
and  .still  cameras. 

However,  it  w’as  fortunate 
for  the  professional  .still  men  who 
worked  that  particular  comer 
that  ix)lice  there  did  not  insist 
on  their  remaining  Ix'hind  the 
barricades.  We  do  not  see  how 


operators  was  a  young  woman 
wielding  a  movie  camera  with 
three  lenses.  During  the  '  Xcite- 
ment  she  had  slipped  umlcr  the 
l)arricaile,  raced  into  the  street 
and  taken  iq)  a  profe-sional 
stance  —  one  foot  forward 
slightly  crouched  and  baning 
into  the  camera — as  she  -teadily 
held  the  camera  on  an  .idvanc- 
ing  .section  of  the  parade. 

C.liaotic  Seem- 

-As  the  last  section  of  the 
))arade  i)assed  by,  the  street  l)e- 
came  a  scene  of  chaos.  People 
broke  through  the  barricades 
everywhere. 

Since  some  of  the  street  pho¬ 
tographers  had  instructions  to 
head  uptown  to  another  jxiint 
after  the  parade  pas.sed  this  lo¬ 
cation,  they  were  dismayed  to 
find  them.selves  tra))jx“d  in  such 
a  mob.  It  was  imixissible  to  move 
in  any  direction.  .At  one  ix)int, 
the  force  of  the  mob  pushed  this 
reporter  into  a  woman  who  w’as 
in  turn  knocked  over  a  ix)lice 
barricade.  The  woman  went  over 
first  and  we  followed,  hitting 
her  in  the  head  with  our  ( amera 
case. 

It  took  us  alx)ut  15  minutes 
to  work  our  way  out  of  that  mob. 
We  do  not  know  how  many  pho- 
tograj)hers  made  it  uptown  in 
time  to  catch  the  parade  at  an¬ 
other  ix)int.  But  we  figured  they 
were  lucky  if  they  just  got  out 
without  a  .scratch.  L 


Department  Photo  Division  and 
used  several  of  its  photos  in 
addition  to  those  obtained  by 
our  staff,”  he  explained.  “The 
Police  Department  Accident 
Safety  Division  also  makes 
photos  that  often  can  be  ob¬ 
tained  in  an  emergency.” 

'The  front  page  of  the  Brook¬ 
lyn  Daily  was  filled  with  a  crash 
photo  wdth  a  one-word  cutline: 
“Devastation.”  A  credit  line 
read:  “Fire  Department  Official 
Photo.”  Six  crash  pictures  were 
carried,  three  on  the  back  page 
and  two  on  page  3. 

Press  Plans 

The  Department  of  Commerce 
and  Public  Events  of  the  City  of 
New  York  had  made  elaborate 
plans  for  the  care  and  conveni¬ 
ence  of  the  press  throughout  the 
“Glenn  Day”  celebration. 

Press  busses  were  part  of  the 
official  motorcade  from  La- 
Guardia  Aiiqjort  to  the  Battery, 
up  lower  Broadway  through  a 
snowstorm  of  tickertape  to  City 
Hall  for  a  reception  and  on  up 
Fifth  Avenue  and  to  the  Wal¬ 
dorf-Astoria  luncheon. 

The  Louis  XVI  Suite  in  the 
Waldorf  had  been  transformed 
into  a  vast  pressroom.  .A  buffet 
luncheon  was  ser\'ed  the  press 
there.  Reporters  could  see  and 
hear  the  speakers  in  the  adjoin¬ 
ing  Grand  Ballroom  by  closed 

66 


(Continued  from  page  13) 


knocked  him  off  his  feet. 

Not  all  still  photographers  ex- 
jierienced  this  kind  of  treatment, 
however.  In  fact,  many  of  them 
who  were  stationed  in  the  streets 
found  police  more  confused  than 
belligerent  and  the.se  cameramen 
were  permitted  to  operate  in  the 
.streets,  despite  the  fact  that  at 
a  planning  conference  for  the 
event  between  newsmen  and  city 
officials  it  was  agreed  that  all 
street  photographers  would  work 
from  lx*hind  the  police  barri¬ 
cades. 

This  reix)rter  was  stationed 
at  a  street  corner  on  low'er 
Broadway  in  the  Wall  Street 
area,  not  far  from  where  the 
parade  began.  There  was  a  po¬ 
lice  pole  marked  PRESS  at  this 
corner  and  alxiut  a  dozen  still 
photographers  were  stationed 
there.  On  several  occasions  po¬ 
lice  approached  indivdduals  or 
groups  of  ])hotographer.s  and 
asked  them  to  move  l>ehind  the 
barricades.  The  photographers 
merely  shuffled  their  feet  a  bit 
or  moved  a  step  or  two,  but  in 
effect  held  their  ground.  Police 
merely  shrugged  their  shoulders 
or  looked  the  other  way. 

When  the  parade  Paine  by, 
the  street  was  crammed  with 
photographers  —  both  amateur 
and  professional  —  word  re- 


a  photographer  could  possibly 
have  operated  from  among  the 
depths  of  that  howling  blob  of 
humanity. 

Posiliun  Pix 

Other  photo  arrangements  for 
the  parade  consisted  of  “posi¬ 
tion”  pictures,  taken  from  set 
spots  in  buildings  lining  the 
jiarade  route;  a  large  truck 
crammeil  with  still  and  motion 
picture  cameramen  which  pre¬ 
ceded  Col.  Glenn’s  car;  another 
truck  carrying  new'sreel  camera¬ 
men  and  one  for  the  television 

IKXll. 

At  the  point  Glenn  passed  by 
us,  the  photo  coverage  situation 
was  fantastic.  The  three  camera 
trucks  preceded  the  lead  cars. 
Alxnit  a  half  a  dozen  photogra¬ 
phers  who  came  down  the  street 
with  the  parade,  paced  Glenn’s 
car.  some  running  alongside, 
some  ahead  of  the  car.  Over¬ 
head,  from  the  first  floor  balcony 
of  an  office  building,  several 
photographers  zeroed  in  on  the 
scene.  On  the  opjxisite  side  of 
the  street,  a  television  crew  was 
located  in  another  office  build¬ 
ing. 

At  several  points  amateurs 
broke  through  the  barricades 
and  mixed  in  with  professionals. 
We  saw  everything  from  Spee<l 
Graphics  and  Leicas  to  Brown¬ 
ies.  One  of  the  most  aggressive 


• 

College  Class  Learns 
.\bout  A(1  Campaigns 

Milwaukee 

JIarketing  students  at  Mar¬ 
quette  University  are  receiinng 
practical  training  in  the  develop¬ 
ment  of  advertising  campaigns 
through  a  course  jiresented  in 
cooperation  with  the  Milwaukee 
Chapter  of  the  Association  of 
Industrial  Advertisers. 

The  course,  under  the  direc¬ 
tion  of  J.  Brooks  Smeeton,  pro¬ 
fessor  of  marketing,  features 
lectures  by  advertising  agency 
and  art  studio  personnel,  media 
representatives  and  corporation 
marketing  executives  and  offers 
students  an  opportunity  to  study 
firat  hand  a  client-advertising 
agency  relationship. 

• 

Space  Story  Awanl 

Dittroit 

The  .Aviation-Space  Writers 
Association  (AWA)  has  estab- 
lisheil  an  annual  award  for  ex¬ 
cellence  in  space  w'riting  in 
memory  of  Robert  S.  Ball,  of 
the  Detroit  ^ews  Washington 
Bureau  who  died  last  July  9  at 
the  age  of  49.  The  Robert  Ball 
Memorial  Award  will  be  a  model 
of  the  Mercurj’-Redstone  boost¬ 
ers  which  rocketed  astronauts 
into  suborbital  flights  last  year. 
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Paper  Got 
Glenn  Into 
New  Jersey 

Newark,  N.  J. 
Thoiisaiuls  of  New  Jersey 
residents  were  able  to  hail  Astro¬ 
naut  John  H.  Glenn  Jr.  in  per¬ 
son — thanks  to  the  Newark  Star- 
Ledger. 

Col.  Glenn’s  departure  from 
Newark  Airport  was  arranged 
as  the  result  of  a  proposal  by 
the  Newhouse  ncw.spaper. 

Tha  astronaut  was  scheduled 
to  leave  from  his  Nc'W  York  visit 
by  way  of  Idlewild  Airport.  Two 
days  iK-fore  he  arrived  in  New 
York,  liowever,  the  Star-Ledprer 
contaoti'd  the  National  Aero¬ 
nautics  and  Space  Administra¬ 
tion  representative  making  ad- 
rance  i)lans  and  suggested  that 
the  departure  l)e  switchetl  to 
Newark  .\irport. 

The  Star-Ledger  explained 
that  this  would  permit  New 
Jerseyans  to  pay  personal  hom¬ 
age  to  the  glolte-girdling  astro¬ 
naut. 

The  N  .4  S  A  representative 
said  the  jtroposal  w’ould  be  given 
“serious  consideration”  and  he 
could  .say  “without  reservation 
that  John  (Glenn)  would  be 
most  happy  to  visit  New  Jersey,” 
The  Star-Ledger  then  in¬ 
formed  Gov.  Richard  J.  Hughes 
of  the  |)roposal  and  the  Gover¬ 
nor  said  he  “would  be  delighted” 
it  it  were  jxjssible  to  arrange 
the  visit. 

The  following  day,  Aaron 
Benesch,  chief  of  the  Washing¬ 
ton  Bureau  of  the  Newhouse 
Newspapers,  told  U.S.  Sen.  Clif¬ 
ford  P.  Case  (R-N.  J.)  about 
the  proposal.  Senator  Case,  a 
member  of  the  Senate  Space 
Committee,  happened  to  have  a 
luncheon  date  the  same  day  with 
NASA  Administrator  James  E. 
Webb.  The  Senator  showed  him 
a  copy  of  The  Star-Ledger  story’ 
outlining  the  proposal  and  urged 
him  to  have  the  switch  to  New¬ 
ark  Airport  made. 

Shortly  afterward,  NASA  an- 
nounce<l  that  the  sw’itch  in  plans, 
as  proposed  by  the  Star-Ledger, 
would  l)e  made.  State,  city  and 
airport  officials  swung  into 
action  to  make  preparations  for 
a  recejdion  at  the  airport. 

More  than  .o,000  persons — the 
largest  crowd  ever  to  greet  a 
dignitary’  at  the  airport — turned 
up  Saturday’  morning,  despite 
the  bitter  cold,  to  give  the  astro¬ 
naut  a  rousing  send-off.  Some 
persons  arrived  as  early  as  2.30 
A.M.  in  order  to  get  choice  spots 
from  which  to  watch  the  cere¬ 
monies,  scheduled  for  8:30. 


Lasley  and  Taylor 
Buy  5-Dtty  Paper 

Pasadena,  Calif. 
The  Paaailena  Citizen,  pub¬ 
lished  five  times  weekly  here, 
has  been  sold  to  Dick  Lasley, 
37,  of  Houston,  and  Robert  H. 
Taylor,  51,  of  Pasadena. 

Mr.  Lasley  lx)ught  interest  in 
the  Pasadena  Publishing  Com- 
l)any',  formerly  held  by  the  Fred 
Hartman  and  Baytown  Sun  in¬ 
terests. 

Weldon  J.  Hornsey,  Pasadena 
real  estate  man  and  former  pub- 
li.sher  of  Pasadena’s  first  news- 
l)aper  —  the  Pasadena  Times 
—  Iwught  part  of  the  paper  as 
an  investment. 

Hailey  Wins 
Circulator 
Award  Again 

H.  W.  (Wally)  Hailey  of  the 
San  Franeisco  Examiner  is  the 
first  tw'o-time  winner  of  the 
Hearst  Circulator  of  the  Year 
.4ward.  His  selection  to  receive 
a  plaque  and  a  check  for  $1,000 
was  announced  by  J.  M.  Sten- 
buck,  general  circulation  direc¬ 
tor  of  Hearst  Newspapers. 

Tie<l  for  second  place  honors 
and  dividing  a  $500  prize  are 
H.  T.  (Ted)  .4ust,  circulation 
director  of  the  Los  Angeles  Her- 
ahl-Express,  which  on  Jan.  8 
Ijecame  the  Los  Ayigeles  Herald- 
Exawiner,  and  John  T.  Potts  of 
the  New  York  Mirror.  The  Mir¬ 
ror,  whose  six  months  average 
for  the  perio<l  ending  Sept.  30 
was  in  excess  of  886,000,  mak¬ 
ing  it  the  second  largest  U.  S. 
newspaper,  achieved  a  gain  of 
almost  50,000  in  the  year. 

Mr.  Hailey’s  victory’  comes 
after  his  first  year  on  the  .staff 
of  the  San  Francisco  Examiner. 
He  was  transferred  there  from 
the  Seattle  Post-Intelligencer, 
where  he  earned  his  first  Circu¬ 
lator  of  the  Year  Award  in  1958, 
after  placing  second  in  1957. 

Mr.  Hailey  began  newspaper 
work  in  Portland,  Oregon,  after 
a  course  in  business  administra¬ 
tion  at  Oregon  State  College.  In 
1947,  he  became  circulation  di¬ 
rector  of  the  St.  Paul  (Minn.) 
Dispatch  &  Pioneer  Press  where 
he  remained  until  he  joined  the 
Seattle  Post-Intelligencer. 

• 

Named  Top  Hoosier 

Kokomo,  Ind. 
Dow  Richardson,  editor  of  the 
Kokomo  Tribune  for  the  last  15 
years,  has  l)een  named  Hoosier 
new’sman  of  thb  year  by  the 
Indianapolis  Preps  Club. 


New  Hearst 
Moves  For 
Anniversary 

San  Francisco 
Plans  for  the  future  prevailetl 
over  reiK)rts  of  the  past  in  the 
San  Franeisco  Examiner  mark¬ 
ing  the  75th  anniversary’  since 
the  late  William  Randolph 
Hearst  assumed  his  first  pub- 
lishership. 

This  March  4  edition  was  the 
launching  pad  of  a  diamond 
jubilee  which  will  continue 
through  the  months  ahead. 

“The  tone  of  each  observ’ance 
will  l)e  that  of  j)rogress  coupleil 
with  gratitude,”  the  fir.st  Hearst 
Newspaper  said. 

But  the  principles  of  Ameri¬ 
canism  and  democracy’  for  which 
his  father  stood  will  continue  in 
the  Hearst  Newspapers,  declare^l 
William  Randolph  Hearst  Jr., 
in  his  Editor’s  Report. 

“They  believe  in  genuine 
democracy,  the  rule  of  the 
majority. 

“They  Wieve  that  .4merica 
should  be  for  Americans  and 
that  Americans  should  be  for 
America,”  the  words  the  pub¬ 
lishing  empire’s  founder  used  in 
1935,  still  prevail,  the  editor-in- 
chief  pletlged. 

The  declaration  of  these  poli¬ 
cies  three  decades  ago  folIowe<l 
attacks  which  resulte<l  from  Mr. 
Hearst’s  visit  to  Adolf  Hitler, 
the  son  reported. 

New  Properties  Soon 

The  75th  anniv’ersary’  also 
brought  reaffirmation  of  the 
parent  Hearst  Corporation’s 
plan  to  acquire  new  properties. 

“This  move  will  develop  in  the 
near  future,”  said  Randolph  A. 
Hearst,  president  of  Hearst 
Consolidated  Publications  and  of 
Hearst  Publishing  Company, 

The  Examiner  became  a 
cornerstone  of  a  publishing 
empire  which  in  50  yrears 
included  25  daily  and  17  Sun¬ 
day’  new’spapers.  Today’  there 
are  12  newspapers,  12  U.S. 
magazines,  five  British  maga¬ 
zines  and  various  other  proper¬ 
ties. 

The  San  Francisco  Examiner 
has  the  highest  circulation  it 
has  ever  enjoyed,  “Randy” 
Hearst  said  in  a  message  of 
appreciation. 

Vigorous  moves  have  been 
launched  under  the  publisher- 
.ship  of  Charles  L.  Gould.  These 
have  rangecl  from  a  detailed 
statement  of  editorial  policy  to 
the  refurbishing  of  all  parts  of 
the  paper. 

The  Examiner’s  1961  adver¬ 


tising  volumn  was  35,860,839 
lines,  re{)orts  Arthur  Gilbert, 
:idvertising  director.  Circulation 
figures  include  a  436,787  Sun¬ 
day  distribution,  reports  W.  H. 
Hailey’,  circulation  director. 

Founded  in  '65 

The  Examiner  was  founde<l 
Dec.  12,  1865  on  the  ruins  of  the 
old  Democratic  Press,  whose 
])lant  was  %vreckcd  by  a  mob  on 
Lincoln’s  death.  It  was  .sold  to 
Senator  George  Hearst  in  1880 
for  around  $10,000.  While 
l)ecoming  a  leading  Democratic 
newspaper  it  continued  to  lose 
money.  .4  $250, OOO  deficit  for 
seven  years  of  o|)erations  was 
reporte<l  by’  the  time  its  future 
ojjerator’s  Ilarv’ard  career  ended. 

These  losses  mounted  under 
the  new  ownership  as  Mr.  Hearst 
reequipped  the  newspaper.  Re- 
l)orts  show  he  obtaimfl  the  New 
York  Herald  cables  as  a  news 
serv’ice  even  before  l)ecoming 
publisher  on  March  4,  1887. 

Installations  included  the  first 
color  press  exjuipment  on  the 
Pacific  Coast. 

I^uiel  Start 

Mr.  Ht'arst’s  multiple  roles  in 
l)ublishing  were  evidenced  from 
the  lieginning  of  a  publisher- 
ship  here  marked  simply  by  a 
few  words  in  the  Examiner 
masthead. 

“The  Examiner,  with  this 
issue,  has  become  the  exclusive 
property  of  William  R.  Hearst, 
the  son  of  the  former  proprie¬ 
tor,”  it  was  announced. 

The  anniversary’  edition  of  th-j 
Examiner  showed  that  Mr. 
Hearst  was  photographer  as  well 
as  proprietor,  publisher  and 
editor  of  the  newspaper. 

An  1898  photo  unearthed  in 
research  shows  Mr.  Hearst 
aboard  a  yacht  snapping  a  pic¬ 
ture. 

Julius  Davidson 
Publisher  Emeritus 

DA'iTONA  Be^vcii,  Fla. 
Herbert  M.  Davidson  has 
l)ecome  president  of  the  News- 
Journal  Corporation  with  his 
father,  Julius  Davidson,  who  is 
91,  moving  up  to  chairman  of 
the  board  and  publisher  emeritus. 

Herbert  Davidson  also  is  now 
editor  and  publisher  of  the 
Journal  and  News  and  his  son, 
Tippen  Davidson,  \’icepresident 
and  treasurer  of  the  corpora¬ 
tion,  is  general  manager  and 
executive  editor. 

Thomas  T.  Cobb,  attorney  for 
the  corporation,  was  elected  sec¬ 
retary’,  succeeding  the  late 
Alfred  A.  Green,  and  a  member 
of  the  board.  Other  directors  are 
Julius  Davidson,  Herbert  David¬ 
son,  Tippen  Davidson,  and  John 
H.  Perry. 
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Oakes  Flays 
Opinion  Bloc 
‘Pressures’ 

Milwaukee 

Public  opinion  pressure  groups 
that  wield  advertising  and  cir¬ 
culation  boycotts  as  their  weap¬ 
ons  exert  an  illegitimate  blow 
against  the  freedom  of  expres¬ 
sion,  John  B.  Oakes  said  here 
March  7  in  the  Nieman  Lecture 
series  at  Marquette  University. 

Mr.  Oakes,  wlitor  of  the  edi¬ 
torial  page  of  the  New  York 
TImeit,  said  the  writing  of  a 
strong  letter  to  a  newspaper 
attacking  it  for  its  opinion  is 
a  legitimate  form  of  pressure, 
hut  the  boycott,  aimed  at  im¬ 
posing  a  group’s  views  on  the 
editor,  infringes  on  the  fr<“ednm 
of  the  press. 

The  major  pressure  on  news¬ 
papers,  Mr.  Oakes  .^^aid,  comes 
not  so  much  fi*om  advert i.sers 
as  from  the  opinion  groups  in 
lal)or,  religion,  business  and  so¬ 
cial  spheres  which  are  organized 
for  propagandistic  purpo.ses. 
They  do  not,  in  Mr.  Oakes’  view, 
rely  on  ordinary  efforts  at  per¬ 
suasion  to  convince  newspapers 
of  the  correctne.ss  of  a  given 
cour.se  of  action. 

Editorial  Tr:ins>ilioii 

Tracing  the  development  of 
the  newspaper  editorial  pages 
from  the  days  when  public  men 
were  reviled  in  print,  Mr.  Oakes 
came  to  the  present-day  criti¬ 
cism  that  many  newspapers  re¬ 
flect  the  economic  status  of  their 
owners. 

It  is  only  doing  what  comes 
naturally,  Mr.  Oakes  said,  when 
a  newspaper  assumes  the  atti¬ 
tudes  and  beliefs  of  the  business 
community. 

“It  must  he  said,”  -he  added, 
“that  many  of  the  best  news¬ 
papers  do  adhere  not  to  their 
economic  milieu  hut  rather  to 
what  they  objectively  and  in¬ 
dependently  l)elieve  to  he  the 
interests  of  the  general  public. 

“I  wish  to  emphasize  that 
those  newspai>ers  that  by  com¬ 
mon  consensus  are  the  best  in 
this  country  are  with  few  ex¬ 
ceptions  tho.se  that  have  the 
most  indejiendent,  most  fearless, 
and  most  disinterested  editorial 
pages.  .And  most  of  the  best 
newspapers  no  longer  have  a 
blind  political  partisanship.” 

Political  Obligation 

Mr.  Oakes  said  it  is  a  posi¬ 
tive  obligation  of  a  newspaper 
to  support  political  candidates 
and  thereby  help  its  readers  to 
make  the  best  choice  of  public 
officials. 


“It  ceases  to  be  fun,”  he  .said, 
“and  becomes  a  chore,  when  a 
newspaper  conscientiously  tries 
to  advise  its  readers  on  a  non- 
Itartisan  basis  as  to  the  Itest 
men  in  a  long  list  of  candidates 
for  state  or  local  office.” 

The  Times  tnlitor  said  the 
most  important  function  of  the 
cxlitorial  is  to  examine  a  ])ublic 
problem,  proi)ose  a  course  of  ac¬ 
tion  in  the  jiublic  intere.st,  and 
tr>'  to  convince  the  readers  that 
such  a  course  is  right.  This  is 
the  argumentative  type  of  edi¬ 
torial.  he  exiilained. 

The  interpretive  editorial,  Mr. 
Oakes  said,  should  inform  and 
helj)  the  reader  to  think  alwut 
the  problem.  In  a  third  category 
he  put  the  editorials  that  are 
ceremonial  nature  —  cultural, 
humorous  or  purely’  literary  ex¬ 
ercises. 

Judicious  Timing 

.Tudicious  timing  is  of  the 
es.sence,  Mr.  Oakes  advised. 

“So  often,”  he  said,  “news¬ 
papers  courageously  deplore 
things  after  the  event,  or,  if 
before,  still  too  late  to  do  any 
good.  It  is  part  of  the  tech¬ 
nique  of  producing  a  meaning¬ 
ful  editorial  page  to  say  what 
has  to  l)e  said  at  a  time  when  it 
can  actually  be  etfective  —  not 
so  far  in  advance  that  everj’one 
has  forgotten  all  alwut  the 
words  of  wisdom,  nor  .so  late 
in  the  game  that  the  words 
might  as  well  not  have  been 
spoken.” 

•4s  a  final  word  on  the  sub¬ 
ject,  Mr.  Oakes  said:  “The  edi¬ 
torial  must  be  clear  in  composi¬ 
tion,  pointed  in  argument  and 
moderate  in  tone.  ...  I  do  not 
think  that  slang  or  coyness  have 
a  projjer  place  on  the  editorial 
page.” 

• 

Res<^ar<*li  Direr tt>r 
.\t  Oregon  SrhiMtl 

Eugene,  Ore. 

Communications  re.search  will 
become  a  part  of  the  University 
of  Oregon  School  of  Journalism 
program  this  fall  with  the 
arrival  of  a  new  director  of 
communications  research.  He  is 
Galen  R.  Rarick,  whose  appoint¬ 
ment  as  associate  professor  of 
journalism  and  director  of 
communications  research  is 
announced  by  Dean  Charles  T. 
Duncan. 

Mr.  Rarick  comes  to  the  Uni¬ 
versity  from  the  University  of 
California  at  Berkeley,  where 
he  has  been  a  lecturer  in  jour¬ 
nalism  and  an  acting  assistant 
professor  since  1959.  He  was  a 
newspaperman  for  more  than  10 
years  after  he  received  his 
bachelor’s  degree  in  journalism 
from  the  University  of  Denver 
in  1948. 


Boston  Globe 
Marks  90th 
Anniversary 

Bo.ston 

The  March  4th  edition  marked 
the  90th  anniversary  of  the 
Bouton  Globe. 

Herbert  A.  Kenny  de.scrilied 
it  as  “a  newspaper  with  a  heart 
and  art(‘ries  that  have  grown 
y’ounger  with  the  crowded 
years.”  The  Glol)e,  he  noted,  was 
lK)rn  in  an  age  of  Victorian 
optimism  and  American  enter¬ 
prise. 

“Everyone  dreamed  of  incred¬ 
ible  novelties  and  a  more  bounti¬ 
ful  life,”  Mr.  Kenny  wrote. 
“They  were  not  disappointed  .  .  . 
The  GIoIm*  saw  it  all — from  a 
ringside  seat,  and  its  readers 
.saw  with  it.” 

Electronic  Typeselting 

The  eight  pages  that  the  Globe 
published  daily  in  its  first  years 
were  all  set  tediously  by  hand. 

Today  the  largest  installation 
of  electronic  typesetting  ma¬ 
chines  in  the  world  is  in  the 
Globe’s  new’  plant,  itself  among 
the  most  modern  in  the  countr>’. 

When  the  first  Glol)e  appeared, 
March  4,  1872,  its  front  page 
w’as  given  over  to  lx>ok  reviews, 
articles  on  the  drama,  essays  on 
the  fine  arts,  and  adv’ertisements. 

Men  of  literary  ambition,  most 
of  them  men  of  leisure,  only 
some  of  them  trained  observers, 
sent  letters  from  “The  Old 
World,”  “England”  and  the 
“West  Indies,”  to  the  columns 
of  the  new’  and  newsy  paper. 

The  first  editor,  Maturin  M. 
Ballou,  w’hose  “Treasury  of 
Thoughts”  appeared  the  same 
year,  gave  way  to  Col.  Chas. 
H.  Taylor. 

In  TIh>!>«‘  Days 

The  (xlitor  of  the  Glolee  wrote 
reflectively  on  the  jiaper’s  estale- 
lishment: 

“No  more  inviting  period 
could  have  lieen  chosen  for  our 
purpose  than  the  present  activ’e 
one  of  the  w’orld’s  history:  w’hen 
the  nations  of  the  earth  are  in 
a  state  of  vivid  activity;  w’hen 
old  ties  are  being  sev’ered  and 
new’  ones  formed,  and  w’hen  w’ars 
and  rumors  of  wars  command 
the  attention  of  all  others. 

“Nt’w  countries  are  being 
settled  and  built  up;  old  nations 
are  aroused  from  the  lethargy’ 
of  centuries,  and  are  standing  on 
the  verge  of  human  progress. 

“Ideas  are  grow’ing  to  man¬ 
hood,  and  are  far  stronger  than 
monarchies.  The  former  serf  and 
slave  are  no  longer  bondsmen, 
and  religious  liberty  is  gradually 


penetrating  the  most  .igoted 
kingdom  of  the  globe. 

“The  earth  is  yieldiim  up  her 
treasures  as  though  by  nagic  1- 
and  distant  lands  of  tl .  ocean 
are  peopled  anew’  w’itli  a  race 
W’hose  energy  and  sk.ll  will 
develop  their  vast  resources.  The 
mysterious  tril)es  of  .-XMa  are 
l>ecoming  our  neighlxu  s  ind  the 
tongue  of  lightning  enables  us 
to  talk  with  the  mo.st  ili.stant 
lx>rtions  of  the  civilize<l  world. 

“The  strides  of  science  out- 
.strip  almost  the  human  iwwer 
of  the  mind  to  conceiv. ,  while 
the  arts  prosper  as  tiny  have 
nev’er  done  in  the  19th  century. 

“Such  is  the  period  at  which 
w’e  launch  upon  the  tide  of  pub¬ 
lic  events,  w’hen  every  recurring 
day  is  fresh  freighted  with 
interest  and  every  hour  is  busy 
w’ith  themes  of  the  future.” 

• 

(•umpbell  to  Monnn* 

.4s  General  Manajrer 

Monkoe,  La. 

Jack  S.  Campliell  has  been 
named  general  manager  of  the 
Monroe  Newa-Star  and  Morning 
World  to  fill  the  vacancy  created 
by  the  death  of  Richard  Hale 
last  January’. 

His  appointment  w’as  an¬ 
nounced  by  Robert  E wring  Jr., 
chairman  of  the  board,  and 
William  H.  Bronson,  president 
of  the  tw’o  newspapers. 

Mr.  Campbell  has  been  associ¬ 
ated  with  the  Ewing  new.spapers 
since  1934  when  he  joined  the 
staff  of  the  Shreveport  Tims. 
Since  1958  he  has  seiw’ed  as 
retail  advertising  manager  of 
New’spaper  Production  Co., 
agent  of  the  Shreveport  Times 
and  Journal. 

• 

Walter  Miokelson 
Retires  from  Posts 

New  Ulm,  Minn. 

Walter  K.  Mickelson,  veteran 
Minnesota  newspaperman,  has 
retired  as  active  head  of  the  New 
Ulm  Dnily  Journal,  the  Fair- 
mont  (Minn.)  Daily  Sentinel  ani 
KNUJ  radio  station. 

The  retirement  w’as  effective 
Feb.  ‘20,  Mr.  Mickelson’s  65th 
birthday.  Active  directorship  of 
the  three  organizations  w’ill  be 
assumed  by  his  son,  William. 

Mr.  Mickelson  started  his 
new’spaper  career  49  years  ago 
as  a  reporter  for  the  Mankato 
(Minn.)  Daily  Review. 

• 

Negotiator  Retires 

Cleveland 

W.  Lester  Chorpening  has 
retired  as  labor  negotiator  of 
the  Plain  Dealer.  He  had  beCT 
with  the  paper  since  1908.  He  is 
succeeded  by’  Anthony  J.  Di  San¬ 
tis,  former  labor  reporter  of  the 
PD. 
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Dally  Pries 
Open  Secret 
School  Fund 

Charleston,  W.  Va. 

A  .^toret  ajrrt*^nient  which 
might  have  juggled  .state  funds 
from  two  departments  into  an¬ 
other  df  ))artinent  was  uncovered 
last  week  by  the  Cliarleston  (ia- 
zettc. 

The  (UK-ision  w’ould  have  re- 
store<i  almost  $2  million  in  .state 
aid  to  public  schools  by  shifting 
uncxpimded  funds  from  the 
State  Department  of  Commerce 
and  the  State  Department  of 
Welfare. 

“The  tiazette  has  a  consistent 
record  r)f  supporting  aid  to  pub¬ 
lic  schools,”  Gazette  Editor 
Harn,-  G.  Hoffmann  .said.  “We 
know  the  schools  need  money 
and  we  have  never  relaxed  our 
efforts  in  support  of  schools  and 
education.  But  we  deplore  the 
secret  method  in  which  the  de¬ 
cision  to  restore  the  school  funds 
was  taken.” 

Last  fall,  all  state  depart¬ 
ments  were  ordered  by  the  State 
Board  of  Public  Works  to  hold 
3%  of  their  legislative  budget 
appropriations  in  reserv'e  in  or¬ 
der  to  guard  against  a  budget 
deficit. 

lA'amed  i>f  Meeting 

Shortly  after  the  Legislative 
session  opened  in  January,  how¬ 
ever,  the  Gazette  learned  that 
a  meeting  had  been  held  by 
Gov.  W.  W.  Barron,  state  legis¬ 
lative  leaders  and  Phares  E. 
Reeder,  executive  secretary  of 
the  West  Virginia  Education 
.Association,  at  which  time 
Reeder  was  assured  that  the 
cutback  in  funds  for  state 
schools  would  be  restored. 

In  fact,  only  the  State  Board 
of  Public  Works  has  the  author¬ 
ity  to  restore  such  funds  and 
the  Board  was  not  consulted. 
It  was  arranged  by  those  pres¬ 
ent  at  the  January  secret  meet¬ 
ing  to  say  nothing  about  their 
decision  until  the  Board  met  in 
•April  or  May  of  this  year. 

Mr.  Reeder,  though,  wrote  a 
confidential  news  letter  to  coun¬ 
ty  superintendents  of  schools  on 
■Ian.  17  .saying  flatly  that  the 
cutback  had  been  restored  but 
cautioning  them  to  say  nothing. 
Three  days  after  the  Legisla¬ 
ture  adjourned  on  Feb.  13,  Mr. 
Reeder’s  association  in  news¬ 
letter  to  county  superintendents 
backpedaled  a  bit,  .saying  that 
the  cutback  “will”  be  restored. 

These  references  caused  the 
Gazette  to  begin  its  investiga¬ 
tion.  Five  of  the  seven  members 
of  the  Board  of  Public  Works 
were  contacted  by  the  Gazette 


LEGION  HONOR  — Jess  Gorkin, 
left,  editor  of  Parade  magaiine, 
receives  the  American  Legion's 
Editorial  Award  from  National 
Commander  Charles  L.  Bacon  in 
Washington  ceremonies.  Gorkin 
was  cited  for  “outstanding  service 
in  the  field  of  journalism,"  further¬ 
ing  the  cause  of  freedom. 


and  all  of  them  (*xpressed  ignor¬ 
ance  of  the  cutback  restoration. 

The  State  Attorney  General 
particularly  was  alarmed  by  the 
report,  .stating  that  county  .su¬ 
perintendents  who  exceeded  their 
Imdgets  would  l)e  jjersonally 
liable  and  subject  to  removal 
from  office. 

In  an  editorial,  the  Gazette 
said  in  part: 

“This  was  secrecy  in  govern¬ 
ment  at  its  worst.  It  was  a 
clandestine  deal  that  bordered 
on  conspiracy  —  not  with  any 
intent  of  wrong-doing  or  private 
gain,  but  in  an  effort  to  cover 
up  a  budgetary  situation  that 
was  sloppy  at  best.” 

• 

Soliool  Press  Institute 

Syracuse,  N.  Y. 

The  Syracuse  University 
School  of  Journalism  will  spon¬ 
sor  the  fourth  annual  Empire 
State  School  Press  Institute  for 
high  school  students  this  sum¬ 
mer.  Dean  Wesley  C.  Clark  of 
the  School  of  Journalism  an¬ 
nounced  that  the  dates  this  year 
are  Aug.  12-25.  High  school 
students  who  will  be  juniors  or 
seniors  next  year  are  eligible 
to  attend.  Preference  is  given  to 
students  who  are  working  on 
their  high  school  publications. 

• 

New  Job  for  Weeks 

Willet  Weeks,  a  New  York 
Herald  Tribune  executive  for  14 
years,  will  liecome  a  consultant 
to  American  Heritage  Publish¬ 
ing  Co.  on  international  opera¬ 
tions,  March  29.  He  is  a  former 
president  and  general  manager 
of  the  European  Edition  of  the 
Herald  Tribune.  James  Parton, 
president  of  American  Heritage, 
which  publishes  two  magazines, 
also  is  a  former  Herald  Tribune 
executive. 
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25  News  Executives 
('uiiiiug  to  Semiuar 


Methods  of  improving  their 
newspapers  will  be  analyzed  by 
25  news  executives  at  a  Man¬ 
aging  Editors-News  Editors 
Seminar  opening  March  12  at 
the  .American  Press  Institute, 
Columbia  University. 

Members  are: 

John  B.  Anderson,  Corpus  Christi 
(Tex.)  Caller-Times. 

Cieorse  W.  Bates,  Miami  (Fla.) 
H erald. 

Jack  R.  Bell,  Kalamasoo  (Mich.) 
Gaoftte. 

Clarence  B.  Brown  Jr.,  lyUminglon 
(Del.)  .ilnrnitig  .Vctei. 

Robert  N.  Caldwell,  Ilacken.tack  (N.J.) 
Record. 

Thomas  A.  Daffron  Jr.,  iVfjo  J’ort 
Times. 

Malcolm  A.  Deans,  Philadelphia  Bul¬ 
letin. 

Arthur  T.  Dorazio,  Detroit  (Mich.) 
Free  Press. 

Edward  J.  Friedenbere.  Ttein  City 
Sentinel,  Winston-Salem,  N.  C. 

Samuel  Cordon,  IVashinglon  Daily 
lien's. 

Robert  O.  Hallstein,  Peoria  (III.) 
Journal  .Star. 

I).  Ben  James,  Akron  (Ohio)  Beacon 
Journal. 

Francis  B.  Kent,  l.os  Angeles  Times. 
.\rthur  B.  Manning.  Florida  Times- 
I'nion,  Jacksonville,  Fla. 

.\1  Marlens,  Sewsday,  Garden  City, 
N.  Y. 

James  F.  McDaniel,  Memphis  (Tenn.) 
Commercial  Appeal. 

I«aurence  S.  Newman  Jr.,  Dayton 
(Ohio)  Daily  News. 

W.alter  D  .V  O’Hearn.  Montreal  Star. 
Thomas  M.  Philipson,  South  Bend 
(Ind.)  Tribune. 

Charles  E.  Pierce.  Miami  (Fla.)  Ncivs. 
lohn  H.  Pinkerman,  San  Diego 
(Caiif.)  Union. 

Donald  F.  Smith,  Edmonton  (Alta.) 
Journal. 

Werner  Veit,  Grand  Rapids  (Mich.) 
Press. 

.■Mec  B.  Watson.  Carmien  (N.  J.) 
Courier-Post. 

Tack  P.  Wilson,  Sacramento  (Calif.) 
Bee. 


Mrs.  Hu^h  Baillie 
Dies  iu  Calif oruia 


La  Jolla,  Calif. 

Mrs.  Constance  Scott  Baillie, 
wife  of  Hugh  Baillie,  former 
president  of  the  United  Press, 
died  here  March  7  after  being 
ill  for  two  weeks  with  bron¬ 
chitis. 

She  and  Mr.  Baillie,  both  re¬ 
porters  in  San  Francisco  at  the 
time,  were  married  in  1916.  Her 
father,  Winfield  Scott,  was  also 
a  newspaperman.  Besides  her 
husband,  Mrs.  Baillie  is  sur¬ 
vived  by  a  son,  Hugh  Scott 
Baillie,  a  sports  writer  for  UPI 
in  San  Francisco. 


Willanl  Bowman 

Newark,  N.  J. 

Willard  Bow’man,  72,  former 
as.sociate  publisher  of  the  New¬ 
ark  Star-Ledper,  died  of  a  heart 
attack  March  7  at  his  home  in 
Brielle.  Prior  to  coming  to  New 
Jersey  in  the  19.30s  Mr.  Bow¬ 
man  was  a  Washington  corre¬ 
spondent  for  Midwest  news¬ 
papers.  He  was  a  native  of 
Indiana.  At  one  time  he  was 
director  of  advertising  for  the 
Bamberger  Department  Store 
here,  then  went  to  the  Star- 
Ledger  as  managing  editor. 


State  School 
Board  Opens 
Its  Meetings 

Providence,  R.  I. 

.A  patient  yet  persistent  10- 
year  effort  of  the  Providence 
Journal-Bulletin  to  get  the 
Rhode  Island  State  Board  of 
Education  to  open  its  meetings 
to  the  press  lx)re  fruit  last  week. 

The  seven-member  board, 
which  has  held  its  monthly  ses¬ 
sions  l)ehind  closed  doors  since 
its  establishment  in  1951,  voted 
to  open  all  future  meetings  to 
“the  press  and  other  media  of 
commun  ication.” 

The  Rev.  Cornelius  B.  Collins, 
Itoard  chairman,  said  a  half- 
hour  executive  .session  would 
take  place  l)efort^  each  meeting 
but  all  action  will  l)e  taken  in 
o{)en  session. 

Public  Excluded 

The  Ijoard  approve<l  the  use 
of  tape  recorders  and  cameras 
as  long  as  they  do  not  “detract 
from  the  normal  routine.”  The 
general  public  will  not  be  ad¬ 
mitted  because  of  “physical 
limitations”  of  the  group’s  meet¬ 
ing  quarters. 

Commenting  on  the  board’s 
move.  Father  Collins  said  it 
was  being  made  l)ecause  of  a 
“desire  to  have  reasonable  news 
reporting”  and  to  “give  the  pub¬ 
lic  l)ettcr  knowledge  of  what’s 
going  on  in  education.” 

Pressure  for  open  meetings 
of  the  board  was  launched  by 
the  Journal-Bulletin  at  the  out¬ 
set  of  the  unit’s  existence.  In  an 
editorial  last  Aug.  16,  the  Eve¬ 
ning  Bulletin  characterized  the 
boat’s  system  as  “nothing  less 
than  outright  contempt  for  the 
public’s  ability  to  discern  what 
is  in  its  own  interest  and  what 
is  not.” 

“Responsibility  for  $25,000,- 
000  in  state  funds  and  the  well 
l)eing  of  130,000  Rhode  Island 
school  children,  discussed  open¬ 
ly  and  intelligently,  are  their 
(Iward  members)  real  jobs,  as 
the  members  doubtless  will  learn 
someday.” 

In  line  with  efforts  to  get 
board  sessions  opened  to  the 
press,  the  Journal-Bulletin  for 
the  past  two  years  has  regularly 
sent  a  reporter  to  board  ses¬ 
sions.  Just  as  regularly  he  has 
lieen  barred  and  the  circum¬ 
stance  noted  in  a  news  story. 
The  l)oard  has  disclosed  some 
or  all  of  its  actions,  those  it 
considered  in  the  public  interest, 
to  reporters  at  the  end  of  each 
meeting.  Board  minutes  have 
l)een  made  available  to  the  press 
a  month  after  the  meetings. 
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High  Tension 
For  Press 
In  Algeria 


By  Anclrew  Borowiw 
AMMM'iatcil  Press 


Algiers 

N  e  \v  s  ni  e  n  and  tominygun- 
earryins  riot  policemen  drank 
together  into  the  early  momin>? 
hours  March  5  in  a  happy  end 
to  a  police  raid  on  Algiers’  big¬ 
gest  hotel. 

Both  newsmen  and  jiol  icemen 
celebrated  that  the  raiders  ar¬ 
rived  at  the  Aletti  Hotel  when 
they  did  —  and  not  15  minutes 
earlier. 

Exactly  15  minutes  l)efore  the 
blue  uniformed  police,  accom¬ 
panied  by  plain  clothesmen, 
barged  into  the  hotel,  another 
group  of  armed  men  were  talk¬ 
ing  to  reporters  in  the  lobby. 


Carried  Toniniyguiis 


They,  too,  carried  tommyguns 
but  they  belonged  to  the  Euro- 
l)ean  Secret  Army  Organization 
and  had  come  to  get  Italian  cor¬ 
respondent  Nicola  Caracciolo 
who  had  defied  a  secret  army 
order  to  leave  town. 


^o/in  3^aik 


JH. 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Appnisals 


T*  YOUR  CONFIDENCE 
RESPECTED 


TEmple  3*3018 

KALEICH.  N  C 

ISO?  McDonald  lane 


NATION-WIDE  PERSONAL  SERVICE. 

•  • 


Caracciola  was  not  in  the  hotel 
and  the  men  left. 

No  one  doubted  that  the  af¬ 
fair  could  have  ended  in  vio¬ 
lence  had  the  riot  police  arrived 
at  that  time. 

.After  a  haphazard  search  and 
check  of  jia-ssiTorts  under  the 
muzzles  of  tommyguns,  police 
officers  were  invittxl  upstairs  to 
a  m'wsman’s  room.  The  host’s 
identity  was  never  checked  al¬ 
though  his  jias.sport  was  on  the 
dresser. 

Bottles  of  l)eer  and  whisky 
were  oiiened  and  a  .sweaty  crowd 
happily  raised  countless  toasts 
in  the  smoke-filled  room. 

One  by  one,  more  policemen 
came  to  (juench  their  thirst  and 
talk. 

In  the  haze  happily  envelop¬ 
ing  the  crowd,  plain  clothesmen, 
unifomuHl  ix)l  icemen  and  news¬ 
men  exchanged  ideas  in  a  more 
or  less  coherent  fashion. 

“No  pictures,  please,’’  re- 
l)eated  one  plain  clothe.sman. 
“You  fellows  may  giv*e  those 
pictures  to  the  secret  army  who 
are  al.so  your  chums  and  they 
would  expedite  us  into  the  other 
world.” 

The  day  before,  American  and 
British  new.smen  were  warned 
by  the  Secret  Anny  Organiza¬ 
tion  to  watch  their  step  in  re- 
jTorting  -Algerian  developments. 
Eleven  Italian  newsmen  left  the 
city  under  a  threat  of  execution. 
The  Italians  were  accused  of 
distorting  the  national  problem. 

Caracciolo  of  Rome’s  II  Giomo 
hid  out  for  a  few  days  but 
finally  got  out  of  .Algeria. 

•Another  foreign  journalist 
was  slashed  in  the  face  with  a 
razor  by  two  young  hoodlums, 
but  the  wound  was  not  serious. 


‘Astronauts’  Take  Oflf 


Oakland,  Calif. 

Lee  Sussman,  staff  artist,  and 
Herb  Michel.son,  assi.stant  city 
editor,  Oakland  Tribune,  aiv 
collaborating  on  a  daily  cartoon. 
The  Astronauts,  which  is  ap- 
l>earing  in  the  Tribune.  They 
hope  to  get  their  works  into 
orbit  via  syndication. 


Lindsays  Give 
S100,000  to 
New  College 


Folsoii  Buys  Weekly 


Our  clients  are  our 
best  advertisements 


Hundreds  of  satisfied  Blackburn  clients  provide 
eloquent  proof  of  the  reliability  of  our  service.  No 
lists  are  sent  out;  each  sale  is  bandied  individuallv. 


BLACKBURN  &  Company, 
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Inc. 


WASHINGTON.  D.C.  CHIC4GO 
Janies  W.  Blackburn  H.  W.  Cassill 
Jack  V.  Harvey 
Joseph  M.  Sitrick 
RCA  Building 
FEderal  3-9270 


William  B.  Ryan 
333  N.  Michigan  Ave. Robert  M.  Baird 
Chicago,  Illinois  John  G.  Williams 

Financial  6-6460  Healey  Building 
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ATLANTA  BEVERLY  HILLS 

Clifford  B.  Marshall  Colin  M.  Selph 
Stanley  Whitaker  Calif.  Bank  Bldg. 


9441  Wilshire  Blvd. 
Beverly  Hills.  Calif. 
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Calif.DailvOutwits 
News  Suppressors 


Redondo  Beach,  Calif. 

If  astronaut  John  Glenn  had 
a  telescope — or  a  co])y  of  the 
South  Bay  Daily  Breeze — he 
could  have  addi*d  another  rare 
sight  to  his  collection  of  orbital 
views. 

For  on  the  same  day  Col. 

Glenn  was  circling  the  earth  in 
Friendship  7,  a  homeowners’ 
association  in  the  City  of  Roll¬ 
ing  Hills,  Calif.,  was  making 
attempts  to  cover  up — figura¬ 
tively — news  of  a  land  fault 
which  was  destroying  a  $30,000 
home. 

Rolling  Hills,  a  city  of  1,781 
residents  on  the  Palos  Verdes 
Peninsula,  is  blockaded  to  the 
jmblic  by  three  guanlwl  gates  at 
city  entrances.  Streets  are  pri¬ 
vately  owned,  giving  residents 
the  right  to  live  exclusively. 

Wlu*n  the  land  fault  was  dis- 
covere'd,  the  Rolling  Hills  Home-  Of  Illip(*rial  Wetill 
closed 


Sarasota,  Fla. 

Three  generations  of  a  Sara¬ 
sota  newspaper  publishing  fam¬ 
ily  have  maiie  a  gift  of  $100,000 
to  New  College  which  is  oeing 
establishwl  here. 

David  B.  Lind.say,  fouiuler  of 
Lindsay*  Newspapers  Inc.,  made 
the  announcement  of  the  gift 
and  said  that  participating  vrith 
him  were  his  son,  Dav'id  Lindsay 
Jr.,  president  and  eiiitor  of 
Lindsay  New.spapers,  and  his 
grandchildren,  David  and  Rob¬ 
ert,  the  other  stockholders  of 
the  corporation. 

Mr.  Lindsay  announced  the 
gift  through  a  letter  presented 
by  his  son  at  a  dinner  held  as 
part  of  the  campaign  to  raise  $4 
to  $0  million  in  the  local  area 
for  the  four-year  college  sched¬ 
uled  to  open  in  19154. 

The  Sarasota  Herald  Tribune 
and  the  Sarasota  Journal,  pub¬ 
lished  by  Lindsay  Newspapers, 
were  leaders  in  supporting  the 
plan  to  build  New  College.  David 
Lindsay  Jr.  became  a  trustee 
when  the  colU'ge  was  incorpo¬ 
rated. 


Plirkis  Prfsi«h*iit 


Dallas 

Fleming  Enterprises,  of  which 
William  E.  Fol.son  Jr.  is  presi¬ 
dent,  has  purchased  the  White 
Rocker,  a  5,000  circulation 
weekly  in  East  Dallas,  from 
Elton  Miller.  Mr.  Folson  is  a 
former  managing  editor  of  the 
Garland  Daily  Nctvs. 


owners'  -Association  closed  the 
gates  to  newsmen. 

-A  lid  was  put  on  news  of  the 
disaster,  but  an  official  report 
was  made  to  Los  -Angeles  County 
Sheriffs.  The  report  alerted  the 
press. 

While  metropolitan  new.smen 
were  halted  at  the  gate,  a  Daily 
B reeze  reporter- photographer 
team,  entering  under  the  guise 
of  visitors,  got  through  the  gate 
and  to  the  site  of  the  damage. 
There,  the  men  slipjjed  around 
another  guard  and  took  pictures 
of  the  home  being  destroyed. 

The  result  was  a  five-column 
])icture  and  story  on  page  1, 
much  to  the  dismay  of  the  news 
suppressors. 

The  reporter-photographer 
team  was  dispatched  by  Ken 
Johnson,  city  editor.  Radio  con¬ 
tact  with  Jay  Berman  and 
Floyd  Rinehart  was  maintained 
through  an  automobile  unit. 

Wally  Moore  took  photographs 
from  a  helicopter. 

Reaction  of  residents  was 
varied.  Homeowner  association 
officials  were  unhappy  with  the 
cov'erage. 

One  resident,  in  a  letter  to  the 


Claude  E.  Purkis,  former  exec¬ 
utive  viceju’esident,  was  elected 
president  of  Imperial  Type 
Sletal  Company  at  the  annual 
meeting  this  week.  He  succeeds 
Lewis  S.  Somers,  who  retired  but 
remains  on  the  board. 

Clarence  Seaman,  chaiiuian, 
also  announced  the  election  of 
Edwin  S.  Sheffield  to  the  board. 
George  L.  RotheiTnel  and  Wil¬ 
liam  -A.  Penney  Jr.  were  named 
vicepresidents,  and  Spilman  B. 
Gibbs,  a  vicepresident,  was 
named  manager  of  the  photo 
proilucts  division. 

The  following  officers  were 
re-elected:  David  Phillips,  treas¬ 
urer;  Mr.  Sheffield,  secretary 
and  assistant  treasurer;  William 
C.  Otter,  Wilfred  Riddet,  George 
H.  Eddleman,  Air.  Gibbs  and  Roy 
C.  Kuhns,  vicepresidents. 


Reiliilar  Divi«len<I 


Los  Angeles 
Directors  of  the  Times-Mirror 
Company  declared  a  regular 
quarterly  dividend  of  12 *,4  cents 
a  share  on  common  stock  at  their 
Feb.  28  meeting.  Otis  Chandler, 
publisher  of  the  Times  and  v’ice- 


city  council,  assailed  the  city  for  president  of  the  newspaper  divi- 
its  attempts  to  stifle  new’s  while  sion,  was  elected  a  director 
the  world  was  hailing  the  open  succeeding  Richard  A.  Moore, 
new*s  coverage  of  the  astronaut’s  KTTV  executive  w’ho  resigned 
flight.  recently. 
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NanMilirs  ‘Pushers’ 
ExpoH'il  in  Series 

Telivision  paid  its  rosjiects 
last  wt'fk  to  a  Sew  York  Jonr- 
tial  Anu  ncan  crusade  apainst 
pe<ldl(rs  of  dope  to  teen-ancrs. 
An  ArmstrojiK  Circle  Theatre 
preseiilalion  on  narcotics  fea- 
turctl  an  in-person  appearance 
by  the  I -A  team  of  rei>orters, 
James  1).  Horan,  Dom  Frasca 
and  John  Mitchell. 

The  Ilearst  ])aper’s  spt'cial 


t'vents  dei)artment  has  posted  a 
reward  of  $100  for  information 
leading  to  the  arrest  and  felony 
conviction  of  any  narcotics 
“pusher”  or  distributor  amonp 
children.  • 

!NB.V  Promotes  Lyiieh 

lNDIANAl*OI,lS 
James  A.  Lynch  was  elected 
executive  vicepresident  and  gen- 
eral  manuKcr  of  Newspa{)er 
Hoys  of  America  Inc.  at  the  an¬ 
nual  directors’  ineeting  March  1. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


AWOl.NC.EMKNTS 

Mvu'spaper  Itntkerx 

rrS  NOT  the  down  iiayment  that 
buyi  the  newspaper- -it’s  the  iierson- 
slity  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i«r8unal  contact 
stIlinR. 

LEN  t'EIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant.  Michigan 

NEW.SPAPER  SALES-PURCHASES 
All  neROtiations  in  strict  confidence. 
No  public  listings 

DIXIE  NEWSPAPERS 
P.O.  Box  679.  Gadsden.  Alabama 

CONnDENTTAL  INFORMATION 
Daily  Newspaper  Proi>ertie8 
W.  H.  Glover  Co.  Ventura.  Calif. 

MAY  BROTHERS.  Binyrhamton.  N.  Y. 

Established  1914.  Newspui>er8 
BOUGHT  and  SOLD  without  publicity. 

SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service.  Box  3132.  Greensboro.  N.  C. 

PAnne  NORTHWEST  Eicensed 
Broker  of  Newspai>er  Proiierties 
HARRIS  EELSWORTH 
P.O.  Box  .509,  RoseburK.  Oreyton 


CLASSIFIED 

Advertising  Rates 

Use  Rotas  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  tunes  ®  55c  per  line  each 
insertion;  3  times  @  70c;  2  @  80c; 
1  9  95c.  Add  2Sc  (or  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sendinp  self-addressed  8c  sUmptd 
envelope  to  E&P  Classified  Department 

ALL  OTHER  CLASSIFICATIONS: 
4  times  l8  $1.00  per  line  each  insertion; 
3  tifflss  (S  $1.15;  2  times  ®  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 
Add  50c  (or  Box  Service. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

display-classified,  $2.50  per  Hate 
lino.  $35.00  par  column  inch.  Minimum 
space  one  inch. 

deadline  for  classified  ad¬ 
vertising,  Wednasdoy,  4  p.m. 

Count  36  characteri  and  or  soacss  per 
Hns.  No  abbreviations,  (add  I  line  for 
box  information).  Box  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
doily.  Editor  4.  Publisher  reserves  the  ripht 
Ui  edit  all  lopy. 

Editor  &  Publisher 

•so  Third  Ave.,  N.  Y.  22.  N.  Y. 
Phone  Plata  2-7050 


\r*ir.xpopr*r  Itrnkers 

WE  KNOW  ('AEIF.  AND  ARIZONA 
newspaiiers-  and  they  know  us  I  If  you 
want  to  buy  a  California  or  .Arizona 
newspaiier  proiierty,  let  us  show  you 
how  our  iiersonal  service  ojierntes. 
GABBERT  &  HANCOCK 
:!7(I9-B  Arlinxton  Avenue 
Riverside  California 

Setespapers  For  Saif 

SO.  CAUF.  EXCLUSIVE  WEEICLY 
Gronsing  $236. UOU.  Good  plant,  very 
healthful  climate,  sound,  profitable. 
Kotiu'y  press.  $63,000  down.  J.  A. 
Snyder,  Newspaper  Broker,  2234  East 
Komneya  Dr.,  Anaheim,  California. 


1  WESTERN  WEEKLIES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  &  ASSO¬ 
CIATES.  Suite  600-607  .  6331  Holly-  ! 

wood  Blvd..  Los  Angeles  '27.  California.  I 

i  COUNTY  SEAT  EXCLUSIVE 

I  WESTERN  WEEKLY,  rich  farm  area; 

very  valuable  plant :  sound,  profitable. 

>  Attractive  town.  $40,000  down.  J,  A. 

Snyder,  Newspaper  Broker.  2234  E.  < 

’  Romneya  Dr.,  Anaheim,  Calif. 

CXJLORADO  NEWSPAPERS.  $18,000  | 
up.  Lyle  Mariner  Associates,  1417 
Glenarm  PL,  Denver  2. 

WEEnCLY  NEWSPAPER,  near  San  ' 
Francisco,  2nd  class  mailing  iiermit.  j 
general  circulation.  Owner  needs  to  sell  , 
account  of  age.  If  you  can  show  me 
that  you  are  a  iierson  who  knows  the 
,  newspaper  business  from  lieginning  to  ' 
end — are  not  afraid  to  work — I  will  I 
treat  you  right,  and  you  may  contact  i 
me  for  full  details.  C.  S.  Pechtel, 
P.O.  Box  12,  El  Granada,  Calif. 

CALH'ORNIA  EXCLUSIVE  isolated 
;  daily,  $48,000  down.  You  will  need 
some  other  income  for  the  required 
'  3-year  payout.  Priced  right,  good  plant.  , 
Financial  references  required.  J.  A. 
Snyder.  2234  East  Romneya  Drive, 
Anaheim,  Calif. 

NEW  USTINGSl  Florida  proiierties 
never  liefore  on  the  market.  Gross  up  ' 
to  $125,000.  Newspaper  Service  Co.,  i 
Inc.,  408  S.  Bonita  Dr.,  Panama  City, 
^^a. 

Horida  Publishing  Proiierties 
L.  PARKER  LIKELY  P.O.  Box  431 
St.  Petersburg.  Florida 

PUBLISHER  OF  CX>ASTAL  California 
weekly  seeks  responsible  party  to  take 
over  paiier.  Will  sell  or  lease  with 
option  to  buy.  Box  1232,  Eklitor  & 
Publisher. 

i  WESTERN  COUNTY  SEAT  DAILY. 

;  Nice  small  city  in  picturesque  mountain 
valley.  Irrigated  ranches  and  cattle 
ranches  too.  What  a  place  for  your 
cow  boys  and  cow  girls  to  grow  upl 
Fine  hunting  and  fishing  for  you  tool 
Good  plant,  sound  future,  steady  local 
liayroll.  Only  $25,000  down.  J.  A. 
Snyder,  2234  B.  Romneya  Dr.,  Ana¬ 
heim.  Calif.  KB  3-1361. 


■\NN(UiNr.EMENTS  | 

Sfwxpaperx  Far  Sale  j 

SELECT  WEEKLIES 

Colorailo  $9.iM :  Iowa  $45M.  $100M ;  j 
Miss.  $l()OM:  Nebraska  $'20M.  $50M:  , 
Oregon  $30.M  :  S.  Dakota  $2UM.  $25M;  ! 
Washington  $3,5M;  Wyoming  $30M. 

MARION  R.  KREHBIEL 
502  N.  2nd  Ave.  Norton.  Kans.  ' 

SMALL-tTTY  DAILY,  central  U.  S.  j 
Gross  $113,000  plus;  owner's  profit, 
$35,000;  down  payment  aliout  $65,000.  | 
Box  1248,  Editor  &  Publisher.  Please 
include  your  qualifications. 

ARIZONA  TWO-PAPER  CHAIN  i 
job  shop,  office  supply.  Good  gross  and  j 
I  net,  well  locateil.  health  climate.  Price  ' 
$205,000,  29%  dn.  includes  receivables.  I 
office  supply  and  paiier  stock.  Val  Kill. 
926  E.  Granada.  Phoeni.x,  .Ariz.,  aflili-  ■ 

1  ate  of  Dean  .-tellers  and  t’ummins  : 
]  Trust.  Mesa. 

AT  LAST!  A  C.VLIF.  WKLY  priced  ' 
'  at  about  '-i  of  gross  with  long-term  [ 
favorable  printing  contract  avble.  Full  | 
'  price  SlO.tJOO  with  $.".M  dwn..  bal.  over  : 
5  yrs.,  or  $8,500  cash.  (Viast  location 
in  growing  no.  Calif,  area.  Don  C.  , 
Matchan,  'Fhe  Krause  Co.,  130  Main 
'  St..  I>J8  Altos,  Calif.  j 

LDNG  ISI,.\ND  WF7EKLY  newspaiier. 
located  Central  Nassau  County,  rated 
one  of  New  York  State’s  l-est.  Gross 
advertising  revenue  over  $60,000.  Shows 
tremendous  growth  and  iKitential.  Prin- 
'  cipals  only.  Box  1267,  Eklitor  &  Pub- 
’  Usher. 

'  Netespapers  If'anted 

OHIO  DAILY 
51%  or  more.  Principal. 

Box  1196.  Editor  &  Publisber. 

I‘uhliratiinix  For  Sale 

MIDWEST  FARM  PUBLICATION  — 
Gross  over  $400M.  high  net;  $30oM  in¬ 
cluding  bldg,  and  $I50M  plant.  Refer¬ 
ences  and  cash  available  first  letter. 

'  M.  R.  Krehbiel.  Box  8S.  Norton.  Kan¬ 
sas. 


NEW  .SPAPEK  SEUVH.es 

Featurex  Wanted 


NEW  FEATURE  SYNDICATE  seeks 
fresh,  concise  features,  series,  columns 
of  national  interest.  Send  samples;  also 
wants  talented  stringers  from  all  areas. 
Standard  rates.  Send  resume.  Box  1189. 
Editor  &  Publisher. 

Prexx  Engineers 


Newspaiier  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING. 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
56-69  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


M.AEHINEUY  and  SUPPLIES 

Composing  Room 


INTERTYPE  MACHINES 

Thoroughly  Reconditioned  Model  C 
Intertyiie  Machines,  by  factory 
trained  machinists,  with  gas  or 
electric  pot.  Condition  guaranteed. 

Linotype  Maintenance  Co. 

136  Church  St.,  New  York  7.  N.  Y. 


M.HIIINEHY  anil  .SI  PPI.IES 

Compspsing  Room 

INTERTYPES 

Moilel  G4/2,  No.  23174 
Model  r,4.  No.  20.590 
Model  F4/4.  No.  I5S.51 
Model  C4/4.  No.  15219 
Moilels  B.  C.  (TSM 
Each  machine  has: 

Electric  Pot,  AC  Motors 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


MODEI.  F-2  INTL'RTYPE  MIXER 
serial  over  l-'HOO.  (iointif  'FTS.  Rx- 
eellent  Imrfrain  nt  Hox  1281,  KdU 

tor  &  IMibiisher. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  It.  Heavy  Doty  News- 
T»ai)er  'Purtlea— *84.ri0  to  $97.r»0,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  (X)MPANY.  113  West  Market 
Street.  Elkin,  North  raroUna. 

Engrarine 

l'T)R  xSALEt  Complete  standard  equip¬ 
ment  for  Ensrravintf  Plant — 24  inch 
darkroom  camera.  Vandercofik  Proofinsr 
Press,  Rouse  Saw,  etc.  Prire<|  to  sell 
as  a  complete  unit.  Box  1269.  Editor 
&  Publisher. 

Press  Room 

INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 
1962  THATCHER  PACER 
(Now  in  Proiduction) 
Foaturinj? 

The  Completclv  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 

RuKped  Construction  —  Walk- 
Thru  Units  —  Dynamatic  “Ad- 
i  justo-Speed”  Drive  —  Fully 
'  Automatic  Tensions  —  Simple 
Mechanical  Controls. 

Note:  We  will  take  your  present  equip¬ 
ment  in  trade.  We  huy  and  sell  all  news¬ 
paper  equipment,  including  pressea. 
typesetting  machines.  TTS  equipment. 
Ludlows,  Elrods,  mat  rollers,  etc. 

Distributed  By 

INSCO 

'  SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

I  1720  Cherry  St.  Kansas  City  8.  Mo. 

'  HA  1-5355 

MUST  SACRIFICE  Irest  8-page  Duplex 
iireea  on  Pacific  Coast  to  make  room 
,  for  new  Rotary.  $8000  or  Irest  offer 
takes  model  AB  in  excellent  condition 
'  with  all  accessories,  chases,  extra 
rollers,  etc.  Can  I*  moved  in  one 
piece.  Contact  R.  K.  Rebele,  GA  2-8335, 
j  Chula  Vista  Star-News.  Chula  Vista, 
j  Calif. 

24-PAGE  DUPLEX  TUBULAR 
2-to-l  Motlel,  No.  484,  AC  Drive. 
8-Page  Top  Deck  installed  new, 
1950.  Complete  vacuum-hack 
stereotype. 

I  BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 

j  GOSS  morlel  E  Duplex  web-fed  flatbed 
!  press,  1952.  Excellent  condition.  Now 
operating  N.Y.C.  Eight-page  std..  or 
16-page  tabloid.  Qtr.  folder.  Write 
I  owner.  Box  1221,  &litor  &  Publisher. 
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MACHI>ERY  and  SUPPLIES  MACHINERY  and  SUPPLIES 


HELP  WANTED 


Press  Room 

FOR  SALE 

MIAMI  HERALD  PRESSES  , 

We  have  l)een  privilej^ed  to 
act  as  the  authorized  sellinB  I 
agent  for  all  remaining  late  j 
style  press  units  available 
early  in  1963.  j 

GOSS  HEADLINER  PRESS 
8-units,  Nos.  2041  &  2042. 
Four  color  half  decks.  All 
units  reversible.  23-9, 16"  cut¬ 
off.  60"  newsprint.  Reels,  ten¬ 
sions  and  pasters.  A.C.  drives.  I 
Two  folders  with  upper  for¬ 
mers.  1 

COLOR  CONVERTIBLE 
HOE  PRESS 

4-unit,  No.  3085,  two  color 
cylinders.  23-9  16"  cut-off. 
60"  newsprint.  Reels,  tensions 
and  pasters.  A.C.  drive.  One 
folder  with  upper  formers. 

ANTI-FRICTION  HOE  PRESS 
8-units,  Nos.  2915  &  2916.  ! 

23-9,  16"  cut-off.  60"  news-  | 
print.  Reels,  tensions  and  i 
pasters.  A.C.  drive.  Two  fold¬ 
ers  with  upper  formers. 

Most  desirable  and  color  flexi¬ 
ble  newspaper  press  equip¬ 
ment  available  today.  Excel¬ 
lent  condition.  Attractive  re¬ 
moval  conditions.  For  addi¬ 
tional  information,  or  to  ar¬ 
range  an  inspection  trip,  call 
or  write: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.,  Kansas  City  6,  Mo. 

HA  I-53&S 

NEWSPAPER  PRESSES  FOR  SALE 

16/32  R.  Hoe — Hi^h  Si>eed.  24-Pa({e 
Tubular  w.  built  in  V4  Folder.  Presses 
have  22^"  cutoff.  Complete  Stereo  in¬ 
cluding  mat  rollers  and  chases. 

Model  E  Duplex  Press 
Model  A  Duplex  Press 
Model  AB  Duplex  Press 
Goss  Comet 

00  Miehle — suction  pile  feeder — exten¬ 
sion  delivery;  4-4  Miehle  Swing  back 
feeder — extension  delivery;  4-4  Miehle 
Open  Jobber. 

Delivered,  installed,  guaranteed, 

U  P  E  C  0 
GE  8-4744 

Box  3S5,  Lyndhurst,  New  Jersey 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS.  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841, 


FOR  SALE;  24-page  right  angle  Hoe 
Press  ?7828,  t>ony  autoplate,  Wi  ton 
metal  i>ot  and  22  chases.  Delivery  Octo¬ 
ber,  1962.  Can  l)e  seen  ojierating  daily 
on  over  10,000  press  run.  Priced  for 
quick  sale  as  is  where  is  $15,000.  The 
Index-Journal  Company,  P.  O.  Box 
1032,  Greenwood,  South  Carolina. 

TWO  CUTLER-HAMMER  Press  Drives 
—75  HP  sach,  two  control  panels,  prac¬ 
tically  new.  Will  run  single  or  tandum. 
Will  sell  separately.  Box  1112,  Editor 
k  Publisher. 


Press  Rtmm 

GOSS  OCTUPLE  | 

with  COLOR  I 

! 

4  Low  Construction  Units  ' 

I  COLOR  Half  Deck 
I  Double  Folder  2U/2  ' 

I  Balloon  Former 

Mounted  on  Substructure  j 

4  Cline  3-Arm  Reels  | 

I  Full  Automatic  AC  Motor  Drive  ! 
I  Wood  Pony  Autoplate  Machine 

COLOR  CAPACITY  j 

Up  to  32  page  straight — 4  pages  spot  ] 
Up  to  24  pages  straight — 4  pages— 4  I 
color 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 
MU  5-4774 

NEWSPAPER  EQUIPMENT 

DUPLEX  TUBULARS 
I  GOSS-HOB-SCOTT  PRESSES 


HF.LP  WANTED 

Classified  Advertisinn 


j  PUBLISHH31  for  university  daily,  for  EXPERIENCED,  LNERGEFIC  lasti- 
I  one  year,  lieginning  June;  teaching  hcrl  ml  manager  to  head  class! h  il  dc- 
j  duty  also.  New8pai)er  exiierience  es-  partment;  also  hanille  some  retail  ac* 

I  sential.  Could  do  graduate  work.  School  counts.  Must  know  copy  writii..  lay. 

!  of  Journalism,  University  of  Iowa,  out  and  sales.  Immediate  opening,  good 
1  Iowa  City.  salary,  i>aid  vacation,  retiremtu;  plan, 

life  insurance  and  hospitaliz.ation  on 
I  leading  14.000  P.  M.  daily.  Write  giv- 

Artists-t .artoonists  full  details,  references  first  letter. 

- — — News-Messenger,  Fremont,  Ohio. 

UNIQUE  OPPORTUNITY  for  commer-  — - - - - - - 

I  rial  artist  with  ability  and  experience  '  Correspondents 

I  in  newspaiier  cartoon  work.  Send  sam-  I  _ _ .  ..  _  _ 

pies  and  references.  Daily  News.  St.  _ _  . 

■  Thomas,  Virgin  Islands.  '  FREE  LANCE  WRITERS  and  1 HO- 

- I  TOGRAPHEIRS  for  assignments.  Send 

I  I  resume  and  subject  interests  to  MBA, 

j  ARTIST  12071,  New  Orleans,  La. 

I  I  Display  Adrertisinn 

1  Experience*!  in  layout,  lettering  |  - - — ^ — - 

,  and  illustrations  for  art  department  ADVERTISING  MANAGER  for  Horida 
i  newspaper  in  ;  21,000  daily  combination  and  18.000 

I  Area  .3.  Must  lie  imaginative,  ,  Sunday,  Permanent,  gexid  salary  pint 

'  original,  and  capable  of  handling  ,  commission  on  increases.  Hospital  and 

I  almost  any  tyiie  of  newspaiier  art.  ;  |jfg  insurance,  iiension  plan.  Give  d^ 

it,,  .  -.u  tails  first  letter  to:  Advertising  Di- 

I  Salary  commensurate  with  exi^n-  News-Herald.  P.O.  Box  1940. 

I  ence  an.l  ability.  Literal  tenefits.  i>anama  City.  Florida. 

_  '  includmtc  hospitalization,  life  in-  _  _ _ _ 

!  surance  .and  retirement  plan.  ADVERTISING  MANAGER  for  Michi- 

-  J  gan  daily.  Enterprising  newspaper  in 

bend  resume  to  ;  7.500  town.  Pleasant  community,  ex- 

i  I  9  :  cellent  schools,  fine  place  to  raise  your 

I  DOX  I  jU4  editor  oc  rUDilSher  family.  To  l)e  res|K>nsible  for  all  ad¬ 
vertising.  You  will  l>e  associated  with 
-  I  a  fine  newspajier  organization.  Our 


ARTIST 


Experience*!  in  layout,  lettering 
anil  illustrations  for  art  department 
of  a  metropolitan  newspaper  in 
Chart  Area  3.  Must  te  imaginative, 
original,  and  capable  of  handling 
almost  any  tyiw  of  newspaiier  art. 

Salary  commensurate  with  experi¬ 
ence  and  ability.  Literal  tenefits. 
including  hospitalization,  life  in¬ 
surance  and  retirement  plan. 

Send  resume  to 
Box  1304  Editor  &  Publisher 


!  and  hnisheil  drawings.  Color  separation  ~  . 

I  OVA  I  C  niVr^M  r^o  knowl^ge  desireable.  Minimum  5  years  EXPERIENCED  ADVERTISING  sale^ 

T L  We  6X|iGri0Ti(‘c  rci]uisitc.  CJiv’c  dclAils.  min,  strong  in  promotions  &nd  layout, 

"Newspaper  Press  Erectors"  ’  salary  reciuirements.  first  letter.  (Thart  ^collent  fuwn.  working  conditions. 


"Newspaper  Press  Erectors" 


11164  Saticoy  St. 
POplor  6-0610 


Sun  Valley.  Calif,  i  Area  4.  Box  1274.  Editor  &  Publisher.  !  Five^lay,  12.000  evening  paper.  Aver- 


TRiangle  7-3871 


Stereotype 

MAT  ROLLERS,  Sta-Hi  machines. 
%-page  folders,  curved  routers,  casting 
equipment.  A.C.  motor  drives.  30,  40, 
60,  76,  100  HP.  Ehctra  control  boards. 
G.  C.  Oxford.  Box  90S,  Boise.  I<laho. 


I  PONY  AUTOPUTE 

W<xk1  Heavy  Duty — 22%*  Vacuum  bock, 
water  <xx>led,  AC ;  pneumatic  pump. 

BEN  SHULMAN  ASSOCIATES 

I  60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


Classified  Advertising 

CLASSIFIED 

MANAGER 


Metropolitan  newspaper.  Long-time 
classified  leadership.  Wants  aggres¬ 
sive  young  man  well  versed  in 
classified,  with  managerial  expe¬ 
rience.  Will  consider  top  assistant. 
Complete  resume  in  first  letter. 
Benefits  well  above  average.  Top 
salary.  Repeat  —  TOP  SALARY. 


age  $100-1150  weekly.  Complete  resunw 
with  first  letter.  All  replies  strictly 
confidential.  Box  1218,  Editor  &  Pub. 
Usher. 

IMMEDIATE  OPENING  for  display 
advertising  salesman  on  rapidly  ex¬ 
panding  daily  newspaper  in  one  of  ths 
most  lieautiful  areas  of  the  United 
States.  This  is  an  especially  challeng¬ 
ing  optortunity  for  a  high  producer. 
Please  give  resume  of  experience,  in¬ 
cluding  income  record,  together  with  a 
statement  of  personal  ambition  in  a 
letter  to  M.  D.  Glover,  Publiahar, 
Skagit  Valley  Herald,  Mt.  Vernon, 
Wash. 


BEN  SHULMAN  ASSOCIATES  ~  hALAKY,  unusual  opportunity  for  news- 

j  60  East  42nd  St.,  N.Y.  17  OXford  7-4690  Box  1200,  Editor  &  Publisher  ,  ™xper]ence.*^' WUl*^ 'traver  a'^’tm 

i  ' — - - ^ - 1^- - - -  >  I  state  area  calling  on  top  newspaper 

Wanted  to  Buy  \  executives.  If  you  can  sell,  .and  art 

'  _ _ _ _  I  YOUNG  MAN,  at  least  two  years  '  open  to  travel,  write  giving  age,  prss- 

fjTXCQ  anbrir  iTr-imn  rKit?  classified  exiierience,  to  take  charge  I  ent  inciwne.  background.  Ours  is  a 

“  department  small  Southern  California  I  well-established  firm  serving  newspa- 

daily.  Growing  area;  go<xl  salary  plus  i  pers.  Visual  Education  Center,  Tds- 
'  Ph^.  pne^  bonus.  Box  1285,  Editor  &  Publisher.  I  graph-Herald  Bldg.,  Dubuque,  la. 


and  estimated  transportation  coat. 
Write:  Mr.  Q.  Yuyitung,  CHINESE 
COMMERCIAL  NEWS.  P.O.  Box  462, 
Manila,  Philippines. 


1285,  Editor  &  Publisher,  i  graph-Herald  Bldg.,  Dubuque,  la. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES  i 

60  East  42nd  St.,  N.Y.  17  OXford  7-4690  ' 


PRESS.  CHANDLER  &  PRICE  10  X 
16  and  12  X  18  new  series;  hand  fed. 
Allied,  3771  Chester  Ave.,  Cleveland-14, 
Ohio. 


Linotypes — Intertypes — Ludlowa 
PRINTCRAFT  REPRESEaTTATIVES  i 
136  Church  Street,  New  York  7,  N.  Y.  | 

4  UNITS  WITH  DOUBLE  FOLDEai—  ' 
22%  Cutoff — end  fed  preferred.  Duplex 
Metro|K>litan  out.  No  Deck  machines.  ■ 
U  P  B  C  O 
Box  355 

Lyndhurst,  N.  J.  | 

- - - - - I 

DUPLEX  TUBULAR.  16  or  24  pages, 
wanted  by  West  Coast  country  daily. 
Box  1279,  Eklitor  &  Publisher. 

STANDARD  TTS  tajie  perforating  unit. 
Contact:  J.  F.  Bertram,  Gen.  Mgr., 
The  Geneva  (N.  Y.)  Times. 


Use  CHART  AREA  Number  in  .4d  Copy  for  showinK 
LOC4TION  without  IDENTIFICATION 


EDITOR  dC  PUBLISHER  for  March  10,  1962 


HKIJ*  WANTED 


!}!splay  .idrerliHing 


HEIJ»  WANTED 


AGGKI.  IVE.  fast  -  STEPPING,  GIRL  FRIDAY  WANTED  reporter— Catholic  newBpa|)er  de- 

hard-wi  rkiiiK  adverti»intc  manager  is  <  xt  -  i  sires  ex|>erienced  newsman  23-40  witt 

what  >'Pie  looking  for  here  on  Klor-  NE'VSIAILR  WOMAN,  experienced,  |  college  liackground.  General  assign- 
ida’s  fa>'.est-growing  West  (kiast  news-  rJfl’no  Southern  ments,  some  proofreading  and  makeu|> 


HEI,1»  WANTED 


HEIJ*  WANTED 


x,<'<..-o,. . II-^^.XIAXT  1  sires  exiierienced  newsman  23-40  with 

Nh\VSI.\ILR  WOMAN,  experienced,  |  college  liackground.  General  assign- 


REPORTER- -Catholic  newspaiier  de-  NORTHEAST  OHIO  P.M.  daily  iieeda 
sires  exiierienced  newsman  23-40  with  i  night-side  general  assignment  reiKirter. 


naier.  >'e  nee<l  a  man  to  work  with  daily  50,000  circulation  in  han-  i  Knowledge  of  Washington,  U.C.  area 

an  sdvn-ltsing  director  who  ne^s  to  oling  syndicate  columns  and  ‘Stters  helpful  hut  not  essential.  Starting  sal- 
snend  Mure  time  with  the  accounts.  A  fto™  readers.  In  addition,  must  double  $S5-$125  deiiending  on  iiualihca- 

irood  m-.n  can  exiiect  a  goo<l  salary.  secretary  and  oraasionally  act  as  tions.  Excellent  fringe  lienefits.  Send 

Are  yi'ii  'he  man  we  want,  with  or-  '  reporter,  ^iply  in  detail;  George  W.  ;  resume  and  samples  of  work  to  Box 
gsniiii’ "inal  ability  and  contagious  en-  -  shannon,  Elditor,  Shreveport  Journal,  1220,  Editor  &  Publisher. 

thuaia.v.  to  get  a  job  done?  Reply  ^'hreveiiort.  La.  -  - 

Box  1214.  Editor  &  Publisher.  i  ^u.v.u-.xrrA  oA«nicir'  xi  >  ix  i  WEEKLY  INSURANCE  NEWS  maga- 

- -  GROWING  PACinC  Northwest  Daily  ^jn,  has  opening  for  reporter-editor 

IMMEDIATE  OPENING.  .Must  have  southeastern  Washington  sMks  top-  with  exi>erience  in  news  writing, 
proveir  -ales,  layout  ability.  Record-  I'lght  »t*jT  reiiorter.  Plenty  of  op^r-  plenty  of  work  and  variety,  including 
Search l  .'ht.  Redding,  CaliL  tunity.  1  lease  give  full  details  in  first  some  traveling,  for  man  eager  to  get 


Minimum  one  year  exp.  Prefer  appli¬ 
cants  from  (Tiart  Area  2  or  6.  Contact 
George  Rolierts,  Managing  Editor,  Niles 
Daily  Times,  Niles,  Ohio. 

PI-aiJNSYLVANIA  DAILY  —  Were  an 
expanding  newspaiier,  and,  if  iiualified 
we’d  like  you  to  grow  with  us.  Present 
plans  call  for  one  reiMirter/ photogra¬ 
pher  and  two  deskmen.  Top  wages,  37\4 
hour  week,  outstanding  employee  liene- 
fits.  moving  exiiense  allowance.  If 
you're  looking  for  a  real  opiiortunity 


letter.  Box  1188,  Editor  &  Publisher.  ,^head.  Write  fully  to  Box  1’251.  Editor  professional  news- 


ADVEI  ri.^ING  MANAGER  for  univer-  SOCIETY  EDITOR  plus  features  for  uisner. _ 

and 'dirming^'^stXnt'”^^^^^^  small  California  PM  daily.  tTontact:  vYIRE-LAYOUT  EDITOR  needed  by, 

LXa  !  ^KT,  YOUN^EpT^T^  onTh;  Sr.rrs:!r^l!;“a^a"ni''^^^^^^^^  ^  IVk!!!  ''ins!;nrnc^:“1,ro"frt-s=g 

?r.  lv  m  "“"‘“I  by  sizeable  Eastern  munity.  shopping  center  for  large  program.  Can  use  man  with  small-city 

lov.in.  lowa  t  Ity,  Iowa. _  ,  ,1^,1,.  vVe  want  you  for  two  or  three  area.  Modern  plant,  pleasant  working  background.  Write  fully  giving  exjieri- 

years  solid  experience  liefore  you  hit  conditions.  Box  1234,  Editor  &  Pub-  '  ence.  wlucation.  Box  12U8.  bilitor  & 
.•MtVKin'Ix'^INCi  MANAltEK^sSalesman.  the  hiic*time.  No  (lead-t>eat8.  no  has«  Usher.  ‘  Tublisher. 

Chart  .\iea  6.  C)ne*man  siatf  on  small  l»eens,  or  never-will-lje’s  need  apply.  '  -  ’ -  - | _ 

daily.  I’aper  has  giHsI  growth  record.  But  if  you’ve  got  zip  and  style  and  AGfiRESSlVE  YOUNG  MAN  for  busi-  pi’PnPTPTt  _  »v..»ri»nce.l  or  talented 


paiiermen,  write  fully  to  Box  1302, 
Editor  &  Publi.sher. 


Daily  low  an.  Iowa  City.  Iowa. 


now  expanding.  .Salary,  commission,  imagination,  and  above  all  accuracy, 
Box  12x2.  Editor  &  Publisher.  we  have  a  place  for  you. 

-  - - Box  1252,  Editor  &  Publisher. 

FARM  PUBLICATION,  well  estate  I  - T^OPV 

lisheil.  iieetls  Chicago  office  ad  salesman  „  t  tJr  Y  liLoK 

for  tra\el  in  nearby  states  with  own  The  Courier-Journal  &  I.,ouisville  Times 


AGGRESSIVE  YOUNG  MAN  for  busi-  1  REPORTER  —  exi«riencetl  or  talented 
ness  editor  isisition  on  large  daily-  |  —as.poo  PM  daily.  New  building.  Near 


PUBLICATION,  well  estate 
leetls  Chicago  office  ad  salesman 


car.  State  experience,  backgrouml.  sal¬ 
ary.  Box  I26.'>,  Etiitor  &  Publisher. 


RETAIL  ADVERTISING 
SALESMAN 


One  of  the  Nation’s  lending  newspa-  ,  "I  employee  iteiaiions,  Lstuis- 

pers  has  ofiening  for  salesman  on  its  '  ville-2.  Kentucky. _ _ 

sales  minded  retail  statf.  If  you  have  »  xt  »  ^  i 

experience  on  a  smaller  paiier  and  feel  1*ESK  MAN  for  fi-day  afternoon  news- 

you  are  ready  to  move  up  .  .  .  we 

woul.1  like  to  talk  to  you.  If  you  have  ,  Journal,  New  Bern,  N.  C. _ 

experience  with  a  hirKer  pa|»er  han-  tvooi.'  a  kt  i  i 

dlibg  small  accounts  .and  fwl  you  are  «AN  iKisition  on  growing  daily 

ready  to  move  up  ...  we  may  nee<l  Aggressive  paper  and 

you.  And  if  you  have  top  sales  experi-  ,  'ommunity.  Don  t  miss  this  opportu- 


are  now  consUleriniC  applicants  for  copy 
desk  i>08ition8.  A  vacancy  exists  on 
each  desk,  and  there  is  a  iiossihility  of 
one  or  two  more  oiieninfts  within  the 
next  60  4lays.  tVnly  exi)erienced  copy 
etlitors  with  work  records  ami 

souml  educational  backgrounds  nee<l 
apply.  No  'phone  calls,  please.  Send 
complete  data  to:  Oeve  Rumble,  Di¬ 
rector  of  Employee  Relations,  Louis- 
ville-2.  Kentucky. 

DESK  MAN  for  6-day  afternoon  newa- 
pa[>er  in  (rood  county-seat  town.  Sun- 
Journal.  New  Item,  N.  C. 


Sumlay  AM  — (’hart  Area  6.  (;<hk1  o|»- 
|K>rtunity  for  exi>eriencetl  2nd  man 
really  to  move  ahead  in  writing  ad¬ 
ministrative  business  field.  Send  com¬ 
plete  resume,  liox  Eflitor  &  Pub¬ 

lisher. 


BUSINESS 
NEWS  EDITOR 


Philadelphia  —  New  York.  IR)X  1292* 
E<litor  &  Publisher. 

RETIItED.  biK-city  tiesk  man  wanted 
for  li^ht  wire  work  on  small  Texas 
daily.  Write  Hox  1268,  Editor  &  Pul>- 
Usher. 


REWRITE 


E.Mterienced  industrial  news  re-  i  City  Room  of  lar^fe  metropolitan  daily 
porter-editor,  preferably  with  |  (Chart  Area  #2)  in  need  of  an  ex¬ 
metals  backKround,  want^l  to  head  i»erienced  man  for  rewrite.  Primary 
up  (  hicaKO  Rureau  of  national  busi-  >  retiuisites:  Three  years*  exx>erience  -f* 
ness  publication.  Send  resume  to;  versatility,  accuracy  and  spee^l ;  a 

craftsman  who  takes  facts  as  presented 
Hox  1300,  Eilitor  &  Publisher  I  ^ml  fashions  the  information  into  a 
I  news  story.  Semi  complete  resume,  in- 
I  clutlintr  ajre,  e<lucation  and  salary  re- 
(TTY  EDITOR  for  aftermxjn  <laily,  of  I  quirements  to  Hox  1295,  Editor  &  Pub- 
5  M  circulation.  Fast-Kcowin^?  common-  I  lisher. 


anna  with  tni^  ratnH  '.n/sniinta  ixtif  want  1  Hity !  Movin^  exi)€ns€8  paid.  Send  com-  i  ity  located  65  miles  south-west  of  (lii- 
“  we  may  have  '•'««*  1255.  Editor  &  |  'ago.  Write  or  phone  Thomas  E.  West. 


Hox  1300,  Editor  &  Publisher 


to  make  a  chanj^e 
the  8|)ot  for  you. 


We  are  a  -first  pai*r"  with  an  eye  to  I  GENERAL  RyORTER  for  one  of 


the  future  potential  of  an  every  ex-  j 
paniling  market  in  the  eastern  U.  8.  | 
This  means  opportunity  for  someone —  . 


nation's  largest  semi-weeklies,  aver¬ 
aging  60-plus  pages  i>er  week,  over 
16.000  pai<l  circulation.  Challenging  op- 


I’ublisher,  Herald,  Morris,  Illinois. 


CREATIVE  WRITER 

ASSOCIATE  EDITOR  nee<led  for  com-  I 


SPORTS  EDITOR — Immediate  opening 
on  small  PM  ilaily.  Handle  all  wire  and 
local  s|>orts  an<l  lay  out  pages.  Knowl¬ 
edge  of  photography  imiiortant.  Stand¬ 
ard.  .Milton,  Pa. 

WOMESCS  PAGE  EDITOR,  at  least 


mayVTou:  VrrnVe7es7e<L  ^nd"VTs:;^;;;  ;  bin^  f irand-f^a  Vi^i™ c  ?cu  WOMEN’S  PAGE  EI>ITOR.  at  least 

to  Box  .284,  E..itor  and  Publisher.  :  cII^aTe“"l^tr Sn^V^nf^mal^ot 

■:  ;;Srat^e"Tth‘^b"i‘.?^:  ^nre  'X  rept^i?  g^,^;  Santa  Paula. 

- ^ ^ — - - — ^ I  color-rotary  plant,  air-conditioned  of-  knowledge  of  illustration  i  _ _ _ _ _ 


MEDIUM-SIZE®  AFTERNOON  DAILY  ' 


located  in  Illinois,  seeks  a  city  editor 
for  this  fast-growing  newspaper.  Write 
Box  1197,  Eiditor  &  Publisher. 


EDITOR 


Excellent  opportunity 
available  on  staff  of 
weekly  Catholic  school 
periodical  for  primary 
grades.  Requirements 
include  primary  teach¬ 
ing  experience,  proven 
writing  ability,  and 
.sound  ^ucational  back¬ 
ground.  If  interested  in 
being  associated  ’with  a 
company  long  experi¬ 
ence  in  this  field,  in  a 
good  salary  and  other 
benefits,  send  resume 
of  teaching  and  writ¬ 
ing  experience. 

Box  1105 

Editor  &  Publisher 


GRANITE  CITY.  ILL., 
PREISS-RECORD 


helpful  but  not  necessary.  Rare  opfKir- 
tunity  for  the  right  iierson.  Write  Box 
1262.  Eklitor  &  Publisher. 


Mechanical 


!  IMMEDIATE  OPENING  for  fast,  accu-  '  EXPERIENCED  general  news  reporter.  |  ^ 

;  rate,  imaginative  copyreader  for  desk  ;  male,  for  New  Jersey  <laily  in  New  n?iTlDwS!'*’fW«rtIir 

of  lively  capital  city  PM.  No  second-  |  York  metropolitan  area.  Liberal  fringe 


of  lively  capital  city  PM.  No  second-  |  York  metropoUta 
raters  or  drifters.  Send  complete  resu-  ]  lienefits — iiension 
me  to  Robert  G.  Fichenberg,  Managing  ;  tor  &  Publisher. 

Eilitor,  The  Knickerbocker  News,  AI-  I  - 

liany  1.  N.  Y. 


lienefits — iiension  plan.  Bo.x  1303.  EJdi- 


NEE®  RETPORTEk  with  at  leas'  2  or 
3  years  experience  in  general,  feature  , 
and  sports  reporting.  Durango  (Colo.)  i 
Herald,  P.O.  Box  61.  I 

ONE  OF  UPPER  MIDWT»rS  most  ; 
progressive  'lailies  needs  competent  I 
general  reporter.  Gordon  R.  Closway,  j 
Elxecutive  Editor,  Winona  (Minn.)  | 
Daily  News. 

I  REIPORTEIR  for  general  assignment: 

and  a  WIRE  E®I'roR  for  13,500  cir- 
I  culation  paper  in  excellent  living  com- 
I  munity  and  outdoor  sports.  Good  pay, 
lienefits.  Write  background  to:  C.  V. 
Rowland.  The  Sentinel,  Lewiston,  Pa. 


REPORTERS 


We  have  an  opening  for  a  first-rate 
medical-science  reporter  who  can  trans¬ 
late  complicated  scientific  and  medical 
news  into  language  understood  by  the 
average  reader.  There  also  is  an  oi>en- 
ing  for  a  good,  young  general  reporter 
who  haa  a  desire  to  get  news  and 
report  it  in  good,  straight-forward  Eng¬ 
lish.  Write  to;  Nitor,  Pittsburgh  Post- 
Gazette,  Pittsburgh  30.  Pa.,  giving  full 
details. 


HALLMARK 

CARDS 

CHILDREN'S  EDITOR 


A  permanent  full-time  posi¬ 
tion  for  a  woman  or  man  to 
originate  ideas  for  and  edit 
the  Hallmark  line  of  juvenile 
cards. 

Prefer  college  graduate  with 
experience  in  writing  or  edit¬ 
ing  for  the  children’s  field. 

Send  resume  of  training  and 
experience  with  samples  of 
writing  to 


Ellsworth  Titus, 
Employment  Manager, 
Hallmark  Cards, 
Kansas  City,  Missouri. 


nity  on  combination  morning-afternoon 
paper  in  growing  Southern  city  over 
100,000  population.  Box  1225,  Elditor  & 
Publisher. 


PRESS  ROOM  FOREMAN 

for  6-unit,  4-plate  wide  Goss  headliner. 

I  Must  have  experience  with  a  press  of 
I  this  type  and  size  and  be  mechanically 
inclined.  Press  head  liaa  two  double 
folders  and  reversible  color  cylinder. 
Salary  open  for  negotiation.  The  man 
we  hire  must  be  prepared  to  work, 
work,  work,  as  chain  of  weeklies  ex¬ 
pands  into  daily  field.  Ghart  Area  2. 
I  Tell  us  all  in  first  letter.  Box  1231, 
Eklitor  &  Publisher. 


COMBINA’nON  PRESS-STEREO.  38% 
hrs.  Scale:  3125.00  wk.  Four  days,  1 
night.  Free  hospitalization  insurance. 
'Two  week  vacation  after  one  year. 
Union.  Chart  Area  6.  Box  1264,  Editor 
&  Publisher. 

Photography 

RAPIDLY-EIXPANDING  Pacific  North¬ 
west  daily  needs  photographer-reporter. 
Must  know  dark  room,  Scan-A-Graver, 
camera  know-how.  Reporting  ability 
essential.  This  is  a  job  that  uses  only 
the  latest  equipment,  and  needs  a  man 
to  match  it.  Give  full  details,  salary 
expected.  Skagit  Valley  Herald,  Mount 
Vernon,  Wash. 
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HEIJ>  WANTED 

Promotion  ' 

■"  PROi^TION 
TRAINEE 

Opportunity  for  bripTht,  energetic  young 
man  to  learn  the  field  with  a  growing 
and  elfeotive  Promotion  Hepartment. 
Man  selected  will  work  with  all  phases 
of  promotion  but  will  concentrate  on  I 
copywriting  and  promotional  work  for  | 
the  Circulation  Oepartment.  Promotion  | 
experience  heipful  but  we  will  con¬ 
sider  applicants  from  other  areas  of 
newspaiier  exi>erience.  ShoubI  have 
complete<i  college  and  militar>'  require¬ 
ments.  Write  complete  details  of  your 
education  and  e\i>erience  to  Personnel 
Mansiger,  The  Miami  Herald.  200  S. 
Miami  Ave.,  Miami,  ,20,  Florida. 

Puhlir  Relations  ' 

YOUTiG  MAN  NEEDED  to  develop  a 
Public  Relations  Projfram  for  a  mu-  : 
nicipality  located  adjacent  to  C*hicajfo.  i 
Duties  involve  participation  of  news  ' 
releases  and  pamphlets.  Also,  the  po-  | 
sition  provides  an  opportunity  to  gain  ' 
administrative  exi)erienre.  Salary  — 
S6.000  to  $7,500.  Apply:  Village  Man- 
aRer,  5127  Oakton  St.,  Skokie.  Illinois. 

ARTIST  MANAGEMENT  seeks  man 
(or  woman)  willing  to  travel,  able  to  ' 
b(wk  well-known  auditorium  attractions  i 
with  coIleRes.  fraternities,  civic  orRani-  1 
zations.  etc.  Should  also  know  publicity, 
promotion.  Starting  salary  $150  4*  op-  | 
portunity  to  share  in  business.  P.O. 
Box  215,  Rye.  New  York.  (Office  Man-  ' 
ager  also  wanted). 

PUBLIC  RELATIONS  ASSISTANT—  1 
We  seek  an  able,  ambitious  man,  age  * 
30  to  40.  to  fill  position  in  full-scale 
corporate  Public  Relations  Department 
with  excellent  advancement  and  income 
potential.  Background  should  show  suc¬ 
cess  pattern,  news  writing  exi)erience. 
and  ability  to  handle  national  and  local  i 
press  contacts  and  community  rela-  i 
tions.  Semi  letter,  outlining  qualifica¬ 
tions.  reasons  for  interest  and  salary  I 
requirements  to  Box  1270,  Eklitor  &  ' 
Publisher. 


PUBLIC  RELATIONS 

(Speech-Writing  Emphasis) 


Good  opportunity  in  public  relations 
department  of  large  Southern  firm  for 
young  man  up  to  32  with  experience  in 
speech  planning,  research  and  writing. 
Must  be  well-rounded,  balanced  man  and 
proven  writer  with  administrative  po¬ 
tential.  Must  be  prepared  to  submit 
speech  manuscripts  or  equivalent  writ¬ 
ings  when  and  if  requested.  Please  write 
fully,  including  salary  desires  (but  do 
not  send  samples),  to: 

Box  12S0,  Editor  and  Publisher, 


PUBLIC  RELATIONS/PUBLICITY  1 
INDIAN  WITH  THE  POTENTIAL 
OF  BECOMING  A  CHIEF 

We  are  a  nationally  known  franchising 
company  in  the  food  field,  in  Chart 
Area  2.  Our  product  is  uniquely  dis¬ 
tributed  and  both  the  product  and  com¬ 
pany  have  received  extensive  publicity 
coverage  and  public  relations  recogni¬ 
tion. 

We  seek  a  man  who  will  enhance  the 
merchandising  of  our  product  through 
both  local  and  national  publicity  and 
consumer  promotions.  This  position  re¬ 
quires  close  liaison  with  our  merchan¬ 
dising  staff  and  a  knowledge  of  mer¬ 
chandising  tie-ins. 

The  man  we  want  probably  has  publicity 
and  sales  promotion  experience  in  foods, 
soft  drinks,  or  confections.  He  must  be 
willing  to  spend  part  of  his  time  in  the 
field.  He  will  be  a  “doer,"  coordinator, 
and  planner.  Ability  and  creativity  are 
more  important  than  age.  Your  future  is 
unlimited  in  our  rapidly  growing  com¬ 
pany.  Salary  is  commensurate  with  ex¬ 
perience.  Write  in  confidence.  Box  1276, 
Editor  &  Publisher. 


IlEIJ*  Vi  ANTED 


WE  WANT  GOOD  SALESMEN  to  sell 
our  new  and  improve*!  general  adver¬ 
tising  mat  service  and  rest  of  newly  ; 
improved  line.  Most  lilteral  commission. 
Drawing  account.  Several  choice  terri¬ 
tories  o|>en.  Real  career  opportunity.  : 
All  inquiries  will  be  treatwl  in  strictest  j 
confidence.  Meyer  Both  Co..  1935  S.  I 
Michigan  Ave.,  Chicago  16,  III.  j 

TRADE  Sr-HODLS 


Linotype  SchotU 

OHIO  LINOTYPE  SCHOOL  I 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  Vi.VNTEP  j 

Administrative 

BUSINESS  MANAGER,  divers,  expr.,  | 
all  departments:  seeks  publication  that 
has  or  desires  national  distribution.  { 
1162,  Editor  &  Publisher.  | 

MANAGEMENT  AVAILABLE  —  Suc¬ 
cessful  daily  publisher  and  associates 
of  proved  ability  seek  management  con¬ 
tract  or  lease  with  medium  size*!  *laily 
in  Southeast.  Reputable,  responsible. 
This  is  an  opportunity  to  obtain  top 
quality  management  with  little  or  no 
net  cost  in  case  of  a  newspaper  needing  I 
upgra*ling  in  quality  and  profits.  Con- 
fitlential.  Box  1253,  Exiitor  &  Pub¬ 
lisher. 

Successful  CIRCULATION  MANAGER 
with  accounting  t)ackground,  ready  to 
move  up  in  newspaper  management. 
Have  worked  in  circulation  depart¬ 
ments  of  large  newspatiers  and  as  cir-  , 
culation  manager  of  20.000.  Age  early  ! 
40’s  and  married.  Excellent  references 
from  respected  newspaper  people.  Box 
1236,  Editor  &  Publisher. 

PUBLISHER’S  ASSISTANT— small  to 
medium  *laily.  Newsman,  36,  daily, 
weekly,  wire  service,  foreign  experi¬ 
ence.  Missouri  Journalism  graduate. 
Reasonable  salary.  Box  1287,  Exiitor  & 
Publisher. 

25-YEAR-OLD  MARRIED  AD  MAN. 
presently  employed  on  over  20,000  daily, 
*leBires  junior  e.\ecutive  or  executive 
P*>8ition  in  newspaper  field.  Nine  years’ 
experience  in  all  phases — -from  photog¬ 
raphy  to  composing  room  to  press- 
stereo.  Resume  on  request.  Box  1291, 
Elditor  &  Publisher. 

Cartoonists 

CARTOONIST,  very  little  published  .  .  . 
lots  of  potential.  Please  write  Box  1263, 
Eklitor  &  Publisher. 

Circulation 

CIRCULATION  DIREXTrOR  desires  re¬ 
location  with  paper  needing  hard-work¬ 
ing  promoter  who  gets  solid  results. 
Excellent  referen<»s.  Twenty  years’  ex¬ 
perience  in  country  and  metropolitan 
areas.  F.-unily  man.  early  40’s.  Box 
1222,  Editor  &  Publisher. 

CIRCULATION  M.VN.AGER  —  first  or 
second  position.  City,  Country  Manager 
on  100,000  -F  daily:  circulation  mana¬ 
ger  on  smaller  daily.  Thoroughly  ex- 
Iterienced  all  phases  circulation  man- 
.agement.  .Attended  American  Press  In¬ 
stitute  Circulation  Seminar.  .Age  47, 
married,  2  dependents.  Resume  on  re- 
quest.Milt  Leazenby,  3208  Avon  Drive, 
Denton,  Texas.  Phone  382-3613. 

Classified  Advertising 

AVAIL.ABLE  RIGHT  NOW!  Age  39, 
married,  degree.  Twelve  years’  com¬ 
petitive  classified  supervisory  experi¬ 
ence  on  100,000  -F  daily.  Solid  refer- 
en*%s.  Qualified  to  direct  medium,  small 
daily  classified  or  retail  ad  department, 
or  large  daily  classified.  Will  relocate 
for  right  position,  challenge,  pay  and 
company.  Please  write  Box  1293,  Eldi- 
tor  &  Publisher. 


SITUATIONS  Vi.VNTED 
Correspondents 

CAPE  CANAVEIRAL  correspondent. 
Accredited  and  experienced.  Advise 
needs  with  no  obligation.  Box  1153, 
Elditor  &  Publisher. 

STRINGER  JOBS  WAN'TED.  Four 
years’  with  engineering  mag  plas  news-  : 
paiier  work.  Majored  math  and  chem¬ 
istry  college.  Ixxiated  Southwestern 
Michigan,  near  Chicago.  Box  1164, 
Eklitor  &  Publisher. 

TRADE  JOURNALS,  MAGAZINES." 
NEWSPAPERS.  Tell  us  your  writing 
and  photo  needs.  Also  send  specifica¬ 
tions,  |iay  rates,  recent  issue.  MBA,  ' 
Box  12071.  New  Orleans,  La.  ‘ 

EXPERIENCED  REPOR’TER  handle 
your  Washington  correspondence.  $50 
week.  Box  1014,  Elditor  &  Publisher. 

Display  Advertising 

AD  DlREtTTOR  or  Nat’l.  Advtg.  Man¬ 
ager,  24  years’  newspaper  sales  and 
media  buyer  ad  agency.  Last  15  selling 
retail  -  national  300,000  competitive 
daily.  Self-starter  capable  all  phases. 
Averaged  over  $10,000  last  two  years. 
Available  March  14  anywhere.  Small 
daily  inquiries  also  invited.  Salary  oiien. 
Box  1228,  Eklitor  &  Publisher. 

SALEkSMAN-MANAGEHI.  ten  years’ 
experience — all  ad  departments.  Mid 
30's,  married.  Box  1237,  Editor  &  Pub¬ 
lisher. 

I  DISPLAY  salesman,  now  employe*!, 
i  city  over  100.000.  Midwest  only.  Box 
I  1272,  Exiitor  &  Publisher. 


•♦EDITORS  &  REPORTERS**; 

National  clearing  house  for  (xxnpetent  ! 
personnel  c*>ast-u>-coast  at  no  charge  | 
to  employer.  Phone.  Write  or  Wire 
HEbVDUNE  PERSONNEL  (Agency)  ; 
56  W.  45  St.,  New  York,  OXford  7-6728  I 

EDITOR-FEA’TURE  WRITEIR.  imagi¬ 
native,  dependable.  'Twelve  years’  news¬ 
paper  and  magazine  experience,  in¬ 
cluding  editor  of  house  organ,  PR, 
freelance  writing,  college  administra¬ 
tion.  Seek  opportunity  to  develop  solid,  ! 
significant  ^itorial  fare  as  magazine  | 
editor-writer  or  newsitaper  Sunday 
editor-writer.  Married,  age  32.  Top 
references,  samples.  Box  1149,  Eklitor  & 
Publisher. 

EXPEHIIE^JCED  REPORTEai.  strong 
on  feature  and  farm  writing,  wants  ; 
newspaper  or  PR  work  in  Chart  Area 
10  or  12.  Box  1143,  Eklitor  &  Pub¬ 
lisher. 

SPORTS  WRI’TEIR.  13  years,  seeks  step 
up  from  70,000  daily  to  top  paper  or 
PR  job.  Ebcperienced  editor,  reporter, 
desk,  columnist.  Box  1166,  Eklitor  A 
Publisher. 

ALL-AROUND  NEWSMAN— 15  years’ 
experience  reporting,  desk,  administra¬ 
tive;  award-winning  outdoor  writer, 
successful  free-lance.  Family  man,  36. 
seeks  permanent  job  with  challenge  in 
Midwest  or  West.  Will  consider  news¬ 
paper,  magazine,  public  relations,  aca¬ 
demic  position.  Now  in  $10,000  bracket, 
^ckground.  references  exceptional. 
Box  1191,  Elditor  Sc  Publisher, 

EXPERIENCED  EDI’TOR,  BA.  daily, 
weekly.  Elast.  Minimum  $7500.  Box 
1201,  Elditor  &  Publisher. 

IS  TOERE  AN  EMPLOYES? 
in  newspaper,  radio-TV,  magazine  or 
public  relations,  seeking  highly  respon¬ 
sible,  self-starting,  ambitious,  hard¬ 
working  newsman  with  references  to 
prove  it.  Eleven  years’  experience,  em¬ 
phasis  on  government,  education. 
Stymied  in  present  job  on  medium-sized 
Midwest  newspaper.  Seeking  position 
which  offers  professional,  financial 
growth  potential.  Box  1207,  Eklitor  & 
Publisher, 

YOUNGER-SIDEkOF-40.  Family  man. 
respected  News  Eklitor  of  daily  news¬ 
paper  in  #1  National  chain,  wants 
advancement  to  top  on  medium-size 
newspaper.  Have  national  re*x>gnition 
and  very  finest  experience  and  back- 
^  ground.  Box  1209,  Eklitor  &  Publisher. 


.SITlLVnONS  W.VNTI  D 


PICTURE  EDITOR  for  new»i.:,ter  or 
magazine  wh*>se  management  h:is  coat 
to  lielieve  that  word-photu  ‘A-erags 
can  tell  a  story  lietter  th;r  words 
alone  and  is  ready  to  try  it.  Could 
combine  job  with  feature  ■  riling. 
Trained  iihotographer  plus  9  vtars’  of 
news  writing  and  feature  exterience. 
Mature  and  reliable.  Address  Bax  1192, 
Eklitor  &  Publisher. 

YOUNG  MAN — recent  college  gradu¬ 
ate,  some  journalism  experience ;  im¬ 
agination  and  drive.  Seeks  retorting 
position  in  Metropolitan  New  York 
area.  Box  1211,  Eklitor  A  Publisher. 


EDITORIAL  WRITER.  Editor,  Re- 
lorter.  E^ull  or  |>art-time.  Ohio  and 
Pennsylvania  experience.  College.  49, 
married.  Box  1249,  Eklitor  &  Publisher. 


REPORTER  -  PHOTOGRAPHin?.  ex- 
I>erienced.  26.  single,  drnft-fne.  wants 
tiermanent  position  on  daily  with  ad¬ 
vancement  opportunities  near  Ixjs  An¬ 
geles  or  in  state.  Box  1239,  Exiitor  A 
Publisher. 

ALERT  EDITOR  (WOMAN)  wishes  to 
relcx'ate.  E'ine  background — copy,  wire 
desks,  focxls,  fashions,  features,  adver¬ 
tising.  ETair  for  sharp  layout,  lively 
heads.  College,  single,  top  references. 

I  Box  1216,  Eklitor  &  Publisher. 

1  JACK  PAAR,  in  the  March  Esquire, 
j  writes:  "Our  sources  of  news  informa- 
I  tion  are  drying  up  because  the  [news- 
I  iiaper)  owners  have  another  cute  little 
1  economy:  Don’t  send  anybexly  over- 
'  seas.  No  more  than  twenty-five  of  our 
I  daily  newspapers  have  even  one  corre¬ 
spondent  in  a  foreigrn  <ountry  ...  In 
critically  important  areas  such  as  Laos 
'  or  Vietnam  or  Africa,  for  instance,  the 
j  total  information  reaching  the  United 
i  States  may  be  provided  by  an  AP 
I  man,  a  UPI  man  and  one  or  two  other 
!  reiiorters  .  .  .”  Young  writer,  27, 

I  single,  two  master’s  degrees,  currently 
editor  of  Army  newspaper,  completas 
military  service  early  summer  and 
plans  travel  at  own  expense  to  Vietnam 
and  other  areas  of  American  interest 
and  commitment.  Will  do  on-the-scene 
articles  for  your  newspaper  or  maga¬ 
zine.  Also  travel,  humor.  Inquiries  in- 
i  vited.  ^x  1250,  Eklitor  St  Publisher. 

I  - - - 

MAN  AND  WIFE  REPORTERS  both 
two-way  with  beat  and  general  experi¬ 
ence  on  daily.  Box  1257,  Eklitor  A 
Publisher. 

MANAGING  EDITOR 
seeks  new  connection  as  top  news  ex¬ 
ecutive  on  10-50,000  daily.  EIxperienced 
all  desks.  Young,  hard-working  family 
man.  Master’s  degree.  Honored  for 
community  service.  Box  1243,  Eklitor  A 
I^lblisher. 

MANAGING  EDITOR— 25  years’  every 
phase  editorial  side  including  last  15 
years  managing  editor  13,000  Midwest¬ 
ern  daily;  wants  change.  All  inquiries 
I  answered.  Box  1244,  Eklitor  St  Pub¬ 
lisher. 

SEJCnON  EDITOR  on  SOM  daily  seeks 
desk  or  reporter  spot  on  P.M.  in  Chart 
Area  10  or  12.  Five  years’  all  beats, 
^perienced  all  phases  desk  work.  Vet¬ 
eran,  28.  married,  child.  Best  refer¬ 
ences.  Box  1217,  Editor  &  Publisher. 

SEEK  WRITING  JOB  IN  EUROPEJ- 
Now  reporter  5  yrs  on  fine  33,500  daily. 
Some  news  desk,  PR:  much  nat’l  tech 
&  trade  stringing.  Ala.  J-school  g^. 
27 :  awards:  enterprising,  conscien¬ 
tious:  family.  Box  1259,  EMitor  A 
Publisher. 

WOULD  YOU  LIKE  TO  EMPLOY  a 
young  family  man  who  isn’t  con¬ 
cerned  with  40-hour  weeks,  fringe  bene¬ 
fits  or  retirement  plans — a  man  who 
has  had  his  own  successful  business 
for  over  seven  years?  "rhis  college  grad 
of  31  wishes  to  enter  journalism:  a 
field  new  to  him.  Although  responsible, 
sober,  ambitious,  obedient  and  rever¬ 
ent,  the  applicant  is  no  Boy  Scout: 
rather  a  serious,  imaginative  man  who 

•  is  willing  to  work  and  leam  overtime 
I  to  gain  the  experience  he  desires.  Hs 
I  will  guarantee  satisfaction  at  any  rhal- 
1  lenging  news  job.  Chart  Areas  3,  4,  9, 

•  10,  12.  Prefers  10-25,000  daily.  Box 
1241,  Elditor  &  Publisher. 
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SITI  ATIONS  WANTED 


■SITUATIONS  WANTED 


CONVENTION  TIME  IS 


WIRE  EI»1T()R.  42.  seeks  job  in  ItEPOKTEU.  30.  six  years’  exiwrience 

Klorida  Exiwrienced  all  phases.  A.B..  '  small,  medium  dailies:  seeks  demand-  ^ 
Journalism  Decree.  On  present  job  10  '  mif  I>o8ition  (’hart  Arens  10.  11.  Ex- 
vears.  Editor  &  Publisher.  i  rellent  references.  Box  I27S.  Editor  &  • 

* - -  - - - Publisher. 

KKST  YEARS  AHRM)  -  ' 

THIS  KIKST-RATE  NEWSMAN — edi-  Fr^e  i^ancc 

tor.  writer,  i»ri?aniier,  trainer  -can  lie  _ _ _ 

keyswne  >our  i^Kanisation  wants.^  ,  j.irsT-RA'TB  INDIAN  JOURNAUST, 
teen  yea  ,  midwest  ilai I v  stationed  New  IJelhi.  desires  stringer  ■ 

east,  prciers  <»piK)rtunity  above  all.  ,  *  *"^*^* _ 

Now  4.1  '^‘Oking  for  orKanization  n^-  |  PROFESSIONAL  Writer-Artist  open 
"*/“  wm  "“'I*  assignments  in  Atlantic 

liroducer.  •  ^  1  world  playground  and  convention 

enthusm.xin.  mlegr  y  to  the  r  Kht  ^  ^  ^  ^ 

non.  Box  12.1.  Editor  &  1  ubiisher.  interests-boating.  Ashing  en- 

.r.uiK'>.  iiouf  r..»m  ...o—  ”  toitainment.  homes  and  gardens,  fash- 

i®”»-  conventions,  food,  hotel  accom- 
tor  of  "c  l•ivi"linn  evneri’ence  '  modstions.  transportation.  etcetera. 

snx  kge  “5  I  ”•*  according  to  your  urgent 

Oner’s' job.’  .No  area  preference.  Avail- 

ui  •  i.wLi  Wrvar  i^Ai  poitrait*  of  adults,  children  and 

sble  in  April.  Box  1301.  Mitor  &  1  ub-  enough,  but  make 

lisher. _ ^  writing  assignment  ^nuinely  rsrifiap 

CONSERVATIVE  WRITERS,  “angry  ”  f®''  V"  JL"" 

,.r  witty.  .Samples  of  l«th.  Seek  edi-  :  f  “Cte/y  ^  the  thing  with  which 

torisl  xvriling  or  Washington  l.ureau  ,  ‘^e  universa^l  heart  *nd  ma^. 


job.  Now  in  n.  C.  Age  28.  Box  1297, 
Editor  &  Publisher. 


it  sing.  Box  1094,  Editor  &  Publisher. 


SAVE  THIS  AD  —  Metro  staffer  will 
do  free  lance  stories  on  anyone,  any- 


CREATIVE  WRITER  wants  to  capi-  tree  lance  stones  on  anyone,  any- 

taliie  on  l.ackground  in  commercial  and  Ed?tor^&’'^Publirher*^^'**‘ 

technical  publications,  ('hart  Area  2  1159.  Editor  &  Publisher. _ 

r’^nth  o'xTn  b^.me’‘nov‘l?7-‘  ^  ‘WHAT  ON  EARTH"  —  Whimsical 

wd!;*  &  i^bl!^her."" 


news.  This  week’s  release:  $3.  On  a|>- 
proval.  Box  1238,  Editor  A  Publisher. 


DK.\MA-MUSI(’-TV-MOVIES  '  provai.  nox  izoo.  csiiior  s  i-uoiisner. 

Experienceil  newsman — 4-year  career  as  j  i  ^ 

music-driuna  critic  ended  by  merger:  Mechanical 

now  reiiorter  major  ('hart  Area  6  I  — — — ■ — ^ ^ ^ — - - — — ^ ^ ^ ^ ^ ^ — v- 

metroimlitan  daily-  homesick  for  enter-  I  (Composing  or  mechanical  problems? 
tainment  t«at.  35.  single,  go  anywhere.  |  Good  man  available,  and  competent 
I'roven  ability  reviews,  features.  Thea-  i  all  aspecU  —  hot  or  cold, 
ter  page  layout.  Box  1286,  Editor  &  Box  1152  Editor  A  Publisher 

Publisher.  _ _ 

ttt;:  _ _ — ^ ^  i  top-plight  machinist,  ’tts  spe- 

(lOOD  KLl  ORTER.  Ane  writer,  Ave  |  cialist.  available  for  ixMition  as  head 
years,  all  Iwats.  sroks  challenging  spot  1  of  department.  Experienced  on  ALL 
with  A-l  daily.  Veteran.  28,  BA.  Box  composing  room  machinery.  Will  fur- 
12S8,  Editor  A  Publisher.  |  „ig|,  references.  Box  1256,  Editor  A 

JOBLESS  Pulitzer  Prize  nominee  would  |  __  ^ 

work  hard  for  just  enough  for  an  hon-  PI  #  h 

est  man  to  make  a  living  on  large  rnolOffrapny 

newspatier.  Box  1299,  Editor  A  Pub-  ;  — ’ — ’ — — - - - - — ^ 

lisher.  AMBITIOUS  PHOTO-JOURNAUST 


Photography 


lisher.  j  AMBITIOUS  PHOTO-JOURNAUST  I 

-  '  with  metropolitan  daily  experience  on  1 

MANAGING  EDITOR  |  all  beats,  features,  rewrite,  copy  desk,  | 

Planning  ahead?  Available  early  sum-  layout  and  makeup.  Also  weekly  editor  ! 
mer.  Unusual  editor  small  daily,  town  and  PR  background.  J-School  graduate.  | 
10-25M.  Homespun  local  news,  intelli-  veteran,  married.  31.  West  Goast  em- 
gent  national.  Experience  in  circula-  ployed.  Will  relocate.  Best  references, 
tion,  ads,  makes  right  arm  manage-  Box  1247.  Editor  A  Publisher. 

ment.  Sell  you  and  your  paper.  Well-  -  I 

educated,  conservative,  employed.  Ane  EMPLOYED  CAMERAMAN  seeking  a  I 
references.  Box  1283,  Editor  A  Phib-  new  and  challenging  position  with 
lisher.  magazine  or  newspaper.  Four  years’ 

- college  in  photo-journalism  with  a  total  ' 

NATIONAL  &  WORLD  NEWS  ‘ 

,  will  locate  anywhere.  Bo.x  1266.  Editor 
.Vll-around  newsman  —  multi-lingual.  e,  p,,hi;aher 

well  traveled.  conAdent.  good  writer.  _  _  “  - _ I 

Eight  years’  metropolitan  paiiers,  now  i  i*  i,  i  .• 

working  major  Chart  .Area  6  daily.  ruolic  Kelations 

Keenly  interested  in  national  and  world  — — - — — ’ — - - — - - - - — ■ 

affairs,  wants  to  graduate  from  local  to  PR  GO-GETTER  —  Ten  years’  defense 
real  news.  35,  single,  go  anywhere.  Box  industry  public  relations.  All-around 
1290.  Editor  A  Publisher.  experience.  Top  military,  press  con- 

- tacts.  Proven  planning,  policy,  super-  ' 

NEWS  EDITOR  visory  know-how.  Heavy  release  and  1 

Medium  daily:  mild  climat*.  Now  slot  article  writing,  editing,  plying.  For¬ 
man  East  Goast  metro.  Excellent  writer.  ™*r  newsman.  A|^  33.  SMKing  a  top  , 
Top  references.  $9500  min.  Box  1296,  »P®1'  chance  to  help  in  dynamic  PR  i 


Public  Relations 


ACTION  TiMf! 


Your  classified  ad  gets  maximum  action 
during  the  big  ANPA  Convention 
April  23-26 

...  IN  EDITOR  &  PUBUSHER’S 
2  BIG  CONVENTION  ISSUES 


Pre-Convention 

Issue 


ANPA  Convention 
Issue 


ApR|l2l  APRIL  28 


During  the  annual  publishers'  convention,  all  eyes  are 
focused  on  E&P's  two  big  special  coverage  issues. 
They  provide  you  with  your  best  timing  for  selling 
your  product  or  service  to  newspapers,  and  affords 
the  ideal  time  for  interviews  to  people  looking  for 
jobs,  or  newspapers  looking  for  personnel.  Use  the 
coupon  below  to  order  your  ad.  Mail  it  today. 


Take  advanlage  of  haighfened  interest  during  and  immediately  following  the 
convention  by  running  your  copy  four  times  at  E&P's  low  4-time  rate  .  .  . 
(I  per  line,  only  55c  per  line  for  situations  wanted  ads. 


■CLIP  AND  MAIL  THIS  COUPON  TODAY!- 


Editor  A  I’ublisher. 


program  of  major  company.  Box  1176. 
Editor  A  Publisher, 


y*®''  J-''*’'.  22M  PR  JOURNALISM  GRADUA’TE  seeks  ' 
M^est  Daily,  wants  to  relocate  in  Milwaukee  area.  Three  years’ 

newspaper.  PR  experience.  Was  Com- 
news  to  features.  Some  edit,  makeup,  munications  Coordinator  for  top  com- 
Al»  can  handle  camera.  Box  1276,  ,y^i,l  show  clips,  publications 

Mitor  A  Publisher.  ratings.  Available  May  1.  Write  Box  , 

1219,  Editor  A  Publisher.  ' 

REPORTER— REWRITE  - - ;  i 

Now  working  major  Chart  Area  6  TWO  YEARS*  REPORTER,  two  years  | 
metropolitan  daily,  seeking  more  chal-  college  PR  work;  wants  PR  work  in 
l6ngin};  cissignment.  \Vell-trav6led»  industry*  business,  in  Chart  Area  7, 
multi-lingual.  35,  single,  go  anywhere.  Mit  house  organ,  related  i^blii^tions.  ] 
Eight  years’  experience  all  beats,  re-  June.  Box  1258,  Editor  A  Pub-  ; 

write,  features.  Consider  metropolitan  lisher. 

daily,  Radio.  ’IW,  wire  service  or  net-  — — - — - — — — -  j 

work.  Box  1294.  Editor  A  Publisher,  Salesmen 

WESTERN  EDITOR  —  Strong  back-  INTERESTED  ADDING  newspaper 
ground  medium,  small  dailies.  Em-  supplies,  mechanical  department.  Ea- 
Ployed.  Able  writer,  supervisor.  Excel-  tablished  record  30  years,  acquainted 
lent  tirofessional  character  references,  top  production  men.  Preeently  selling  | 
Will  consider  resiionsible  position  in  |  newspaper  inks.  Eastern  Pa.  and  New  | 
progressive  organization.  Minimum  $176  Jersey.  Commission.  Box  1206,  Editor  ' 
per  week.  Box  1289  Blditor  A  Publisher,  i  A  Publisher. 
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Editor  &  Publisher  Classified  Adv. 

850  Third  Ave.,  New  York  22,  N.Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-time  rate 

of . per  line,  per  insertion,  in  the  following  issues: 

April  14  0  April  21  □  April  28  □  May  5  □  May  12  □ 

CLASSIFICATION:  . 

COPY:  . .  . 


O  Assign  a  box  number  and  mail  my  replies  daily 

NAME 

ADDRESS  . 

CITY .  . STATE . 

(Enclose  remittance  with  order  for  s'rtuetions  wanted  eds) 


Shop  Talk 

By  Robert  L.  Brown 

Who’s  on  First? 

Two  major  Northern  Cali¬ 
fornia  newspapers  have  clashed 
head-on  about  which  one  de- 
ser\'es  title  to  ‘‘the  largest  ad¬ 
vertising  Rain  of  any  newspa¬ 
per  in  the  United  States”  in 
li)61. 

A  Florida  newspaper  is  en¬ 
titled  to  join  the  fray  but  has 
not  done  so  yet. 

On  Feb.  11)  the  San  Francisco 
Chronicle  stated  in  a  half-pape 
ad  in  its  own  columns;  “For  the 
year  11)61  the  Chronicle  enjoye<l 
the  largest  advertisinR  Rain  of 
any  newspaper  in  the  United 
States.”  A  footnote  said : 
“Source:  Media  Records  for 
calendar  year  1961  total  adver- 
tisiiiR  linaRe,  less  leRal  (exclud- 
inR  inerRers).”  The  same  ad 
appeared  in  E&P  Feb.  17,  paRe 
19. 

AccordinR  to  Daniel  K.  Stem, 
public  r'dations  director  of  the 
Saji  Jose  Mercnrn  &  News,  .10 
miles  down  the  Peninsula,  “this 
declaration  hit  the  San  Jose 
Mercury  with  all  the  soRRy  im¬ 
pact  of  a  San  Francisco  foR.” 
The  Mercury  claimed  title  to  the 
leadership  honors,  also  usinR 
Me<lia  Records  as  the  stmree, 
and  wanted  San  Francisco  to 
know  it. 

The  Mercury  souRht  to  buy 
a  half-puRe  in  the  Chronicle 
Feb.  23  to  present  its  claim  un¬ 
der  the  head:  “Pardon,  S.  F. 
Chronicle,  but  your  slip-up  is 
showing,”  but  the  Chronicle  was 
up  to  press  capacity  that  day 
and  could  not  run  the  ad. 

The  Mercurj'  then  placed  it  in 
the  San  Francisco  Examiner 
that  day  in  addition  to  running 
it  in  its  own  columns. 

The  Chronicle  carried  the 
Mercurj’^  ad  on  Monday  Feb.  26 
and  alongside  this  was  a  Chroni¬ 
cle  display-type  report  extend¬ 
ing  congratulations  to  the  Mer¬ 
cury  and  Mcrcury-Netvs.  “The 
Chronicle  nevertheless  enjoyed 
the  largest  gain  in  any  one 
newspaper  in  the  U.  S.  for 
1961,”  it  said.  “In  San  Jose, 
the  Mercury  is  the  daily  morn¬ 
ing  newspaper.  The  Sunday 
newspaper  is  the  Mercury-News, 
which  combines  the  morning 
Mercury  wdth  the  evening  San 
Jose  News.”  It  said  that  na¬ 
tional  advertising  placed  in 
either  San  Jose  paper  is  in¬ 
cluded  in  the  other  newspaper. 
“Chronicle  advertising  runs  only 
in  the  Chronicle.  Fair  is  fair. 
We  don’t  believe  the  tw’o  records 
are  comparable.” 

The  San  Jose  ad,  essentially 


at  Thirty 


the  same  as  published  in  Cali¬ 
fornia  is  apiiearing  in  this  issue 
on  page  31.  It  al.so  contains  the 
same  footnote  “less  legal  (ex¬ 
cluding  mergers).” 

The  Tampa  (Fla.)  Tinies 
which  actually  is  at  the  toj)  of 
the  Media  Records  list  is  elimi¬ 
nated  by  the  other  two  because 
it  was  involved  in  a  merger 
stweral  years  ago. 

♦  ♦  * 

We  asked  Minlia  Records  how 
it  could  be  that  two  newspapers 
were  claiming  the  same  thing  on 
the  basis  of  the  same  set  of  fig¬ 
ure's.  It  should  l)e  noted  that  up 
to  now  Mtnlia  Records  has  for 
many  years  linked  the  Evening 
News  with  the  Sunday  Mercurj'- 
News  as  the  traditional  seven- 
day  combination  in  San  Jose. 

Here  is  the  Media  Records 
explanation : 

“The  results  of  linage  tabula¬ 
tions  are  often  tempered  by  the 
qualifications  of  their  content. 
It  is  rei'ognized  that  the  same 
conditions  are  not  pre.sent  in 
everj'  newspaper.  Thus,  for  the 
sake  of  comparability,  one  paper 
in  using  a  tabulation  will  omit 
certain  linage  factors  which  an¬ 
other  paper,  in  using  the  same 
tabulation,  will  include  in  its 
jiresentation.  Yet,  lioth  results 
stem  from  the  same  basis. 

“As  an  example,  the  top  three 
newspapers  in  Total  Advertis¬ 
ing  Gain  for  the  Year  1961  are: 

1.  Tampa  Times  (E)  2,577,- 
363. 

2.  San  Francisco  Chronicle 
(M&S)  2,422,802. 

3.  San  Jose  News  &  Mercurv- 
News  (E&S)  2,315,548. 

“If  we  exclude  the  measure 
of  Legal  advertising  and  any 
paper  involv^ed  in  a  merger,  as 
did  one  newspaper  in  a  recent 
presentation,  the  list  of  three 
papers  shrinks  to  two  with  this 
adjustment  in  linage. 

1.  San  Francisco  Chronicle 
(M&S)  2,355,227. 

2.  San  Jose  News  &  Mercury- 
News  (E&S  2,317,229. 

(Above  excludes  Legal,  com¬ 
binations  and  merged  papers). 

“The  News  (E)  and  Mercury 
(M)  in  San  .Jose  are  part  of  the 
.same  newspaper  property  and  if 
the  gain  of  the  morning  Mer¬ 
cury  is  added  to  the  gain  of  the 
Sunday  Mercury-News  then  the 
leadership  tabulation  takes  this 
form ; 

1.  San  Jose  Mercury  &  Mer¬ 
cury-News  (M&S)  2,558,059. 

2.  San  Francisco  Chronicle 

(M&S)  2,355,227  (above  in¬ 


cludes  legal  and  merged  pa¬ 
pers). 

“.Actually,  all  three  li.sts  are 
accurate,  dei)endent  on  the  quali¬ 
fications  nott*d  alK)ve.  The  gain 
of  all  three  newspapers  was 
within  a  few  hundred  thou.sand 


Washington 

“In  actual  practice,  we  find 
that  the  better  broadcasting  sta¬ 
tions  in  .America  are  owne<l  and 
operated  by  newspapers.  The  an¬ 
swer  is,  newspapers  are  part  of 
the  community,  and  their  .sta¬ 
tions  are  not  up  for  sale.” 

The  quotation  is  by  Newton 
Minow,  chairman  of  the  Federal 
Communications  Commission,  in 
a  recent  intendew  with  Paul 
Martin,  chief  of  the  Gannett 
News  Sendee  Washington  bu¬ 
reau. 

Mr.  Minow  was  discussing  the 
commission’s  concem  over  “traf¬ 
ficking”  in  radio  and  television 
licenses  and  the  possibility  that 
a  new  nile  may  be  drafted  to  re¬ 
quire  a  public  hearing  on  pro¬ 
posed  transfers. 

Mr.  Minow  told  the  reporter: 
“We  are  considering  a  rule  than 
anyone  who  has  a  license  and 


Washington 

Radio  and  television  station 
owners  heard  an  admonition 
from  their  trade  spokesman  this 
week  to  avoid  emulating  news¬ 
paper  editorial  pages  if  they  get 
into  the  field  of  voicing  their 
opinions. 

LeRoy  H.  Collins,  president  of 
the  National  Association  of 
Broadcasters,  spoke  to  the  First 
Conference  on  Public  Affairs 
and  Editorializing  here. 

He  said  there  was  “a  drearj’ 
trend  toward  a  grey  and  boring 
conformity  on  many  newspaper 
editorial  pages.”  These  “innocu¬ 
ous  pieces  of  cat-purring,”  he 
said,  “could  be  just  as  well — and 
often  are — w'ritten  by  someone 
hundreds  of  miles  away  and 
having  the  apparent  prime  pur¬ 
pose  of  offending  no  one.” 

Mr.  Collins  suggested  there 
was  a  “cause-and-effect  relation¬ 
ship”  between  the  “low’  caliber 
of  many  editorial  pages  and  the 
dwindling  number  of  newspapers 
in  this  country.” 

“The  fact  is,”  he  said,  “that 
all  of  the  new’spapers  which  are 
generally  recognized  as  having 
truly  outstanding  and  courage¬ 
ous  editorial  policies  are  eco¬ 
nomically  healthy.” 

He  told  the  broadcasters  that 


lines  of  each  other.  The  efforts 
and  results  of  all  three  were 
unusual  and  rewarding.  Yet  in 
a  year  in  w’hich  thi  te  were 
many  declines  in  advert  ing  all 
l»aiiers  that  show-ed  gai:  should 
be  congratulated.” 


wants  to  sell  his  .station  prior  to 
the  end  of  the  license  term,  un¬ 
less  he  has  a  good  reason  for 
selling,  w'ill  have  to  .sul)mit  to 
a  public  hearing.” 

In  1961,  the  commis.sion  rec¬ 
ords  show,  319  broadca.st  sta¬ 
tions  were  .sold  in  tran.sactions 
involving  $129  million. 

“Newspapers,”  Mr.  Minow 
said,  “are  less  jirone  to  buy  and 
sell  and  trade  stations.  The 
newspapers  are  community  and 
joumalism  oriented.  They  put 
more  emphasis  on  local  prob¬ 
lems  and  issues.” 

Looking  back  over  the  year 
since  he  voiced  his  “vast  waste¬ 
land”  charge  against  television, 
Mr.  Minow'  said  much  is  being 
done  to  remedy  the  situation.  He 
regarded  the  greater  emphasis 
on  news  and  information  pro¬ 
grams  as  setting  a  wholesome 
trend. 


it  would  be  w'ell  to  keep  in  mind 
the  fact  that  papers  which  do 
the  best  job  of  editorializing 
are  the  ones  which  also  do  the 
best  job  of  gathering  and  re¬ 
porting  news. 

“No  editorializing,”  he  said, 
“can  ever  rise  one  inch  above  the 
stature  of  the  paper’s  news 
operation.” 

• 

Newspaper  Curbs 
Frozen  Food  Deals 

Norfolk,  Va. 

A  year-long  campaign  by  the 
Ledger-Star  was  climaxed  re¬ 
cently  when  Virginia’s  legisla¬ 
ture  passed  a  law  to  curb  fly-by- 
night  frozen  food  operations. 

The  law’  is  designed  to  block 
such  affairs  as  the  “Warehouse 
42”  episode,  which  left  nearly 
500  Norfolk  citizens  in  debt  last 
year  for  food  they  never  re¬ 
ceived. 

The  founder  of  the  Warehouse 
42  food  firm  w’as  sentenced  to 
eight  years  in  prison  for  forgery 
and  fraud  after  the  newspaper’s 
exposure  of  the  operation.  The 
paper  received  the  William  S. 
Copeland  Award  for  outstanding 
public  service  among  Virginia  ‘ 
newspapers.  The  series  was  i 
written  by  Wayne  Woodlief.  I 


Minow  Sees  Some  Merit 
In  Newspaper  Stations 


Radio-tv  Editorialists  Urged 
To  Avoid  Newspaper  ‘Trend’ 
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A  few  facts  for  parents 

Some  5000  School-to-Home  telephone 
systems  are  now  operating  in  the  LI.  S.  But 
there  are  an  estimated  125.0(K)  potential 
users!  If  local  educators  approve  —  and  if 
your  child  can  read.  hear,  hold  a  pencil  and 
press  a  switch,  he  can  probably  benefit  by 
this  service. 

School  authorities  usually  underwrite  all 
or  part  of  the  modest  cost  and  arrange  for 
supplementary  visits  by  home  teachers. 
School-to-Home  systems  are  installed  and 
serviced  by  Bell  Telephone  specialists.  This 
is  another  example  of  our  constant  effort  to 
bring  you  the  most  complete  and  the  finest 
telephone  service  in  the  world. 


litE  days  don't  have  to  drag  when  you're  young  and 
confined  by  illness  or  accident.  Not  with  School-to-Home 
Telephone  Service.  It  brings  lessons,  classmates  and  school 
activities  almost  as  close  as  before— and  promotes  recovery. 

A  portable  speaker-microphone  in  the  classroom 
carries  every  word  over  telephone  lines  to  a  similar  unit 
beside  the  student’s  bed.  The  child  can  hear  and  be  heard, 
recite  and  discuss,  just  as  if  present  in  person. 

Whether  a  youngster  is  shut  in  for  a  few  months  or  for 
years,  scholastic  progress  need  not  suffer.  Such  students 
not  only  keep  up  with  their  classes  but  are  often  stimulated 
to  do  still  better  work  and  achieve  honor  rankings. 


ini  iwiiK>.^a 
:b  :ciii!iiua 

iiB  :riibVhi.' 
:ir  :RRti|fiti 
^V::»!it' !»  iBiiiiKi!: 
^V::ih:i:  hb 
^^::tt»:ii .:»«.«!.  wbbi 
V.!:!!l»!l!  i!iB8BS  StftlRBI 
v.k::::::;ii  iiiBB^  .jinniBt 

r::n»»»:t:  !i:i*',4i!:t:ttBBi 
•■SStSSSSSESSl  '*«mSSSSSSSSSSSBI 
!SB:I»!S!I!I»!1BSSB:!:!SS! 
i!R::!::x»::::uB8BRii!inBi 
!i:!Ei»::::::::bbbbb::::::bi  I 
lIRSSr  ;!S!S!S!!»Sr,Bi!!:!;;:B 


OVER  A  M/LL/ON  SOLD  ANNUALLY! 


CIVIL  WAR 


Why  argue 


LOOK 


in  the 

Fact- Packed 


1962  WORLD  ALMANA 


All  the  “Oh  yeah’s”  and  “sez  you’s”  ever  uttered  never  settled  an  argu¬ 
ment.  So  why  argue?  The  1962  World  Almanac  is  your  most  reliable 
umpire.  Into  its  nearly  1,000  pages  are  packed  the  answers  to  more 
questions  than  most  people  could  ask  in  a  lifetime. 

What  were  the  major  news  events  last  year?  When  did  they  happen 
and  how  did  they  affect  the  United  States?  What  are  the  most  recent 
figures  on  the  American  economy,  production,  population,  or  foreign 
aid?  What  statistics  from  the  U.  S.  Census  are  most  important  to  you? 
How  does  your  city,  your  state,  compare  with  the  rest  of  the  country? 
The  answers  to  these  questions  .  .  .  and  to  thousands  of  others  .  .  .  are 
in  the  1962  World  Almanac. 

It’s  America’s  oldest,  most  comprehensive  single-volume  reference. 
Easy  to  use!  Quick  to  answer!  It’s  your  most  valuable  finger-tip  source 
for  knowledge  ...  a  quality  publication  by  a  quality  newspaper. 
Get  yours  today! 


Visit 

your  nearest 
bookstore  or 
newsstand 


or  clip  the 
coupon 
TODAY! 


THE  WORLD  ALMANAC,  DEPT.  EP 
125  Barclay  St.,  New  York  15,  N.Y. 

Enclosed  is _ _ for  the  following  1962  World 

Almanacs; 

_ _ copies  paper  bound  @  $1.45  each 

_ copies  cloth  bound  @  $2.10  each 

(Above  prices  include  postage  anywhere  in  the  U.S.A.) 


published  by  the 

NewYorkWqrld-Telegram 
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